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MUSIC  CRITICISM  WITHOUT  CLICHES 

When  Don  Henahan  took  over  the  music  critic’s  desk  at 
the  Daily  News  he  made  himself  a  solemn  promise:  not  to  use 
the  word  "brilliant"  in  a  review  unless  the  stage  took  fire  dur¬ 
ing  a  concert! 

He  had  no  particular  dislike  of  the  word — but  to  him  it 
symbolized  all  the  music  catchwords  and  cliches  that  add  noth¬ 
ing  to  people's  knowledge  of  music. 

Chicagoans  find  this  viewpoint  refreshing — and  helpful. 
Equally  helpful  (to  both  the  novice  listener  and  the  connoisseur) 
is  Don's  thorough  technical  knowledge.  He  was  for  many  years 
a  student  and  musician — and  when  he  dissects  a  particularly 
intricate  work,  people  know  he  speaks  from  experience. 

Don  Henahan  is  another  reason  why  Chicagoans  depend 
on  the  Chicago  Daily  News. 

CHICAGO  DAILY  NEWS 

MARSHALL  FIELD  JR..  PUBLISHER 
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People  are  buying  more  copies  of  The 
Washington  Star  these  days  than  ever  before 


CIRCULATION  REPORT  FROM 
THE  WASHINGTON  STAR 

WASHINGTON,  D.C. 


O  UP  18,080  daily  and  16,276  Sunday 

for  6  months  ending  Sept.  30,  1960  over  same  period  in  1959 

O  UP  22,596  daily  and  19,476  Sunday 

in  the  most  recent  month  of  September 


The  valued  circulation  of  The  Star  has  been  moving 
steadily  upward  at  an  impressive  pace.  The  families  of 
this  vastly  important  market  like  The  Star,  like  its  re¬ 
porting  and  editorial  policy,  regard  it  highly  as  a  news¬ 
paper  whose  reporters  have  won  three  Pulitzer  Prizes  in 
the  past  three  years.  The  Star’s  circulation  is  especially 
dominant  in  the  high  income  areas  and  this,  in  turn, 
gives  advertisers  the  Extra  Selling  T hrust  that  produces 
more  sales  at  lower  cost. 


THE  WASHINGTON  STAR  WASHINGTON,  D.C. 

Me/n^>eroA  MILLION  MARKET  NEWSPAPERS.  INC. 

New  York:  529  Fifth  Avenue  •  Chtcego:  333  N.  Mtchigen  Boulevard  •  Detroit:  New  Center  Building 
Los  Angeles:  3540  Wllshire  Boulevard  •  San  Francisco:  111  Sutter  Street 
Special  Florida  Representatives:  McAsklll,  Herman  A  Daley,  Inc.,  Roosevelt  Bldg.,  4014  Chase  Avenue,  Miami  Beach,  Florida 
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On  Sept.  12  The  St.  Petersburg  Times 
launched  a  recipe  contest  to  run  through  Sept. 
24.  It  was  tied  in  with  the  national  theme  of 
"Better  Meals  Build  Better  Families.” 

Every  chain  and  major  independent  super¬ 
market  participated  throughout  the  entire  coun¬ 
ty  ..  .  for  a  total  of  62  huge  stores.  The  Times 
offered  the  top  award  of  a  6-day  Caribbean 
cruise  for  two,  and  each  of  the  62  stores  awarded 
a  $25.00  Grocery  Gift  Certificate. 

11,182  Pinellas  County  cooks  responded!  And  that, 
gentlemen,  is  a  bit  above  10%  of  the  total  Times 
circulation! 

The  payoff? 

On  November  10  (Deadline  Nov.  1)  The 
Times  will  publish  a  60-page  tabloid  Cookbook 
...with  all  the  prize  -  winning  recipes  and 
enough  runners-up  to  bring  the  published  total 
to  250  recipes. 


OCTOBER 

14-16 — Inter  American  Press  Association,  Hotel  Tequendarr.a,  Boqoti 
Colombia. 

i  15 — Pennsylvania  AP,  Penn  Harris  Hotel,  Harrisburg, 
i  15-16— South  Carolina  AP  News  Council,  Charleston. 

[  15-22 — National  Newspaper  Week. 

16-17 — Advertising  Managers  Bureau,  New  York  State  Dailies,  Hotel  Sytj. 
cuso,  Syracuse,  N.  Y. 

'  16-18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Ststi*. 

'  Hilton,  Detroit. 

I  17— New  England  Newspapers  Advertising  Bureau,  Statler-Hiiton  Hots, 

I  Boston. 

I  17-18 — New  York  State  Associated  Press  Association,  Sheraton-Ten  Eya 
Hotel,  Albany. 

18 — New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hel*, 

I  Boston,  Mass. 

,  19-21 — Audit  Bureau  of  Circulations.  Biltmore  Hotel,  New  York  City. 

I  21— Oregon-Washington  Associated  Press  Members,  Portland,  Ores;.- 
I  21-22 — Nebraska  AP,  Strategic  Air  Command,  Omaha, 
j  22-23 — North  Dakota  AP  newspapers.  Devils  Lake,  N.  D. 

I  23-26— National  Newspaper  Promotion  Association,  Central  Region,  S'-e-; 

I  ton  Towers  Hotel,  Chicago. 

25 — Connecticut  AP  Circuit  annual  Fall  meeting.  New  Haven  Re(5V=' 

I  Building. 

i  25-26 — Iowa  AP  Managing  Editors  dinner,  Des  Moines  Club,  and  meetins 
Holiday  Inn  South,  Des  Moines. 

29-30 — Illinois  Mechanical  Conference,  St.  Nicholas  Hotel,  Springfield. 

29- 30 — Ohio  Associated  Press  Society,  Middletown. 

30 —  Arkansas  AP  Association,  Majestic  Hotel,  Hot  Springs,  Ark. 

NOVEMBER 

3-5 — Public  Relations  Society  of  America,  13th  National  Conference,  C; 
rad  Hilton  Hotel,  Chicago. 

10-12 — Pacific  Northwest  Newspaper  Advertising  Executives  Assoc'j’: 
Wenatchee,  Wash. 

10-12 — National  Editorial  Association,  75th  Diamond  Jubilee  meeting;-: 
j  Advisory  Council  Sessions,  Leamington  Hotel,  Minneapolis,  Minn. 

I  1 1 — California  Newspaper  Advertising  Executives  Association,  Leoc;^ 
j  Cafe,  San  Francisco. 

I  12 — Florida  AP  Association,  Yankee  Clipper  Hotel,  Fort  Lauderdale. 

!  13 — Chesapeake  Associated  Press  Workshop,  Sheraton-Belvedere  Hr; 

!  Baltimore,  Md. 

I  13-16— Association  of  National  Advertisers.  Homestead.  Hot  Springs,  •; 
j  14— National  Association  of  Real  Estate  Editors,  Hotel  Adolphus,  Da  ;: 

I  Texas. 

I  14-16 — Southern  Newspaper  Publishers  Association,  Boca  Raton,  Fla. 
14-19 — Associated  Press  Managing  Editors  Association,  Williamsburg,  v; 

16- 19 — National  Conference  of  Editorial  Writers,  Hotel  Jefferson,  R: 
mond,  Va. 

17- 18 — Freed  om  of  Information  Conference,  third  annual.  School  of  Joar;J 
ism.  University  of  Missouri,  Columbia. 

j  17-19 — International  Labor  Press  Association,  Statler-Hiiton,  Detroit,  Mr 
'  18-19 — Georgia-Alabama  Newspaper  Advertising  Executives  Assoclat;: 

Tutwiler  Hotel,  Birmingham,  Ala. 

30-Dec.  3 — Sigma  Delta  Chi,  Biltmore  Hotel,  New  York  City. 


108,204  Times  families  will  he  watching  for 
these  results.  If  you  have  a  food  product  to  mer¬ 
chandise,  the  Cookbook  is  your  dish. 

We’ll  furnish  the  cooks  and  the  ranges  • 
you  can  advertise  the  product! 


Wire  -  write  -  phone 


DECEMBER 

2- 3 — California  Newspaper  Advertising  Executives  Association,  Re-;j 

Nevada. 

3 —  Wisconsin  Associated  Press  Association,  Milwaukee. 

5-16— American  Press  Institute,  City  Editors  seminar,  Columbia  Univen’ 
New  York. 

9-10 — California  Press  Association,  Hotel  Clift,  San  Francisco. 


JANUARY— 1961 

7-8 — Alabama  Associated  Press  Association,  Mobile. 

9-20— American  Press  Institute,  Circulation  Managers  seminar,  Couirci 
University,  New  York. 

1 1— California  Newspaper  Advertising  Executives  Association,  Leopt' 
Cate,  San  Francisco. 
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No.  121  in  a  series  of  friendly  talks... 


For  Reasonable  People 


Nobody  can  please  everybody. 

Newspapermen ...  and  movie  producers ...  have  this  impressed  on  them 
every  day. . . 

As  when  Bosley  Crowther  in  The  New  York  Times  uses  the  words  “shock¬ 
ing'  and  depressing-”  in  discussing  a  film,  and  Dick  Williams,  in  the  Los  Angeles 
Mirror,  hails  the  same  film  for  its  “good  taste,  intelligence  and  mature  percep¬ 
tion.” 

That’s  the  way  it  is.  We  can’t— and  don’t  expect  to— please  everybody. 

What  we  have  done  is  to  adopt  a  set  of  ethical  and  moral  standards . . . 
the  Motion  Picture  Production  Code  that  has  been  operating  for  30  years. 

Movies  approved  under  the  Code  should  be  reasonably  acceptable  to  rea¬ 
sonable  people. 

The  Production  Code  doesn’t  tell  a  producer:  “You  can’t  film  ‘Peyton 
Place’  or  ‘Elmer  Gantry’  or  ‘Sons  And  Lovers’  or  ‘From  The  Terrace’— or  even 
‘Pollyanna’.” 

It  enables  the  producer  to  make  these  pictures  so  that  millions  of  persons 
the  world  over  may  see  them  with  enjoyment . . .  and  without  offense. 

We  think  the  Code  achieves  this  purpose ...  that  it  does  what  it  sets  out 
to  do. 

Reasonable? 

The  Council  of  Motion  Picture  Organizations,  Inr. 

1301  Broadway,  New  York  36,  N.Y. 


GET  MORE  OUT  OF  LIFE. ..GO  OUT  TO  A  MOVIE 


Important 

Amwummient 

The 

Christian  Science 
Monitor 

will  soon  be  on  sale  in  many 
leading  cities  the  same  day 
it  is  published  in  Boston 


Through  the  facilities  of  two  printing  plants  this  great 
international  newspaper  will  be  available  on  publication 
date  in  these  vast  metropolitan  centers  as  follows: 

LOS  ANGELES,  CAL...  beginning  Nov.  10th 
LONDON.  ENGLAND!  , 

PARIS,  FRANCE  ^ 

In  addition,  by  means  of  special  jet  plane  service,  the 
following  cities  will  receive  the  Christian  .Science  Monitor 
for  sale  the  same  day  it  is  published  in  Boston. 


NEW  YORK  CITY 
CHICAGO 


I  beginning  Nov.  1st 


This  is  but  another  progressive  step  in  our  purjjose  to  pro¬ 
vide  the  finest  possible  service  to  our  readers  and  advertisers. 

THE  CHRISTIAN  SCIENCE  MONITOR 
An  International  Daily  Newspaper 
BOSTON  .  U.  S.  A. 
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1  at  craft  conventit^ 


Recruiting  is  a  newspaper  problem  that’s  receiving  inc 
attention  in  journalism  schools  and  at  craft  conv< 

“Like  an  Iowa  farmer,  the  best  way  to  assure  an  adequate  sup|i 
of  help  in  the  newspaper  field  is  to  raise  them  yourself.’’  wiiii 
D.  J.  (Jack)  Zerbe,  a  partner  and  managing  editor  of  the 
gusta  (Kas.)  Daily  Gazette,  who  practices  what  he  preadif 
His  elder  son.  Carter  J.,  may  have  some  sort  of  a  n-corjjii 
that  he  was  only  21  on  Oct.  5  and  has  been  advertising  naiujA 
of  the  daily  for  nearly  two  and  a  half  years — since  June  ■ 
1958.  He  started  ad  soliciting  when  he  was  in  the  eighth  gra# 
He  attends  evening  classes  at  the  University  of  Wichita. 
2^rbe’s  younger  son,  Terry  L.,  19,  has  been  handling  the  Af 
wire  since  the  paper  subscribed  for  the  service  in  Ft-bnud 
1959.  In  addition,  he  writes  a  thrice-weekly  column  and 
local  reporting. 


We  CaiCt  Print  That 

We  know  more  than  we  can  print — 

That’s  something  we  can’t  foricet. 

Each  night  news  runs  over  desks 
.4nd  then  into  the  overset. 

— ^Fred  J.  Curran 

WUcomin  State  Journal  (Ma 
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— Columnist  Irving  Leibowitz,  Indianapolis  Times,  recoi 
“Marie  and  Frank  Widner  (he’s  assistant  managing  editoifil 
the  Times)  celebrated  their  20th  wedding  anniversary  by  givi 
each  other  wrist  watches.”  .  ,  .  N.  L.  (Mike)  Hazelip,  di 
of  Copley  Productions  reports  that  the  sound  track  of 
Copley  films.  “ROP  Color,”  “From  Type  to  Paper,”  and 
Room.”  have  been  translated  into  Spanish  for  showing  at  die 
Oct.  17-22  Inter- American  Press  Association  Conferencpi  ■ 
Bogota,  Colombia.  Film  prints  will  be  released  to  colleges  ari 
universities  in  Mexico,  Central  and  South  America  follonMl 
the  lAPA  meeting.  .  .  .  Theodore  Andrica,  nationalities  e(lH|[{ 
Cleveland  Press,  returned  from  his  25th  tour  of  Europe  suMe 
1932.  He  drove  an  automobile  13,000  miles  through  10  coi| 
tries,  some  of  them  behind  the  Iron  Curtain,  and  sent  hd 
stories  about  relatives  of  Clevelanders.  .  .  .  Headline  in  lit 
Ogden  (Utah)  Standard-Examiner:  “Chicken  Prices  Lay 
Egg  For  Poultrymen.”  Sports  column  head  in  the  Indian 
News:  “Bowling  With  Koelling.”  .  .  .  Congratulations  to  En^ 
Knoll,  education  reporter,  Washington  Post,  and  once  on  ik 
EL&P  staff,  for  his  efforts  to -get  associations  to  clean  up  tUr 
mailing  lists,  spell  names  correctly  and  decentlv  bury  long-M 
addressees. 

Legman^ s  Lament 

Lives  of  rewrite  men  remind  us 
We  can  write  what  charms  our  eyes, 

.4nd  on  newsstands  leave  behind  us 
Stuff  we  scarcely  recognize. 

—Tom  Pease 

— Newark  News  television  columnist  Tom  Mackin  wrolgj 
“Another  newspaper  man,  one  from  the  old,  or  Front 
school  of  journalism,  also  came  into  view  last  night  on 
7.  Jim  Backus  is  the  name  of  the  newsman  and  the  pi 
As  the  head  of  his  own  press  service.  Backus  acts  like  a  t; 
city  editor.  He’s  noisy,  bull-headed,  relentless,  iinscrui 
vain,  rumpled,  artificial,  half-educated,  glib,  swaggering, 
coarse,  blustering,  theatrical,  alcoholic,  boastful,  pretenti* 
slow  with  money.  But  the  resemblance  ends  there.  With  th*' 
of  curvaceous  Nita  Talbot  and  a  clutch  of  green  reporters,  Ballk 
last  night  captured  an  infamous  mad  bomber  before  he  bhNM 
the  city  room,  worse  luck.  Old  city  editors  never  die.  Who  ami 
write  their  obits?”  ^ 

When  his  city  editor,  Harry  Anderson,  read  it,  he  sumi 
Mackin  to  his  desk  and  said  quite  firmly;  “I  resent  being 
rumpled.” 
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^Highly  Abstract’  Case 

TiiE  Supreme  Court  of  the  C^nited  States  thinks  the  issues  are 
“highly  abstract  and  speculative”  in  the  case  involving  an  Atlanta 
judge  who  forbid  the  taking  of  pictures  or  recording  of  interviews 
on  the  sidewalks  and  streets  adjacent  to  the  courthouse.  Therefore 
the  high  court  declined  to  review  the  case  on  appeal  from  the  Georgia 
Supreme  Court  and  has  let  stand  this  usurpation  of  authority  over 
public  streets  and  sidewalks  by  a  lower  court  judge. 

\Ve  don’t  think  there  is  anything  abstract  about  a  judge  pointing 
his  finger  out  of  a  courthouse  window  and  telling  the  press  that  he 
not  only  controls  its  news  coverage  activities  within  the  courtroom 
but  out  in  the  street  as  well.  .\nd  if  he  can  do  that,  what  is  to  prevent 
him  from  extending  his  authority  across  the  streets  into  the  news¬ 
paper  plant? 

The  same  judge  involved  in  this  case  tried  to  do  just  that — control 
what  a  newspaf>er  published.  Superior  Court  Judge  Durwood  T.  Pye 
found  the  Atlanta  Journal  and  Constitution  guilty  of  contempt  for 
publishing  reports  of  the  previous  arrests  of  a  defendant  during  a 
robbery  trial.  In  this  case,  fortunately,  the  Georgia  Supreme  Court 
unanimously  has  overruled  the  decision  saying: 

“Freedom  of  speech  and  of  the  press,  as  guaranteed  by  the  Con¬ 
stitution,  is  essential  to  the  preservation  of  a  free  society,  but  its 
exercise  must  be  compatible  with  the  preservation  of  other  free¬ 
doms  essential  to  a  democracy  and  guaranteed  by  our  Constitution.  .  .  . 

“The  press  should  be  given  the  widest  latitude  |x)ssible  in  the 
exercise  of  its  freedom  which  is  consonant  with  the  orderly  administra¬ 
tion  of  justice.” 

The  same  reasoning  should  apply  to  the  attempt  to  control  re¬ 
porting  activities  on  the  public  streets. 

The  Supreme  Court  of  the  United  States  indicated  it  might  be 
willing  to  hear  an  appeal  if  a  newspaper  photographer  were  to  be 
held  in  contempt  for  violating  the  ban,  in  w'hich  case  the  issues 
apparently  would  be  less  abstract.  We  hope  the  test  case  will  be 
develo[jed. 


Improved  Ad  Content 

Association  of  National  Advertisers  and  the  .\merican  Associa- 
tion  of  Advertising  Agencies  are  to  be  commended  for  getting 
together  in  a  joint  Committee  for  Improvement  of  .\dvertising  Con¬ 
tent  to  deal  with  complaints  about  national  advertising  that  is  in 
bad  taste,  is  misleading,  or  otherwise  harmful  to  advertising  as  a 
whole.  Fortunately,  the  volume  of  such  copy  is  a  very  small  percentage 
of  the  total  of  national  advertising.  But  every  instance  gives  a  black 
eye  to  all  advertising.  None  of  it  can  be  condoned. 

The  joint  committee  will  carry  on  work  which  the  ‘l-.\  has  been 
trying  to  do  alone  among  agencies.  Copy  found  to  be  in  bad  taste, 
misleading  or  unfair  will  be  called  to  the  attention  of  offending 
agencies  and  advertisers  for  corrective  action. 

It  is  proper  for  the  national  associations  ,of  agencies  and  ad¬ 
vertisers  to  police  their  own  ranks  in  this  way.  They  have  no  power 
to  punish  offenders  but  their  persuasive  action  can  Ije  effective.  In 
this  they  certainly  will  have  the  support  of  all  media  which  bear 
the  ultimate  responsibility  for  publishing  advertising  copy.  Media 
can  and  should  censor  advertising  copy  for  the  protection  of  their 
readers  and  listeners.  Their  job  can  be  greatly  simplified  and  more 
effective  with  this  coojjeration  from  agencies  and  advertisers  where 
such  copy  originates. 


For  verily  /  say  unto  you.  Till  hfwm 
and  earth  pass,  one  jot  or  one  title 
in  no  wise  pass  from  the  law,  till  ail  it 
/ulfilled.—St.  Matthew,  V;  18. 

Editor  &  Publlshtr 

•  THE  FOURTH  ESTAn 

Th*  Oldost  Publishers'  and  Advartisars' 
Nawspapar  in  Amarica 
With  which  has  baan  margad;  Tha  JoumtlU, 
astablishad  March  22,  1884;  Nawspapardoa 
astablishad  March,  1892;  tha  Fourth  Eitili 
March  I,  1894;  Editor  &  Publisher,  June  n 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
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NATIONAL  NEWSPAPER  WEEK — *Your  ISetcspaper,  Freedom's  Gtutrdian* 


C.4RTOON  IDEA  OF  THE  WEEK 


letters 


WHAT  IS  A  NEWSPAPER? 

What  is  a  newspaper? 

Whv,  that’s  a  startling  question.  Every¬ 
body  knows  what  a  newspaper  is. 

A  newspaper  is  .  •  . 

Well,  a  newspai)er  is  a  friend. 

Or  foe. 

A  newspaper  is  right — assuming,  of 
course,  it  agrees  with  the  reader's  view¬ 
point. 

Otherwise,  it  is  wrong. 

Either  way,  it  is  welcome. 

A  newspaper  is  the  wrapping  at  the 
fish  market. 

The  holm’s  blanket. 

America’s  greatest  deterrent  to  break¬ 
fast-table  conversation. 

A  newspaper  is  real  and  living. 

It  is  torch  and  searchlight,  banner  and 
lieacon. 

It  is  freedom’s  watchdog. 

The  dictator  laughs  at  freedom’s  news¬ 
paper.  “Ha,  what  is  it?”  he  sneers. 

And  the  defeated  tyrant  answers,  “It 
is  victory.” 

A  newspaper  is  power. 

It  is  evil’s  destroyer,  relentlessly  track¬ 
ing  truth. 

It  is  the  conveyor  of  tidings,  circling 
the  glol)e. 

It  is  the  thorough  authority,  plunging 
deep — where  radio  and  television  can 
merely  skim. 

It  is  the  cartoonist’s  showcase,  the  edi¬ 
tor’s  sounding  board. 

It  is  searing  conscience. 

A  newspaper  is  culture’s  chronicle. 

It  is  history’s  detailed  tapestry. 

It  is  sfKithsayer. 

Adviser. 

Sage  and  oracle. 

It  is  sportsman,  dramatist,  musician, 
artist. 

Weatherman. 

Economist,  banker,  businessman,  house¬ 
wife. 

It  is  eyes  and  ears. 

It  is  nose. 

Voice. 

A  newspaper  is  i)eopIe. 

Eugene  W.  Moss 

Glenbrook,  Conn. 


both  serve  as  an  “acid  bath”  to  slough 
off  the  psychological  “goo”  which  seems 
gradually  to  envelop  almost  everyone  who 
has  to  look  at  the  world  for  any  length  of 
time  from  the  client’s  point  of  view — God 
bless  him! 

Fred  Latham 

Stephen  Goerl  Associates, 

New  York. 


KEEPING  OBITS 


May  I  lie  allowexl  to  correct  a  wrong 
impression  conveyed  by  a  news  item  pub¬ 
lished  in  your  October  1  issue.  Under  the 
heading  “Routine  obit  coverage  cut  by 
3  papers,”  you  state  that  Le  Droit  had 
agreed  with  the  Ottawa  Citizen  and  the 
Ottawa  Journal  to  cease  publishing  routine 
obituaries  on  October  14. 

The  story  says  that  “only  Le  Droit  was 
reluctant  to  go  along  with  the  agreement.” 

Le  Droit  was  not  only  “reluctant”  but 
formally  disagreed  to  go  along  with  the 
agreement.  We  feel  that  the  publication 
of  obits  is  an  essential  community  service 
to  our  readers. 

Charles  Bruyere 

Managing  Editor, 

Le  Droit,  Ottawa. 


Hubenthal,  Los  Angeles  Examiner 


k  new  state  law  prohibiting  the  sale 
of  educational  degrees  by  non-accredited 
Editor  &  Pub- 


pnups  and  persons. 
USHER. 


One  of  the  most  beautiful  women  at 
the  U.N.  is  a  slow-eyed  brunette.  — 
Bloomington  (Ind.)  Herald-Telephone. 


AID  TO  COLOR 


The  explainers  evidently  come  to  the 
theater  exclusively  with  morons 


Your  Color  Awards  Edition,  Sept.  24. 
is  a  “honey.”  I  believe  it  is  the  best  effort 
you  have  published  along  these  lines  for 
such  an  edition. 

The  issue  contains  a  wealth  of  informa¬ 
tion  for  ail  newspapers  running  color  and 
we  will  arm  each  of  our  five  salesmen  on 
the  display  side  with  a  copy  for  ready 
reference,  both  in  and  out  of  the  office. 

Milton  A.  Towle 

Advertising  Director, 

Redding  (Calif.)  Record-Searchlight. 


as  com¬ 
panions,  so  that  the  slightest  twist  of 
plot  or  entrance  of  a  character  has  to  be 
laboriously  explained  in  a  horse  whisper. 
~  Augusta  (Ga.)  Chronicle. 


Profits,  down  from  1959,  w'ere  still  the 
highest  in  the  company’s  history.  —  New 
York  Herald  Tribune. 


Wanted:  Man  to  bum  in  scrap  yard. 
■Lancaster  (Pa.)  Sunday  News. 


TOP  STORIES  IN  THIS  ISSUE 


E  &  P  Index 


Newspapers  Behind  Auto  Show  Wheel 
News  Copy  from  Outer  Space 
Plea  for  Editorial  Research  . . 

J-grads  Shy  Away  from  Jobs . 

Contempt  Rnes  Overturned  . 

How  Newsmen  Cover  TV  Debate  . . . 
Value  Gauged  by  Profit  Motive  . . . 
Agency  Promotes  3  Women  to  VP  .  . 

Al  Moldvay's  Favorite  Photos . 

Safety  Ambassador  to  Retire  . 

Bulk  Sales  on  ABC  Agenda  . 

Central  Press,  50  Years  Old . 

lAPA's  Aid  to  Hemisphere  . 

Jackie  Kennedy  a  Columnist?  . 
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Your  promotion  message 
this  size  (285  lines)  in  The 
Nexu  York  Times  would 
cost  you  only  $6^1.25  at 
the  open  rate,  much  leu 
on  contract  discount. 
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STARBOARD  ENGINE  OF  A  BOSTON  YACHT 


Not  many  of  tba  SO^footers  left.  A  huge 
(and  stUi  growing)  float  of  “compact" 
yachts  is  taking  over.  Thair  skippars  and 
craws  spand  tha  off  saason  (Fall,  Wintar. 

Spring  and  a  good  bit  of  the  summer)  in  the 
axpioding  suburban  communities  sur¬ 
rounding  Boston  —  communities  that  out- 
asm,  out-spand,  out-grow  tha  city  3  -»  1. 

Is  this  your  type  of  market? 

Than,  tha  Boston  Heraid-Travalar  com* 
bination  is  your  type  of  buy. 

Ovar  350,000  Prosper  Bostonian  Families 
read  either  tha  ntoming  Herald  or  tha  To  reach  350,000  Pro$par  Bostonian 
evening  Travaiar,  and  tha  majority  Hva  in  FamiUas,  buy  tha  Boston  Haratd-Travatar 

Yha  Baslea  HarsM-Travalar  is  raprasantad  natianally  by  Sawyar-Farguson-Walkar 


suburban  Boston  where  tha  Herald- 
Traveler  dominates  28  of  these  38  free 
spending  communities. 


Among  the  top  10  markHs,  Boston  is  second 
in  Retsil  Seles,  second  in  Gcnctsl  Merchan¬ 
dise  Salat  per  houseiKdd. 

In  Boston,  the  Boston  Heratd-Travaiar  is 
first  in  ad  linage  for  BoMint*,  Sporting  Goods. 
Amufomants,  Hotel  and  Travel . . .  and,  in 
lad,  first  in  AIL  major.national  and  local  dn* 
play  dassihcatKins. 

*Fini  MliMtitf 


“We  a 
thing  we 
» success 
den,  edit 
Putting 
civic  obli 
^rtmr 
join  in 
vhole  St 
Added 
editor  of 
“We  fee 
®portan 
?nat  ne 
tiot  facil 
EDITC 


first  in  madia  advertising  among  all  U.  S.  newspapers 


Every  Saturday  Since  1884 


I 

Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Newspapers  Giving  Super 
Drive  to  Automobile  Show 


Full  Support  of  Press  Is  Behind 
Industry’s  Detroit  Extravaganza 

Bv  Mtirl  Smerling 


Detroit 

This  city’s  three  daily  news¬ 
papers  have  promised  saturation 
coverajfe  of  the  43rd  National 
Automobile  Show  which  opens 
Oct.  15  for  a  nine-day  run  in 
a  capacious,  spanking  new  ex¬ 
hibition  building. 

The  Automobile  Manufactur¬ 
ers  .Association  (AMA),  which 
is  sponsoring  the  show,  also  ex¬ 
pects  its  automotive  display  will 
be  featured  in  newspapers 
across  the  country. 

Some  300  newsmen  were  in¬ 
vited  by  AMA  to  a  National 
Press  Luncheon  Friday  (Oct. 

U)  for  a  briefing  on  show  ac¬ 
tivities  before  attending  a  pre¬ 
view  of  the  show  that  night. 

Directors  of  AMA  scheduled 
to  participate  in  preview  cere¬ 
monies  were  L.  L.  Colbert,  presi¬ 
dent  and  chairman  of  the  Chrys¬ 
ler  Corp.  who  is  president  of 
•AMA;  J.  N.  Bauman,  president 
of  White  Motor  Co.  and  vice- 
president  of  AMA  representing 
truck  companies;  Ernest  R. 

Breech,  chairman  of  the  finance 
committee  of  Ford  Motor  Co., 
representing  Henry  Ford  II,  the 
company’s  president  and  chair¬ 
man;  Harold  Churchill,  presi¬ 
dent  of  Studebaker -  Packard 
Corp.;  and  George  Romney, 
president  and  chairman  of 
American  Motors  Corp. 

To  Make  It  a  Success 

“We  are  going  to  do  every¬ 
thing  we  can  to  make  the  show 
a  success,”  said  Martin  S.  Hay¬ 
den,  editor  of  the  Detroit  News. 

Putting  this  event  across  is  a 
chic  obligation  for  Detroit.  All 
Apartments  of  the  News  will 
J»in  in  show  coverage.  Our 
^le  staff  is  in  on  this  one.” 

Added  Lee  Hills,  executive 
^torof  the  Detroit  Free  Press: 

‘We  feel  that  this  show  is  so 
®portant  to  Detroit  and  to  its 
h««t  new  waterfront  conven- 
tif*  facility  that  we  will  do  our 
editor  ac  PUBLISHER  for  October  15,  1960 


bevt  to  assure  that  the  AMA 
will  not  only  be  pleased  with 
their  choice  of  a  show  site,  but 
will  want  to  return  next  year. 
We  intend  to  use  our  total  re¬ 
sources  in  editorial  coverage.” 

For  years  Detroiters  clamored 
to  get  the  show.  “Detroit  has 
been  known  around  the  world 
as  the  automotive  capital,”  said 
John  C.  Manning,  editor  of  the 
Detroit  Times.  “It  always 
seemed  ludicrous  to  me  that  its 
big  annual  exhibition  .should  be 
held  away  from  the  capital. 
Holding  the  National  Automo¬ 
bile  Show  in  our  city  is  a  fine 
thing  for  Detroit  and  for  the 
automobile  industry.  As  a  mat¬ 
ter  of  fact,  it’s  like  the  prodigal 
son  coming  home.” 

Detroit  had  to  build  its  mag¬ 
nificent,  $54  million  Cobo  Hall 
to  attract  the  show.  Oddly 
enough,  the  Motor  City,  where 
executive  offices  of  four  of  the 
five  major  auto  manufacurers 
are  located,  (except  Studebaker- 
Packard  Corp.  which  is  head¬ 
quartered  at  South  Bend,  Ind.) 

•  *11. 

••  I 


has  never  hosted  a  national  auto 
show. 

New  York  City  has  Iveen  the 
locale  for  42  national  auto  shows 
since  the  first  one  at  Madison 
Square  Garden  in  1900.  The 
string  was  broken  after  the  1940 
show  with  the  onset  of  World 
War  II,  not  to  be  revived  by 
AMA  until  1956  at  Manhattan’s 
new  Coliseum. 

Dedication  at  (kibsi  Hall 

To  eclipse  the  Coliseum,  De¬ 
troit  erected  Cobo  Hall  (named 
after  the  city’s  late  Mayor  Al¬ 
bert  E.  Cobo)  with  total  ex¬ 
hibit  space  of  400,000  square 
feet  on  two  levels  compared  with 
the  Coliseum’s  301,000  square 
feet  on  four  exhibition  floors. 
Cobo  Hall  also  has  a  banquet 
hall,  a  larger  cafeteria,  more 
meeting  rooms  and  greater 
parking  capacity. 

The  auto  show  will  be  the 
dedication  event  for  thi^  huge 
facility  standing  on  the  Detroit 
River  which  is  heralded  as  “the 
world’s  newest  and  biggest  ex¬ 
hibits  building.” 

“We  are  gratified  that  we  can 
now  bring  the  National  Show 
to  the  heartland  of  the  automo¬ 
tive  industry,”  Mr.  Colbert  said. 
“We  expect  to  make  it  an  event 
r{  world-wide  interest  that  will 
focus  attention  on  the  Detroit 


HIGH  OCTANE  NEWS  flowing  into  the  nation's  newspaper  presses 
will  ignite  public  interest  in  the  1961  auto  models.  At  a  preview  were: 
Left  to  right — Fred  Olmsted,  Detroit  Free  Press;  William  B.  Hankla, 
former  newspaperman  who  handles  public  relations  for  the  Automobile 
Manufacturers  Association;  Ralph  Watts,  Detroit  News;  and  Tom  Kleene, 
Detroit  Times. 


area,  its  industry  and  many  new 
attractions.” 

AMA’s  managing  director, 
Harry  A.  Williams,  termed 
staging  of  the  show  in  Detroit 
“a  costly  experiment”  which  he 
hopes  will  be  successful  to  as¬ 
sure  Detroit’s  future  as  a  trade 
city.  Cost  of  putting  on  the  show 
has  been  estimated  upwards 
from  $15  million. 

As  soon  as  the  show  date  was 
announcetl  publicly  more  than  a 
year  ago,  AMA  set  up  a  show 
department,  sent  a  committee 
to  talk  with  publishers  in  key 
cities  and  arranged  press  brief¬ 
ings.  A  six-man  task  force  hit 
practically  every  newspaper 
within  a  300-mile  radius  of  De¬ 
troit  to  stimulate  editorial  and 
advertising  interest  in  the  show. 

Special  Sections 

Auto  dealers  within  that  same 
radius  have  been  helping  pub¬ 
licize  the  show  by  mentioning  it 
in  their  local  ads. 

“Anyone  not  deaf,  dumb  and 
blind  will  know  about  the  show,” 
maintained  William  B.  Hankla, 
public  relations  director  for 
.AMA.  Before  joining  the  asso¬ 
ciation  10  years  ago,  Mr,  Hankla 
had  been  a  reporter  for  the 
Hutchinson  (Kans.)  News-Her¬ 
ald,  Chicago  Sun,  Chicago’s  City 
News  Bureau  and  United  Press. 

According  to  Mr.  Hankla,  at 
least  50  daily  newspapers  indi¬ 
cated  they  were  going  to  pub¬ 
lish  special  auto  sections  dur¬ 
ing  the  Oct.  15-23  show  run. 

Among  the  Sunday  supple¬ 
ments  out  Oct.  16  will  be  This 
Week  whose  contents  will  con¬ 
sist  of  20  pages  on  automotive. 
Detroit  representatives  of  This 
Week  were  disappointed  when 
an  auto-connected  cover  which 
had  been  contemplated  for  the 
issue  was  dropped  in  favor  of 
a  tie-in  with  the  100th  anniver¬ 
sary  of  the  Civil  War  depicting 
Admiral  Farragut  at  Mobile 
Bay. 

The  American  Weekly  will 
have  a  cover  of  “Girls,  Furs  and 
1961  cars”  as  lead-off  to  new 
car  pictures  and  stories  inside, 
one  of  them  titled  “The  Small 
Car  War.”  Similarly,  the  cover 
and  eight  pages  of  Family 
Weekly  will  dwell  on  cars. 

Parade  had  no  special  auto 
treatment  planned  for  its  Oct. 
16  issue.  However,  Parade 
started  a  regular  column,  “Cars 
on  Parade,”  Sept  25  “in  re¬ 
sponse  to  a  broadening  interest 
in  automobiles.” 

(Continued  on  page  10) 
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Auto  Show 

(Continued  from  page  9) 


The  three  Detroit  dailies  ex¬ 
pect  to  reap  a  harvest  of  400,- 
000  lines,  or  more,  of  “plus” 
advertising  in  their  Sunday, 
Oct.  16,  issues. 

The  Detroit  Free  Press  may 
put  out  its  biggest  paper  in  his¬ 
tory,  or  at  least  the  largest 
since  Sunday,  May  10,  1931,  the 
occasion  for  a  220-page  edition 
(including  supplements  and 
comics)  on  its  100th  anniver¬ 
sary. 

“This  issue  alone  will  carry 
in  excess  of  165,000  lines  of 
added  advertising,”  Mr.  Hills 
said.  His  paper’s  special  sec¬ 
tions  of  advertising  and  edi¬ 
torial  matter  will  total  approxi¬ 
mately  100  pages,  including  a 
16-page  Auto  Show  Preview  by 
ALCOA. 

At  the  Detroit  Times,  adver¬ 
tising  manager  W.  T.  Dickson 
said:  “We  expect  to  double  our 
normal  Sunday  ad  run  with  ad¬ 
ditional  sections  up  to  52  pages 
on  auto  tie-ins,  Detroit  and  the 
show.” 

The  Detroit  News  planned 
special  sections  of  40  extra 
pages,  or  more  if  needed,  on  De¬ 
troit,  Cobo  Hall  and  the  auto 
show.  Its  Sunday  roto  “Pic¬ 
torial”  will  carry  heavy  auto¬ 
motive  emphasis:  a  cover  por¬ 
traying  auto  company  presi¬ 
dents  and  their  cars;  color 
pages  of  the  new  cars;  a  fea¬ 
ture  about  an  auto  worker;  de¬ 
velopment  of  the  automobile  in 
Detroit  and  the  history  of  the 
national  auto  show. 


Full-Time  .4ulo  Editors 


riving  added  impetus  from  tk 
excitement  of  newly  appearii^, 
dewy  fresh  cars  which  the  anto 
makers  generate.  Mary  of  tkt 
various  models  and  body  stjla 
will  be  viewed  by  the  public 
the  first  time.  Some  are  haad- 
made  prototypes  for  \vhich  as¬ 
sembly  line  manufacture  is  not 
yet  ready. 

A  highlight  of  the  show  will 
be  the  presence  of  I’resideat 
Eisenhower  as  speaker  at  tht 
Industry  Banquet  Monday  en- 
ning,  Oct.  17.  His  address  has 
been  billed  as  “non-politicaL” 
In  conjunction  with  the  show, 
Ford  Division  of  Ford  Motor 
Co.  conducted  its  fourth  Na¬ 
tional  Teen-Age  Pres.s  Confer 
ence.  More  than  150  high  school 
students,  representing  newspa¬ 
pers  and  state  press  associa- 

COMPACT  SEHINS  for  the  43rd  National  Automobile  Show,  Oct.  j**?  1061  Thnn 

15-23,  is  Detroit's  spectacular  new  exhibition  center,  Cobo  Hall,  on  the  derbird  and  Ford  truck  linen 
riverfront.  ^  scholarship  competition. 

Student- written  entries  n- 
In  a  separate  104,000-square  porting  the  preview  will  ix 


John  and  Adams  advertising 


agency. 

To  facilitate  auto  show  cov-  called  “Auto  Wonderland”  is  ex-  American  Newspaper  PubliA- 
erage,  AM  A  has  provided  sump,  hibited.  Here  the  story  of  motor  ers  Association :  Mark  Feme 
tuous  press  quarters  in  a  series  vehicle  manufacture  is  told,  president,  executive  vicepmi- 
of  sound  -  proofed,  air  -  condi-  Hundreds  of  major  automotive  dent  of  Scripps-Howard  News- 
tioned  offices  and  lounges  on  suppliers  and  basic  material  papers;  James  S.  Copley,  chair- 
long  balconies  overlooking  the  producers,  many  in  keen  com-  man  of  the  board.  The  Copier 
main  exhibit  hall.  Many  of  these  petition  with  one  another,  have  Press;  and  Russ  Stewart,  vice 
rooms  have  glass  walls,  permit-  cooperated  in  industrj"  groups  president,  Chicago  Sun-Time$. 
ting  reporters  to  survey  exhibit  to  present  elaborate  educational  aMA  retained  Cunninghait 
areas  from  well-upholstered  displays.  Visitors  can  see  a  &  Walsh  Inc  of  New  York, ti) 
chairs  and  divans.  Ample  type-  miniature  assembly  plant,  styl-  handle  show  advertising;  James 
writers,  phones,  direct  Western  ing  studio,  engineering  and  test-  McCandless  Agency,  Detroit,  for 
Union  lines  and  a  photo  labora-  ing  labs,  and  some  glimpses  of  ‘  ,  ..  ’  u  ilv. 

tory  are  at  hand.  new  materials  and  designs  for  publicity;  the  G^rge  P  John- 


foot  area,  a  show-within-a-show  judged  by  three  officers  of  the 


American  Newspaper  PubliA- 


tory  are  at  hand.  new  mater 

The  Detroit  Press  Club,  down-  the  future, 
town  in  the  Detroit- Leland  Ho- 
tel,  is  extending  complimentary  Eisen 

membership  privileges  to  visit-  The  timi 


Eisenhower  lu  .-Vllcnd 


The  timing  of  this  year’s  show' 


.son  Co.,  Detroit,  for  exhibit  ani 
stage  design ;  and  the  Slocum 
Publishing  Co.,  Detroit,  pub¬ 
lishers  of  Automotive  News,  to 


ing  press  for  the  duration  of  coincides  with  the  onset  of  the  produce  the  official  show  pto- 


the  show. 


1961  new  model  car  season,  de- 


As  befits  the  importance  of 
things  automotive  in  Detroit, 
the  New'S,  Times  and  Free  Press 
are  the  only  newspapers  in  the 
country  boasting  by-lined  auto 
columns  on  a  daily  basis. 

Covering  for  the  News  is 
Ralph  Watts,  a  37-year  veteran 
of  his  paper’s  editorial  staff 
who  has  been  devoting  himself 
exclusively  to  auto  news  writ¬ 
ing  the  past  18  years.  Mr.  Watts 
has  worked  on  auto  and  finan¬ 
cial  assignments  since  1927. 

Timesman  Tom  Kleene  has 
been  on  the  automotive  beat 
longer  than  seven  years.  He 
joined  the  Times  in  1948  after 
serving  six  years  with  the  News. 
During  the  1940’s,  Mr.  Kleene 
was  press  secretary  in  the  De¬ 
troit  Mayor’s  office. 

Fred  Olmsted,  Free  Press 
automotive  editor  since  1957, 
has  been  with  that  paper  12 
years,  formerly  as  city  editor. 
He  previously  had  been  on  the 
staffs  of  the  News  and  Adrian 
(Mich.)  Telegram  and  once  was 
associated  with  the  McManus, 


300  Cars  and  Trucks 


“The  Greatest  Auto  Show  of  HUA.  3 

All”  is  laid  out  principally  on 
two  exhibit  levels  of  Cobo  Hall. 

Approximately  300  passenger  Manufacturer  & 
cars  and  trucks  —  all  of  the  Make  of  Car 
1961  U.  S.  passenger  cars  and  AMERICAN  MOTORS  CORP. 
most  of  the  new  truck  models  —  Rambler 
are  displayed  together  for  the 
first  time  on  the  six-and-a-half  CHRYSLER  CORP. 
acre  main  floor.  Four  new  Chrysler 

brands  of  compact  cars  are  De  Soto 

making  their  initial  debut:  Dodge,  Dart,  Lam 

Buick’s  Special,  Oldsmobile’s  F-  Imperial 

85,  Pontiac’s  Tempest  and  Plymouth 

Dodge’s  Lancer.  No  imported  Valiant 

cars  will  be  shown.  FORD  MOTOR  CO 

On  a  350-foot  stage  along  one  Comet 
side  of  the  main  floor,  a  musi-  Ford.  Falcon  and 
cal  revue  entitled  “Wheels  of  Lincoln 
Freedom,”  which  is  the  theme  Mercury 


BOX  SCORE  ON  ADS  FOR  ’61  MODELS 

(Compiled  by  EDITOR  &  PUBLISHER) 


Advertising 

Agency 


Geyer,  Morey,  Madden  & 
Ballard,  Inc. 


Chrysler 
De  Soto 

Dodge,  Dart,  Lancer  and  Polaris 

Imperial 

Plymouth 

Valiant 


Young  &  Rubicam 

N.  W.  Ayer  &  Son 

Batten,  Barton,  Durstine  &  Osborn 

Young  &  Rubicam 

N.  W.  Ayer  4  Son 

N.  W.  Ayer  &  Son 


FORD  MOTOR  CO. 

Comet 

Ford,  Falcon  and  Thunderbird 

Lincoln 

Mercury 


Kenyon  &  Eckhardt 
J.  Walter  Thompson  Co. 
Kenyon  &  Eckhardt 
Kenyon  &  Eckhardt 


of  the  show,  will  be  performed  GENERAL  MOTORS  CORP. 


four  times  daily.  Encircling  and  Buick 

crossing  the  stage  area  and  its  Cadillac 

decorative  pools  of  brightly  Chevrolet  and  Corvair 

hued  water  is  a  continuous  Corvette 

parade  of  new  cars  on  a  750-  Oldsrtvobile 

foot  conveyor.  Tires  of  the  cars  “ontiac 

just  skim  the  surface  of  the  STUDEBAKER-PACKARD  CORP. 

water  as  they  move.  Lark  and  Hawk 


McCann- Erickson 
MacManus,  John  &  Adams 
Campbell-Ewald  Co. 
Campbell-Ewald  Co. 

D.  P.  Brother  &  Co. 
MacManus,  John  &  Adams 
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News  Copy  Transmitted 
From  650  Miles  in  Spac 

Satellite  Courier  Blazes  Trail 
For  Future  Sky  Communications 

By  Rirliard  Friedman 


fame  the  first  to  pick  up  the 
launching  signal. 

At  3.43  p.m.,  Courier  made 
its  first  pass  over  the  base. 

Signals  were  received  for  14 
minutes  and  news  was  now  flow¬ 
ing  earthward  and  skyward  to 
Fort  Monmouth,  N.  J.  Courier  had  been  developed  und  from  the  satellite  650  miles 
When  a  500-pound  man-made  by  Monmouth’s  U.  S.  Army  Sig-  up  in  space, 

nuion  went  into  orbit  on  the  nal  Research  and  Development  As  Courier  came  into  radio  today.  You  are  viewing  it  right 

afternoon  of  Oct.  4,  news  began  Laboratory  and  it  was  this  contact  above  Puerto  Rico,  Sa-  now.” 

making  news,  and  the  rocket  astro-observation  center  that  Hnas  picked  up  the  relayed  time  it  appeared  in  Scripps-Howard 

age  of  mass  communications  tracking  equipment  stood  ready  copy  which  had  been  stored  in  newspapers  around  the  country 

opened  with  this  dateline:  to  chart  the  satellite’s  flight.  the  satellite  at  Cape  Canaveral,  the  next  day. 

Transmitted  Via  Communica-  A  similar  unit  waited  in  The  Newark  (N.  J.)  Star- 

lions  Satellite  Courier.  readiness  at  Salinas.  to  Washington  by  ground-  put  a  three-column  head- 

Stories  from  Unitetl  Press  wire.  When  the  ^ond  pass  came  ^  UPj  reading: 

International,  Associated  Press,  Loaded  Before  Takc-oiT  over  Monmouth  at  o.48  p.m.,  Reports  Back  on  the 

Scripps-Howard  Newspapers,  ^ape  Canaveral,  Fla.,  an  «ftatfoT  Vetes  from  Beat  650  Miles  in 

magazines,  and  broadcasting  p  two-stage  'Thor-Able-  u  ..  S/iocc, 

stations  were  moving  between  j Washington  was  now  sending 

here  Washington  D  C  and  ^  pointM  sKywaru  news  copy  via  inis  ut'l  pi^  ticKetl  oH  the 

Sp  Linas  to  Puerto  Ri’eo  all  ^  ixiwer  the  51-inch The  station  relayed  some  of  news  items  it  sent  from 

fy  way  of  Courier  Thfy  were  ^  heavens  The  copy  to  the  satellite.  Puerto  Jo^^ier  -  A  German  shepherd 

Dkked  up  the  same  afternoon  f^f^et  measur^  over  79  f^t  the  relay  and  ^ho  was  friendly  to  chi - 

Ke  tollowing  day  by  media  S  weighed  more  than  lOo,-  returned  the  copy  by  groundwire  '"*** 

the  country  LdthTin  to  Washington.  lionth  road  test  by  the  Army 

new.  copy  ,  Courier  wa.  loaded  bef„«  the  Puerto  Rico  was  also  receiving  ”5;^td"’b!'rth''S 

Via  outer  space  became  history,  launching  with  copy,  including  Washington  copy  via  ground-  Midd^^st  ou^^^ 

What  the  first  .story  relayed  a  message  from  Wilbur  Brucker,  wire  from  Monmouth.  The  Sa-  ‘^"ild  by  a  Middle  Last  queen, 
back  to  Earth  was  about  has  Secretary  of  the  Army ;  the  Con-  Unas  base  put  the  copy  on  the  Bylines  were  also  orbiting 
not  been  revealed  by  the  Army,  of  the  United  States,  .satellite  as  Courier  made  its  first  around  the  Earth.  UPPs  Joseph 

A  spokesman  said  there  was  no  Pre-shoot  radio  coverage,  and  pass.  Monmouth,  in  the  same  Mazandi  had  the  one  on  Iranian 
way  of  guaranteeing  prior  to  hold-news  which  had  been  edited  radio  contact  line  as  Salinas  Empress  Farah  Diba’s  expected 
launching  time  which  story  brought  up  to  date.  with  the  artificial  moon,  picked  birth;  AP’s  Charles  Morey  had 

would  come  down  first.  An  agree-  The  35  reporters  in  the  Mon-  up  the  copy  from  Courier  mo-  another  on  the  World  Series; 
ment  was  reached  between  wire  mouth  press  room  watched  the  ments  later.  It  relayed  it  back  and  Mr.  Morey’s  co-worker,  Kay 
services  and  the  Army  to  keep  countdown  on  tracking  equip-  to  Washington  via  groundwire.  Lawrence,  had  one  over  a 
this  information  secret.  ment  in  the  instrumentation  Pronheiir  I.oatl  woman  s  news  column.  Her  lead 

room,  separated  from  them  by  rropiieiic  i.cad  may  have  been  the  most  pictur- 

Froni  the  Pentagon  a  glass  partition,  and  heard  the  One  news  story’s  prophetic  esque  of  this  historic  orbit 

The  idea  to  use  news  stories  missile  go  up  via  speakers  on  lead  from  the  satellite  belonged 

to  Mr.  Troan:  “A  new  marvel  such) .  Sparkling  jewelry 
of  the  space  age  was  unfolded  hghts  up  the  Autumn  fashion 

picture.” 

I!-  Other  AP  stories  included  a 

/'  discussion  of  X-ray  pictures  at 

*  the  Heart  Association  of  Mary- 

land  meeting,  and  the  launching 
^  72-foot  scout  rocket  from 


Communications  Satallita  Courier 


this  station  be- 


Fast  Talk 

The  copy  was  punched  by  tele¬ 
typewriter  on  to  a  tape  at  60 
words  a  minute  (an  army 
spokesman  said  that  100- word 
per  minute  machines  could  be 
used).  It  was  then  fed  into  a 
tape  recorder  at  1.68  inches  per 
second  and  the  tape  was  read 
out  at  60  inches  per  second.  Four 
digital  tape  recorders  on  the 
satellite  received  the  copy. 
(There  also  was  an  analog  tape 
recorder  aboard  for  voice  trans¬ 
mission.) 

About  6,000,000  words  were 
relayed  the  first  day,  far  from 
the  full  capacity  of  the  satellite. 

(Continued  on  page  62) 


AIMED  FOR  OUTER  SPACE— Specialist  Fifth  Class  Robert  J.  Allen, 
left,  and  PFC  Phillip  Horton,  right,  process  data  which  will  be  sent  into 
Courier.  They  are  in  the  communications  van  at  the  Fort  Monmouth 
Astro-Observation  Center. 


AN  EDITOR  CALLS  .  .  . 


Editorial  Research 


A  Publisher’s  Duty 


By  Lester  Market 

Sunday  Editor,  INew  York  Times 


(Note:  Any  identifieai ion  with, 
any  publisher  in  what  follows  is 
purely  non-coincidental.  Obvi¬ 
ously  these  remarks  do  not  ap¬ 
ply  to  mid-Manhattan.) 

So  I  ask  this  publisher  if  he 
won’t  supply  some  cash  for  edi¬ 
torial  research.  And  so  he  says: 
“Come,  come,  you  must  know 
that  we  wouldn’t  think  of  in¬ 
vading  the  editorial  sanctum. 
You’ve  been  in  this  business  a 
long  time  and  surely  you  can’t 
think  for  a  split  second  that  we 
would  interfere  with  the  news 
operation  or  even  intrude  on  the 
editorial  page.  No!  No!  No!  The 
virginity  and  the  independence 
of  the  editor  must  be  presen’ed 
at  any  cost.  Invade?  Interfere? 
Intrude?  God  and  Zenger  and 
Horace  Greeley  forbid!” 

So  I  say  to  him:  “Of  course 
you  wouldn’t  invade,  and  don’t 
invade  the  inner  editorial  sanc¬ 
tum.  You  just  summon  the  edi¬ 
tor  to  outer  space,  with  your 
name  gold-lettered  on  the  door, 
whenever  you  want  to  tell  him 
what  is  and  what  will  be  what. 
Thus  do  you  preserve  the  lily¬ 
whiteness  of  the  editorial  holy 
of  holies.” 


public  assumes  he  does  and 
heaves  the  brickbats  at  him  and 
bestows  the  bouquets. 

To  fail  to  assume  this  re¬ 
sponsibility  is  to  duck.  Now  I 
do  not  know  whether  it  is  mod¬ 
esty  or  unconcern  or  failure  to 
recognize  the  true  function  of 
a  newspaper  that  leads  to  this 
kind  of  ducking,  but  I  have  a 
large  suspicion  that  it  is  not 
the  first.  In  any  case,  I  say:  let 
the  publisher  stand  up  and 
count. 


Remedies 


An  Illusion 


I  do  not  wish  to  fall-out  this 
suburb  of  fantasy  in  which  some 
publishers  apparently  choose  to 
reside,  but  I  contend  that  the 
alleged  credo  set  out  above  is 
a  96-point  illusion.  It  is  not 
true;  moreover,  it  should  not  be 
true;  it  is  cockeyed,  for  two 
reasons: 


As  for  remedies.  A  publisher, 
I  hold,  should  inform  himself  as 
fully  as  possible  about  his  edi¬ 
torial  organization. 

There  should  be  much  closer 
liaison  between  editors  and  pub¬ 
lishers.  (Publishers  might  well 
attend  sessions  of  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors,  and  other  editorial  meet¬ 
ings.) 

Publishers  should  support  edi¬ 
torial  research.  (It  is  shocking, 
I  contend,  that  the  American 
Newspaper  Publishers  Associa¬ 
tion  .spends  $360,000  a  year  for 
mechanical  research  and  not  a 
cent  for  editorial  research.  I  say 
again  that  while  newsprint  is 
important,  what  goes  on  news¬ 
print  is  also  important  and  I 
do  not  see  why  publishers  do 
not  give  wider  recognition  to 
this  truism. 

Mind  you,  I  am  not  advo¬ 
cating  togetherness,  only  more 
peaceful  co-existence. 


First,  the  publisher  does,  in 
final  effect,  direct  the  editorial 


Editing  Before  Auditing 


I  admit  that  the  newspaper 


operation.  Surely  the  publisher  business  must  be  a  business: 
makes  the  top-level  decisions:  glorious  bankruptcy  is  no  sort 
how  much  space  shall  be  allotted  of  goal.  But  it  must  be  also 
for  news,  what  the  editorial  much  more  than  a  business, 
budget  shall  be,  what  kind  of  Freedom  of  the  press,  it  must  be 
circulation  shall  be  pursued,  said  again  and  again  and  again, 

endowment  of  privi- 

ported,  etc.  In  brief,  the  pub-  i  -i.  ■  u  n  e 
Usher  is  in  charge  ot  the  dough  '!,?  'I'allenge  of  respon- 

-and  the  fellow  in  charge  of  Amendment 

the  dough  is  no  doughboy.  He  is  a  guarantee  not  of  license  but 
the  captain  and  the  editor  is  at  liberty. 

most  a  first  lieutenant.  So  I  beg  of  publishers:  please. 
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2  Dailies  Vie 
In  Crusades 


»4|* 


For  Big  Vote 


N«M€  Of  NtWSPtKII 


INITIAL  EFFORT  by  the  ANPA 
Newspaper  Information  Service  to 
promote  public  understanding  of 
newspaper  services  is  this  ad, 
prepared  by  Batten,  Barton,  Dur- 
stine  &  Osborn,  to  run  just  before 
Election  Day.  Text  details  how 
newspapers  and  wire  services 
gather  the  returns. 


Many  Photographers 
Grab  Stabbing  Pix 


Second,  even  if  all  this  were  please  do  not  rate  auditing  above 
not  true,  it  should  be.  The  pub-  editing.  The  editor  must  have 
lisher  has  the  ultimate  responsi-  JUi  ample  share  of  responsi¬ 
bility  for  the  newspaper  and  he  bility,  but  the  publisher  must 
should  therefore  set  the  basic  cooperate  with  him  and  under¬ 
objectives  of  the  editorial  as  stand  him.  Unless  the  publisher 
wall  as  the  business  operation,  does  so  the  editorial  sanctum  is 
And,  even  if  he  does  not,  the  an  empty  and  unblessed  place. 


Spectacular  photographs  of 
the  assassination  of  the  Japa¬ 
nese  socialist  leader,  Inejiro 
Asanuma,  were  obtained  Oct. 
12  by  a  large  group  of  still  and 
motion  picture  cameramen  cov¬ 
ering  a  political  rally  in  Tokyo. 

Cameras  were  recording  the 
sf'enes  as  leaders  rose  to  speak. 
When  the  assassin  emerged  and 
struck  at  Mr.  Asanuma  with  a 
foot-long  blade,  many  of  the 
photographers  jumped  onto  the 
stage  for  closeup.  The  Japanese 
Broadcasting  Co.,  recording  on 
tape  for  a  later  telecast,  had  the 
films  on  the  air  10  minutes  after 
the  fatal  stabbing. 

Pictures  serviced  by  AP  and 
UPI  were  obtained  from  vari¬ 
ous  Japanese  newspaper  and 
agency  sources. 

An  AP  closeup  of  the  stab¬ 
bing,  showing  the  young  assas¬ 
sin  plunging  a  sumari  sword 
into  Mr.  Asanuma’s  chest,  was 
obtained  from  Kyodo  News 
Agency.  The  picture  was  taken 
by  Saiichi  Otomo.  Two  other 
AP  photos  were  made  by  Tokyo 
Shimbun  photographers  Taka- 
yoshi  Yoshitake  and  Takashi 
Kitamura. 

A  UPI  picture,  dramatically 
showing  the  assassin  about  to 
plunge  the  sword  into  his  vic¬ 
tim  for  the  second  time,  was 
made  by  Yasuki  Nagoa,  a 
photographer  for  the  Mainichi 
newspaper,  who  took  the  picture 
from  a  distance  of  15  feet.  He 
used  the  last  sheet  of  film  in  his 
speed  graphic  to  make  the  shot. 


Utica,  N.  Y, 

A  campaign  by  the  Cannett 
newspapers  here  to  get  out  po- 
tential  voters  took  on  added 
interest  when  the  Arkan.'^as  Ga¬ 
zette  at  Little  Rock  accepted  a 
challenge  from  the  Utica  Daily 
Prcs.s. 

The  Press  challenged  the  Ga¬ 
zette  to  a  battle  of  ballots  be¬ 
cause  Little  Rock  and  Utica  are 
about  the  same  size.  J.  N.  Heis- 
kell,  editor  of  the  (Jazette, 
promptly  accepted  and  the  fi^t 
w’as  on. 

The  Press  launched  its  cam¬ 
paign  with  a  Page  One  promo¬ 
tion  piece  and  an  editorial  and 
followed  with  a  lengthy  feature 
on  Utica,  written  especially  for 
the  Gazette. 

Other  stories  used  by  the 
Press  included  facts  about  Little 
Rock 

The  Press  also  is  publishing 
daily  Page  One  boxes,  quoting 
well-known  and  not  so  well- 
known  people  on  registration  and 
voting.  A  standing  box  reading 
“B.L.R.-R.V.”  (Beat  Little  Rock 
— Register  and  Vote)  runs  on 
the  editorial  page. 

Joe  Ray,  Press  copy  desk  man 
who  is  handling  the  campaign 
here,  said  that,  in  addition  to 
friendly  competition,  the  duel 
will  “strengthen  democracy,  get 
more  people  out  to  register  and 
vote  and  acquaint  people  of  both 
cities  with  new  information 
about  the  other  city.”  There  are 
no  prizes. 

“Utica  voted  better  than  90 
per  cent  in  1956,”  Mr.  Ray 
added,  “Our  work  is  cut  out  for 
us.  But  so  is  Little  Rock’s.” 


Chi  News  Opens  Drive 
For  Clean  Election 


Chicago 

George  Thiem,  Chicapo  Daily 
News  reporter,  has  been  as¬ 
signed  to  devote  his  attention  to 
investigating  the  election  ma¬ 
chinery  in  Cook  County  and  the 
state  between  now  and  Nov.  8. 

He  will  report  the  activitiM 
of  numerous  non-partisan  civic 
groups  and  responsible  officials 
working  for  clean  elections.  Mr 
Thiem  and  a  staff  of  Daily 
News  reporters  will  write 
stories  that  inform  citizens  how 
they  can  assist  in  making  cer¬ 
tain  that  all  eligible  voters  have 
an  opportunity  to  vote,  that 
their  votes  will  be  counted  and 
that  there  w’ill  be  no  fraudulent 
voting. 
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Jobs  on  Newspapers  Lure 
42%  of  Journalism  Grads 

Glamor  Not  Enough,  APME  Told; 

Recruitment  Laxity  Underscored 


A  sun  ey  of  1,166  journalism 
paduatfs  of  last  year  shows 
that  495  (about  42.5%)  went 
to  work  on  newspapers  and  671 
chose  other  fields. 

The  survey,  by  James  Bellows, 
managing  editor  of  the  Miami 
(Fla.)  News,  drew  responses 
from  47  colleges  and  universi¬ 
ties. 

Journalism  deans  offered 
critical  comment  on  the  general 
lack  of  newspaper  recruiting  ef¬ 
forts  and  some  advised  editors 
to  end  what  they  called  “snip¬ 
ing"  at  journalism  schools,  as¬ 
serting  it  drove  students  outside 
the  field. 

The  survey  is  part  of  the  1960 
report  of  the  Personnel  Com¬ 
mittee  of  the  Associated  Press 
Managing  Editors  Association 
and  will  be  presented  at  the 
APME  meeting,  Nov.  14-19  at 
Williamsburg,  Va.  I.  William 
Hill,  of  the  Washington  (D.  C.) 
Star,  is  committee  chairman. 

Tlie  ‘Other  Fields* 

Mr.  Bellows  reported  the  ma¬ 
jority  of  the  graduates  in  the 
survey  went  into  advertising, 
public  relations  work,  maga- 
lines,  radio,  television  and 
“other”  fields.  Some  entered  the 
armed  forces,  research,  teach¬ 
ing,  free  lancing;  and  women 
dropped  careers  for  marriage. 

The  committee  report  said 
that  glamor  will  not  draw  men 
to  the  newspaper  profession 
after  they  have  been  wedded  to 
public  relations,  advertising, 
radio  or  television.  It  added: 

“If  managing  editors  knew  as 
much  as  a  smart  glamor  girl, 
they’d  know  you  have  to  get 
them  before  they’re  married. 
APME’s  1960  studies  suggest 
few  managing  editors  are  that 
smart.” 

Mr.  Bellows  said  editors  are 
being  the  battle  for  the  college- 
tained  mind  and  he  asserted 
that  “each  of  the  47  journalism 
deans  probably  spent  more  time 
•Mwering  APME’s  survey  ques¬ 
tions  than  the  average  man¬ 
ning  editor  spends  on  the  prob- 
hsn  of  recruiting.” 

L^ast  Cooperative  Group 

He  quoted  one  of  the  dean’s 
foments  that  “newspapers  are 
the  most  non-competitive  and 


least  cooperative  of  any  group 
in  our  economic  world  when  it 
comes  to  colleg;e  recruitment- 
placement  relations.” 

“Only  60  per  cent  of  the  J- 
schools  can  recall  a  newspaper 
even  telephoning  the  campus 
last  year,”  the  report  said.  “One 
J-dean  complained  that  for  eight 
years  he  has  written  letters  to 
the  newspapers  of  his  state  and 
not  one  has  accepted  his  invi¬ 
tation  to  look  around.  A  South¬ 
ern  dean  pointed  out  that  “for 
every  newspaper  which  dis¬ 
patches  an  editor  to  the  campus, 
there  are  three  recruiters  from 
industry  seeking  the  same  jour¬ 
nalism  grad.” 

The  report  said  educators 
singled  out  some  newspapers  for 
recognition  in  their  recruitment 
efforts.  They  are:  Seattle  Times, 
Minneapolis  Tribune,  Milwau¬ 
kee  Journal,  San  Diego  Union, 
Beaumont  Enterprise  and  Jour¬ 
nal,  Tampa  Tribune,  Wall  Street 
Journal  and  Texas  Daily  News¬ 
paper  Association. 

Complaints  from  journalism 
schools  said  newspaper  recruit¬ 
ing  material  frequently  is 


Indianapolis 

A  three-point  program  de¬ 
signed  to  recruit  college  stu¬ 
dents  into  newspaper  work  has 
been  started  in  Indiana  by  a 
group  of  editors.  They  will  move 
onto  campuses  next  spring  to 
compete  with  professional  re¬ 
cruiters  “for  the  best  of  the  June 
crop  of  graduates.” 

Summer  trainees  also  will  be 
recruited  under  the  program 
originated  by  editors  of  In¬ 
diana  member  newspapers  of 
the  AP,  but  which  is  being  ex¬ 
panded  to  all  Indiana  news¬ 
papers.  An  organization  of 
speakers  made  up  of  Indiana 
newspapermen  will  appear  at 
colleges  and  high  schools  to 
speak  “on  newspaper  career  or 
any  other  subject  that  will  en¬ 
courage  youngsters  to  enter  the 
business.” 

Placement  Service 

A  placement  service  already 
has  been  started  for  students 


“dated,  dull  and  evasive,”  and 
that  newspapers  won’t  provide 
black  and  white  facts  on  news¬ 
paper  pay. 

Survey  on  Pay  Next 

An  APME  survey  on  news¬ 
paper  pay  is  being  completed, 
the  report  said,  and  will  be  dis¬ 
tributed  at  a  later  date. 

Journalism  deans’  recommen¬ 
dations  to  newspapers  included: 

starting  salaries  in  line  with 
those  of  competing  industries; 

more  scholarships  to  high 
school  journalists; 

emphasis  on  advancement  pos¬ 
sibilities  and  an  end  to  “glori¬ 
fying  the  long,  dull  apprentice¬ 
ships  of  the  past;” 

employment  of  prospective 
journalists  as  copy  boys  instead 
of  giving  the  job  to  someone 
who  “happens  to  come  along; 

greater  use  of  summer  in¬ 
terns  with  fitting  pay;  and 
“make  newspapermen  so 
happy  with  their  jobs  that  they’ll 
want  to  encourage  young  people 
to  enter  the  profession.” 

Among  the  deans’  comments 
was: 

“Sniping  drives  journalism 
students  into  jobs  other  than  on 
newspapers  because  most  sen¬ 
sible  college  graduates  like  to  go 
to  work  in  places  where  they 


interested  in  newspaper  jobs  in 
Indiana.  The  service  will  be  ex¬ 
panded  next  spring  when  college 
seniors  are  interviewed  for  per¬ 
manent  jobs  on  participating 
newspapers. 

The  program  was  outlined  at 
the  fall  meeting  of  AP  papers, 
which  agreed  to  invite  all  other 
Hoosier  newspapers,  regardless 
of  size  or  wire  service  affilia¬ 
tion,  to  participate. 

Clay  Trusty,  city  editor  of 
the  Indianapolis  News,  was 
chairman  of  the  committee 
which  organized  the  program. 
The  idea  for  the  recruiting- 
training  program  was  proposed 
last  spring  and  the  committee 
worked  through  the  summer  to 
organize  it. 

Participating  Papers 

A  questionnaire  sent  to  each 
member  paper  of  the  AP  showed 
22  would  cooperate  with  the 
program.  Five  of  the  22  already 
have  summer  training  programs 


Picture  Intern 

The  University  of  Iowa  School 
of  Journalism  has  been  selected 
to  participate  in  the  first  “news- 
picture  internship”  program  of 
United  Press  International.  The 
selection  of  a  student  intern 
each  year  is  to  be  made  by  UPI 
and  the  Iowa  photographic 
journalism  department.  The 
student  will  receive  $500. 


feel  education  will  be  respected.” 

A1  Perrin,  managing  editor 
of  the  Riverside  (Calif.)  Press, 
who  probed  journalism  interest 
among  high  schools  said: 

“In  no  case  did  I  find  what 
looked  like  an  effective  program 
to  catch  the  interest  of  high 
school  boys.  ...  In  talking  to 
students  themselves,  those  who 
begin  with  an  interest  in  news¬ 
paper  work  have  to  struggle  to 
retain  their  interest  in  the  face 
of  more  and  more  pull  toward 
the  more  formal  professions  (for 
a  combination  of  money,  prestige 
and  what  they  believe  are  easy 
working  conditions),  toward  the 
technical  fields  (for  money  and 
the  ‘high  worth’  of  the  work) 
and  toward  government  work 
(mostly  for  security),” 

The  personnel  report  also  de¬ 
voted  sections  to  training  re¬ 
porters  and  copy  deskmen.  For 
the  latter,  it  carried  the  recom¬ 
mendation  that  editors  scan  pay¬ 
rolls  for  “the  men  who  have  had 
some  experience  on  weeklies  or 
very  small  dailies  where  news¬ 
room  people  have  closer  contact 
with  the  back  shops.” 


but  agreed  to  cooperate  with 
interviews  and  share  the  cost. 

Participating  in  the  summer 
training  program  next  year  will 
be  the  Madison  Courier,  Sey¬ 
mour  Tribune.  Evansville  Cour¬ 
ier,  Crawfordsville  Journal-Re¬ 
view,  Richmond  Palladium-Item, 
Indianapolis  News,  South  Bend 
Tribune,  Kokomo  Tribune,  Gary 
Post-Tribune,  Hammond  Times, 
Elkhart  Truth,  Fort  Wayne 
News-Sentinel,  Michigan  City 
News-Dispatch,  Anderson  Her¬ 
ald,  Muncie  Star,  Muncie  Press 
and  Logansport  Press. 

Papers  with  summer  pro¬ 
grams  agreeing  to  cooperate  in 
other  ways  are  the  Indianapolis 
Star,  Lafayette  Journal-Courier, 
Marion  Chronicle  and  Leader- 
Tribune,  Valparaiso  Vidette- 
Messenger  and  Bedford  Times- 
Mail. 

Mr.  Trusty  said  at  least  50 
summer  training  jobs  will  be 
available  next  summer. 
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2  Contempt 
Fines  Voided 
In  Georgia 


Atlanta,  Ga. 

The  Georgia  Supreme  Court, 
in  a  decision  upholding  freedom 
of  the  press,  has  set  aside  the 
$20,000  contempt  of  court  fine 
levied  against  Atlanta  Newspa¬ 
pers  Inc.  last  April  in  Fulton 
Superior  Court. 

The  unanimous  decision  held 
that  Judge  Durwood  T.  Pye 
erre<l  in  finding  the  Atlanta 
Journal  and  Constitution  guilty 
of  contempt  over  a  news  story 
citing  previous  arrests  of  a  de¬ 
fendant  on  trial  in  a  robbery 
case. 

“Freedom  of  speech  and  of 
the  press,  as  guaranteed  by  the 
Constitution,  is  essential  to  the 
preservation  of  a  free  society,” 
said  the  opinion  by  Justice 
Carlton  Mobley,  “but  its  exer¬ 
cise  must  be  compatible  with  the 
preservation  of  other  freedoms 
essential  to  a  democracy  and 
guaranteed  by  our  Constitution. 

“The  press  should  be  given 
the  widest  latitude  possible  in 
the  exercise  of  its  freedom 
which  is  consonant  with  the  or¬ 
derly  administration  of  justice.” 


Reverses  Fine 


influenced  the  jury.  Testimony 
showed  that  a  copy  of  the  news¬ 
paper  article  had  been  read  by 
the  jurors. 

The  decision  said  a  trial  jury 
must  be  kept  together  until  the 
conclusion  of  a  trial,  though  the 
defendant  may  waive  the  privi¬ 
lege,  and  that  if  the  jury  is 
allowed  to  disperse  during  the 
trial  “it  is  the  duty  of  the  court 
to  instruct  the  jury'  not  to  dis¬ 
cuss  the  case  among  themselves 
or  with  anyone  else  or  to  permit 
anyone  to  discuss  it  with  them, 
not  to  read  newspaper  articles 
about  the  case  and  not  to  listen 
to  radio  or  television  reports 
concerning  the  case  during  the 
recess  of  the  court.” 

The  court  also  held: 

”...  Publication  of  newspaper 
articles  about  a  case  on  trial 
which  are  distributed  after  the 
trial  has  begun  would  not  be 
calculated  to  come  to  the  at¬ 
tention  of  the  jurors  trying  the 
case,  where  the  trial  court  is 
rc'quired  to  keep  the  jurors  to¬ 
gether  until  the  conclusion  of 
the  trial,  or  if  he  permits  them 
to  disperse,  to  admonish  them 
not  to  read  articles  in  the  news¬ 
paper  about  the  case. 

“The  publisher  could  not  rea¬ 
sonably  have  anticipated  that 
publication  and  distribution  of 
his  papers  under  such  circum¬ 
stances  would  interfere  with  a 
fair  and  impartial  trial  of  the 
case  and  he  would  not  be  in 
contempt  of  court  for  so  doing.” 


Justice  of  Peace  Lacks 
Power  to  Unmask  Writer 


Evansville,  Ind. 

The  Evansville  Sunday  Cour¬ 
ier  and  Press  has  won  its  fight 
to  protect  the  news  source  which 
provided  it  with  two  gambling 
stories. 

A  justice  of  the  peace  here 
ruled  that  he  had  no  power  to 
force  Editor  Robert  Kirkpatrick 
— or  any  staff  member — to  an¬ 
swer  questions  about  the  author 
of  the  stories.  The  editor  and 
most  of  his  staff  had  been 
ordered  into  JP  court  under  an 
Indiana  law  which  allows  the 
county  prosecutor  to  bring  wit¬ 
nesses  into  such  a  court  for  ex¬ 
amination  purposes  only.  No 
crime  had  been  charged  to  any¬ 
one  in  this  case. 

The  JP  did  not,  however,  rule 
on  the  question  of  whether  the 
law  protecting  newspapers’  in¬ 
formation  sources  applied  in  this 
case. 

The  prosecutor  contended  that 


it  did  not,  since  the  stories  wej* 
written  in  the  first  person.  Th«| 
meant,  he  argued,  that  Um 
source  was  also  the  writer,  aai 
newsmen  are  not  entitled  so^ 
protection  under  this  pai  ticulu' 
law,  at  least. 

The  JP  said  since  an  Appek 
late  Court  decision  held  thiA 
JP  could  not  punish  witnesMlI 
for  failing  to  answer  questioii 
he  was  not  going  to  rule  whethiB 
the  immunity  law  applied  het* 

Final  round  of  the  case  fomi#l 
the  prosecutor  calling  only  thi 
editor  to  the  stand.  Mr.  Kirk¬ 
patrick  testified  he  knew  who 
wrote  the  .stories,  and  that  pw- 
son  knew  of  his  own  knowledft 
that  the  stories  were  true.  Ht 
refused  to  reveal  who  wrote  thi 
stories,  how  the  stories  got  into 
his  hands,  or  anything  else  that 
might  give  the  prosecutor  valu¬ 
able  information  about  the 


Nc’ 


Reporters  Protect  Source 
In  Libel  Case;  Sustained 


In  a  companion  case,  the  court 
reversed  a  $100  fine  Judge  Pye 
imposed  against  Journal  re¬ 
porter  Gordon  Roberts  for  writ¬ 
ing  the  story. 

The  court  ruled  unanimously 
in  a  seven-line  decision  that  Mr. 
Roberts  should  not  be  required 
to  pay  the  fine.  The  tribunal 
held  the  lower  court  decision  in 
error  but  did  not  go  into  par¬ 
ticulars. 

Atlanta  Newspapers  Inc., 
owners  of  the  Journal  and  the 
Constitution,  had  appealed  to 
the  highest  court  on  the  ground 
that  the  conviction  violated  free¬ 
dom  of  the  press  guarantees  of 
both  the  state  and  federal  Con¬ 
stitutions. 

The  Supreme  Court  ruling 
upheld  the  newspapers’  conten¬ 
tion  that  the  constitutional 
rights  of  freedom  of  the  press 
and  freedom  of  speech,  and  the 
constitutional  rights  of  a  de¬ 
fendant  to  a  fair  public  tr-al 
are  compatible  and  in  no  sense 
conflicting. 

Judge  Pye  had  cited  Mr.  Rob¬ 
erts  for  contempt  over  a  news 
story  about  Jim  Meriwether 
while  the  latter  was  on  trial 
Pye’s  court  for  robbery. 


Ruling  Sought 
On  Confession 


Judge  Pye  declared  a  mistrial. 


Louisville,  Ky. 

The  Supreme  Court  has  been 
asked  to  consider  a  case  in  which 
the  Courier-Journal  and  Louis¬ 
ville  Times  are  attempting  to 
force  a  Criminal  Court  judge 
here  to  reveal  contents  of  a 
convicted  murderer’s  confession 
which  the  judge  heard  in  his 
chambers. 

The  Kentucky  Court  of  Ap¬ 
peals  previously  turned  down  a 
writ  of  mandamus  sought  by  the 
newspapers  to  make  Judge  L.  R. 
Curtis  release  the  confession 
(E&P,  July  2,  1960). 

The  Kentucky  court  rejected 
the  petition  on  the  ground  that 
a  newspaper  has  no  more  right 
than  a  private  citizen  to  inspect 
public  records  that  are  not  re¬ 
quired  by  law  to  be  in  books. 

In  their  petition  to  the  Su¬ 
preme  Court,  the  newspapers’ 
attorneys  argued,  in  part: 

“Can  the  sole  evidence  upon 
which  a  State  court  set  aside  a 
conviction  and  death  sentence 
for  two  heinous  and  brutal 
murders  be  kept  secret  by  that 


Annapolis,  Md. 

Three  reporters  were  upheld 
hy  the  Anne  Arundel  County 
Circuit  Court  when  they  in¬ 
voked  their  legal  privilege  in 
Maryland  of  refusing  to  disclose 
a  news  source. 

Judge  O.  Bowie  Durkett  up¬ 
held  them  despite  the  fact  that 
John  O.  Colonna,  director  of  the 
Baltimore  Department  of  Avi¬ 
ation,  had  testified  that  he  gave 
the  reporters  the  reasons  he  had 
presented  in  discharging  his 
former  assistant,  William  C.  D. 
Bridges. 

The  action  came  during  a 
$100,000  libel  suit  in  which  Mr. 
Bridges  contended  that  Mr. 
Colonna  deliberately  attempted 
to  publicize  the  13  reasons  he 
had  written  to  the  City  Service 
Commission.  The  commission 
later  reinstated  Mr.  Bridges  but 
his  position  was  abolished  in  the 
1959  budget. 

The  first  reporter  to  invoke 
Article  35,  Section  2,  of  the 
Maryland  Code  was  Lawrence 
C.  McDaniel,  of  the  Evening 
Sun. 

He  said  he  feared  that  in 
answering  defense  questions  he 
would  be  setting  “a  dangerous 
precedent.”  Judge  Duckett  ruled 
in  favor  of  the  reporter  despite 


earlier  testimony  by  Mr.  Colon¬ 
na. 

The  reporter  limited  his  testi¬ 
mony  to  the  fact  that  he  talked 
Aug.  13,  1959,  with  both  Bridges 
and  Colonna,  then  wrote  an  ac¬ 
count  about  the  dismissal  for 
the  late  editions  of  his  pap«. 
That  was  two  days  after  the 
assistant  director  had  been  fired. 

Defense  counsel  told  the  court 
that  Mr.  McDaniel  “wheedled* 
the  story  out  of  Bridges  after 
Colonna  had  refused  to  com¬ 
ment. 

Albert  Sehlstedt  Jr.,  and 
Stephen  E,  Nordlinger,  report¬ 
ers  for  the  Sun,  also  were  up¬ 
held  in  their  refusal  to  divulge 
the  source  of  their  news  stories 
about  the  Bridges  firing. 

Mr.  Colonna  testified  that  he 
gave  the  material  prepared  for 
the  City  Service  Commission  to 
Mr.  Sehlstedt  to  deliver  after 
the  reporter  had  told  him  that 
once  in  the  hands  of  the  com¬ 
mission  it  would  become  a  mat¬ 
ter  of  public  record. 


Jailed  for  Confidence 

Cape  Town 
Patrick  Duncan,  editor  of 
Contact,  bi-weekly  newspaptf. 


The  judge  contended  that  the  State  court  in  violation  of  the  argument  by  the  defense,  that  went  to  jail  0<^  4  to  serve  ei^t 
Journal  story  listing  previous  public  right  in  public  trials  and  Mr.  McDaniel  was  not  being  days  for  refusing  to  tell  a  judg* 
arrests,  convictions  and  an  es-  the  freedom  of  the  press  guar-  asked  to  reveal  the  source  of  his  sources  for  a  story  on  Cm#" 
cape  from  prison  by  Meriwether  anteed  by  the  14th  Amendment?”  his  material,  but  only  to  confirm  munism  in  South  Africa. 
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Bv  Warren  Zimmerman 


Washington 
The  press  room  which  the  Na¬ 
tional  Broadcasting  Company 
provided  for  the  second  of  the 
Great  Debates  between  Vice 
President  Nixon  and  Senator 
Kennedy,  here  Oct.  7,  looked  like 
nothing  so  much  as  an  outsized 
schoolroom  during  a  session  of 
■  edncational  TV. 

Hermetically  sealed  from  any 
glimpse  of  the  live  Presidential 
aadidates,  some  175  newsmen 
sit  at  long  tables  and  watched 
their  televised  images  perform 
on  the  screens  of  eight  video 
sets. 

The  only  reporter  repeatedly 
on  his  feet  during  the  hour- 
long  debate  was  colunrmist  Jo¬ 
seph  Alsop,  who  patrolled  the 
lisle,  cigarette  in  hand  —  an 
indulgent  schoolmaster  keeping 
1  watchful  eye  on  his  class. 

The  candidates’  press  secre- 
iiries  were  occasional  wander- 
«i  Nixon’s  Herb  Klein  downed 
toffee  as  he  circulated  to  and 
fro;  while  Kennedy’s  Pierre 
Sslinger  munched  NBC-spon- 
*md  sandwiches.  Both  looked 
rabelievably  worried. 

Aside  from  the  din  of  clack¬ 
ing  typewriters,  there  were  few 
noises  to  compete  with  the  well 
projected  words  of  the  candi- 
**te8.  But  in  any  room  of  175 
Pwple  during  a  political  debate, 
*iioe  are  liable  to  be  moos  — 
J>d  if  volume  is  any  indication, 
^edy  seemed  to  have  the 
•ttter  of  them. 

^They  reached  their  peak  when 
*!■  Nixon  said  extra  federal 
®Penditures  would  be  paid  for, 
by  his  or  by  Senator  Ken- 
'dy’s  money,  but  by  the  peo- 
Pio’s  money.  This  is  a  line  which 
“•■paign  followers  have  heard 
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the  Vice  President  use  often  — 
once  too  often,  judging  by  the 
moos. 

Only  five  newspapermen  were 
permitted  to  watch  the  debate 
in  person,  and  two  of  those 
were  in  it  —  panelists  Alvin 
Spivak  of  UPI  and  Harold  P. 
Levy  of  Newsday. 

Other  panelists,  chosen  by  the 
networks,  were:  Frank  McGee, 
NBC,  moderator;  Paul  Niven, 
CBS;  and  Edward  Morgan, 
ABC. 

Richard  L.  Lyons  of  the 
Washington  Post  —  one  of  the 
pool  reporters  —  mounted  a 
table  in  the  press  room  half  an 
hour  before  show  time  to  in¬ 
form  his  confreres  of  the  color 
of  Kennedy’s  shirt  (blue),  the 
extent  of  Nixon’s  makeup 
(light),  and  the  fact  that  Ken¬ 
nedy  had  complained  about  the 
lighting. 

After  the  debate  ended,  se¬ 
curity  restrictions  were  relaxed, 
and  those  newsmen  who  didn’t 
stay  to  watch  the  8:30  Western 
were  given  a  shot  at  the  can¬ 
didates  in  the  flesh.  The  result 
was  four  sentences  from  Mr. 
Nixon  on  what  a  good  debate  it 
was  and  a  comment  from  Sena¬ 
tor  Kennedy  that  “we  had  a  fine 
exchange”  —  almost  exactly 
what  he  had  said  after  the  first 
debate. 

Several  newspapers  with  large 
Washington  offices  gave  in 
gracefully  to  the  age  of  tele¬ 
vision  and  glued  their  lead 
writers  to  sets  in  the  compara¬ 
tive  quiet  of  home  base.  The 
New  York  Times,  for  instance, 
had  two  men  at  the  studio  for 
a  color  story,  but  kept  Russell 
Baker,  who  was  assigned  to  the 
debate  itself,  at  the  Washing- 
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ton  bureau  office,  where  he 
watched  and  wrote  his  story. 
All  in  all,  Washington,  which 
has  the  largest  population  of 
newsmen  in  the  world,  turned 
out  noticeably  fewer  of  them 
at  the  studio  than  had  Chicago, 
the  scene  of  the  first  debate. 

One  newspaperman  —  Roscoe 
Drummond  of  the  New  York 
Herald  Tribune  —  and  one 
magazine  writer  —  Douglass 
Cater  of  the  Reporter  —  were 
scheduled  as  panelists  for  the 
third  debate,  Oct.  13.  As  with 
the  second  debate,  selections 
made  by  lot  from  among  report¬ 
ers  who  have  traveled  with  both 
candidates. 

Press  secretaries  Salinger  and 
Klein,  who  expressed  horror  at 
the  networks’  original  intention 
to  include  no  printed  media  rep¬ 
resentatives  on  any  of  the  four 
panels,  are  fighting  for  the  in¬ 
clusion  of  two  more  for  the  last 
debate  Oct.  21. 

m  *  * 

Hearst  Newspapers  Poll 

Within  minutes  after  the  con¬ 
clusion  of  the  second  Nixon- 
Kennedy  debate,  Hearst  News¬ 
papers  in  10  cities  polled  local 
listeners  for  their  reactions  of 
the  candidates’  presentations. 

One  thousand  persons,  in  a 
sampling  larger  than  ordinary 
polling  standards,  were  polled 
as  the  Hearst  Newspaper  in 
each  of  the  10  cities  contacted 
100  persons  who  said  they  heard 
the  debate. 

The  people  were  asked  two 
questions:  “Who  do  you  think 
won?”  and  “Did  you  change 
your  vote  as  a  result  of  the  de¬ 
bate?” 

The  Hearst  poll  results  show 
a  number  of  interesting  side¬ 
lights: 

1.  Only  2  out  of  3  persons 


PRINT  MEDIA  newim*n  and 

othars  cover  the  Nixon-Kennedy 

debate  by  watching  TV  screens  in 

NBC  pressroom  in  Washington 
studios. 

contacted  had  listened  to  or 
watched  the  debate.  (1,500  peo¬ 
ple  had  to  be  contacted  in  order 
to  reach  the  target  of  1,000  who 
listened  to  the  debate). 

2.  44.1%  of  the  listeners 
thought  that  Kennedy  won  the 
honors,  while  38.5%  said  Nixon 
won. 

3.  17.4%  thought  it  was  a 
draw  or  were  undecided. 

4.  1.4%  of  the  listeners 
planned  to  switch  to  Nixon, 
while  3.3%  indicated  they 
would  switch  to  Kennedy. 

5.  While  many  of  the  areas 
polled  are  normally  Democratic 
strongholds,  Texas  results 
showed  51%  for  Nixon  and  only 
39%  for  Kennedy,  while  10% 
thought  the  debate  was  a  draw 
or  undecided. 

6.  The  nation-wide  17.4% 
who  voted  a  draw  or  were  un¬ 
decided,  corresponds  with  the 
great  number  of  still  undecided 
voters  reflected  by  other  na¬ 
tional  polls. 

The  polls  were  taken  by  the 
following  papers :  Albany 
Times-Union,  Baltimore  News- 
Post,  Boston  Record-American, 
Detroit  Times,  Los  Angeles  Ex¬ 
aminer,  Milwaukee  Sentinel, 
New  York  Journal- American, 
San  Antonio  Light,  San  Fran¬ 
cisco  Examiner,  and  Seattle 
Post-Intelligencer. 

• 

Must  Cut  Size 

Havana 

Cuban  newspapers  have  been 
restricted  to  16  pages  daily  and 
24  pages  Sunday  in  an  order 
which  makes  publishers  subject 
to  criminal  action  for  violation. 


Newsmen  in  ‘School’  Cover  Debate  on  TV 


BALTIMORE  SUN  CASE 

Stock  Value  Gauged 
By  Profit  Factors 


Baltimore 

The  point  of  view  of  manage¬ 
ment  was  an  important  factor  in 
evaluations  which  were  placed 
on  stock  of  the  A.  S.  Abell  Com¬ 
pany,  publishers  of  the  Sun- 
papers,  Federal  Court  was  told 
here  in  the  windup  of  testimony 
in  a  case  begun  in  June. 

Benjamin  H.  Griswold  3d,  a 
partner  in  the  investment  bank¬ 
ing  concern  of  Alex  Brown  & 
Sons  and  a  director  of  A.  S. 
Abell,  was  the  witness  in  the 
suit  over  the  value  of  3,300 
shares  of  stock. 

Dividend  payments,  he  testi¬ 
fied,  were  a  particularly  import¬ 
ant  factor  in  setting  the  valua¬ 
tions,  but  closely  following  that 
was  the  point  of  view  of  man- 
agrement. 

“I  felt,”  he  testified,  “the 
management  was  extremely  com¬ 
petent  but  not  dedicated  com¬ 
pletely  to  making  money. 

“I  felt  the  management  was 
dedicated  to  putting  out  a  fine 
newspaper  and  not  squeezing 
out  all  of  the  profit  possible. 

“There  is  no  question  but  that 
other  owners  could  squeeze  more 
profits  out  of  it  for  a  short  time, 
but  it  would  be  painful  to  the 
city,  and  to  the  paper  event¬ 
ually.” 

16th  Witness 

Mr.  Griswold  was  the  six¬ 
teenth  witness  in  the  case  being 
tried  before  Federal  Judge  R. 
Dorsey  Watkins  without  a  jury. 
Earlier  witnesses  had  evaluated 
the  stock  at  from  $135  to  $350 
a  share. 

The  investment  banker  said 
he  learned  of  the  $138  evaluation 
placed  on  the  3,300  shares  in¬ 
volved  when  he  went  to  an  A.  S. 
Abell  directors  meeting  May  26, 


the  court  to  review  the  appraisal 
methods  used  and  set  the  value 
which  she  should  have  received. 

Earlier  this  summer.  Judge 
Watkins  heard  testimony  that 
S.  I.  Newhouse  had  offered  $355 
a  share,  clear  of  commissions, 
for  control  of  A.  S.  Abell. 

The  final  witness  in  the  case, 
Joseph  J.  Turner,  a  general 
partner  in  Alex,  Brown  &  Sons, 
said  he  had  23  years  of  experi¬ 
ence  in  the  investment  business 
and  examined  financial  state¬ 
ments  of  the  company  and  docu¬ 
ments  to  reach  his  conclusion 
that  $135  was  a  fair  price  for 
a  minority  block  of  the  stock. 

Majority  Worth  More 

He  told  the  court  that  a  ma¬ 
jority  interest,  or  control,  would 
be  worth  a  great  deal  more  than 
a  minority  interest. 

Inasmuch  as  the  3,300  shares 
held  in  trust  for  Mrs.  Blakiston 
was  a  minority  block,  he  testi¬ 
fied,  20  per  cent  could  be  dis¬ 
counted  from  the  stock  price 
because  it  lacked  marketability. 

The  reported  $335  offer,  he 
testified,  was  a  “very,  very  high 
price”  for  stock  bought  solely 
for  investment. 

Judge  Watkins,  who  received 
211  documents  as  evidence  and 
heard  18  witnesses  at  13  days 
of  the  trial,  set  no  date  for 
lawyers  to  present  their  closing 
arguments. 

Van  Lear  Black  3d,  of  Ladue, 
Mo.,  filed  a  similar  case  June  14 
in  which  he  contends  he  received 
an  insufficient  price  for  A.  S. 
Abell  stock  which  he  sold  to  the 
company  in  1958  and  other 
shares  which  the  publishing 
company  obtained  from  him 
through  a  re-purchase  option  in 
1968. 


R.  A.  Barford 


Barford  Named 
For  Canadian 
Dailies’  Group 

Toronto 

R.  W.  Southam,  president  of 
the  Canadian  Daily  Newspaper 
Publishers  Association,  has  an¬ 
nounced  the  appointment  of 
R.  A.  Barford  to  the  staff  of  the 
association.  Mr.  Barford  will 
succeed  I.  H.  Macdonald  when 
the  latter’s  resignation  as  gen¬ 
eral  manager  takes  effect  after 
the  association’s  annual  meet¬ 
ing  in  April  1961. 

Agency  Experience 

Mr.  Barford’s  career  has  been 
one  of  advertising  agency  and 
newspaper  experience.  He  was  a 
senior  account  executive  with 
three  major  advertising  agen¬ 
cies  in  Eastern  Canada.  His 
newspaper  experience  was  as 
publisher  of  the  Sarnia  Observer 
and  general  manager  of  Thom¬ 
son  Newspapers  Limited.  He 
also  served  with  that  company 
as  general  manager  of  the  Scots¬ 
man  Publications  in  Edinburgh, 
Scotland. 


Free  Agency 
Ads  Defend 
Advertising 

PHILADEinu 

A  plan  to  answer  the  attach 
on  advertising  through  a  “pajt 
a-week”  series  in  newspapB 
was  presented  to  the  Philadii. 
phia  Chapter  of  the  .\nierica 
Association  of  Newspaper 
resentatives  this  week  by  G«. 
don  Chelf,  publisher  of  tke 
Philadelphia  Daily  News. 

The  plan  was  launched  by  tb 
News  on  Sept.  23,  as  an  edoa. 
tional  program. 

“It  is  designed  to  answ«  ^ 
scurrilous  attacks  now  beiif 
made  in  a  few  high  placet  a 
advertising,”  Mr.  Chelf  saii 

“We  are  admittedly  late  witii 
this  program,”  he  continoei 
“late  in  informing  the  man  n 
the  street  that  behind  every  k 
is  a  whole  series  of  jobs,  ak 
the  very  key  to  our  standamid 
living.” 

“We  in  the  industry  hw 
done  a  good  job  of  selling  goods 
and  services,  but  a  very  poor 
job  of  selling  advertising",  k 
observed. 

The  Philadelphia  Daily  Nets 
has  offered  a  page  free  to  M 
leading  advertising  agencies,  no¬ 
tional  and  local.  The  purpose;- 
a  series  of  ads,  prepared  by  tk 
agencies,  explaining  the  role  c: 
advertising.  The  Daily  Net? 
places  no  restrictions  on  copy  o- 
layout  except  that  the  ads  prc- 
mote  advertising  in  genera 
rather  than  one  agency  or  any 
one  medium. 

“The  agency  signs  the  ad  tnc 
the  Daily  News  runs  a  srnsi 
credit  line:  One  of  a  series  i: 
advertisements  presented  by  tk 
Daily  News  as  a  public  serviet’ 

Fi^  mats  will  be  furnished  k 
the  Daily  News  to  all  interested 
newspapers.  They  may  insert 
their  own  credit  line. 


1958. 

At  that  meeting,  he  said,  the 
directors  voted  to  purchase  the 
3,300  shares  held  in  trust  for 
Mrs.  Jessie  Black  Blakiston,  of 
Beverly  Hills,  Calif.,  who  had 
acquired  them  in  a  settlement 
of  the  estate  of  her  father.  Van 
Lear  Black,  chairman  of  the 
board  at  the  time  of  his  death. 

The  board  voted  to  purchase 
under  the  option  terms  set  in 
the  will  of  Harry  C.  Black,  who 
succeeded  his  brother  Van  Lear 
as  chairman  of  the  board  and 
died  in  November  1956. 

Mrs.  Blakiston  contends  in  her 
action  that  instead  of  $455,400 
which  she  received,  she  was  en¬ 
titled  to  $1,155,000,  and  asked 


OFFICERS  chosen  at  the  recent  meeting  of  the  New  England  Newspaper 
Advertising  Executives  Association:  Left  to  right— James  Duggan, 
Springfield  Newspapers,  president;  James  H.  Wilson,  Stamford  (Conn.) 
Advocate,  secretary;  Nelson  E.  Demers,  Middletown  (Conn.)  Press, 
treasurer;  and  Ken  Newbury,  Quincy  (Mass.)  Patriot  Ledger,  vice- 
president. 


CID  in  Small  Papers 

The  Levittoum  (Pa.)  Tma 
and  Bristol  (Pa.)  Courier,  cm 
bination  evening  dailies,  will 
put  the  CID  ( Continuity-^ 
pact-Discount)  rate  plan  inte 
effect  Nov.  1  for  national  »i- 
vertisers.  The  Ck)urier  Timeiis 
in  the  35,000-circulation  class. 


Reiss  Quits  MM N 

Robert  A.  Reiss  resigned  this 
week  as  national  sales  mana|H 
of  Million  Market  NewspapeR 
Inc.  He  said  the  decision  was 
made  for  “purely  personal  th- 
sons.”  Mr.  l^iss  said  he  plana  to 
return  to  California. 
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SECTION 

Edited  by  Robert  B.  McIntyre 


Asked  to  elaborate  on  the  Advertising  Agency  Production 
survey  made  by  the  club  at  the  Club  of  New  York  decided  to 

GTA  convention,  Mr.  Mauro  told  look  into  the  problem  and  to 

Ed.tor  &  Publisher  that  ever  institute  a  survey, 
since  advertising  became  big  Over-all  purpose  of  this  sur- 
business  it  has  been  plagued  in  vey,  Mr.  Mauro  told  Editor  & 
one  area  by  a  “tremendous  and  Publisher,  is  to  seek  objective 
troublesome  void” — the  problem  criteria  against  which  the  ac- 
of  evaluating  reproduction  qual-  ceptability  range  of  advertising 
ity  of  print  advertising.  reproduction  can  be  measured. 

“The  nearest  thing  we  have  “A  more  specific  and  immedi- 
to  generally  acknowledged  means  ate  objective,”  he  said,  “is  to 
Newspaper  publishers  and  ad-  lowing  through  on  evaluations  of  checking  advertising  repro-  make  a  comparative  study  of 
vertising  executives  who  pass  of  both  the  survey  and  question-  duction  quality  is  a  confusing  the  range  of  opinion  on  accept- 
off  a  poorly-reproduced  ad  with  naire  results,  and  has  outlined  yardstick  known  as  ‘commer-  able  versus  unacceptable  repro- 
the  excu.ie,  “It’s  good  enough,”  the  survey’s  end  objectives  and  daily  acceptable  quality’,”  he  duction  among  various  adver- 
are  not  only  hurting  their  own  initial  results  in  an  issue  of  the  said.  “Whenever  people  disagree  tising  groups,  in  gravure  and 
newspapers,  but  are  damaging  GTA  bulletin.  on  the  merit  of  an  ad’s  reproduc-  other  publishing  fields, 

all  newspaper  reproduction  in  When  the  results  of  the  sur-  tion,  it  is  almost  impossible  to 

the  eyes  of  advertisers  and  ad-  vey  and  information  from  the  convince  one  or  the  other  that  (>eale  Problems 

vertising  agencies.  questionnaire  are  evaluated,  he  he  is  wrong;  and  every  time  “These  differences  of  opinion 

According  to  A1  Mauro,  direc-  said,  the  club  proposes  as  its  someone  insists  that  the  repro-  are  creating  innumerable  prob- 
tor  of  production  and  traffic  at  ne.xt  step  to  meet  with  repre-  duction  is  bad,  print  media  lems  which  result  in  loss  of  time 
Mogul  Williams  &  Saylor,  Inc.  sentatives  of  the  gravure  Indus-  .suffer  a  setback.  and  money  and  often  adversely 

advertising  agency,  an  aware-  try  to  explore  one  or  more  proj-  “Yet  we  continue  to  go  along  affect  reproduction  quality.  Yet, 

neM  of  the  advertiser-agency  n  inif  Tiwim . - ir ' '  ii  ^  more  comprehensive  knowledge 

opinion  differences  regarding  •/'  of  these  opinion  differences  must 

reproduction  quality  would  “cer-  |  '''' '  V  ’  be  the  basis  for  any  fruitful 

tainly  jar  these  ‘It’s-good-  ~t  .4.  i  -  .  r  attempt  to  reduce  or  eliminate 

enough’  advocates  out  of  their  ^  ^  them.” 

complacency.”  ^  Mauro  said  that  inade- 

Knhance  Quality  quate  knowledge  of  the  accept- 

ability  range  of  reproduction 

Mr.  Mauro’s  remarks  are  in-  often  causes  people  to  insist  on 

dicative  of  the  active  role  being  iSE  corrections  which  are  either 

taken  by  advertising  production  v  impractical  or  impossible  to 

men  to  enhance  the  quality  of  achieve.  The  loss  of  time  in¬ 
print  advertising  through  vari-  '  volved  causes  subsequent  opera- 

ous  projects  currently  being  tions  to  be  rushed  and  often  the 

pursued  by  the  Advertising  result  is  a  poorer  quality  of 

.kgency  Production  Club  of  New  reproduction.  He  added  that 

One  such  project,  for  example,  A  ences  of  opinion  will  indicate  to 

was  a  survey  taken  during  the  some  printers  and  publishers 

summer  at  the  Gravure. Tech-  bow  far  they  are  from  the  level 

nical  Association’s  1960  conven-  of  quality  which  advertisers  and 

tion.  Another  club  project  was  agencies  find  acceptable,  and 

a  questionnaire  sent  out  by  the  how  much  improvement  is  necee- 

club’s  Customer  Relations  Com-  ■—  sary  to  satisfy  them, 

mittee  to  130  gravure  supple-  'gLjrj 

mrnt  and  magazine  publishers,  Agency  Viewpoint 

publication  gravure  printers  and  From  an  advertising  agencj 

publication  engravers  prior  to  viewpoint,  Mr.  Mauro  went  on 

the  GTA  convention.  ^[10  establishment  of  an  accept 

Items  the  questionnaire  ^j,le  quality  range  for  ratinj 

ranged  from  attempts  to  pin-  the  general  reproduction  qualit: 

iwnt  reasons  for  rush  and  late  of  publications  would  certainl; 

jobs  which  adversely  affect  re-  be  a  useful  tool  for  advertiser 

production  quality,  and  common  and  agencies. 

causes  of  subnormal  reproduc-  .  .....  l  .  .....  ..  “A  mature  viewnoint  on  thi 

„..  l  i..  •  •  j  rre  want  proiects  that  can  be  worked  upon  irnmndiatnly  ...  ^  maiure  viewpuuu.  mi  nu 

uon  quality  in  magazines  and  question  requires  an  understand 

supplements,  to  a  request  for  00ts  suggested  by  the  studies.  accepting  conditions  as  neces-  ing  of  the  complex  relationship 
opinions  on  the  areas  where  ad-  “The  club  is  seeking  in  es-  sary  evils,  implying,  of  course,  of  proper  mechanical  and  ar 
wtising  agency  production  gence,  as  a  major  contribution  that  nothing  can  be  done  about  preparation  of  an  ad,  optimuu 
people  can  contribute  to  im-  ^  industry  progress,  to  pick  out  it,  hoping  that  some  day  some-  and  general  reproduction  level 
prove  quality  of  reproduction.  projects  that  will  fill  important  thing  will  be  done,  and  agreeing  of  the  media  and  the  impact  o 
Obieclives  Results  needs,”  Mr.  Mauro  said.  “We  that  it  would  be  ‘tremendous’  if  effectiveness  value  of  given  re 
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Seek  Quality  Norms, 
Ratings  for  Print  Ads 


By  Robert  B.  McIntyre 
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I  AD-lines 

i  By  Rob«*rt  B.  McIntyre 


Improving  the  public  image 
of  the  automobile  salesman  is 
the  goal  of  a  national  education 
program  for  car  salesmen  re¬ 
cently  pntposed  by  the  National 
Automobile  Dealers  Ass<»ciation. 

This  is  one  public  image  that 
can  stand  a  lot  of  improvement. 
*  *  * 

J.  Saxton  Lloyd,  chairman  of 
a  special  committee  appointed  to 
prepare  and  recommend  a  pro- 
l>osai  to  the  NADA  board  of  di¬ 
rectors.  reports  that  the  plan  is 
meeting  with  “enthusiastic  re¬ 
ception  by  the  industry.” 

This  enthusiasm  for  the  pro¬ 
posal  indicates  that  even  those 
within  the  industry  know  the 
public  image  of  an  auto  sales¬ 
man  needs  improvement. 

Mr.  Lh)yd.  a  former  NADA 
president  and  a  Daytona  Beach. 
Fla.,  Buick-Cadillac-Opal  dealer, 
revealed  that  franchised  dealers 
who  have  been  plagued  for  years 
by  high  sales  force  turnover, 
dealer  associations,  salesmen 
have  all  endorsed  the  project. 

Since  its  appointment,  the  com¬ 
mittee  has  l)een  researching  and 
evaluating  training  programs  now 
in  use  by  other  industries  to 
make  certain  that  the  NADA 
proje«'t  will  combine  the  under¬ 
standing  features  of  all  existing 
successful  programs. 

The  final  product  will  be 
tailored  to  meet  the  special  re¬ 
quirements  of  the  franchised  new 
car  and  truck  dealer  system. 

*  *  *  ' 

Earlier  this  year  we  berated 
indifferent  retailers  for  causing 
people  to  be  bored  with  most 
of  the  products  they  buy  and 
bored  with  the  way  they  are  sold 
(.4D-lines.  Jan.  23).  Automobile 
retailers  were  high  on  the  list 
of  retailers  we  had  in  mind. 

Last  year,  passenger  car  manu¬ 
facturers  put  a  combined  total 
of  $%.461,000  into  national  news¬ 
paper  advertising  alone.  It  would 
be  a  shame  to  let  a  poor  public 
image  of  the  car  dealer  nullify 
such  an  investment  right  at  the 
point  of  sale. 

*  «  # 

So  NAD.\'s  proposed  education 
program  should  come  as  good 
news  to  car  makers  —  the  guys 
who  pick  up  the  tab  for  the  ad¬ 
vertising  that  brings  the  public 
into  the  auto  dealers’  showrooms. 

There  was  good  news  last  week 
in  the  Bureau  of  Advertising, 
ANPA.  report  that  “fruitful” 
groundwork  had  been  laid  for 
action  to  improve  the  climate 
for  classified  car  ads  following 
a  meeting  of  spokesmen  for  auto 
dealers  and  newspapers. 

Further  meetings  are  planned. 


cases  of  its  profitable  and  suc¬ 
cessful  use,  “there  are  many 
w’ho  are  still  dissatisfied  with 


fied,”  Mr.  Mauro  said,  “but  it  there  was  little  variation  in  the 
^  has  never  been  obvious  how  the  distribution  of  “excellent," 

iJUOllty  jyiOftTlS  medium  proves  fulfillment  of  its  “good,”  and  “fair”  rat;  agg 

obligations  to  reproduce  the  ad  reproduction  to  repnwiuction  in 
(Contimted  from  pufje  11)  at  a  given  minimum  reproduc-  the  group. 

_  tion  quality  level.  Undoubtedly,  “These  findings,”  Mr.  MauR 

one  of  the  problems  is  the  ab-  explained,  “indicate  th(‘  lack  of 
cases  of  its  profitable  and  sue-  .sence  of  an  acknowledged  ac-  general  agreement  of  opinion 
cessful  use,  “there  are  many  ceptable  quality  range.”  among  printers,  engravers,  aad 

w’ho  are  still  dissatisfied  with  Explaining  the  mechanics  be-  publishers  as  to  what  coiistitata 
its  general  reproduction  quality  hind  the  long-range  study  under-  acceptable  or  unacceptable  re 
because  of  ‘color  variation,’  ‘lack  taken  by  the  Advertising  Agency  production.” 
of  uniformity,’  etc.”  Production  Club  of  New  York  He  said  that  these  -lame  18 

“If  a  meaningful  reproduction  to  obtain  reactions  of  gravure  reproductions  are  currently 
quality  norm  could  l)e  estab-  printers,  engravers  and  pub-  being  rate<l  by  adxertisisj 
lished,”  Mr.  Mauro  said,  “it  lishers  to  a  variety  of  ad  re-  agency  people,  and  that  that 
would  serve  to  encourage  these  productions,  Mr.  Mauro  .said  ratings  will  be  compared  with 
doubters  to  be  more  confident  that  Ifi  reproductions  of  a  cur-  those  obtained  from  the  gravui* 
about  their  use  of  ROP  news-  rent  full  color  ad  for  a  cigaret  people  to  determine  the  exUst 
paper  color.  Knowing  what  to  were  obtained  from  a  number  to  which  opinions  of  the  two 
expect  certainly  should  remove  of  different  Sunday  supplements,  groups  correspond, 
some  of  the  fears  of  the  un-  These  reproductions  were  “Future  studies  should  revttl 
known  in  the  use  of  ROP  color.  po.ste<l  alongside  an  approved  a  number  of  reproductions  ob 
Hence,  the  importance  of  a  engraver’s  proof  in  the  club’s  which  there  is  general  agne- 
better  understanding  of  what  l>ooth  at  the  GTA  convention  ment  in  quality  ratings,”  Mr. 
the  different  groups  in  the  ad-  and  visitors  to  the  booth  were  Mauro  pointed  out.  “These  n- 
vertising  and  publishing  indus-  invited  to  examine  them,  com-  productions  can  then  be  studied 
try  consider  the  acceptable  level  pare  them  with  the  engraver’s  i,y  using  practical  and  appio- 
reproduction  in  the  various  proof,  and  then  rate  each  one  priate  objective  techni()ues  to 
media  is  self-evident.  as  “acceptable”  or  “not  accept-  determine  those  physical  ek- 

Piiklwli.-i-s’  able”  in  quality,  on  a  six-point  ments  that  correlate  most  highly 

opinion  scale  ranging  from  “ex-  with  subjective  judgment  reli- 
Another  area  which  would  be  cellent”  to  “very  bad.”  tive  to  the  acceptability  of  dif- 


some  of  the  fears  of  the  un¬ 
known  in  the  use  of  ROP  color. 
Hence,  the  importance  of  a 


media  is  self-evident.” 

Publidiers’  Obligations 


“Future  studies  should  reveti 
a  number  of  reproductions  ob 


clarified  and  standardized  is 
that  of  the  publishers’  verifica¬ 
tion  of  their  obligations  to  ad¬ 
vertisers,  according  to  Mr. 


70  liiler\’iews 


tive  to  the  acceptability  of  dif¬ 
ferent  types  of  reproduction. 


tion  of  their  obli^tions  to  ad-  Mr.  Mauro  told  Editor  &  Influence  on  Duality 

^ertisers,  according  to  Mr,  PuBLiSHEiR  that  TO  interviews  “The  influence  of  these  phyii- 
Mauro.  He  said  that  everj'  time  w’ere  obtained  and  that  half  the  (.^1  elements  on  printing  quality 
a  newspaper  or  magazine  accepts  16  reproductions  were  rated  will  then  need  to  be  establishel 
an  ad,  it  agrees  to  reproduce  it  “not  acceptable”  by  percentages  and  perhaps  rated,  in  order  of 
in  a  given  publication,  circulate  ranging  from  a  low  of  169c  to  .significance  and  degree  of  in- 
a  given  minimum  number  of  a  high  of  4895^.  An  average  of  fluence.” 

copies  in  given  areas,  and  re-  28^',  rated  any  one  of  the  eight  Mr.  Mauro  said  this  will  prob 
produce  those  copies  of  the  ad  reproductions  “not  acceptable,”  ably  require  examination  and 
at  a  given  minimum  reproduc-  and  none  of  the  remaining  ads  evaluation  of  .such  reproductioB 
tion  quality  level.  was  considered  unacceptable  by  aspects  as  tone  density,  dot  den- 

“The  fulfillment  of  its  obliga-  more  than  10%.  An  average  of  ink  hue  errors  and  eflki- 

tions  regarding  circulation,  069c  rated  each  reproduction  as  ency,  tone  errors,  misregister, 
([uantitj  and  area  is  easily  veri-  acceptable.  Mr.  Mauro  said  show-through,  image  sharpnett, 

etc.  I 

“Tolerances  will  then  have  to 
be  determined  for  each  of  th* 
physical  elements  found  to  be 
significant,”  he  said.  “Theie 
tolerances  should  be  objectively 
determined  measurements,  whid 
then  will  be  used  to  rate  the 
extent  of  the  variation  of  re¬ 
production  quality.” 

Mr.  Mauro  emphasized  that 
the  initiation,  development  and 
completion  of  such  a  complex 
project  cannot  be  the  responsi¬ 
bility  of  the  Advertising  Agency 
Production  Club  of  New  Yoik. 
He  .said  it  requires  the  support 
or  sponsorship  of  such  organi¬ 
zations  as  the  American  Associ¬ 
ation  of  Advertising  Agencies, 
the  Association  of  National  Ad¬ 
vertisers,  the  American  News¬ 
paper  Publishers  Association, 
and  others. 

ADVERTISING  ADVERTISING — The  advertising  industry  on  Feb.  5  will  jjg  added,  however,  that  the 
launch  a  year-round  campaign  on  the  values  of  advertising.  An  out-  Advertising  Agency  Production 


ADVERTISING  ADVERTISING — The  advertising  industry  on  Fob.  5  will 


growth  of  National  Advertising  Week,  the  campaign  is  co-sponsored  York  and  other 

by  the  Advertising  Federation  of  America  and  the  Advertising  Associa-  ...  ,  ,  _ rk* 

tion  of  the  West.  Shown  going  over  plans  are  (left  to  right)!  Emerson  throughout  ^ 

Foote.  McCann-Erickson  Advertising  (USA);  George  W.  Head.  National  U.  S.  can  and  should  be  an  1^ 
Ca$K  Register  Co.;  and  C.  James  Proud,  AFA  president.  McCann-  portant  part  of  graphic  a 
Erickson  is  task  force  agency  for  the  campaign.  progress. 
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The  reliance  that  the  people  of  Philadelphia  have  in 
The  Evening  and  Sunday  Bulletin  is  the  result  of 
years  of  living  together  and  understanding  each  other. 

The  editorial  integrity  and  independence  of  this 
newspaper  meet  the  standard  set  by  the  fair-minded 
people  who  read  it.  The  Bulletin  and  the  people  of 
Philadelphia  speak  the  same  language. 


What  does  this  mean  to  advertisers?  It  means 
that,  in  the  growing  seven  billion  dollar  Greater 
Philadelphia  market,  your  sales  message  in  The 
Evening  and  Sunday  Bulletin  enjoys  a  unique  and 
extra  “bonus”  . . . 

You  buy  belief  when  you  buy  The  Bulletin! 


THE  PHILADELPHIA  BULLETIN  a  member  of  million  market  newspapers,  INC.  Advertising  Offices: 

New  York  17,  529  Fifth  Ave.;  Chicago  1, 333  N.  Michigan  Blvd.;  Detroit  2,  New  Center  Bldg.;  Los  Angeles  5,  3540  Wilshire  Blvd.;  San  Francisco  4,  111  Sutter  St. 

IN  PHILADELPHIA  NEARLY  EVERYBODY  READS  THE  BULLETIN 


the  three  groups  averaged  be-  during  the  year  to  date  did  u 
tween  92%  and  97%;  showed  annual  gross  volume  of  oi^ 
that  the  “majority  of  retailers  $700,000,000  of  busii.ess  ia  ftr 
wanted  to  see  the  makers’  ads  retail  food  field  in  IS'59. 
first  and  foremost  in  their  local  With  addition  of  the  att 
newspaper.”  members,  NAFC  now  inclafc 

Eighty-five  percent  of  the  more  than  250  companies 
radio-TV  dealers  gave  the  local  erating  approximately  1)^ 
press  as  their  primary  choice,  retail  stores, 
while  only  nine  percent  pre-  • 

ferred  the  national  press  and 
three  percent  the  popular  press.  BlirCflll 
The  remaining  three  percent 

had  no  special  preference.  y  •  11  1 

Between  80%  and  86%  of  the  LslC^UOF  IJOOK. 
food  retailers  (margin  is  due 

to  sample  selection)  chose  the  “For  Distillers,”  the  aims; 
local  press  as  the  primary  me-  publication  of  the  Bureau  : 
dium.  Between  five  and  11%  Advertising,  ANPA,  which  k 
preferred  the  popular  press,  become  a  standard  reference  f 
The  brochure  found  it  inter-  liquor  markets  and  a  lvertisir: 
esting  that  food  retailers  placed  has  just  l)een  issued  in  a  r- 
the  popular  press  ahead  of  the  vised  1960  edition.  Maps  ar: 
national  press,  whereas  the  ra-  summary  pages  indicate  ot? 
dio-TV  retailers  had  them  in  sumption  of  various  alooho. 
the  reverse  order.  beverage  types,  state  by  stav 

“The  overriding  dominance  of  by  the  18  to  64  age  group, 
the  local  press  as  the  preferred  A  tabulation  of  ailvertisir: 
medium  among  food  retailers  is  expenditures  and  trends  f 
further  emphasized  by  the  fact  cupies  the  remainder  of  * 
that  only  lietween  four  and  eight  book, 
percent  chose  a  combination  of 
the  national  and  popular  press 
(or  vice-versa)  as  their  first 
and  second  choices,”  the  bro¬ 
chure  noted. 

Among  clothing  retailers  the 
every  eighth  clothing  retailer  greater  majority  chose  the  local 
and  every  24th  food  retailer,  press  as  their  primary  medium. 

All  radio-TV  retailers  were  Between  72%  and  80%  pre¬ 
queried.  Answer  frequency  for  ferred  this  medium,  while  only 


RETAIL  SURVEY 


Most  ‘Detaljhandelns’ 
Prefer  Newspapers 


Liquor  Man  Joiii^ 
Daily’s  A<1  Staff 

Stamford,  Cor.. 

Thomas  S.  LiVolsi,  in  t 
liquor  industry  for  the  past  r 
years,  has  joined  the  dispi-; 
advertising  staff  of  the  Stn 
ford  Advocate. 

At  one  time  he  was  sucer^ 
sively  a  member  of  the  c-lassfe 
ad  department  of  the  AdvocaS' 
classified  ad  manager  of  t  * 
Greenwich  (Ck)nn.)  Daily  Nn< 
Graphic;  and  director  of  class 
fied  and  display  advertising  f  i 
the  Greenwich  Time. 


Everywhere, 

at  agencies  and  clients,  men  who 
can  help  you  build  hnage  records 
read  The  Wall  Street  Journal 


TOE  WALL  STREET  JMJRKAL 


pMishtd  at: 

NEW  YORK 
WASHINGTON,  D.  C. 
CHICOPEE  FALLS,  MASS. 

CHICAGO 
CLEVELAND 
DALLAS 
SAN  FRANCISCO 


THORN  MCBRIDE’S  SEA  ADVENTURES 
NOW  APPEARING  IN  SIXTY-  FIVE  NEWSPAPERS! 


lUtatnbra  Post-Advocate 
Alhambra,  Calif. 

Atlanta  Journal 
Atlanta,  Ga. 

Avrora  Beacon-News 

Aurora,  III. 

Beaumont  Journal 
Beaumont,  Texas 

Birmingham  News 

Birmingham,  Ala. 

Boston  Traveler 

Boston,  Mass. 

•  Burbank  Daily  Review 

Burbank,  Calif. 

Charleston  Daily  Mail 

Charleston,  W.Va. 

Cbarleston  News  and  Courier 
Charleston,  S.C. 

Columbia  Basin  News 
Pasco,  Wash. 

Culver  City  Star  News 

Culver  City,  Calif. 

Dallas  News 

Dallas,  Texas 

Delaware  County  Times 

Chester,  Pa. 

Elgin  Daily  Courier-News 

Elgin,  III. 

Ft.  Dodge  Messenger 
Ft.  Dodge,  Iowa 

Garden  Grove  News 

Garden  Grove,  Calif. 

Glendale  News-Press 

-  Glendale,  Calif. 


Hackensack  Record 

Hackensack,  N.J. 

Hartford  Courant 
Hartford,  Conn. 

Hayward  Daily  Review 

Hayward,  Calif. 

Hollywood  Sun-Tattler 
Hollywood,  Fla. 

Honolulu  Advertiser 

Honolulu,  Hawaii 

Houston  Post 
Houston,  Texas 

Jamestown  Sun 
Jamestown,  N  Y. 

Joliet  Herald-News 
Joliet.  III. 

Key  West  Citizen 
Key  West,  Fla. 

Lancaster  New  Era 

Lancaster,  Pa. 

Lewiston-Clarkson  Tribune 
Lewiston,  Idaho 

Lodi  News-Sentinel 

Lodi,  Calif. 

Long  Beach  Press-Telegram 

Long  Beach,  Calif. 

Manila  Times 
Manila,  P.l. 


Monrovia  Daily  News-Post 

Monrovia,  Calif. 


New  Brunswick  Daily  Home  News 

New  Brunswick,  N.J. 

New  London  Day 
New  London,  Conn. 

Newport  Harbor  News-Press 

Newport  Beach,  Calif. 

Norfolk  Virginian-Pilot 
Norfolk,  Va. 

Dklahoma  City  Daily  Dklahoman 

Oklahoma  City,  Okla. 

Drange  News 

Orange,  Calif. 

Oxnard  Press-Courier 
Oxnard,  Calif. 

Palo  Alto  Times 
Palo  Alto,  Calif. 

Phoenix  Gazette 

Phoenix,  Ariz. 

Plainfield  Courier-News 

Plainfield,  N.J. 

Port  Huron  Times  Herald 
Port  Huron,  Mich. 

Portland  Reporter 

Portland,  Ore. 

Prince  George  Echo 

Vancouver,  B.C. 

Providence  Journal 

Providence,  R.l. 

Royal  Oak  Daily  Tribune 
Royal  Oak,  Mich. 

Sait  Lake  City  Tribune 

Salt  Lake  City,  Utah 


San  Diego  Union 

San  Diego,  Calif. 

San  Pedro  News-Pilot 

San  Pedro,'  Calif. 

Santa  Maria  Times 
Santa  Maria,  Calif. 

Santa  Monica  Evening  Outlook 

Santa  Monica,  Calif. 

Santa  Rosa  Press  Democrat 

Santa  Rosa,  Calif. 

Sarasota  Herald-Tribune 
Sarasota,  Fla. 

Seattle  Times 
Seattle,  Wash. 

South  Bay  Daily  Breeze 

Redondo  Beach,  Calif. 

Springfield  State  Register 

Springfield,  III. 

St.  Louis  Post-Dispatch 
St.  Louis,  Mo. 

Trenton  Times 
Trenton,  N.J. 

Tulare  Advance-Register  &  Times 

Tulare,  Calif. 

Venice  Evening  Vanguard 

Venice,  Calif. 

Victoria  Times 

Victoria,  B.C. 

Washington  Star 
Washington,  D.C. 

Wilmin^on  Morning  News 

Wilmington,  Del. 


“MCBRIDE’S” 

SECOND  EXCITING  EPISODE 
BEGINS  OCT.  31! 

"McBride"  —  available  in  four  and  five 
column  widths.  Condensed  strips  available 
to  bring  readers  up-to-date. 


JWT  Promotes  Gal 
Ad  Writers  To  Veep 


Three  women  advertising- 
writers  whose  successful  careers 
prove,  if  nothing  else,  that  ad¬ 
vertising  is  not  just  a  “man’s 
world,”  won  recognition  last 
week  with  the  announcement  of 
their  election  as  vicepresidents 
of  the  J.  Walter  Thompson 
Company.  They  are:  Ruth 
Downing,  Helen  Klintrup  and 
Harriet  Rex. 

“The  creative  urge,  an  end¬ 
less  curiosity  about  people  and 
why  they  do  what  they  do,  plus 
wide  experience,”  characterizes 
the  careers  of  the  three,  Nor¬ 
man  H.  Strouse,  president  of 
Thompson,  said  in  making  the 
announcement. 

Some  unusual  experiences  run 
through  the  three  careers.  Miss 
Downing  started  out  as  a  secre¬ 
tary  at  Thompson;  Miss  Rex 
started  out  by  convincing  farm¬ 
ers  of  the  midwest  to  sell  their 
livestock,  cream  and  eggs  to  the 
packing  company  by  which  she 
was  employed;  and  Miss  Klin¬ 
trup  was  ingenious  enough  to 
make  a  success  by  selling  ad¬ 
vertising  space  on  dormitory 
desk  blotters  while  a  student 
at  Wellesley  College. 

Today  all  three  are  copy 
group  heads  at  Thompson  and 
therefore  rate  in  the  senior 
creative  category. 

‘Fool  in  Door’ 

Miss  Downing  trained  at  New 
York  University’s  School  of 
Marketing  but  joined  Thomp¬ 
son  as  a  secretary  in  order  to 
“get  her  foot  in  the  door”  of 
that  agency,  as  many  another 
woman  has  done  at  Thompson. 
She  soon  transferred  to  time 
buying  in  the  radio  department 
but  missed  no  opportunity  to 


show  her  bent  for  ideas  and 
hence  was  put  in  copywriting. 
She  has  worked  on  a  variety 
of  advertising  situations,  rang¬ 
ing  from  lye  and  suntan  oil  to 
foods. 

Miss  Klintrup  had  a  strong 
instinct  for  selling  from  her 
earliest  years.  At  Wellesley,  she 
was  advertising  manager  of  the 
college  newspaper  but  that 
didn’t  keep  her  busy  enough 
so  she  started  selling  advertis¬ 
ing  space  on  both  sides  of  the 
blotters.  Sbe  also  was  the  cox 
of  the  college  crew. 

Stints  at  Newell-Emmett  and 
Benton  &  Bowles  advertising 
agencies  preceded  her  joining 
Thompson  four  years  ago,  but 
during  the  pre-Thompson  period 
she  took  time,  out  of  her  own 
volition,  to  get  retail  selling  ex¬ 
perience  in  Macy’s,  New  York. 
She  has  written  copy  on  a  wide 
variety  of  products,  ranging 
from  carpets  and  phonograph 
records  to  foods,  soaps,  silver¬ 
ware  and  beverages.  She  paints 
as  an  avocation. 

Liked  Writing 

Although  a  native  of  New 
England  and  still  retaining 
some  of  the  New  England  twang 
in  her  speech,  Harriet  Rex  be¬ 
gan  writing  marionette  shows 
at  the  age  of  11  and  knew  even 
at  that  tender  age  that  it  was 
a  writing  career  for  her.  More¬ 
over,  advertising  writing,  be¬ 
cause  she  went  to  the  Univer¬ 
sity  of  Missouri  School  of  Jour¬ 
nalism  and  majored  in  advertis¬ 
ing. 

Her  first  job  out  of  college 
tested  her  persuasive  powers  — 
persuading  midwest  farmers  to 
sell  their  livestock,  cream  and 


Now  available 

FULL  COLOR 
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eggs  to  Swift  where  she  wrote 
direct  mail  and  radio  commer¬ 
cials.  She  made  the  grade,  how¬ 
ever,  and  soon  found  herself 
at  J.  Walter  Thompson’s  New 
York  office  as  a  cub  copywriter. 

“The  election  of  these  writ¬ 
ers  as  vicepresidents  of  Thomp¬ 
son  is  but  a  reflection  of  the 
emphasis  which  we  have  long 
put  on  women’s  interests  in  ad¬ 
vertising,”  Mr.  Strouse  said. 
“Thompson  pioneered  in  this 
field  and  today  we  have  an  un¬ 
usually  strong  women’s  group. 
We  have  nine  women  group 
heads,  for  example,  among  our 
creative  personnel.  Their  as¬ 
signments  are  largely,  though 
by  no  means  wholly,  in  connec¬ 
tion  with  products  purchased 
by  women  —  cosmetics,  food 
products,  household  products, 
textiles.” 

BBDO  To  Hamlle 
.4utolite  Jan.  1 

Toledo,  Ohio 

E.  R.  Stroh,  vicepresident 
and  director  of  sales  of  The 
Electric  Autolite  Company,  an¬ 
nounced  this  week  that  all  ad¬ 
vertising  for  Electric  Autolite 
will  be  placed  by  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Inc., 
effective  Jan.  1.  The  account 
bills  between  $2,000,000  and 
$3,000,000. 

Mr.  Stroh  said,  “this  will  in¬ 
clude  all  advertising  for  spark 
plugs,  batteries,  service  parts, 
marine  and  electrical  products 
for  the  U.  S.,  Canada  and  ex¬ 
port  operations.” 

Grant  Advertising  will  con¬ 
tinue  as  the  agency  of  record 
until  BBDO  takes  over.  Mr. 
Stroh  reported  that  the  deci¬ 
sion  to  move  the  account  was 
not  based  on  the  quality  of  work 
or  the  lack  of  service  provided 
by  Grant.  “It  was,”  Mr.  Stroh 
said,  “based  upon  Autolite’s  re¬ 
quirements  for  a  larger,  more 
completely-equipped  staff  in  De¬ 
troit  than  Grant  now  maintains 
after  the  loss  of  Dodge.” 

The  announcement  of  the 
Dodge  transfer  to  BBUO  was 
,  made  in  March,  with  the  trans¬ 
fer  completed  Aug.  15. 

Agency  Oianges  Name 
As  Result  of  Study 

As  the  result  of  a  two-year 
internal  reorganization  and  spe¬ 
cific  research  studies,  the  Flack 
Advertising  Agency  of  Syra¬ 
cuse,  N.  Y.,  is  changing  its 
name  to  Conklin,  Labs  &  Bebee, 
Inc.,  the  names  of  its  leading 
principals. 

Founded  in  1932  by  John 
Flack,  the  agency  has  grown 
from  serving  its  three  original 
clients,  which  are  still  retained, 
to  serving  19  national  and  re¬ 
gional  advertisers.  In  addition, 
a  completely  staffed  public  rela- 
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tions  department  pro\  ides  thii 
.service  for  12  of  these  clienti. 

The  agency  has  bet  n  headed 
by  William  P.  Conklin  since  the 
death  of  John  Flack  in  1951 
Edward  J.  Labs  Jr.  and  Miltm 
L.  Bebee,  account  managemeat 
supervisors,  were  elected  exen- 
tive  vicepresident  and  vicepreii- 
dent,  respectively,  this  year. 

JWT  Testing  ‘Reward’ 
For  Lever  Brotlu^rs 

J.  Walter  Thompson  Co.  has 
been  appointed  to  handle  Lever 
Brothers  Co.’s  Reward,  a  new 
all-purpose  liquid  household 
cleaner  which  makes  its  teat- 
market  bow  this  week  in  Ro¬ 
chester,  N.  Y.,  and  Des  Moines. 

Newspaper  insertions  and 
spot  TV  have  been  scheduled 
in  both  test  markets. 

Reward  is  the  third  JWT  new 
product  assignment  announced 
i)y  Lever  this  month.  The  other 
two  products  are  Starlight 
Shampoo  and  Mrs.  Butter- 
worth’s  Syrup. 

2  Join  Compton  Media 

Chicago 

Robert  Penninger  and  George 
McLaren  have  joined  Compton 
Advertising,  Inc.,  as  media  buy¬ 
ers  in  the  agency’s  offices  here. 
Mr.  Penninger  previously  was 
media  buyer  at  Kenyon  &  Ed- 
bardt,  and  Mr.  McLaren,  media 
buyer  at  Geoffrey  Wade  Adver¬ 
tising  Agency. 

Agency’s  Correction 

Los  Angeles,  Calif. 
Wade  Advertising,  Inc.,  here, 
was  recently  named  to  handle 
radio-TV  advertising  for  Bond 
Stores,  Inc.,  in  the  State  of 
California — not  all  advertising 
as  erroneously  announced  last 
month  by  the  agency  (E4P, 
Sept.  10,  page  17). 

Agency  Roundup  .  .  . 

•  D’Arcy  Advertising  Com¬ 
pany  has  announced  resignatica 
of  the  Olin  Mathieson  account 
in  its  entirety  effective  Dec.  31. 

w  *  * 

•  Harvey  M.  LaTerre  has 
joined  Ogilvy,  Benson  &  Mather 
as  a  media  supervisor.  He  was 
formerly  with  the  National 
Broadcasting  Company. 

*  w  * 

•  Samuel  B.  Vitt,  vicepresi¬ 
dent  at  Doherty,  Clifford,  Steers 
&  Shenfield,  Inc.,  has  bwn  ap¬ 
pointed  media  director.  He 
joined  DCSS  in  1956  as  media 
time  buyer;  was  named  asso¬ 
ciate  m^ia  director  this  year. 

*  *  * 

•  The  $2,000,000  domestic  and 
international  Braniff  Interna¬ 
tional  Airways  account  has  been 

,  awarded  to  Cunningham  4 
Walsh  Inc.,  New  York. 
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What  makes  a  newspaper  great 


construction  and  establishment  of 
legal  controls  have  been  thoroughly 
covered  and  well  related  to  the  larger 
planning  framework  in  a  way  which 
makes  people  more  aware  of  the  need 
for  ‘comprehensive’  as  compared  to 
‘project’  planning.” 

Last  May  23,  for  the  first  time  to 
any  newspaper,  special  recognition 
came  to  the  Minneapolis  Star  and  the 
Tribune  at  the  National  Planning 
Conference  of  the  American  Society  of 
Planning  Officials: 

The  Society's  initial 
annual  award  “for 
public  service  rendered 
in  the  advancement 
of  city  and  regional 
planning  through  out- 
standing  journalism."  upham 

illtnneapolis; 

tribune 

MORNING  &  SUNDAY 


\  there  goes 

THE  BEST ROOST< 
>  IN  TOWN  I 


papers  have  helped  keep  readers 
apace  with  the  growth  of  their 
community  (and  growing  pains  to  a 
minimum)  through  clear,  concise 
articles  and  picture  stories. 

As  each  new  project  is  initiated 
and  reaches  completion  —  to  the 
tune  of  $200  million  in  downtown 
Minneapolis  alone  in  post-World 
War  II  expenditures — Minneapoli¬ 
tans  are  watching  their  city  being 
transformed  in  the  pages  of  the  Star 
and  the  Tribvme. 

These  newspapers,  says  Lawrence 
M.  Irvin,  Minneapolis  Planning 
Director,  ‘‘have  given  consistent 
support  and  excellent,  broadscale 
and  effective  coverage  to  matters  of 
lurban  planning.  Almost  all  major 
projects,  from  research  to  physical 

MINNEAPOLIS 


The  ‘‘Headache 
Ball”  building 
wreckers  call  it. 
And  whenever 
this  massive 
chunk  of  steel 
caroms  off  some 
well-loved  com¬ 
munity  landmarit, 
city  officials  can  expect  the  agony 
of  sudden  change  to  be  widespread 
and  vocal. 

Best  remedy  for  pains  of  progress: 
an  informed  citizenry  aware  of  the 
need  for  urban  redevelopment,  con¬ 
vinced  of  the  good  that  comes  of  it, 
conditioned  to  accept  new  patterns 
of  living  that  sound  city  planning 
brings  about.  Best  medium  for  keep¬ 
ing  citizens  so  informed:  the  daily 
newspaper. 

Since  World  War  II,  city  planning 
and  redevelopment  have  been  a 
major  reporting  project  of  the  Min¬ 
neapolis  Star  and  the  Minneapolis 
Tribune.  Led  by  Daniel  Upham,  ex¬ 
ecutive  assistant  in  the  news  depart¬ 
ment,  staff  writers,  photographers 
and  cartographers  of  these  news¬ 


EVENING 


525,000  COMBINED  DAILY  •  655,000  SUNDAY 

JOHN  COWLES,  Prttidtnt  Copyright  1960,  Minneo polio  Star  and  Tribnaa  Co. 
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AD  CAMPAIGNS 


Johnson  Takes  New 
Shine  To  Papers 


S.  C.  Johnson  &  Son,  Inc., 
Racine,  Wis.,  has  taken  a  new 
shine  to  newspapers. 

Douglas  L.  Smith,  advertis¬ 
ing  and  merchandising  director 
for  the  finn,  said  that  heavy 
newspaper  advertising,  with  ex¬ 
tensive  use  of  color,  will  be  em¬ 
ployed  in  67  newspapers  in  51 
cities  to  introduce  Johnson’s 
Wax  “quartet”  of  shoe  polishes. 
Full-page,  full-color  ads  will 
run  in  16  Sunday  supplements 
in  major  cities  in  November. 

In  51  newspapers  in  34 
smaller  cities,  Mr.  Smith  said, 
Johnson’s  will  use  full-page 
“Hi-Fi”  full-color  inserts  that 
will  be  printed  by  Marathon  Di¬ 
vision  of  American  Can  Co.  and 
delivered  in  roll  form  to  the 
newspapers.  The  opposite  side 
will  be  printed  by  the  paper. 

Describing  the  campaign  (via 
Needham,  Louis  &  Brorby,  Inc.) 
as  the  “biggest  advertising  pro¬ 
gram  in  shoe  polish  history,” 
Mr.  Smith  revealed  that  John¬ 
son’s,  normally  a  heavy  TV  ad¬ 
vertiser,  also  would  rely  greatly 
on  this  medium  to  introduce  its 
first  entries  in  the  shoe  polish 
field. 

One  medium  rarely  used  by 
Johnson’s  Wax  —  the  New  York 
City  subway  poster  —  will  also 
be  carrying  shoe  polish  ads. 

Because  of  the  time  required 
to  achieve  significant  distribu¬ 
tion  in  such  a  huge  market, 
Johnson’s  Wax  is  starting  its 
shoe  polish  introduction  first  in 
an  area  comprising  about  20 
states  in  the  upper  eastern  third 
of  the  U.  S. 

‘Four  Rotses’  Plann 
Heavy  Use  of  Color 

Four  Roses  Distillers  Co.  will 
support  its  1960  holiday  pro¬ 


gram'  for  Four  Roses  Whi'key 
and  Antique  Kentucky  Six- 
Year-Old  Straight  Bourbon  with 
newspaper  and  magazine  cam¬ 
paigns  scheduled  to  break  the 
last  week  of  November,  accord¬ 
ing  to  Jack  Kadu'on,  vicepresi¬ 
dent  in  charge  of  advertising 
and  sales  promotion. 

The  newspaper  campaigns 
utilize  large-space  ads  running 
with  high  frequency  in  news¬ 
papers  in  all  major  markets  of 
both  brands.  Two-color  pro¬ 
grams  will  be  used  extensively 
in  behalf  of  Four  Roses,  and 
there  will  be  wide  use  of  full- 
color  ads  in  support  of  Antique 
Bourbon. 

P&T  Ads  Feature 
Old  N.Y.  Photos 

Photographic  collectors’  items 
of  Old  New  York  will  be  em¬ 
ployed  to  promote  the  prestige 
image  of  Park  &  Tilford  liquor 
brands  in  a  broad  newspaper 
campaign  (via  Mogul  Williams 
&  Saylor,  Inc.)  now  underw'ay 
in  50  markets. 

The  drive  was  launched  this 
week  with  a  near  full-page  ad 
featuring  a  dominant  photo 
showing  the  first  phase  in  the 
construction  of  the  Brooklyn 
Bridge.  Subsequent  ads  wdll 
show  a  Coney  Island  scene, 
circa  1894,  the  city’s  first  ele¬ 
vated  railway,  and  an  early 
steam  fire  engine. 

Scheduled  to  run  in  leading 
newspapers  in  both  monopoly 
and  open  states,  most  of  the  in¬ 
sertions,  ranging  in  size  from 
1,750  to  508  lines,  will  be  multi¬ 
ple  brand  ads.  With  an  average 
of  once-weekly  insertions  in  all 
markets,  the  drive  will  extend 
into  1961. 

Both  P&T  and  its  agency 


agree  thal  the  experience  of  the 
New  York  Sunday  News  proves 
that  readers  outside  New  York 
are  attracted  by  old  photos  of 
the  city.  For  years,  the  paper’s 
Sunday  roto  section  has  fea¬ 
tured  such  photos  in  both  its 
local  and  national  editions. 
When  the  editors  decided  to 
eliminate  the  old  photos  from 
the  national  edition,  protests 
poured  in  from  all  over  the 
country. 

‘Lite  Diet’  Bread 
Heavy  in  Papers 

An  extensive  fall  advertising 
campaign  (via  Mogul  Williams 
&  Saylor,  Inc.)  in  newspapers, 
radio- TV,  was  launched  this 
week  for  Lite-Diet  special- 
formula  white  bread  distributed 
by  125  franchised  bakeries  in 
the  U.  S.  and  Canada  by  Bakers 
Franchise  Corp. 

Backed  by  a  stepped-up  bud¬ 
get  exceeding  $200,000,  the 
three-month  drive  will  cover  200 
newspapers,  162  radio  stations 
and  33  TV  stations.  “If  you 
don’t  watch  your  figure,  who 
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will?”  is  the  theme  of  the  cam¬ 
paign. 

In  the  national  new’spaper 
campaign,  the  headline  is  illus¬ 
trated  by  a  series  of  stylized 
cartoons  showing  men  in  various 
occupations  casting  glances  at 
a  slim  female  figure  (see  cut). 
Schedule  calls  for  once-weekly 
insertions  in  a  size  range  of 
1,000  to  400  lines. 

A  special  magazine  campaign 
is  set  for  the  Metropolitan  New 
York  area  in  Parents  magazine. 

‘B&W’  Scotch  Gels 
First  Color  ‘Shot’ 

For  the  first  time,  Fleisch- 
mann  Distilling  Corp.  will  use 
color  in  both  newspaper  and 
magazine  advertising  for  the 
new  modernized  “Black  & 
White”  Scotch  Whisky  layouts. 

Newspaper  ads  (via  Ted 
Bates  &  Co.)  are  being 
strengfthened  from  now  until 


the  end  of  the  year  in 
scotch  consumption  mai 
such  as  New  York,  Ne 
N.  J.,  Chicago,  Los  \n| 

San  Francisco,  Oakland,  Cj 
Washington,  D.  C.,  Bo 
Cleveland,  Detroit,  and  Ph 
delphia. 

Seabrook  Farms 
Plants  Ad  Schedule 

Seabrook  Farms  has  launc 
a  full-scale  newspaper  ad 
paign  (via  Smith/Greenland ( 
Inc.)  for  its  entire  prep 
foods  products  line.  Inil 
phase,  which  will  run  into 
ruary,  ’61,  will  include  full-j 
and  800-line  ads  in  newsp 
in  New  York,  Philadelphia 
Chicago. 

In  an  unusual  approach, 
major  Seabrook  ads  will  be  sa 
ITorted  by  a  series  of  small-a 
ads,  each  developing  a  iiar 
lar  point  in  the  copy  of 
larger  ads. 

Admiration  Lights  Up 
New  York  Ad  Campai 

A  large-space  ad  camp 
(via  Heineman,  Kleinfeld,  Sk 
&  Joseph,  Inc.)  on  l>ehalfr 
Admiration  Nelsons  cigars  br 
this  week  in  the  MetropolM! 
New  York  area. 

Schedule  calls  for  back-pa 
seven-column  insertions  in 
Times,  World-Telegram  & 
as  w’ell  as  large-space  insertij 
in  the  Post.  Campaign  will 
for  four  weeks. 

• 

Finance  Firms 
Prefer  Radio 

Phil.ade 

Radio  will  continue  to  be 
primary  medium  of  advertii 
by  consumer  finance  compan 
William  A.  Lotz,  chairman 
the  advertising  committee  of  i 
National  'Consumer  Finance 
sociation,  said  at  the 
annual  convention  here. 

Mr.  Lotz,  advertising 
ager  of  the  Local  Loan  Co 
pany,  Chicago,  said  newsp 
space  is  second  in  prefer 
and  direct  mail  is  third.  Til 
vision  time,  he  said,  is  limil 
only  to  large  companies  or 
firms  which  have  a  heavy 
centration  of  offices  in  any  lo 
area. 

He  said  the  preference 
radio  spots  is  that  they 
the  advertiser  the  ben^t< 
frequency,  coupled  with 
circulation. 

• 

Joins  ‘Suburbia  Today?] 

Robert  B.  Rose,  formerly 
Sawyer-F  e  r  g  u  s  o  n- W  alker 
national  newspaprer  repre 
lives,  has  joined  the  sales 
of  Suburbia  Today. 
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Of  the  10  top*  newspapers 
in  the  top  10  markets, 

10  use  DPI  news  services. 


Eight  of  the  10  use 
UPl  newspictures. 


(tpj) 


nited 
J>ress 

J  nternational 


circulation.  Source:  ABC  reports.  March.  1960. 


addresses  and  panel  sessions. 

Scheduled  to  participate,  in 
addition  to  those  named,  are: 
Bernice  Fitz-Gibbon,  advertising 
consultant,  widely  recognized 
for  her  creative  achievements  in 
retail  advertising;  Dr.  Ernest 
Dichter,  head  of  the  Institute  for 
Motivational  Research,  who  will 
Prominent  executives  of  lead-  discuss  the  psychology  of  run-of- 
ing  advertisers  and  agencies  are  paper  color;  Fred  W.  Adams, 
scheduled  to  participate  in  the  sales  manager  of  American 
second  annual  newspaper  adver-  Motors  Corporation;  James  R. 
tising  seminar  planned  by  the  Peterson,  product  manager. 
Bureau  of  Advertising,  ANPA,  Pillsbury  Company;  Henry  H. 
in  cooperation  with  the  Associa-  Henley,  executive  vicepresident, 
tion  of  National  Advertisers  and  McKesson  &  Robbins;  Edward 
the  American  Association  of  A.  Falasca,  creative  vicepresi- 
Advertising  Agencies.  dent  of  the  Bureau  of  Adver- 

Marion  Harper,  Jr.,  chairman  tising,  who  will  discuss  Hi-Fi 
of  the  board  and  president  of  and  ROP  newspaper  color;  and 
McCann-Erickson,  Inc.,  will  ad-  Allen  B.  Sikes,  sales  services 
dress  the  luncheon  session.  Key-  manager  of  the  Bureau,  who  will 
note  speaker  at  the  opening  of  talk  on  newspaper  readership, 
the  meeting  will  be  Edwin  Cox,  Representing  ANA  on  the 
chairman  of  the  executive  com-  seminar  committee  are:  Walter 
mittee  of  Kenyon  &  Eckhardt,  Houghton,  Calvert  Distillers  Co., 
and  the  moderator  of  the  day’s  chairman;  Anton  Bondy,  Lever 
proceedings  will  be  Whit  Hobbs,  Brothers  Co.;  James  Lunn,  Na- 
vicepresident  of  Batten,  Barton,  tional  Dairy  Co.,  Sealtest  Di- 
Durstine  &  Osborn.  vision;  and  William  Murphy, 

_  .  Shell  Oil  Co. 

200  Expected  4.^  representatives  are:  Aus- 

An  estimated  200  advertiser  tin  Brew,  BBDO,  chairman; 
and  agency  executives  are  ex-  James  Ducey,  Cunningham  & 
pected  at  the  seminar,  which  Walsh;  George  F.  Leithner, 
takes  place  Oct.  27  in  the  Savoy-  Young  &  Rubicam;  and  Alfred 
Hilton  Hotel,  New  York.  Gen-  R-  Sanno,  McCann-Erickson. 
eral  theme  of  the  meeting  is  Mr.  Sikes  and  J.  Robert  Mc- 
“Creativity  in  Newspaper  Ad-  Lauchlen,  manager  of  agency 
vertising,”  various  aspects  of  relations  at  the  Bureau,  are  co- 


Newspaper 
Ad  Seminar 
SetForOct.27 


CONVERSANT  OUINTET — At  last  weak's  Advertising  Research  Fouids- 
tion's  conference  in  New  York:  (left  to  right):  Harry  Hannutn,  Philadsl. 
phia  (Pa.)  Inquirer;  Paul  L.  Snyder,  Philadelphia  Bulletin;  John  W. 
Diederich,  Norfolk-Portsmouth  Newspapers,  Inc.;  Alfred  Newson,  Insti¬ 
tute  for  Advertising  Research;  and  Eugene  J.  Webb,  Northwastm 
University.  Also  snapped  chatting  between  conference  sessions  w« 
this  .  .  . 


CONVERSANT  TRIO — John  Scott  Davenport  (left)  of  Scripps-Howaid 
Newspapers,  and  Robert  C.  Sorenson  (center),  research  director  d 
This  Week  magazine,  cover  points  raised  in  talk  on  researching  advtrtis- 
ing  communications  delivered  by  Donald  L  Kanter  (right),  director  si 
creative  research  department  at  Tatham-Laird,  Inc.,  advertising  agency. 


Guenther  Named 
Plymouth  Ad  Chief 

Detroit 

John  C.  Guenther,  an  executive 
of  Chrj’sler  Corp.  for  eight 
years,  has  been  named  director 
of  advertising  and  sales  promo¬ 
tion  for  Chrysler’s  Plymouth- 
De  Soto-Valiant  Division. 

He  succeeds  Jack  W.  Minor 
who  was  asked  to  resign  last 
week  because  of  outside  inter¬ 
ests. 


trophy  for  their  newspaper  were 
Advertising  Director  W.  F. 
Sykes  and  Retail  Advertising 
Manager  W.  L.  (Buck)  Denni¬ 
son.  During  the  meeting  .Mr. 


Brown  Headtt  Up 
Midwest  NAEA 

Kansas  City,  Mo. 

Willis  Brown, 
vertising  director, 

(Minn.)  Star  and  Tribune,  was 
elected  president  of  the  Mid¬ 
west  Newspaper  Advertising 
Executives  Association  follow¬ 
ing  a  two-day  meeting  here. 

George  Gerhart,  general  man¬ 
ager,  Fayetteville  (Ark.)  North¬ 
west  Arkansas  Times,  was 
elected  vicepresident  and  Theo¬ 
dore  Sandberg,  retail  advertising 
manager,  Wichita  (Kans.) 

Eagle,  was  elected  secretary. 

Clayton  Lau,  advertising  man¬ 
ager,  Beaumont  (Texas)  En¬ 
terprise  and  Journal,  was  elected 

sergeant-at-arms.  _ _  _ 

The  Richard  T.  Bently  trophy  20  photographs  of  prepared 
presented  to  a  member,  exhibit-  meat  dishes  for  use  in  news- 
ing  the  best  newspaper  adver-  paper  advertising  has  been  in- 
tising  idea  applicable  to  g;eneral  augurated  by  Armour  and  Coin- 
use,  was  awarded  to  the  Okla-  pany.  The  photos,  supplied  as 
homan  and  Times  in  connection  8  x  10  glossy  black  and  white 
with  that  newspaper’s  “Dynam-  prints,  were  made  under  the 
ic  Oklahoma”  section  published  supervision  of  Marie  Gifford, 
during  August.  Accepting  the  Armour’s  home  economist. 
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assistant  ad- 
,  Minneapolis  Dennison  announced  his  intended 
~  retirement  Dec.  1,  after  over 

30  years  service. 

Winners  of  a  $25  priie 
awarded  semi-annually  to  newi- 
papers  presenting  the  molt 
adoptable  and  unusual  small-ad 
campaign,  were  Jack  Campbell 
of  the  Northwest  Arkansas 
Times,  and  Norbert  Roach  of 
the  Shreveport  (La.)  Timet- 
Journal. 


. . .  America’s  only 
single  state  market, 
where  buying  power 
zoomed  94% 
in  past  10  years! 

Confocf:  Story«  Brooks  &  Finl«y« 
Inc.  or  News'Jovmol  Poporsj 
Wilmifi9t(»i,  Doloworo 


HWrCHKHTBR^  MORNING  NBW8PM*RR 

DAILY  TRADER 

55  Church  St.,  White  Plains,  N.  Y. 
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In  Detroit,  there  are  more  than  400,000 
working  women  earning  over  one 
billion  dollars  a  year. 


What  a  terrific  market  they  represent — 
for  cosmetics  and  girdles,  for  home 
permanents  and  hair  sprays,  for  the 
thousand  and  one  other  things  that 
have  strictly  feminine  appeal. 


In  Detroit,  the  most  direct  way  to  a 
working  woman’s  purse  is  through  The 
News,  the  evening  newspaper  they  read 
at  home,  after  work.  Its  daily  women’s 
section  is  Detroit’s  most  complete,  most 
helpful,  most  interesting  and  most 
popular.  That’s  why  The  News  reaches 
the  most  women  in  the  busy  Metropolitan 
Detroit  area,  and  carries  more  advertising 
than  both  other  newspapers  combined. 
Use  THE  NEWS  and  feel  the  impact! 


The  Detroit  News 


640,079  Sundays— 480.673  Weekdays  average  (or  6-nionth  period  ending  3/31/60  filed  with  ABC 


Na«  Yark  OMca:  Suite  1237, 60  E.  42nd  St.  •  Chicage  OMce:  435  N.  Michigan  Ave.,  Tribune  Tower  •  Padic  Oflea:  785  Market  St.,  San  Francisco  •  hliaaN  leach:  The  Leonard  Co.,  311  Uncoln  Road 
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Section  Hails 
Union;  Bags 
Plus  Linage 

SC?.ANTON,  Pa. 

The  Scranton  Times  recently 
published  a  14-pase  supplement 
containinK  some  23,000  lines  of 
display  advertising  —  989^  of 
it  “plus”  business  from  sources 
not  normally  regular  advertis¬ 
ers. 

The  special  section,  marking 
the  25th  anniversary  of  an  area 
labor  union,  was  produced  in 
co-operation  with  the  Scranton 
District,  Northeast  Department, 
International  Ladies  Garment 
Workers  Union.  Congratulatory 


Progress 


in  science  is  sure,  whether  results 
are  attained  with  dramatic  sudden¬ 
ness  or  by  methodical,  step-by-step 
ploddin)^.  Pa^e-one  scientists  in  ac¬ 
tive  research  work  come  to  Science 
Service  with  their  newest  findintls. 
assured  that  our  writers  will  report 
news  of  their  Important  advance¬ 
ments  accurately,  will  not  deviate 
from  the  understandable  facts  of 
their  wonderful  work. 

News  Report.  800-900  words,  daily, 
of  the  top  news  in  all  major  sciences. 
Exclusive,  bylined  stories.  Round-up 
of  latest  patents  each  Wednesday. 
Nine  short  short  news  stories  weekly, 
written  to  fill  small  eaps  in  column 
lengths.  Available  to  leased  wires  out 
of  Wa.shington. 

News-Feature  Packet.  Weekly. 
Made  up  of  exclusive,  bylined  story 
of  some  news-worthy  achievement,  the 
column.  New  Machines  and  Gadgets, 
listing  new  products,  outdoors  arti¬ 
cle,  Nature  Ramblings,  covering  un¬ 
usual  facets  of  plant  and  animal  life. 
Illustrated. 

Map  of  the  Stars.  Monthly.  Illus¬ 
trated.  Shows  locations  of  stars  and 
constellations,  helps  determine  posi¬ 
tions  of  man-made  satellites  and  their 
orbits. 

Science  Shorts.  Filler  or  editorial  page 
service  consisting  of  forty-two  factual, 
interesting  sentences — short,  medium, 
long. 

SCIENCE 

SERVICE 

1719  N  Street,  N.  W. 

Washin9ton  6,  D.  C. 


advertisements  and  anniversary 
news  and  art  on  the  union’s  his¬ 
tory,  progress  and  activities 
tilled  the  14  metropolitan  pages. 
Revenue  amounted  to  $4^500, 

Times  City  Editor  Edward  J. 
Donohoe  suggesttKl  the  project 
to  ILGWU  officials  when  they 
contacted  him  for  publicity  on 
the  council’s  25th  anniversary. 
Frank  Blewitt,  Times  advertis¬ 
ing  manager,  joined  the  confer¬ 
ence  and  in  the  space  of  a  few 
hours  details  were  firmed. 

Clifford  W.  Depin,  ILGWU 
district  manager,  assigned  Rob¬ 
ert  W.  Campbell,  educational  ac¬ 
tivities  director,  to  work  with 
Bradley  Davis,  Times  advertis¬ 
ing,  in  lining  up  ads. 

A  letter  approach  was  utilized 
to  contact  unionized  garment 
manufacturers,  business  and  in¬ 
dustrial  concerns  dealing  with 
the  ILGWU,  and  other  labor 
-unions  in  general.  Responses 
were  so  favorable  that  two  pages 
were  added  to  the  planned  12- 
page  supplemenL 

Approach  Paid  Off 

Advance  promotion  empha¬ 
sized  the  union’s  impact  on  area 
economy.  The  anniversary  date 
1  —  Labor  Day  week  —  was  cited 
as  the  first  time  in  a  quarter 
;  century  that  appropriate  cere¬ 
monies  were  planned.  The  ap¬ 
peal  of  this  approach  paid  off 
with  an  unprecedented  demand 
for  space  by  area  labor  unions. 

Copy  and  photographs  were 
processed  by  Times  Staff  Writer 
Harry  Mullen  who  prepared  and 
edited  some  800  inches  of  news 
and  art. 

Supplement  stories  touched 
on  the  origin  of  the  ILGWU, 
its  health  and  welfare  programs, 
growth  nationally  and  in  the 
Scranton  District,  and  corollary 
union  activities  such  as  the 
“Pins  and  Needles”  type  of  mu¬ 
sical  revues.  Unity  House  in  the 
Pocono  Mountains,  and  the 
week-long  anniversary  jubilee. 
Times  Managing  Editor  Edward 
J.  Gerrity  supervised  overall. 

Community  reaction  to  the 


When  you  want 
best  sales  results  in 
Cleveland,  Ohio .  .  .  just 
advertise  to  the  people 
who  buy  of  all 
retail  goods! 

WRITS 

WIRE 

.  RHONE 

CLEVELAND 

Plain  Dealer 

Represented  by  Cresmer  &  Woodward 


supplement  was  expressed  in 
favorable  messages.  Compli¬ 
ments  by  area  labor  unions,  in 
addition  to  the  ILGWU,  and 
their  space  purchases,  reflected 
support  of  the  project. 

This  response,  Mr.  Blewitt 
feels,  has  opened  the  door  for 
likely  future  promotions  in  this 
field,  especially  since  the  reve¬ 
nue  was  obtained  largely  with¬ 
out  tapping  regular  advertising 


(>oatecl-Stock  SertionH 
In  Canadian  Dailies 

Montreal 

On  two  separate  publishing 
days  during  the  week  of  Sept. 
19,  the  Gazette  included  as  part 
of  its  regular  editions  two  in- 
.serts  in  tabloid  format,  printed 
on  coated  stock. 

In  the  issue  of  Sept.  23,  a  16- 
page  insert  outlined  the  progress 
and  facilities  of  Montreal’s  Place 
Ville  Marie,  the  huge  office  com¬ 
plex  in  cruciform  design  being 
erected  in  the  heart  of  the  Mon¬ 
treal  downtown  area  by  Webb 
and  Knapp  (Canada)  Ltd.  Place 
Ville  Marie  will,  when  com¬ 
pleted,  be  the  largest  office  struc¬ 
ture  in  the  British  Common¬ 
wealth.  The  section’s  advertising 
content,  over  and  above  the  con¬ 
tribution  by  Webb  and  Knapp, 
was  sold  by  the  national  adver¬ 
tising  department  of  the  paper, 
the  editorial  material  provided 
by  a  Gazette  writing  team,  and 
the  entire  section  printed  by  off¬ 
set  lithography  in  the  Gazette’s 
printing  division. 

It  was  the  first  newspaper 
supplement  package  attempted 
by  the  Gazette  employing  the 
company’s  own  facilities  en¬ 
tirely. 

On  Sept.  24,  the  Gazette  in 
cooperation  with  the  Toronto 
(Ont.)  Globe  and  Mail,  dis¬ 
tributed  a  24-page  rotogravure 
tabloid  section,  “Fall  1960 
Fashions  in  Wool.”  This  section, 
sponsored  by  the  Wool  Bureau 
of  Canada,  was  designed  and 
executed  by  the  Globe  and  Mail, 
-printed  in  Buffalo,  N.  Y.,  and 
distributed  in  both  newspapers 
on  the  same  date. 


Duggan  Elected 

Boston 

James  F.  Duggan  of  Spring- 
,  field  Newspapers  was  elected 
'president  of  the  New  England 
Newspaper  Advertising  Execu¬ 
tives  Association  at  its  annual 
meeting  held  here. 

Mr.  Duggan  succeeds  John  L. 
Coughlin  of  the  Hartford 
(Conn.)  Courant.  Other  officers 
elected  were  Kenneth  L.  New¬ 
bury,  Quincy  (Mass.)  Patriot- 
Ledger,  vicepresident,  and 
James  H.  Wilson,  Stamford 
(Conn.)  Advocate,  secretary. 
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S 1  -  Million  -  A-  Day 
TV  Users  Cited 

National  food  and  grocery 
companies  spent  at  the  rate  of 
$l-million  a  day  for  T\’  adver¬ 
tising  in  the  first  six  month* 
of  1960,  the  Television  Rurean 
of  Advertising  report <*d  thi* 
week.  The  total  includes  only 
edible  products  and  grocery 
stores. 

Gross  time  billings  alone  for 
the  classification  in  the  sii- 
month  period  for  network  and 
national  spot  TV  were  $1(4,- 
766,075.  Added  talent  costs 
would  bring  the  total  to  more 
than  $180-million  on  a  net  basis. 

Of  the  total,  $88,798,000  was 
for  spot  TV  advertising  gross 
time,  according  to  TvB-Rora- 
baugh.  Some  $.55,968,075  was 
for  network  gross  time. 

TV  continues  to  be  the  num- 
her  one  advertising  medium  in 
1960  for  the  food  industry,  TvB 
claimed. 

Largest  individual  category 
within  the  Food  and  Grocery 
Proclucts  classification  in  the 
first  half  of  1960  was  coffee,  tea 
and  food  drinks.  These  adver¬ 
tisers  spent  $31,213,881,  includ¬ 
ing  $23,645,000  for  national  spot 
and  $7,568,881  for  network  TV 
gross  time.  Leading  single  ad¬ 
vertiser  within  the  group  was 
General  Foods  which  spent  $9,- 
320,900  in  gross  time  alone  in 
behalf  of  Maxwell  House,  Sank* 
and  Yuban  coffees  on  network 
and  spot  TV. 

Second  leading  category  was 
cereals  with  $20,666,327  in 
gross  time  expenditures,  includ¬ 
ing  $14,967,327  for  network 
television  and  $5,699,000  for 
spot  television  gross  time.  Kel¬ 
logg  Company  was  leading  ad¬ 
vertiser  in  the  group  with  $8,- 
028,511  in  network  and  spot 
gross  time  for  cereals. 

• 

Back-To-Back 

Salt  Lake  Cm 

Something  new  in  ads  was 
featured  in  the  Salt  Lake  CUf 
Tribune  and  Deaeret  News  by 
Scudder  Food  Products,  Inc.  A 
two-page  ad  was  run  back-to- 
back,  rather  than  in  the  con¬ 
ventional  two-page  spread.  First 
page  showed  the  color  front  of 
the  package  of  ScuddeFs  Injun 
corn  chips;  second  page  the 
black  and  white  back  of  the 
package — giving  both  front  and 
back  of  the  package. 

• 

Grocery  Sales  Survey 

Temple,  Texas 

The  Temple  Daily  TelegrtM 
has  issued  its  Sixth  Annual 
Grocery  Products  Sales  Pop 
formance  Survey  covering  698 
brands  in  58  categories. 
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HO’s  losing  whose  marbles?  Why  did  we  put  so  much 
T  T  of  the  metro  market  budget  in  the  New  York  News?  It’s 
simple  arithmetic,  that  even  you  ought  to  be  able  to  understand,  Howie. 
The  News  has  the  lion’s  share  of  buying  power  in  the  market— 

510,000  readers  in  over-$  10,000  families  — which  is  170,000  more  than 
the  sheet  you’re  so  sold  on.  And  3,310,000  readers  in  over-$5,000 
families.  You  have  to  buy  three  other  papers  to  match  it!” 
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Alcoa  Plugs 
Cars,  Aluminum 

Detroit 

In  a  new  car  mood?  Shop 
here,  then  look  at  the  car  build¬ 
er’s  best  for  ’61  at  the  43rd 
National  Auto  Show,  this  year 
in  America’s  newest  exhibit 
arena,  Detroit’s  Cobo  Hall. 

That’s  the  message  that  will, 
be  conveyed  by  Aluminum  Com¬ 
pany  of  America  in  a  16-page, 
full-color  supplement  to  appear 
in  the  Detroit  Free  Press,  Sun¬ 
day,  Oct.  16.  All  of  the  ’61 
autos,  including  two  models  not 


yet  announced,  will  be  displayed 
in  the  section. 

Alcoa  invites  the  public  to 
notice  all  the  bright  aluminum, 
“from  grille  to  taillight,  and 
from  engine  to  brake  drums.” 

The  supplement  will  be  dis¬ 
tributed  to  show-goers  at  major 
Detroit  hotels  during  show  week. 
Alcoa  is  mailing  1,500  copies  to 
auto  industry  executives. 

Notice  of  the  supplement  ap¬ 
peared  beforehand,  including  a 
first-page  memorandum  in  the 
Oct.  16  issue  in  which  the  sec¬ 
tion  will  appear.  The  Free  Press 
also  will  send  telegrams  to  75 
top  auto  executives  calling  at¬ 
tention  to  the  advertising  mes¬ 
sage. 


2  Branham-Petrie 
Scholars  Selected 

Two  young  men  are  in  col¬ 
lege  this  Fall  as  winners  of 
John  M.  Branham  and  John 
Petrie  Scholarship  Awards 
made  by  the  Branham  Company 
to  sons  and  daughters  of  em¬ 
ployees  from  newspapers  and 
radio-television  stations  repre¬ 
sented  by  the  firm.  This  is  the 
third  year  that  $500  scholar¬ 
ships  were  awarded.  Sam  Wilder 
Jr.,  whose  father  has  been  a 
memlier  of  the  Raleigh  (N.  C.) 
News  and  Obseri'er  circulation 
department  for  30  years,  is  an 
electrical  engineer  freshman  at 
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Send  for  booklet  ex¬ 
plaining  how  users 
save  time  and  money 
from  the  first  day  they 
install  our  service. 


By  using  Matrix  Contrast  Service,  errors 
are  caught  more  quickly  and  the  linecaster 
is  fresher  at  the  end  of  the  shift  because 
Matrix  Contrast  black  and  white  and 
color-coded  matrices  make  it  so  much 
easier  to  see  and  spot  characters  and  type 
families  in  the  pi  tray. 

Matrix  Contrast  Service  reduces  composi¬ 
tion  errors  as  much  as  33-1/3% !  That’s 
a  saving  in  time  alone  you  can’t  afford  to 
pass  up.  There  are  users  of  Matrix  Con¬ 
trast  Service  in  your  area  who  will  be  glad 
to  show  you  this  system  in  operation. 
We’ll  send  you  their  names  ...  see  the  re¬ 
sults  for  yourself. 


MATRIX  CONTRAST  CORPORATION 

154  W.  14th  STREET,  NEW  YORK  11,  NEW  YORK 
326  W.  MADISON  STREET,  CHICAGO  6,  ILLINOIS  •  1105  TRENTON  STREET,  LOS  ANGELES  15,  CALIFORNIA 


MATRIX 


CONTfiAST 


SERVICE 


North  Carolina  State  ColUf*. 
His  Branham  scholarship  ^ 
matched  by  a  $500  award  fron 
the  newspapers. 

Dennis  Gordon  Stuai  r,  son  of 
a  printer  on  the  Mmkogn 
(Okla.)  Phoenix  and  Tinut- 
Democrat,  is  attending  OkU- 
homa  State  University.  His  am¬ 
bition  is  to  be  an  architectural 
engineer. 

• 

64-Pa|se  Section 
For  New  Tlieatre 

T(«ONTO 

The  Toronto  Weekly  Gloht 
and  Mail  in  its  edition  Oct  1 
published  a  64-page  magaaw 
devoted  to  the  opening  of  the 
O’Keefe  Centre,  the  iirenikr 
lierformance  of  “Camelot”  and 
the  role  of  the  new  theatre  in 
Canada.  This  edition  was  the 
culmination  of  three  months’ 
work  in  New  York  and  Toronta 
An  extra-white  stock  of  paper 
was  used  for  printing. 

Staff  writers,  including  drama 
critic  Herbert  Whittaker  and 
art  critic  Pearl  McCarthy,  (k- 
scribed  the  $12,000,000  Centre 
For  the  cover  the  Globe  and 
Mail  commissioned  Harold  Town, 
young  Canadian  artist  whom 
work  has  been  exhibited  in 
Europe  and  the  United  Statei 
• 

ParaAle  Oiange^ 

Sales  Assi^punents 

Changes  in  Parade  advertising 
sales  assignments  have  been 
announced  by  Ed  Kimball,  vice 
president,  director  of  adver¬ 
tising  sales. 

I  The  new  appointments:  How¬ 
ard  Seaver,  New  York  manager; 
Roger  Madden,  assistant;  Janies 
M.  McAllister,  Chicago  man¬ 
ager;  and  G.  L.  Hackley,  Min¬ 
neapolis  manager  in  charge  of 
a  newly  opened  sales  office. 

All  were  promoted  from  with- 
!  in  the  Parade  organization. 

• 

‘Wired’  for  Linage 

The  Trenton  (N.J.)  Trentmir 
an  for  Sept.  28  carried  a  22 
page  black  and  white  store¬ 
opening  section  for  Bonds 
Electric  Co.  It  was  called  the 
largest  appliance  section  ever 
run  by  an  individual  retailer 
in  Trenton,  and  was  handled  by 
Bill  Bowden  of  the  paper’s  re 
tail  staff. 
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Color  Comics  Used 

Stockton,  Calif. 
Half-page  full  color  copy  in 
comic  sections  in  112  cities  will 
be  used  to  introduce  a  codde 
playhouse  offered  by  Diamond 
Walnut  Growers,  Inc.  Releases 
prepared  by  MoCann-Erickson’s 
San  Francisco  office  are  sched¬ 
uled  to  continue  for  a  month. 
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KALAMAZOO’S 
THE  GROWINGE$TI 

Soles  Management  1960  Survey  , 

of  Buying  Power,  projecting  into  y  Z  V 

1 965,  predicts  that  Metropolitan  I 

Kalamazoo  will  grow  faster  in  income  ^  j  ( 

and  retoil  soles  than  any  other 

metropolitan  area  in  the  nation.  ^1  v'  | — 

INCOME  INDEX  (1959  =  100)  RETAIL  SALES  INDEX 

1.  Kalamazoo  173.2  1.  Kalamazoo  182.9 

2.  Midlond,  Tex.  171.0  2.  Lafayette,  La.  174.9 

3.  Son  Jose,  Col.  170.1  3.  Son  Jose,  Cal.  169.1 

4.  LofayeHe,  La.  167.9  4,  Midland,  Tex.  165.6 

5.  SonBerno^i^,  5  Son  Diego,  Cal.  163.0 


I  NATIONAL  REPRESENTATIVES:  A.  H.  Kuch,  1  1  0  E.  42nd  Street,  New  York  1  7,  MUrroy  Hill  2-4760  e  Sheldon 
g  B.  Newman,  435  N.  Michigan  Ave.,  Chicago  11,  Superior  7-4680  •  Brice  McQuillin,  785  Market  St., 
^  Son  Froncisco  3,  SUtter  1-3401  •  William  Shurtliff,  1612  Ford  Bldg.,  Detroit  26,  WOodward  1-0972. 


ttof 

>;e( 

IMl- 

kU- 

an- 

unl 


ore- 

>nds 

the 


ever 
liler 
1  by 
re- 


y  in 
will 
<^e 
tond 
ases 
»n’s 
hed- 


mier 
and 
e  in 
the 
ithi’ 
mto. 


and  into  the  carts! 


zint 

the 


anu 

and 

de 

itre. 

and 


)wn, 

hote 


A  big  percentage  of  the  food  in  these  carts 
was  selected  from  the  food  advertising  in 
the  Kalamazoo  Gazette,  then  bought  at 
the  suptermarket. 

Day  after  day,  the  housewives  of  pros- 
perovis  Kalamazoo  shop  the  Gazette  Food 
Pages — the  pages  of  persuasion — and 
then  go  out  and  buy. 

Local  food  merchants  put  their  ad 
dollars  in  the  Gazette  and  reach  6  out  of 
10  households  in  the  entire  Southwestern 
Michigan  market.  To  get  the  sales  you 
want  in  “growingest”  Kalamazoo  (see 
box  at  right),  invest  adequately  in 
advertising  in  the  Kalamazoo  Gazette. 


GAZETTE 


1.  Kalamazoo 

173.2 

2.  Midland,  Tex. 

171.0 

3.  San  Jose,  Col. 

170.1 

4.  Lafayette,  La. 

167.9 

5.  San  Bernardino, 

Riverside,  Ontario, 

California 

166.6 

A  Booth  Michigan  Newspaper 


CL-VSSIFIED  CLINIC 


cuts  and  borders”.  One  said,  Tribune.  CAM  Ralph  M.  Roscq. 


Cuts  and  Borders 
Reduce  Sales  Cost 


By  Daniel  L.  Lionel 

Every  time  a  new  surv’ey  is 
taken  the  gap  between  news¬ 
papers  which  accept  Classified 
Display  and  those  which  stick 
to  pui’e  type  of  limited  size 
seems  to  nai'row.  In  the  most 
I’ecent  study,  conducted  by 
Charles  Moel,  CAM,  Cedar 

Rapids  (Iowa)  Gazette,  among 
newspapers  in  the  35,000  to  100,- 
000  circulation  bracket,  83.9' j 
of  the  61  respondents  said  they 
accepted  cuts  and  borders  in 
classified. 

There  was  apparently  con¬ 
siderable  variance  in  what  was 
acceptable,  however.  Some  flatly 
refused  reverses  or  heavy 

borders.  The  majority  of  those 
who  take  Classified  Display  do 
so  in  every  classification.  Some 
1390  accept  it  only  in  auto¬ 
motive  and  real  estate. 

Here  are  the  remaining 

queries; 

How  long  have  you  accepted 
cuts  and  borders? 

Good  cross  section  here. 


Varied  from  as  recently  as  114 
months  to  25  to  30  years. 

Has  the  use  of  classified  dis¬ 
play  affected  transient  ad  count? 

Plus — 18.3%  felt  the  use  of 
C  D.  increaserl  transient  ad 
count. 

No  Change — 75.5%  reported 
neither  a  gain  nor  loss  in  tran¬ 
sient  ad  count  because  of  the 
use  of  C.D. 

Minus — No  paper  reported  a 
loss  in  transient  ad  count  be¬ 
cause  of  C.D. 

No  Opinion — 6.2%  offered  no 
estimate  or  opinion. 

Do  you  feel  classified  display 
has  detracted  from  readership 
and  results  for  the  transient 
advertiser? 

No— fifi.lij-. 

Yes— 3.9  Vr. 

In  your  opinion  how  has  the 
use  of  cuts  and  borders  affected: 

a.  Classified  linage 

Increase — 91.6%. 

One  reported  “20%  gain” 
another  “We’d  be  lost  without 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 


INVESTIGATIONS  AND  REPORTS 


.  PLANS  AND  SPECIFICATIONS 


PLANT  REARRANGEMENT 


PLANT  EXTENSION 


NEW  PLANT 


CONSTRUaiON  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


‘Increased — Readers  like  it”. 
No  Change  in  linage — 4.2%c. 
No  Opinion — 4.2%. 
b.  Local  Display  Linage 
No  change — 75.5%. 

Increase — 8.9%. 

No  Opinion — 4.4%. 

Decrease — 11.19c. 


berg  raid  a  coupon  card  ii 
mailed  to  reach  the  couple  one 
week  after  acceptance  of  a  free 
15-day  subscription  to  the  newt- 
paper.  A  letter  from  Elbert 
H.  Baker  II,  publi.sher,  ex- 
presses  appreciation  for  the  r^ 
turn  of  the  card  authorizing  if 


(Usual  answer  to  above  was  livery  of  the  paper. 


“very  little  decrease”  or  “slight  In  establishing  a  home,  there 
diversion”.)  undoubtedly  will  be  nt'eds  that 

What  is  your  minimum  space  w'ant  ads  can  help  satisfy,  the 
requirements  for  advertisers  letter  suggests.  A  quick  way  to 
wanting  to  use  classified  dis-  raise  cash  is  to  sell  |)ersonal 
play?  things  no  longer  in  use.  For 

Varied  from  1  x  1  to  4  x  11.  that  purpose  a  30-day  free  want 

709'c  use  1  X  1  as  minimum.  ad  order  is  submitted,  the  let- 


Many  use  1  x  1,  2  x  2,  3  x  3,  ter  advises. 


things  no  longer  in  use.  For 
that  purpose  a  30-day  free  want 
ad  order  is  submitted,  the  let- 


etc.  i.e.  as  many  inches  deep  as  Use  of  the  coupon  nxiuirea  a 
columns  wide.  visit  to  the  TNT  classifi^  office. 

Extra  charge  per  line?  The  offer  is  good  for  a  15-wort 

Yes — 25.5%  (This  vaned  from  want  ad  to  run  seven  days. 

Ic  per  line  to  25%f,  of  ad  cost.)  • 

j^Q _ 74.5%. 

T'or  what  reasons,  if  any,  Navy  Reoniiter  Says 
would  you  prefer  not  using  cuts  Roto  Section  Helped 
and  borders  in  vour  classified  _ 

se-tion’ 

Just  one  newspaper  wanted  to  .f 
“divorce”  C.D.  This  CAM  re-  ^ 

stricted  its  ure  to  “Homes  For  "^‘^ed  with  helping  Na^  r- 
Sale”  classification.  He  has  New  England  break 

used  cuts  and  borders  3  months.  recruiting  records. 

^  that  a  total  of  627  recruits  wen 

CAM  makes  no  extra  charge  per  processed  through  the  Pint 

‘"S'  ,  .  ,  f  nn  Recruiting  Area  Headquarten 

Others  advocated  use  of  C.D.  ^  j. 

because  of  revenue,  linage  gams,  ^  McHugh,  USNR 


Navy  Recruiter  Says 


Boston 

A  special  Boston  Sunday  Htr- 
aid  rotogravure  section  was 


results,  etc. 


publicity  officer,  said  “this  is  the 


The  13.1 9f  who  do  not  accept  largest  peacetime  group  to  be 
C.D.  are  not  planning  to  change  shipped  from  here  in  any  one 
over.  They  gave  “composition  month  ...  and  the  Herald  cer- 
costs’  “hurts  transient  adver-  tainly  played  an  important  role 
tiser  ,  etc.  as  their  reasons  for  breaking  the  record, 
not  accepting  C.D.  Copies  of  the  May  8  “Navy 

The  increasing  costs  of  news-  in  New  England”  roto  section 
paper  publishing  and  the  need  was  sent  to  the  40  branch  n- 
for  additional  revenue  underlie  cruiting  stations  in  Maine,  New 
the  increasing  acceptance  of  Hampshire,  Vermont  and  Massa- 
classified  display.  Most  of  the  chusetts.  It  described  every  facet 
display  linage  is  handled  by  the  of  Navy  activity, 
street  staff.  Selling  advertising  *  ^ 

in  larger  units  keeps  their  sales  c*  4f  I 

cost  within  acceptable  limits.  Size  Le^al  j 

This  is  no  mean  consideration  Batesville,  Art 

in  today  s  economy.  The  Batesville  Guard  pub- 

Classified  Display  meets  the  lished  on  Sept.  21  an  eight-page 
requirements  of  the  profit  special  section  that  was  devoted 
squeeze  by  enabling  the  sales-  almost  entirely  to  a  legal  ad¬ 
man  to  give  a  better  accounting  vertisement.  The  advertisement 
of  himself  for  his  day’s  work,  contained  three  ordinances  ap- 
The  phone  room  staff  can  more  proved  by  the  City  Council  to 
profitably  handle  non-display  ac-  set  out  the  terms  of  financing 
counts.  And,  as  the  question-  and  leasing  a  plant  to  be  built 
naire  further  reveals,  since  the  for  the  Seiberling  Rubber  Corn- 
classified  display  does  not  in  pany.  The  49,000-word  ad  was 
any  case  result  in  a  decline  in  the  longest  “legal”  the  Guard 
transient  ad  count,  as  it  was  had  ever  published, 
generally  thought  to  do,  it  can  ^ 

readily  be  seen  why  the  accept-  w  c  i  o 
ance  of  the  concept  is  rapidly  Sales  Promotion 
approaching  the  universal.  Montkeai 


In  Sales  Promotion 


approaemng  tne  universal.  Montkeai 

*  *  ♦  Peter  G.  Breithaupt  has  be«  | 

NEWLYWEDS’  .4DS  FREE  appointed  to  the  newly  created 

post  of  sales  promotion  man- 
An  opportunity  to  place  a  free  ager  of  Weekend  Magazine  and 
classifi^  advertisement  is  given  Perspectives.  He  was  formerly 
each  newly-married  couple  by  assistant  director  of  Newspaper 
the  Tacoma  (Wash.)  News  Relations. 

EDITOR  ac  PUBLISHER  for  October  15.  19# 
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home  loans  a  year  by  Insured 
Savings  and  Loan  Associations 


d 


Currently,  the  nation^s  Insured  Savings  and  Loan  Associations 
are  making  home  loans  to  America’s  families  totaling  more  than 
?14  billion  dollars  annually . . .  more  than  all  other  financial  insti¬ 
tutions  combined.  They  look  forward  to  serving  their  communi¬ 
ties  and  the  nation  just  as  effectively  in  the  growth  years  ahead. 


OlMO,  THE  SAVINGS  AND  LOAN  FOUNDATION,  INC.,  HUE  STREET  N.W.,  WASHINOTON  4,  O.C. 


%  , 


Meet  the  man 
who’s  cutting 
tomorrow’s  newsprint 


Meet  an  executive  . . .  woods-style,  in  hunting  pants  and  a 
flannel  shirt.  The  man  in  our  picture  is  a  member  of 
Great  Northern’s  Woodlands  Department,  in  charge  of  a 
woodland  camp.  It’s  his  job  to  see  that  mills  are 
constantly  supplied  with  the  raw  materials  for  newsprint. 

Like  any  good  executive  he  works  with  good  men  ...  and 
respects  the  work  they  do.  The  good  man  on  his  “crew”  is 
the  Maine  woodsman  who  helps  cut,  saw  and  stack  as  many  as 
a  quarter-million  cords  of  wo^  each  year  on 
Great  Northern’s  forest  reserve. 

Good  men  deserve  good  pay.  In  addition,  the  woodsman 
enjoys  good  living  in  woc^land  camps  which  would  make 
Paul  Bunyan  open  his  eyes.  Electric  light,  oil  heat,  modem 
gas  cooking,  good  beds,  showers  and  dl  the  food  he  can  eat 
of  a  quality  and  quantity  to  make  a  man’s  mouth  water  — 
these  are  comforts  which  the  present-day  logger  enjoys. 

The  company  that  looks  ahead  does  the  best  job  today.  As 
the  largest  United  States  producer  of  newsprint. 

Great  Northern  has  consistently  taken  the  lead  in  promoting 
the  welfare  and  productivity  of  the  woodland  worker. 
Together  with  scientific  methods  of  timber  harvesting,  this 
care  is  a  promise  of  abundant  forest  resources,  efficiently 
worked  .  .  .  the  basis  for  a  growing  supply  of  quality 
newsprint  from  the  Great  Northwoi^s  of  Maine  for  the 
presses  of  a  nation. 


GREAT  NORTHERN 
PAPER  COMPANY 


Largest  independent  producer  of  newsprint  in  the  United  Stoki 

Mills  in  Maine 

Sales  offices:  342  Madison  Avenue,  New  York,  MUrray  Hill  2-5984 
:  230  North  Michigan  Avenue,  Chicago,  Financial  6-1993 

:  20  Providence  Street,  Boston,  HAncock  6-7960 
:  2420  Carew  Tower,  Cincinnati,  GArfield  1-3080 


Heove-hol . . . 
by  mechanical  power 

Great  Northern’s  concern  for 
efficiency  is  shown  by  the 
introduction  of  mechanical 
equipment  to  timber  harvestiag, 
wherever  possible.  Here  a  crane 
loads  a  Bunyan-sized  “bite"  of 
pulpwood  for  transport  to  the 
mill.  Trucks  have  in  large 
measure  replaced  the  storied 
“spring  drive.”  Harvesting  goes 
on  around  the  year,  providing 
stability  of  income  and  employe 
for  Great  Northern  woodsmen. 


The  compony  that  thinks  ahead . . .  does  the  best  job  today 


.  and 
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pgily  and  2  Weeklies 
4re  Brought  Together 


W.  H.  Hughes  will  be  asso¬ 
ciated  with  them  in  the  venture. 


Ukiah,  Calif. 

Publi.<;bers  of  the  local  daily 
jnd  two  wt'ekly  newspapers  have 
joined  forces  to  advance  the 
county-wide  news  coverage  of 
the  Ukiiili  Daily  Journal. 

The  Journal,  owned  by  Ben 
A.  Cober,  and  the  weekly  Ukiah 
SeiDS  and  Willits  News,  owned 
by  Robert  F.  Gerber,  have  been 
merged  under  the  name  of  the 
Ukiah  Daily  Journal,  Inc.  Mr. 
Cober,  in  newspaper  business 
here  for  29  years,  is  president 
of  the  firm  and  Mr.  Gerber,  a 
former  jwlice  reporter  in  Du¬ 
luth,  is  vicepresident. 

Mr.  Gerber  came  here  in  1957 
ind  bought  the  Ukiah  News, 
then  the  Willits  News,  and 
merged  the  latter  with  the  Noyo 
Sues.  The  Daily  Journal  was 
developed  by  Mr.  Cober  from 


Fort  Payne,  Ala. 

The  Fort  Payne  Newspaper, 
Inc.,  publishers  of  the  Fort 
Payne  Times-Joumal,  has  pur¬ 
chased  the  Dade  County  News 
from  Catherine  C.  Morrison. 


Mr.  Hill  has  been  editor  and 
owner  of  the  Coalgate  Record- 
Register  for  the  past  10  years, 
which  he’ll  continue  to  operate. 
Mr.  Smith  will  continue  to  head 
the  American  mechanical  de¬ 
partment. 


Dunsmuir,  Calif. 

Chapman  Wentwortn,  nas  sold 
the  Dunsmuir  News  to  Mr.  and 
Mrs.  Carl  Clement.  Mr.  Went¬ 
worth  purchased  the  Tulelake 
(Calif.)  Reporter  recently. 


Stamps,  Ark. 

The  Southwest  Arkansan  here 
has  been  bought  from  Mr.  and 
Mrs.  Louis  Rowan  by  Stephen 
Owen  and  Chuck  Kincaid,  who 
have  been  associated  with  a 
daily  newspaper  at  Conroe,  Tex. 


Antlers,  Okla. 

William  A.  Evans  and  George 
B.  Hill  have  purchased  the 
Antlers  (Okla.)  American  from 
Wray  Smith  and  Mrs.  Mary 
Ellen  Moreland. 

Mr.  Evans  formerly  pub- 
lishe<l  the  Gurher  Free  Press. 


Pearisburc,  Va. 

Eaton  Goldwaite,  editor  of 
the  Giles  County  Virginian 
Leader  here,  has  sold  his  eight- 
year  interest  in  the  paper  to 
Robert  R.  Kane  II,  former 
Rocky  Mount  newspaperman. 

Mr.  Goldwaite  has  purchased 
a  managing  interest  in  the 
Northport  (N.  Y.)  Observer. 


Alma,  Wis. 

L.  C.  Purrington,  superintend¬ 
ent  of  schools  at  Morristown, 
Minn.,  and  onetime  reporter  for 
the  Morristown  Press,  has  pur¬ 
chased  the  century-old  Alma 
Buffalo  County  Journal  from 
Gerald  C.  Rassbach. 


El  Monte,  Calif. 

Mrs.  Neil  R.  Murray  has  sold 
the  El  Monte  and  Valley  Her¬ 
ald  to  George  W.  Phelps  Jr., 
general  manager  since  July  1, 
1959.  Immediate  expansion  plans 
have  l)een  announced. 


NeighborhtMMl  Paper 

Publication  of  a  tabloid-sized 
bi-weekly  newspaper  (every 
other  Thursday),  the  Moming- 
sider,  has  b^n  started  by 
George  L.  McKay  in  the  Mom- 
ingside  Heights  section  of  Man¬ 
hattan. 


the  Redwood  Journal  and  other 
weeklies  in  1954.  It  is  printed 
five  days  a  week. 


Wi»roiii!«iii  Piihlit^lier 
Buys  Florida  Weekly 

iNYTaiNESS,  Fla. 

Carl  L.  Turner,  owner  of 
several  weekly  newspapers  in 
Wisconsin,  has  purchased  the 
70-year-old  Citrus  County 
CkronicU  here  from  the  Ben- 
nett-Hahn  Co. 

In  Wisconsin,  Mr.  Turner 
poblishes  the  Waupaca  County 
Post,  Chain  o’  Lakes  Picture 
Post,  Central  Wiscotisin  Farm¬ 
er,  and  Southern  Wisconsin 
Farmer,  all  printed  at  Wau- 
pwa,  Wis.  He  will  divide  his 
time  between  the  Florida  and 
Wisconsin  properties. 


!Vew  Owner  Listed 

Virginia  City,  Nev. 

Ownership  of  the  Virginia 
City  Territorial  Enterprise  is 
now  vested  in  Territorial  Enter¬ 
prise,  Inc.,  but  Lucius  Beebe 
ind  Charles  Clegg  remain  as 
rieepresidents.  Mr.  Beebe  is 
listed  as  chief  of  the  editorial 
department  and  Mr.  Clegg  as 
wlitor.  Officers  include  Francis 
R.  Breen,  secretary;  Bob  Rich- 
ads,  vicepresident  and  Roy 
Shetler,  general  manager. 


In  The  FORT  WORTH  MARKET! 


Effective  Buying  Income  in  the  rich  100-county  Fort  Worth  Market  is  now 
a  whopping  $4,160,761,000  —  26.5^'f,  of  Texas!  A  $410,851,000  gain  over 
the  previous  year.  The  Fort  Worth  Market  is  covered  thoroughly  by  one 
medium  .  .  .  The  Fort  Worth  Star-Telegram,  with  over  38%  daily  family 
coverage.  (86.7%  in  Metro  Fort  Worth.) 


WEEKLY  SALES 

Morro  Bay,  Calif. 

The  Santa  Lucia  Publishing 
Company  has  sold  the  Coast 
Beacon  here  to  Mrs.  Vera  Bolls 
of  San  Leandro,  and  Omar  K. 

Ransey,  of  Los  Angeles. 

Mrs.  Bolls’  late  husband,  Sid- 
''«y,  was  a  weekly  newspaper 
psblisher  in  Louisiana,  Arkans- 
a  and  Oklahoma.  Mr.  Ramsey 
been  employed  with  news¬ 
papers  and  printing  establish- 
wnts. 

editor  ac  PUBLISHER  for  October  IS,  1960 
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FAIRCHILD 

news 


Alexander  E.  Takacs,  engineering 
reporter  of  ELECTRONIC  NEWS, 
assisted  Russell  Bayley,  the  paper’s 
Boston  bureau  reporter,  in  cover¬ 
ing  the  Optical  Society  of  America 
meeting  at  the  Hotel  Somerset  in 
Boston,  Oct.  12-14.  While  in  Boston 
Mr.  Takacs  also  gathered  material 
for  a  future  article  on  the  merger 
of  elet-tronic  and  optical  te<'h- 
nologies. 


After  attending  the  convention  of 
the  National  Assn,  of  Retail  Drug¬ 
gists  in  Denver,  Oct.  23-27,  Mor¬ 
ton  Stark,  editor  of  the  new  weekly 
newspaper  in  the  drug  store  field 
which  Fairchild  will  bring  out 
next  year,  will  tour  West  Coast 
cities.  He  will  visit  drug  firms  in 
Los  .\ngeles,  San  Francisco,  Port¬ 
land  and  then  stop  in  Houston  be¬ 
fore  returning  to  New  York. 


HOME  FURNISHINGS  DAILY’s 

editors  and  reporters  will  leave  on 
Oct.  17  for  North  Carolina  where 
they  will  join  A.  W.  Stamey,  Fair- 
child’s  High  Point  bureau  chief 
in  covering  manufacturers’  new 
lines  to  be  shown  at  the  Southern 
Furniture  Market,  Oct.  21-28. 
Evelyn  Clark  and  Joan  Thalheimer 
of  the  fashion  staff  will  be  in  High 
Point  and  surrounding  manufac¬ 
turing  cities  from  Oct.  17  to  26; 
they  will  be  followed  on  Oct.  20 
by  Isadore  Barmash.  editor,  and 
Frank  McCann,  of  the  news  staff. 
Robert  Okell.  hardware  editor  of 
HOME  FURNISHINGS  DAILY, 
will  attend  the  Hardware  Conven¬ 
tion  in  Atlantic  City,  Oct.  16-19. 


Alfred  Cook,  editor  of  ELEC¬ 
TRONIC  NEWS,  participated  in 
the  “Meet  the  Press’’  panel  at  the 
corporation  presidents’  dinner  Oct. 
11  at  the  Long  Island  Electronic 
Manufacturers  Council.  He  and 
other  panel  members  asked  ques¬ 
tions  of  five  presidents  of  leading 
Long  Island  electronic  companies. 


METALWORKING  NEWS,  Fair- 
child’s  new  weekly  newspaper 
which  started  publishing  Oct.  10. 
will  have  a  full  team  of  (-ditors 
and  reporters  on  hand  for  the 
American  Metal  Society  National 
Metal  Congress  &  Exposition  in 
Philadelphia  next  week.  Wade 
Fairchild,  publisher,  and  editor 
Charles  Gunter  will  head  a  group 
of  reporters  from  New  Y'ork  along 
with  Edward  McLaughlin,  Phila¬ 
delphia  bureau  chief  with  mem- 
liers  of  his  staff. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Fvblitlisrt  of 

Doily  Nrws  RRcord,  Women's  Weor  Doily, 
Heme  Furnishings  Doily,  Supermorket  News, 
Men's  Wear,  Footweor  News,  Directories, 
Metalworking  News,  Electronic  News,  Rooks. 


Australian  Editor 
To  Observe  Election 

Toledo,  0. 

John  Atherton,  Australian 
newspaperman,  has  joined  the 
Blade  staff  for  a  two-month  stay 
under  an  exchange  program 
sponsored  by  the  International 
Press  Institute.  One  of  his  main 
interests  will  be  a  study  of 
presidential  elections.  After  fa¬ 
miliarizing  himself  with  news 
in  Toledo  on  local  beats,  he  will 
spend  three  weeks  on  the  politi¬ 
cal  beat. 

Mr.  Atherton,  32,  is  a  native 
of  Cairns,  New  Queensland. 
After  graduating  from  school 
in  Sydney,  he  spent  six  months 
on  a  cattle  ranch  and  at  18,  he 
began  his  newspaper  career  as 
a  reporter  on  the  Caims  PonI. 
Three  years  later  he  joined  the 
Brisbane  Courier-Mail.  After 
four  years  there  as  a  general 
reporter,  he  spent  18  months  in 
Sydney  as  the  Courier-Mail’s 
correspondent.  Five  years  ago 
he  became  the  newspaper’s  as¬ 
sistant  chief  of  staff. 

He  is  a  Civil  War  buff  and 
a  jazz  enthusiast. 

John  Hopkins,  political 
writer,  Fort  Lauderdale  (Fla.) 
News — named  Florida  press  sec¬ 
retary  for  the  Democratic  presi¬ 
dential  ticket  of  John  Kennedy 
and  Lyndon  Johnson. 

*  m  * 

George  M(K)RE,  formerly  with 
Cleveland  (Ohio)  Press  editorial 
staff — the  James  J.  Hoey  award 
“for  distinguished  service  to  the 
cause  of  interracial  justice.’’ 

*  *  * 

William  L£VY,  sports  editor, 
Cleveland  Heights  (Ohio)  Sun- 
Press  —  to  Goodyear  Tire  & 
Rubber  Company,  New  York. 

*  * 

Sidney  A.  Kaplan — to  assist¬ 
ant  retail  advertising  manager, 
Hartford  (Conn.)  Courant, 

«  *  * 

Russell  S.  Orr,  outdoor  col¬ 
umnist  for  the  Harrisburg 
(Pa.)  Sunday  Patroit-News  and 
staff  member  of  Patriot-News 
sports  department — to  Pennsyl¬ 
vania  Fish  Commission  as  chief 
I  of  conservation  education  and 
public  relations. 

«  *  0 

Percy  Hamilton  —  to  state 
editor,  Pensacola  (Fla.)  News- 
Journal,  succeeding  Erskine 
Currie,  now  with  Birmingham 
(Ala.)  News  copy  desk.  Pat 
Parrish,  formerly  with  Panama 
City  (Fla.)  News  Herald  and 
Newspaper  Enterprise  Associa¬ 
tion,  New  York — to  News-Jour- 
,  nal  sports  columnist.  Bodib  Mc- 
I  Crory  —  from  sports  editor, 
I  News,  to  editor,  Sunday  News- 
I  Journal,  succeeding  Charles 
SoMERBY,  now  in  private  indus¬ 
try. 


personal  i 


THEIR  BUSINESS  IS  NEWS— John  Ward,  business  editor  of  the  Baki. 
more  Evening  Sun,  and  Jesse  Glasgow,  business  editor  of  the  Baltimw 
Morning  Sun,  get  a  joint  interview  with  M.  Mac  Schwebel,  left,  pmi. 
dent  of  Universal  Controls,  Inc.  at  the  unveiling  of  the  Venditkltt 
machine  for  movie  theatres. 


Don  Mapes  —  moved  from 
copy  desk  of  Hollywood  (Calif.) 
Citizen-News  to  Valley  editor 
replacing  Charlie  Donaldson 
—  now  on  rewrite.  Peggy  Rau, 
daughter  of  Neil  Rau,  Los  An¬ 
geles  Examiner  columnist,  also 
is  new  on  rewrite  desk.  Bob 
Halle,  former  copy  boy,  is  now 
reporter  in  Valley. 

*  e  e 

June  Foley,  formerly  of  Tus¬ 
cola,  Ill.,  who  worked  for  13 
years  for  the  Champaign  (Ill.) 
News-Gazette  —  to  women’s  de¬ 
partment  of  Glendale  (Calif.) 
News-Press. 

*  e  * 

Jimmy  Adcox,  formerly  a  re¬ 
porter  for  the  Searcy  (Ark.) 
Daily  Citizen  —  to  the  Beebe 
Netvs  and  Bald  Knob  Banner. 

*  *  « 

Joe  Rosenthal,  San  Fran¬ 
cisco  (Calif.)  Chronicle  photog¬ 
rapher  —  new  president  of  the 
San  Francisco  Press  &  Union 
League  Club. 


ISLAND  HOP— Wade  Franklin, 
travel  editor  of  the  Chicago  Sun- 
Times,  and  his  wife  sail  aboard  the 
Matson  liner  Mariposa  for  a  42- 
day  cruise  to  Pacific  islands. 

EDITOR  ac  PU 


3  Pulitzer  Paper 
Executives  Promoted 

St.  Lows 

Three  Post-Dispatch  exeto- 
tives,  Charles  J.  Hentschell, 
Fred  F.  Rowden  and  Paul  Tal¬ 
bot,  have  been  promoted,  it  wii 
announced  Oct.  7  by  Editor-Pub¬ 
lisher  Joseph  Pulitzer  Jr. 

Mr.  Hentschell,  business  man¬ 
ager,  goes  into  the  new  post  of 
general  manager.  He  will  havt 
charge  of  the  company’s  bufr 
ness  operations,  planning  and  fi¬ 
nance.  Mr.  Hentschell  is  fint 
vicepresident  of  Pulitzer  Pub¬ 
lishing  Co. 

Mr.  Rowden,  second  vicepresi¬ 
dent,  becomes  business  manager, 
with  supervision  of  advertising, 
circulation  and  promotion. 

Mr.  Talbot,  advertising  sales 
manager,  succeeds  Mr.  Rowden 
as  advertising  manager. 

• 

John  M.  J.  Burns  —  from 
city  editor  of  the  .Mertti 
(Calif.)  Stin-Star  to  nianagBf 
editor  of  the  Antioch  (Calif.) 
Ledger,  succeeding  the  late 
Keith  Emenegcsk. 

«  *  * 

Meyer  Stein  and  GbobO 
Comstock,  reporters  for  tk 
San  Francisco  (Calif.)  Fxo» 
iner  —  resigned  to  seek  mast^ 
degrees  at  Stanford  UniversiO 
*  *  « 

Tom  Fox  Jr.,  formerly  on  tk 
sports  staff  of  the  New  OrleaU 
(La.)  Item  —  to  the  sporti 
staff  of  the  Evansville  (Ind.) 
Sunday  Courier  and  Press,  n- 
placing  Steve  Perkins  —  to  the 
Houston  (Tex.)  Post. 

*  *  « 

Bill  Roberts,  reporter,  In¬ 
dianapolis  News  —  to  assi^ 

ant  city  editor  in  charge  of  pi«- 
ture  coverage  and  suburban 
news. 
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mention 


MAN  IN  THE  KNOW — When  21  atomic  scientists  from  six  nations 
visited  Washington  recently,  they  were  briefed  by  William  Hines, 
science  editor  of  the  Washington  Star  who  recently  wrote  23  articles 
on  "The  Atomic  Years"  after  traveling  13,000  miles.  Pictured,  left  to 
right:  Hiroyuki  Oltajima  of  Japan,  S.  K.  Mehta  of  India,  Mr.  Hines,  and 
Marco  Rocha  of  Braxil. 


L  M.  Wright  Jr.  —  promoted 
to  city  editor  of  the  Charlotte 
(N.  C.)  Observer,  succeeding 
La«ry  Jinks  who  resigned  to 
go  with  the  Miami  (Fla.)  Her- 
M.  M.  C.  Van  Hecke  —  ap¬ 
pointed  assistant  city  editor  of 
the  0bser\’er. 

•  ♦  ♦ 

HABOU)  R.  WlLUAMS,  police 
reporter  for  the  Fort  Worth 

(Tex.)  Press  for  past  5  years 

—  resigned  to  join  the  Albu¬ 
querque,  N.  M.,  Associated  Press 
bureau. 

♦  4c  4i 

Henry  B.  Garris  —  joined 
the  advertising  staff  of  the 
Geneva  County  (Ala.)  Reaper 
as  a  salesman.  He  was  formerly 
with  the //nr t/ord  (Ala.)  News- 
Herald. 


f 


Copperutl  Teaches 
Copy  Editing  Class 

Northridge,  Calif. 

Roy  H.  Copperud,  Editor  & 
Publisher  columnist  and  chief 
editorial  writer  of  the  Pasadena 
Star-News  and  Pasadena  Inde¬ 
pendent,  has  joined  the  faculty 
of  San  Fernando  Valley  State 
College  here  as  a  part-time  lec¬ 
turer  in  the  copy  editing  course. 

Charles  Katzman  is  teaching 
the  public  relations  and  investi¬ 
gative  reporting  courses.  Mike 
Bird,  night  editor  of  the  Santa 
Monica  Evening  Outlook,  is  also 
on  the  part-time  faculty. 

Erling  H.  Erlandson,  assist¬ 
ant  professor  of  journalism,  is 
in  charge  of  the  program,  which 
has  50  majors  in  its  second 
year. 

• 

Wayne  Thompson,  sports 
desk,  .Augusta  (Ga.)  Chronicle 
— to  sports  desk,  Raleigh  (N.  C.) 
Times,  succeeding  Ed  Rowland, 
now  in  Army. 

*  «  * 

Sam  Schor,  city  desk,  Atlan¬ 
tic  City  (N.  J.)  Press  —  new 
president  of  the  Press  Club  of 
Atlantic  City,  succeeding  Ed¬ 
ward  Nichterlein,  Press  sports 
desk. 


Richard  H.  Ralston,  pub¬ 
lisher-editor,  Buckhannon  Rec¬ 
ord — new  president  of  the  West 
Virginia  Press  Association,  suc¬ 
ceeding  Raymond  Brewster, 
editor,  Huntington  Herald-Dis¬ 
patch. 

*  *  * 

Robert  C.  Froieriksen — new 
president  of  Providence  (R.  I.) 
Local  41,  American  Newspaper 
Guild,  .succeeding  James  M.  Mc¬ 
Mullen. 

*  *  * 

Carol  Dearwester — to  copy 
girl,  Cincinnati  (Ohio)  En¬ 
quirer. 

*  *  * 

Layton  Dinning — ^to  acting 
correspondent  for  the  Associated 
Press,  Jacksonville,  Fla.,  suc¬ 
ceeding  W.  W.  Anderson,  on 
leave  of  absence. 

*  *  * 

John  H.  Boyd,  New  Orleans 
(La.)  Times-Picayune  city  desk 
— to  Martin  Aircraft  Corpora¬ 
tion  public  relations.  Cape  Ca¬ 
naveral,  Fla.  Richard  Sanders, 
Times-Picayune  city  desk — to 
U.  S.  Air  Force.  E.  S.  Evans, 
from  U.  S.  Marine  Corps  to 
Times-Picayune  city  desk.  New¬ 
ell  Schindler,  formerly  with 
United  Press  in  Cheyenne,  Wyo. 
— ^to  state  news  desk,  Times- 

Picayune. 

*  *  * 

Hampton  Dunn,  former  man¬ 
aging  editor,  Tampa  (Fla.) 
Times  —  to  staff  of  Florida 
Democratic  nominees  for  state¬ 
wide  office. 

«  *  « 

Marc  Miller,  Cullman  (Ala.) 
Times-Democrat  reporter  for 
six  years  —  moved  up  to  news 
editor. 

*  *  * 

Mike  Voixuat,  editor  of  the 
weekly  Herald-News  at  Wolf 
Point  (Mont.)  for  the  last  two 
years  —  to  news  editor  of  the 
Lewistown  (Mont.)  Daily  News. 
Mr.  Voeller  will  be  replaced  by 
Keith  Wood,  presently  em¬ 
ployed  on  papers  in  Butte  and 
Anaconda. 


Royal  Society  of  Arts 
To  Honor  Journalist 

Toronto 

The  Canadian  section  of  the 
Commonwealth  Press  Union  is 
accepting  nominations  for  a  new 
journalism  award  to  be  pre¬ 
sented  by  the  Royal  Society  of 
Arts  to  a  commonwealth  jour¬ 
nalist  outside  the  United  King¬ 
dom. 

The  winner  will  be  a  person 
who  has  made  a  distinguished 
contribution  to  the  standards  of 
his  profession  and  “best  pro¬ 
moted  among  his  people  a  closer 
understanding  and  appreciation 
of  the  problems  and  achieve¬ 
ments  of  his  country  and  of  the 
Ck>mmonwealth  as  a  whole.” 

The  award  is  a  silver  medal 
and  diploma. 

Nominations  may  be  sent  to 
W.  A.  Craick,  55  University 
Ave.,  Toronto  1. 


Aufbau  Fellowship 
Goes  to  UPI  Staffer 

Robert  E.  Dallos,  a  staff  cor¬ 
respondent  in  the  Albany,  N.  Y., 
bureau  of  United  Press  Inter¬ 
national,  has  been  awarded  a 
fellowship  for  work  and  travel  in 
West  Germany.  Aufbau,  an 
American  weekly  in  the  German 
language,  announced  his  selec¬ 
tion  for  its  25th  Anniversary 
award.  Competition  for  the 
grant  was  open  to  descendants 
of  refugees  who  had  fled  Central 
Europe  since  1933.  It  covers  six 
weeks  of  travel  and  journalistic 
internship  with  Suddeutsche 
Zeitung,  in  Munich. 

Mr.  Dallos,  son  of  a  Berlin 
surgeon  who  came  to  America  in 
1937,  studied  at  Syracuse  Uni¬ 
versity  and  Boston  University 
and  joined  UPI  in  Boston  fol¬ 
lowing  graduation. 


Jack  Phinney,  copy  desk, 
Omaha  (Neb.)  World-Herald — 
to  copy  desk,  Denver  (Colo.) 
Post. 


Clifford  Hubbard,  city  desk, 
Suffolk  (Va.)  News-Herald — ^to 
city  desk,  Norfolk  (Va.)  Virgin¬ 
ian-Pilot.  Ella  Hixson,  woman’s 
department.  Garden  City  (Long 
Island,  N.  Y.)  Newsday — ^to  city 
SEAPARERS  —  Hamby,  desk,  Virginian-Pilot. 

’<'•¥•1  editor  of  the  Denver  e  «  e 

JColo.)  Post  and  Mrs.  Hamby 


^ve  San  Francisco  on  the  Mafl  ^DaT®  , 

•an  liner  Mariposa  for  a  leisurely  Huntington  (W.  Va.)  Herald 
Wp  to  New  Zealand.  They’ll  fly  Dispatch — ^to  Fort  Wayne  (Ind.) 
back.  Journal-Gazette. 
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Political  Polls 


their  methods,  performance  records,  and  detectable 
effects  on  voters  are  analyzed  in  the  current 
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Personal  Men  lion 

(Continued  from  page  39) 

2  Columnists  Swap 
Papers  in  Honolulu 

Honolulu 
Eddie  Sherman,  entertainment 
editor  for  the  Honolulu  Adver¬ 
tiser,  and  Shideler  Harpe,  en¬ 
tertainment  editor  for  the 
Honolulu  Star-Bulletin,  have 
swapped  jobs. 

Mr.  Harpe,  who  was  with  the 
Star-Bulletin,  two  years,  took 
over  the  Advertiser’s  BackstaK^ 
column  Sept.  26  after  writing 
the  Star-Bulletin’s  Late  Date 
column  for  a  year  and  a  half. 
Mr.  Sherman  goes  to  the  Star- 
Bulletin  Oct.  7  after  almo.st  five 
years  with  the  Adverti.ser. 

• 

Prize  for  Editorials 

San  Francisco 
Wesley  G.  Peyton,  editorial 
writer  of  the  San  Jose  Mercury, 
was  this  year’s  winner  of  the 
State  Bar  of  California  $500 
Press-Bar  award  for  a  series 
on  Superior  Court.  Awards  of 
Merit  went  to  Gene  Blake  and 
Tom  Cameron,  Los  Angeles 
Times,  and  to  James  Crenshaw, 
Los  Angeles  Herald-Express. 


Ashmore  Is  Editor 
Of  Encyclopaedia 

Chicago 

Harry  S.  Ashmore  has  been 
appointed  editor-in-chief  of  the 
Encyclopaedia  Britannica,  it  was 
announced  this  week  by  William 
Benton,  chairman  and  publisher 
of  the  famed  reference  work. 

Mr.  Ashmore,  a  former  execu¬ 
tive  editor  of  the  Arkansas  Ga¬ 
zette,  has  been  associated  for  the 
last  year  with  the  chairman  of 
Britannica’s  board  of  editors, 
Robert  Maynard  Hutchins,  as 
consultant  to  the  Center  for  the 
Study  of  Democratic  Institutions 
in  Santa  Barbara,  California. 

In  addition  to  his  duties  as 
editor-in-chief  and  member  of 
the  Board  of  Editors,  Mr.  Ash¬ 
more  will  also  serve  as  vicepresi¬ 
dent  of  Encyclopaedia  Britan¬ 
nica,  Inc.  John  V.  Dodge,  a 
Britannica  veteran,  will  continue 
as  executive  editor  of  all  Britan¬ 
nica  publications,  with  oper¬ 
ating  responsibility  for  editorial 
procedures  and  activities. 

• 

WiLLiA.M  P.  Pike — from  city 
staff,  Hartford,  (Conn.)  Times, 
to  suburban  editor. 

*  *  * 

Tom  diLu.stro,  the  Associated 
Press — to  New  York  photo  desk, 
after  almost  five  years  as  AP 
photo  editor  in  San  Francisco. 


Given  Scholarship 

Fort  Worth,  Tex. 

Dave  Brown,  aviation  writer 
for  the  Fort  Worth  Star-Tele¬ 
gram,  has  been  awarded  a  $1,000 
scholarship  by  the  Southern 
Newspaper  Publishers  Associa¬ 
tion  for  graduate  work  at  the 
University  of  Texas  school  of 
journalism.  He  won  two  press 
prizes  for  his  coverage  of  an 
airliner  crash  last  September, 


Editorial  Specialist 

Louisville,  Ky. 

William  Peeples,  former  pub¬ 
lic  affairs  reporter  for  the 
Louisville  Times,  has  joined  the 
editorial  page  staff  of  the  Cour¬ 
ier-Journal.  He  will  specialize 
in  local  government  editorials, 
according  to  Russell  Briney,  C-J 
etlitor. 


Barrett  Boulware,  graduate 
of  the  U.  of  Missouri  School  of 
Journalism  and  former  staff 
member  of  the  Bethlehem  (Pa.) 
Globe-Times  —  to  feature  writer 
and  general  reporter  on  the 
.semi-weekly  .\sheboro  (N.  C.) 
Courier-Times. 

if  *  * 

Bisbll  H.  McWilliams  Jr. — 
to  Leesburg  (Fla.)  Daily  Com¬ 
mercial  as  a  reporter-photogra¬ 
pher. 


Dave  Lipman,  city  .lesk  co^ 
reader  on  Kni-ai  City  (Mo.) 
Star  —  to  sports  staff,  St.  Lou* 
(Mo.)  Post-Dispatch. 

*  *  * 

Gardner  Collins  —  fromtW 
Borger  (Tex.)  Neivs-Hemld  to 
Paris  (Tex.)  Netvs  staff  ai  ^ 
porter-photographer. 


Elson  to  London 

Robert  T.  Elson,  for  the  put 
three  years  general  manager  o( 
Life  magazine,  has  l>een  ap¬ 
pointed  chief  of  Time  Int’i 
London  news  bureau.  In  Decem¬ 
ber  he  will  succeed  Robert  Man¬ 
ning  who  is  leaving  to  engage  in 
journalistic  enterprises  of  hit 
own.  Mr.  Elson  joined  Time 
Inc.  in  1943  after  19  yean  of 
newspaper  work  in  the  U.  S. 
and  Canada. 


Baseball  Writers  Elect 

PlTTSBUKH 
Ed  Rumill  of  the  Christm 
Science  .Monitor  was  elected 
president  of  the  Baseball 
Writers  Association  of  .\nierki 
at  a  meeting  here  during  the 
World  Series.  He  succeeds  Ed¬ 
gar  Munsel  of  the  Chicago  Su»- 
Times.  The  new  vicepresident  is 
Ray  Kelly  of  the  Pbiladelphie 
(Pa.)  Bulletin. 


d! 


/II  J!  For  Paris . . . 

and  *1000  Prizes 

National  Newspaper  Competition 


ior  omen's  Interest  Pages  .  .  .  for  Fashion  Writing 


A  $1,500  All -Ex¬ 
pense  Trip  to  Paris 
for  One  Week  — 
With  Exciting  Visits 
to  Famous  French 
Designers’  Fashion 
Workshops. 


$1,(MH),  $500  and 
$250  Prizes  for 
Best  Women’s  Inter¬ 
est  Pages  in  Each  of 
3  Circulation 
Classes:  100,000 
up;  25,000  to  100,- 
000;  and  25,000  or 
below. 


Hurry!  .  .  .  Contest  Closes  Oct.  31,  1960.  Mail  Emtries'  to: 

“Penney-Missouri  Awards,”  Box  728,  School  of  Journalism, 

Columbia,  Mo.  (Attn:  Paul  L.  Myhre) 
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Wonderful 


Reliable 

Rfojetfor 

"'"=''TT«TKrep, 

»'*Ny,  many  a 
TMas  to  COME! 


Unheard  of  four  years  ago 


lUUAT-THE  LEADER 
IN  ITS  PRICE  CLASS 


THANKS  TO 
DAILY  NEWSPAPERS 
&  DEALER  HOOKER 
ADVERTISEMENTS  j 
-AN  UNBEATABLE  I 
COMBINATION”  I 


fiUARMTEEO  «  SCWlCEB  IK 


«»nt 


Mr.  Geo.  F.  Moss,  President,  wBllli^ 

ARROW  PNOTOGRAPNIC  EQUiPMENT  UNITED 


Mr.  Moss  says,  “the  combination  of  daily  newspaper  adver¬ 
tisements  and  the  hooker*  technique  has  produced  phenomenal 
results.” 

“Four  years  ago  our  ELMO  8mm  projectors  were  unknown 
in  Canada.  Dealers  report  that  they  now  outsell  all  other 
projectors  combined,  in  their  price  class.” 

“We  have  had  other  products  probably  quite  as  deserving  of 


success.  The  difference  is  that  we  decided  to  launch  this  new 
product  in  a  new  (to  us)  advertising  medium.  That  medium 
was  the  daily  newspaper.” 

"We  create  the  desire  for  an  ELMO  projector  with  our  adver¬ 
tisement  and  the  dealer  hooker  sends  the  prospect  into  his 
store,  and  a  sale  is  made.  A  good  product  plus  daily  news¬ 
paper  advertising  with  dealer  hookers  is  an  unbeatable 
combination.” 


*A  dealer  hooker  gives  a  local  dealer’s  name  and  address  and  is  voluntarily 
appended  by  him  to  a  manufacturer’s  advertisement. 


Gvnadian  Daily  Newspaper  Publishers  Association 

55  University  Avenue,  Toronto  1,  Ontario  •  /.  H.  MacdenalJ,  Gtatral  Manager 


PHOTOGRAPHY 


‘My  Favorite  Photos’  —  Albert  Moldvay 


By  Bob  Warner 

As  a  newspaper  photographer 
for  20  years,  Albert  Moldvay  of 
the  Denver  (Colo.)  Post  has 
undoubtedly  seen  a  lot  of  crime 
and  violence,  death  and  disaster. 
Out  of  20  pictures,  however, 
which  he  selected  for  E&P  as 
his  favorite  photos,  only  one  of 
them  portrays  drama  of  a  vio¬ 
lent  or  dreadful  nature.  And 
even  this  picture,  of  an  auto 
accident,  merely  shows  an  un¬ 
critically  injured  teenager  lying 
flat  on  his  back  with  one  arm 
over  his  eyes  while  a  policeman 
stands  over  him  writing  down 
information  from  the  young¬ 
ster’s  driving  license. 

The  bulk  of  Mr.  Moldvay’s 
pictures  fall  into  the  category 
of  every  day  people — young  and 
old,  from  all  walks  of  life — who 
were  photop-raphed  as  they  ex¬ 
perienced  the  normal  feelings 
and  events  which  come  to  all  of 
us  in  our  daily  lives. 

Yet,  every  one  of  these  pic¬ 
tures  is  packed  with  drama.  The 
people  or  scenes  recorded  do 
not  involve  fantastic  or  even 
unusual  events  but  somehow 
they  immediately  arrest  our  at¬ 
tention  and  inform  us  that  we 
are  seeing  people  as  they  really 
are;  that  we  are  looking  at  the 
essential  emotions  involved  in 
the  human  condition. 

Picture  Story 

We  have  chosen  from  Mr. 
Moldvay’s  collection  of  favorite 
photos,  six  pictures  which  we 
think  tell  the  story  of  some  of 
the  basic  emotions  and  events  in 
life  experienced  from  childhood 
to  old  age  and  which  underscore 
the  photographer’s  talent  for 
grasping  the  drama  which 
underlies  the  supposedly  hum¬ 
drum  lives  of  ordinary  people. 

A  child  gazes  uncertainly  at  a 


The  Father 


The  Teenager:  "I  Must  Win!" 


The  Child:  "What  Is  It?" 

stretched  rubber  band;  a  grim-  I 
faced  teenager  grapples  with  a  t 
calf  during  a  4-H  Club  contest;  S 
a  smiling  bride  happily  sits  atop  I 
a  float  with  the  musicians  as  s 
the  wedding  procession  follows  { 
behind;  amid  the  litter  of  chil¬ 
dren’s  toys,  a  young  father  lies  ( 
on  a  couch  and  reads  his  Sun-  t 
day  newspaper;  a  man,  old  and 
alone  in  a  room  on  Denver’s  j 
Skid  Row,  looks  into  his  cook-  ] 
ing  pot;  an  old  woman  who  re-  j 
ceiv^  only  one  present  for  her  j 
birthday,  sits  and  stares  out  , 
into  space,  forlorn  and  lonely,  j 

Each  of  these  pictures  cap-  < 
tures  the  moment  of  truth  so 
well  photographically  that  they  ^ 
do  not  need  more  than  a  two  or  ^ 
three  word  caption  and  in  many  , 
cases  they  could  do  without  cut-  ‘ 
lines  altogether.  Like  a  fine  | 
painting  or  sketch  none  of  these  . 
photos  are  dated ;  the  basic  story  J 
lines  will  be  as  valid  100  years 
from  now  as  they  are  today.  ^ 

Portfolio  .4ward  * 

This  is  the  sort  of  work  which 
won  for  Mr.  Moldvay  the  1960  ' 
“Photographer  of  the  Year’’  ' 
Award  for  a  portfolio  of  pic-  ' 
tures  taken  in  1959.  'The  award 
is  presented  by  the  NPPA,  the 


Only  One  Birthday  Present 


Encyclopaedia  Britannica  and 
the  University  of  Missouri 
School  of  Journalism  for  the 
best  portfolio  on  a  variety  of 
subjects  which  must  prove  the 
photographer’s  versatility. 

Mr.  Moldvay  has  won  many 
other  top  honors  in  photo  con¬ 
tests  since  he  started  his  career 
in  photojournalism  in  1941  doing 
photographic  work  for  the  Air 
Force.  Since  then  he’s  worked 
in  various  fields  of  photography 
including  commercial  work, 
newspaper  photography  and 
free-lancing.  He  joined  the  staff 
of  the  Post  in  1947. 

The  39-year-old  photographer 
originally  did  not  intend  to  be¬ 
come  a  photojournalist.  “I 
started  out  to  be  the  world’s 
greatest  artist,”  Mr.  Moldvay 
recalled.  “I  took  art  courses  and 
attended  the  Carnegie  Institute 
of  Technology.  It  was  almost  by 
chance  that  I  got  a  job  in  pho¬ 
tography,  largely  I  think  be¬ 
cause  I  found  that  art  work  was 
too  confining.  You  sat  too  much 
in  that  sort  of  work.  I  took  up 
photography  then  and  learned 
the  subject  by  just  plain  hard 
work.” 

He  uses  a  variety  of  cameras 
EDITOR  ac  PU 


in  his  work  including  a  Nikon, 
usually  equipped  with  a  3B  nun, 
2.5  lens;  two  Pentax  earner*!; 
a  Rolleiflex  and  a  Spee<l  Graphic. 
Over  90  per  cent  of  his  cover¬ 
age,  however,  is  done  with  35 
mm  cameras. 

Change  In  Metliud 

“In  looking  back  over  some  of 
the  early  things  I’ve  done,  I  feel 
that  my  coverage  has  changed 
a  great  deal  by  use  of  the  new 
types  of  equipment  and  prima¬ 
rily  by  35  mm  work,”  Mr.  Mold¬ 
vay  commented. 

“Formerly,  the  big  idea  was 
to  take  that  one  shot  and  an 
insurance  shot  which  gave  you 
an  acceptable  picture.  Today, 
when  I  am  on  a  deadline  assign¬ 
ment,  I  produce  comparable 
prints  to  the  4x5  prints  of  ten 
years  ago  in  the  same  amount 
of  time.  In  other  words,  in  seven 
minutes  from  the  time  I  enter  a 
darkroom,  I  could  produce  a 
print  from  a  roll  of  35  mm  dry 
negatives  which  compare  very 
favorably  with  the  oldtime,  so- 
called  fast  technique.” 

He  believes  that  use  of  the 
new  equipment  and  techniques 
(Continued  on  page  44) 
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make 
the  most 
of  minutes 


No  time  to  baby  this  picture!  Wet  film  or  not,  first  print  is  it.  Short 
fix,  sizzling  dryer.  Yet,  production  quality  a  must.  What  paper 
will  take  this  kind  of  rough  rush  handling  and  deliver?  Koda- 
bromide.  With  latitude  to  spare  and  a  five-grade  choice.  Dead¬ 
lines?  Kodabromide  meets  them  beautifully. 

EASTMAN  KODAK  COMPANY,  Rochester  4.  N  Y. 


Alone  On  Skid  Row 


Photography 

(Continued  from  page  42) 

ultimately  will  free  newspaper 
photographers  to  the  “thinking” 
area  where  they  will  have  more 
time  to  consider  what  kind  of 
pictures  to  shoot  and  what  the 
pictures  are  supposed  to  say. 
But  he  does  not  think  that  this 
freedom  to  think  has  arrived 
for  newspaper  photographers  as 
yet  and  until  it  does  he  refuses 
to  refer  to  himself  as  being  a 
photojournalist. 

MuHt  Have  Ideas 

“I  feel  that  ideas  are  a  great 
deal  more  important  than  cam¬ 
eras  or  the  techniques  used  with 
them,”  Mr.  Moldvay  explained. 
“Unless  the  photograph  means 
something  to  people,  it  is  merely 
a  mechanical  function;  a  matter 
of  performinp-  «  set  number  of 
movements  which  consists  of 
setting  the  camera,  focusing  it, 
getting  the  various  elements  in 
the  story  in  proper  relationship 
and  then  pressing  the  button. 
And  that  to  me  is  not  photo¬ 
journalism.  It  is  a  mechanical 
accomplishment,  that’s  all. 

“Now  this  matter  of  photo¬ 
journalism.  .  .  .  It’s  a  nice- 
sounding  phrase.  I  like  it.  But 
there  is  no  such  animal  on  any 
newspaper  that  I  know  of  today 
in  the  U.  S. 

“The  very  operation  of  a  news¬ 
paper  precludes  anyone  on  it 
being  a  photojoumalist.  The 
coverage  primarily  has  to  do 


with  the  story  aspect  of  the 
situation;  you  are  expected 
simply  to  illustrate  the  written 
word. 

“To  me,  a  photojoumalistic 
approach  would  be  when  the 
photographer  has  quite  a  lot  of 
editorial  license  in  his  interpre¬ 
tation  of  the  subject,  not  merely 
tied  in  with  his  illustration  of 
the  story  to  be  written. 

“I  think  that  picture  layouts 
on  picture  pages  are  fine  op¬ 
portunities  for  photojournalism. 
If  you  are  on  a  fast-breaking, 
hard  news  story,  of  course 
you’re  just  wading  in  and  taking 
what  you  can  get.  Possibly  this 
is  photojournalism  in  one  sense. 
But  when  you  get  right  down  to 
it,  much  as  we  like  to  think  that 
we  are  all  photojournalists,  I 
think  that  probably  only  10  per 
cent  of  the  average  news  pho¬ 
tographers’  time  is  not  spent  on 
deadline  photographs  of  real 
hard-hitting  news  stories. 

“A  photojoumalist,  on  the 
other  hand,  really  has  to  have 
something  to  say.  If  he  is  going 
out  and  only  performing  the 
mechanical  functions  of  taking 
pictures,  he  is  not  a  photo¬ 
journalist  and  never  will  be.” 

What  does  it  take  then  to  be 
a  photojoumalist,  in  the  most 
significant  sense  of  the  term, 
on  a  newspaper  today? 


Help  the  Public  Understand  Science 
...  by  Understanding  it  Yourself 

.Attend  Kansas  State  University’s  Conference  to  In¬ 
crease  the  public  understanding  of  science,  Novem¬ 
ber  14-18  at  Manhattan,  Kansas.  Dr.  Lin”s  Pauline 
1954  Nobel  prize  winner,  will  head  the  conference  staff 
of  internationally  known  scientists.  Transportation  and 
subsistence  for  newsmen  will  be  paid  through  a  Na¬ 
tional  Science  Foundation  grant.  Apply  to  Ralph  R. 
Lashbrook,  Head,  Department  of  Journalism,  Kansas 
State  University,  Manhattan,  Kansas.  Deadline  for  ap¬ 
plications  is  Oct.  22. 


“I  think  the  photographer 
must  be  mentally  tough  enough 
to  overcome  this  lethargy,  this 
system  that  has  been  built  up 
in  today’s  news  coverage  where¬ 
by  a  photographer  is  just  plain 
not  expected  to  think,  not  ex¬ 
pected  to  understand  what  the 
story  is  about  and  not  expected 
to  go  beyond  the  mechanical 
functions  of  photography.” 

*  *  * 

PERSONAL  MENTION 

Newest  and  youngest,  addi¬ 
tion  to  the  photo  staff  of  the 
Louinville  (Ky.)  Courier- Journal 
and  Louisville  Times  is  23-year- 
old  Bill  Strode,  a  graduate 
of  Western  Kentucky  State 
Teachers  College,  where  he  was 
chief  photographer. 

• 

TRAVEL  PICS 

Travel  industry  executives 
were  told  what  type  of  publicity 
travel  page  pictures  newspaper 
editors  could  use  at  the  20th 
annual  meeting  of  the  National 
Association  of  Travel  Organi¬ 
zations  held  at  Virginia  Beach, 
Va.,  last  week.  William  Wallace, 
public  relations  executive  of  J. 
Walter  Thompson  Co.,  for  East- 
man-Kodak,  told  the  travel  ex¬ 
ecutives  of  a  survey  he  recently 
concluded  with  a  number  of 
leading  newspaper  travel  edi¬ 
tors. 

Out  of  30  editors  questioned, 
28  said  they  received  too  many 
pictures  without  people  in  them. 
Poor  quality  prints  was  listed 
by  21  editors.  Sixteen  stated 
•'ot  enough  nictures  are  received 
that  can  be  adapted  to  one 
column  cuts.  Fifteen  observed 
that  pictures  received  are  not 
indigenous  to  the  region.  Thir¬ 
teen  replied  that  pictures  are 
too  posed  while  ten  complained 
travel  pictures  often  are  not  in 
keeping  with  the  season. 

What  do  the  editors  want? 
The  ideal  travel  picture,  Mr. 
Wallace  said,  would  seem  to  be 


a  shot  of  attractive  peojile  doinj 
something  in  the  foreground 
with  a  distinctive  and  interejt- 
ing  background. 

“The  shot  should  be  a  sharp, 
well-printed  glossy  that  can  be 
cropped  down  to  one  colunui 
without  losing  too  much.” 

One  editor  described  his  fa¬ 
vorite  “worst  travel  photo”  ever 
received.  It  showed  an  attractm 
girl  in  a  bathing  suit  posed 
on  a  diving  board.  The  name 
of  the  resort  was  on  a  printed 
streamer  across  her  chest  and 
repeated  on  the  diving  board. 
The  girl  is  about  to  dive  into 
a  swimming  pool  which  the 
camera  angle  clearly  reveals  is 
empty  of  water. 

• 

Ex-Newswomen  Aid 
Political  Action  Group 

Chicago 

Three  former  newspaper 
women  are  heading  up  a  nation¬ 
wide  project  to  help  women 
“Measure  Your  Candidate”  for 
the  Nov.  8  election  under  the 
auspices  of  the  Council  of  I 
Women  Citizens,  a  non-partisan  | 
political  action  group.  ' 

Kay  Clancy  Metz,  on  leave  as  ; 
director  of  women’s  activities  j 
for  the  Quaker  Oats  Co.,  and 
fonner  reporter  for  the  Denver 
(Colo.)  Post,  St.  Louis  (Mo.) 
Star-Times  and  Chicago  Trib¬ 
une,  is  chairman  of  the  Council 
Mrs.  Eleanor  Hoover,  who 
formerly  served  as  Illinois  state 
secretary  of  the  Citizens  Com¬ 
mittee  for  the  Hoover  Report, 
and  who  worked  previously  for 
the  old  Omaha  (Neb.)  Bee  and 
the  Milwaukee  (Wis.)  Joumak 
is  co-chairman. 

Lynn  Bermont,  former  re 
porter  and  society  editor  of  the 
Miami  Beach  (Fla.)  Sun  and 
previously  with  the  Chicago 
Sun-Times,  is  publicity  chair¬ 
man. 


Pulliam  Chair 

Greencastle,  Ind. 

With  a  $60,000  gift  from  pub¬ 
lisher  Eugene  C.  Pulliam,  De- 
Pauw  University  is  establishing 
“The  Pulliam  Chair  of  Ameri¬ 
can  History.”  Dr.  A.  W.  Cran¬ 
dall,  professor  emeritus,  has 
been  appointed  to  the  chair.  He 
has  been  on  the  DePauw  staff 
since  1921. 
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You  can  get  better  local  and  farm-to-market  roads 
when  new  DEEP  STRENGTH  Asphalt  Pavement 
is  used  on  Interstate  highways 


This  i:  DEEP  STRENGTH  Asphalt  Pavement  construction.  It  pro¬ 
vides  for  years  of  safer,  more  comfortable  driving . . .  even  under 
the  heaviest  traffic. 


THE  ASPHALT  INSTITUTE 

Asphalt  Institute  Building,  College  Park,  Maryland 


^  l'/;"  Asphalt 
"  Surface  Course 


n  Z'/a"  Asphalt 
"  Binder  Course 


p  4"  Asphalt 
Base  Course 


6"  Subbase  Course  with 
U  Asphalt  Prime  Coat 


_  Subp-ade  Soil  or 
C  Inpio.ed  Subprade 


The  reason  is  simple.  New  DEEP  STRENGTH  Asphalt-Paved 
Interstate  and  Defense  highways  cost  far  less  to  build  .  .  . 
maintenance  costs  no  more,  often  less!  The  result:  a  saving  in 
your  tax  dollars  that  can  be  used  to  build  and  improve  more 
local  and  farm-to-market  roads. 

And  remember,  DEEP  STRENGTH  Asphalt  Pavement  is 
the  modern  Asphalt-base  superhighway  that  provides  durabil¬ 
ity  and  strength  never  before  attained  in  highway  construction. 

,  For  complete  information  send  for  the  new 

booklet.  Apply  the  Big  "Brake”  on  Road  Taxes. 
It’s  free  to  farmers. 


PROMOTIO^ 


Beefed-Up  Coverage 
Sells  Series  Issues 


By  (ieorge  Wilt 

The  World  Series,  which 
would  seem  like  a  promotion 
man’s  dream,  provides  a  study 
in  contrasts  as  different  as  the 
histories  of  this  year’s  competi¬ 
tors. 

While  Pittsburgfh,  and  the 
Presn  and  Post-Gazette,  have 
gone  mildly  whacky  over  the 
Pirates’  first  pennant  since 
1927,  New  York  and  its  seven 
dailies  have  observed  the  fall 
classic  with  a  ho-hum,  a  more- 
or-less  routine  promotional  push, 
and  a  “what’s  so  unusual  about 
a  World  Series’’  attitude.  But 
you’d  never  know  it  by  the 
sports  pages. 

Of  course  the  fact  that  three 
New  York  teams  have  won  a 
combined  31  pennants  since  the 
Ruth-Gehrig  Yanks  of  1927  took 
four  straight  from,  of  all  peo¬ 
ple,  the  Pirates  —  is  an  impor¬ 
tant  factor  to  consider  in  mak¬ 
ing  any  comparisons.  Most  of 
the  promotion  managers  of  New 


Career 
Opportunity 
For  Local 
Sunday  Roto 
Editor 

One  of  America’s  larg¬ 
est  independent  news¬ 
papers  (Middle  Atlantic 
states)  is  looking  for  an 
editor  for  a  local  Sunday 
roto  magazine. 

This  is  a  career  oppor¬ 
tunity  for  an  editor  who 
already  has  a  record  of 
successful  performance 
in  the  roto  field. 

Qualified  candidates 
will  be  interviewed  at 
our  expense.  All  com¬ 
munications  will  be  con¬ 
fidential. 

Send  samples  of  what 
you  have  done  (and 
thoughts  about  what 
you’d  like  to  do)  with 
your  history  to  Box 
262,  Editor  and  Pub¬ 
lisher. 


York  papers  were  quick  to  point 
out,  too,  that  the  current  United 
Nations  session  that  has  packed 
New  York  with  heads  of  state 
has  provided  more  than  a  little 
bit  of  competition  for  the  ac¬ 
tivities  in  Yankee  Stadium. 

An  E&P  survey  revealed  that 
New  York  newspapers  were 
relying  on  hopped-up  coverage 
by  the  news  side,  embellished 
by  first-person,  by-lined  pieces 
by  participating  ball  players, 
plus  the  natural  interest  of 
New  York’s  fans,  to  push  up  the 
circulation  figures  during  the 
diamond  classic.  They  added 
that  fan  interest  has  waned 
since  the  departure  of  the 
Dodgers  and  Giants. 

Saturation  Campaign 

New  York’s  evening  papers 
put  up  considerably  more  of  a 
battle  for  readers  looking  for 
series  news  than  their  morning 
cousins.  The  World  Telegram 
ran  seven-column  promotion  ads 
in  their  own  paper,  plus  the 
morning  Times  and  Herald 
Tribune,  as  well  as  in  dailies 
in  the  suburban  area,  to  tell 
about  their  star-studded  line-up 
of  sportswriters,  columnists  and 
ballplayers  -  turned  -  reporters. 
Promotion  manager  Larry  Me- 
rahn  also  reported  the  use  of  a 
saturation  campaign  on  radio, 
plus  extra  television  spot  pro¬ 
motion,  newsstand  and  truck 
posters. 

Fred  Lowe,  p.m.  at  the  Jour¬ 
nal- American,  announced  the 
use  of  prime-time  TV  spots,  ra¬ 
dio  commercials  on  New  York 
and  suburban  stations,  and  ads 
in  suburban  dailies  and  weeklies 


^>^^C0L0RII/IATIC' 

The  press  unit 
that  gives  newspapers 
an  entirely  new  standard 
of  printing  quality! 


to  promote  the  fact  that  Yogi  used  heavily,  with  he  ilthy  ^ 
Berra  had  joined  the  J-A  sports  culation  gains  reporti  1.  A  20- 
staff.  page  World  Series  sei  tion  wu 

Ted  Clodius  at  the  Mirror  included  with  the  pap^  r  the  fint 
said  he  was  getting  quite  a  flock  day  of  the  series,  re.'-ulting  in 
of  mail  in  reply  to  an  offer  of  both  extra  circulation  and  ad- 
eight-by-ten  glossy  photos  of  vertising. 

the  Yankees  at  50c  each.  The  Post-Gazette  cirried  a 

special  page  one,  with  c  omplete 
Big  Push  in  PittHburgli  score  car^  for  ticket  holder  and 

Meanwhile,  back  at  the  Golden  television  viewer  alike,  with 
Triangle,  promotion  efforts  of  the  regular  first  page  inside, 
both  Pittsburgh  papers  was  con-  ^ans  on  teth  papen 

agree  that  after  33  years  it’s 


siderably  more  frantic  than  in 


New  York.  Series  Fever  was  the  effort.  They’ll 

evident  in  both  the  newspapers  ^  happy  to  do  it  again  next 


and  their  promotion. 

When  it  seemed  evident  that 
the  Bucs  would  clinch  the  pen- 


‘MAD’  —  Neil  McNeil,  pro- 


nant,  the  Press  added  a  40-page  motion  manager  of  the  SeattU 


roto  supplement  to  its  Sunday, 
Sept.  25  edition,  featuring  a 


(Wash.)  Post-Intelligencer,  gets 
double  duty  out  of  a  .series  of 


full-color  painting  of  Danny  classified  testimonials,  using  the 
Murtaugh  on  the  cover,  individ-  off-beat  success  stories  both  as 
ual  color  pix  of  each  player  and  house  ads  and  self-mailers.  The 
coach,  a  squad  picture  in  full  first  of  the  series,  headlined 
color,  plus  many  feature  stories,  “I’m  Mad  at  the  P-I,”  is  the 
articles  and  pictures  about  the  story  of  how  the  paper  goofed 
Pirates.  and  ran  a  furniture  for  sale  ad 

Ed  kasun,  public  service  di-  a  week  too  early,  leaving  the 


rector  for  the  Press,  said  a  heavy  advertiser  with  bare  walls  and 
promotion  program  on  the  sup-  no  furniture  and  a  dinner  party 
plement  helped  ring  up  an  esti-  on  her  calendar.  Copy  goes  on 
mated  extra  20,000  sales  for  the  to  tell  how  the  party  was  a 
Sunday  edition.  success,  with  guests  bringing 

apple  crates  to  sit  on,  and  fea- 


He  added  that  a  heavy  pro¬ 


motion  schedule  pushed  an  all- 

out  editorial  effort,  utilizing  the  fumitui^less  advertiser. 

Press’  entire  photo  staff  and  •  *  * 

including  pictures  made  from  a  YANKEE  PITCH  —  and 
helicopter  of  each  game,  sketches  we’re  not  talking  about  base- 
by  a  staff  artist  made  on  the  ball  1  New  England  Newspapers 
scene  at  Forbes  Field,  and  news  Bureau  has  a  new  presents- 
coverage  from  editor  W.  W.  tlon  used  in  sales  calls,  and  pro- 
Forster  and  managing  editor  claiming  that  New  England 
Vic  Free  right  on  down  through  ranks  first  of  the  nine  U.  S. 
the  entire  sports  department  Census  regions,  and  makes 


crew,  city  side  staff,  and  even 
the  women’s  and  society  depart¬ 
ments. 

Souvenir  editions  of  each 
game  were  planned,  and  an  ex¬ 
tra  8-page  tabloid  section  in¬ 
cluding  background  on  both 


newspaper  coverage  compari¬ 
sons  with  other  media.  Clue: 
Newspapers  come  off  best  with 
88%  coverage. 

«  *  « 

FLAG  JAG  -—  More  than 
1,000  American  flags  have  been 


Yanks  and  Bucs.  including  pic-  sold  in  less  than  a  week  by  the 


tures,  caricatures  and  biogra¬ 
phies,  as  well  as  statistics,  was 


Herald-News  (Passaic- Clifton. 
N.  J.).  Kit  includes  a  five-foot, 


included  with  the  Press  on  Octo-  SO-starred  flag,  six-foot  pole, 
ber  3.  bracket,  and  pamphlet  on  Flag 

The  Press  also  sponsored  a  etiquette,  ^blic  Relations  Di- 
“World  Series  Contest’’  award-  Corley  says  the  flags 

ing  a  $500  cash  prize  to  the  con-  produced  by  a  flag  mano- 

testant  picking  the  winner  of  facturer  whose  plant  is  adjacent 
the  series,  the  total  number  of  ^  the  Herald-News  buildmg. 
games  required,  total  hits  and  R*‘'ee  for  the  flag  is  $3. 


runs  by  both  teams.  Mr.  Kasun 
reported  several  mailbags  full 
of  entries. 


PAGE  ONE  BOXES  —  King 
Features  Syndicate  promotion 


Carl  Brueggemeyer,  promo-  manager  Les  Byck  shows  tW 
tion  manager  at  the  Post-Ga-  they’re  right  in  there  promrt- 
zette,  reported  the  same  kind  of  by  sending  along  two 
all-out  effort.  P-G  editors  of  page  one  boxes.  The  fir^w 
planned  strategy  for  coverage  ^  complete  series  of 
of  the  series  like  the  general  clients  of 

staff  would  plan  a  battle.  They  A^mathy  strip,  the  otner^ 
added  Pirate  third-sacker  Don  shopping  days  til 
Hoak’s  daily  by-lined  feature  to  with  cartoons  featuring  Hi 
the  coverage  of  just  about  the  for  papers  carrying  tw 

entire  Post-Gazette  staff.  Pro-  I^mg  feature, 
motion  utilizing  all  media  was  {Continued  on  page  48) 
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ALUMINUM  NEWS 


INFORMATION  ON  THE  ALUMINUM  INDUSTRY  FROM  REYNOLDS  METALS  COMPANY 


MOKiLE  CANNING  PLANT  ON  WHEELS — To  sell  the  frozen  lar  development.  Whether  the  process  will  be 

juice  industry  on  the  advantages  of  packaging  economically  feasible  for  the  industry  remains 

its  products  in  aluminum  cans,  Reynolds  Metals  to  be  determined,  but  research  will  go  on  as  the 

Company  put  a  complete  high-speed  can  assembly  industry  seeks  improvements  in  the  production 

plant  on  wheels  and  rolled  it  to  Florida  for  a  and  use  of  its  metal, 

demonstration.  Result:  next  year  most  frozen 

juices  will  be  packed  in  aluminum  cans!  pigs  is  pigs — but  not  in  aluminum.  Major 

aluminum  producers  have  agreed  to  abandon  "pig" 

AUTO  MAKERS  SPEED  USE  OF  ALUMINUM  ENGINES — Heading  in  its  reference  to  primary  metal.  The  term 

the  list  of  advances  in  the  '61  model  season  now  is  "ingot" — alloyed  or  unalloyed, 

are  the  6  aluminum  engines  of  Buick,  Oldsmobile, 

Pontiac,  Rambler,  Corvair  and  Chrysler.  industry  goal  highlighted — "The  aluminum  industry 

Informed  sources  knew  the  inevitability  of  their  has  a  continuing  job  to  do — not  only  to  in¬ 
appearance,  but  few  guessed  that  so  many  would  tensify  its  activity  in  developing  new  applica- 

appear  so  quickly.  Long-awaited  and  many  times  tions  for  aluminum,  but  to  shift  into  a  more 

prophesied,  they  create  an  impact  clearly  selective  gear,  with  concentration  upon  uses 

establishing  aluminum  as  the  favored  challenger  with  large-volume  potential." 
for  supremacy  among  automotive  materials.  —  DovW  P.  R^ynoldt 

TOWERING  GIANTS  TAKE  TO  THE  AIR— -Elect rical  trans-  CHAIN  LINK  FENCES  GET  BEAUTY  TREATMENT — Aluminum 

mission  towers  made  of  aluminum  are  light  enough  baked  enamel  colors  now  improves  the  appear— 

to  be  moved  by  helicopters  over  impassable  ance  and  increases  the  privacy  of  chain  link 

terrain  in  case  of  a  civil  defense  emerg-  fence  when  fitted  into  the  fencing's  diagonal 

ency .  Many  of  the  nation  s  leading  power  com—  "valleys."  "Panelweave"  pickets,  manufactured 
panies  now  are  using  these  lightweight  towers  for  by  the  All  Metal  Products  Company,  Mineral 
their  handling  ease  and  corrosion— resistance .  Wells,  Texas,  are  sold  through  retail  outlets 

and  fence  erecting  firms.  Pre-cut  and  equipped 
GAS  &  OIL  FLOW  FASTER  AFTER  BLAST  OF  ALUMINUM  SHOT —  with  patented  locking  devices,  "Panelweave" 

Tiny  aluminum  pellets,  smaller  than  BB  shot,  pickets  can  be  installed  by  anyone, 

are  the  key  to  a  better  way  to  keep  oil  and  gas 

wells  flowing  faster  and  longer.  Aluminum  LAZY  salmon  bewarei — A  Seattle  shipyard  is  build- 

pellets.  trade-marked  Frac-Shot.  prop  open  ing  the  world's  fastest  seagoing  commercial 

cracks  in  the  oil-bearing  rock  formations  al-  fishing  boat.  Aluminum  will  reduce  the  ship's 

lowing  the  well  to  flow  more  easily.  Because  tonnage  nearly  one— third,  increase  its  cargo 

of  aluminum's  highly  malleable  property  the  capacity  and  make  possible  speeds  up  to  30 

pellets  will  not  crush  under  pressure.  Tests  knots  .  .  .  just  a  bit  under  the  swimming  speed 

have  proved  that  Frac-Shot  increases  a  well  s  of  salmon,  one  of  the  world's  fastest  fish! 
productivity  up  to  250%. 

WORLD'S  LARGEST  EXTRUSION  PRESS  TO  REYNOLDS — Reynolds 

'61  MARKS  75th  YEAR  OF  IMPROVED  ALUMINUM  EXTRACTION —  Metals  Company  will  install  the  world's  largest 

Next  year  the  aluminum  industry  will  reach  the  self-contained  aluminum  extrusion  press  in  its 

75th  anniversary  of  the  discovery  of  the  modern  Bellwood  Extrusion  Plant  in  suburban  Richmond, 

method  of  extracting  the  metal  from  bauxite.  The  press  will  extrude  shapes  up  to  14"  in 

the  aluminum  ore.  Charles  Martin  Hall,  wh^e  diameter.  It  will  be  used  to  fabricate 

a  student  at  Oberlin  College,  Ohio  became  in—  railway  car  sections,  truck  and  trailer  body 

terested  in  aluminum  and  began  experimenting  sections,  aluminum  tubing,  light  standards  for 

to  find  a  better  way  of  producing  it.  He  con—  use  on  expressways  and  wall  panels  for  use  in 

tinned  his  work  after  graduation  and  on  February  large  buildings.  The  new  150'  press  will  be  able 
23,  1886,  discovered  that  metallic  aluminum  to  exert  a  9,000,000  pound  "push", 

could  be  produced  by  dissolving  alumina  (alumi¬ 
num  oxide)  in  molten  cryolite  and  then  passing  loaded  for  bear — A  new  aluminum  structural  panel 
an  electric  current  through  the  solution.  The  claimed  to  be  stronger  than  other  aluminum 
discovery  transformed  aluminum  from  a  laboratory  load-bearing  panels  is  now  on  the  market, 
curiosity  into  a  material  with  vast  applications  "Reynocore"  panels  are  a  "sandwich"  of  two 
and  capable  of  quantity  production.  Inter-  sheets  of  aluminum  bonded  by  "Reynoweld"  to  a 

estingly,  Paul  T.  Heroult,  a  young  Frenchman,  core  of  either  corrugated  or  delta-formed 

hit  upon  the  same  process  in  the  same  year.  aluminum  sheet. 

Aluminum  producers  in  the  United  States  and 

other  countries  are  continuing  the  search  for  a  75-foot  aluminum  yacht  20%  lighter,  10%  faster — The 
still  better  method  of  making  aluminum.  Last  swing  to  aluminum  in  luxury  yacht  construction 

month,  a  North  American  producer  applied  for  was  demonstrated  recently  with  the  launching  by 

patents  on  a  new  process  for  direct  reduction  Burger  Boat  Company,  Inc.,  Manitowoc,  Wisconsin, 
of  bauxite,  eliminating  the  present  step  of  of  the  nation's  largest  aluminum  yacht  and  the 

first  extracting  the  oxide.  And  oddly  enough,  announcement  that  three  more.  Including  an  even 
the  French  are  again  in  the  picture  with  a  simi-  bigger  boat,  are  under  construction. 


Pof  information  on  tHo  aluminum  induifry  coU  any  ona  of  Hia  following  Public  Rolotions  Offico$  of  Reynolds  Motols  Company: 

RICHMOND:  (General  Offices!  Reynolds  Metols  Building,  Richmond  16,  Virginia,  Phone:  ATIontic  2*2311 
CHICAGO:  LOS  ANGELES: 

Wrigley  Building,  410  North  Michigon,  Chicogo  11,  Illinois,  Phone:  WHitehoH  4*2200  3640  Wilshire  Boulevord,  P.  O.  Box  75131,  Los  Angeles  5,  California,  Phone:  DUnkirk  1*3511 

DETROIT:  NEW  YORK: 

16200  Northlond  Drive,  Southfield  Township,  Detroit  35,  Michigan,  Phone:  KEnwood  7*5000  19  Eost  47th  Street,  New  York  17,  New  York,  Phone:  ELdorodo  5*7700 

HOUSTON;  PORTLAND. 

Adorns  Petroleum  Center,  Room  323-N  6910  Fonnin,  Houston  25^  Texos,  Phone:  JAckson  8-5546  819  Coscode  Building,  Portlond  4,  Oregon,  Phone:  CApitol  7*2453 

FLORENCE.  ALA.:  WASHINGTON: 

412  South  Court  Building,  Florence,  Aloboma,  Phone:  EMpire  3-3150  503  World  Center  Building,  Washington  6,  D.  C.,  Phone:  NAtionol  8-5336 
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Promotion 

{Continued  from  page  46) 

FALL  FASHIONS  —  vote 
of  approval  for  Fall  fashions 
was  voiced  by  more  than  20,000 
persons  at  the  St.  Louis  Globe- 
Democrat's  Ninth  Semi-annual 
Fashion  Show,  Sept.  20.  Billed 
as  the  “Election  of  Fall  Fash¬ 
ions,”  the  double-feature  at¬ 
tracted  about  9,000  persons  to 
the  matinee  and  a  capacity 
crowd  of  12,000  at  the  evening 
performance. 

«  ♦ 

ELECTION  —  Norwin  Yof- 
fee,  Pasadena  (Calif.)  Inde¬ 
pendent,  Star-Mews,  was  elected 
president  of  the  National  News¬ 
paper  Promotion  Association’s 
Western  Region.  Dinwiddie 
Fuhrmeister,  Tacoma  (Wash.) 
News  Tribune,  was  elected  vice- 
president. 

Discussions  on  the  integration 
of  newspaper  marketing  func¬ 
tions  featured  the  program  pre¬ 
pared  by  Bill  Wright,  Las  Vegas 
Keview-Journal. 

*  *  * 

TRAVEL  AND  STYLE  — 
One  of  the  most  ambitious  travel 
and  fashion  promotions  staged 
by  a  newspaper  in  North  Amer¬ 
ica  was  the  recent  Toronto  Globe 
and  Mail  Career  Girl  and  Asta 
Travel  Show  for  a  week  in  the 


2  Dailies  Reach  More  People 
Than  8  Radio  Stations  in  Area 


Nampa,  Idaho 

No  radio  station  heard  in 
Canyon  County,  Idaho,  reaches 
more  than  6.4  percent  of  the 
homes,  a  recent  sur\'ey  con¬ 
ducted  for  the  Idaho  Free  Press 
shows. 

A.  J.  Kalb,  Free  Press  pub¬ 
lisher,  said  it  took  eight  radio 
stations  broadcasting  from  four 
counties  to  reach  26.2  percent 
of  the  homes  in  Canyon  County. 

On  the  other  hand,  77.7  per¬ 
cent  of  the  persons  responding 
in  the  survey  said  they  read 
either  the  Id^o  Free  Press,  or 
the  Coldwell  News-Tribune,  both 
in  Canyon  County.  Mr.  Kalb  is 
publisher  of  both  these  Scripps 
League  newspapers. 


Of  those  who  were  listening 
to  the  radio,  only  34.7  percent 
knew  the  sponsors’  names. 

More  than  100  members  of 
the  Woman’s  Century  Club  con¬ 
ducted  the  telephone  survey. 
They  telephoned  9,500  city  and 
rural  homes  in  Canyon  County 
between  the  hours  of  7  a.m.  and 
9  p.m.  from  July  11  through 
August  2. 

The  5,762  calls  they  completed 
represent  about  32.7  percent  of 
the  county’s  homes,  said  Mr. 
Kalb.  Only  1514  of  the  answer¬ 
ers  said  their  radios  were  turned 
on.  They  were  receiving  broad¬ 
casts  from  eight  different  sta¬ 
tions. 


new  Yonge  St.  Arcade  in  To¬ 
ronto.  The  show,  which  por¬ 
trayed  travel  and  fashion 
around  the  world,  was  the  cul¬ 
mination  of  months  of  organi¬ 
zation  by  Robert  W.  Campbell, 
director  of  advertising  for  the 
Globe  and  Mail.  The  week-long 
show  attracted  more  than  75,- 
000  people. 

Members  of  the  American  So¬ 
ciety  of  Travel  .4gents  co-op¬ 
erated  in  furnishing  the  65 
booths  available  to  them. 


registered  trademark  of 


TELETYPE 

CORPORATION 
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Dallas  News 
Marks  75lh 
Anniversary 

Dallas,  T«. 
The  Dallas  Morning  Nevt 
celebrated  its  75th  anniversary 
on  Oct.  2  with  a  288-page  Dia¬ 
mond  Jubilee  edition. 

In  a  front-page  statement. 
President  Joe  M.  Dealey  pledged 
that  the  News  “will  never  shiA 
its  duty  to  you,  the  reaiier,  or  to 
the  community.  It  will  not  shy 
from  controversy  .  .  .  The  News 
shall  always  be  your  cliampion, 
your  defender,  your  sjwkesman 
and  your  record.  It  is  in  the 
final  analysis  your  new.spaper.” 

As  a  part  of  the  ceU*bratioB, 
the  News  sponsored  two  con¬ 
certs  by  the  United  States 
Marine  Band.  The  band  drew 
a  total  of  21,000  listeners  to 
Southern  Methodist  University’s 
Coliseum. 

The  News  was  founded  as  a 
journalistic  experiment.  Its  par¬ 
ent,  the  Galveston  News,  had 
been  established  on  the  island 
city  in  1842  when  Texas  was 
.still  a  republic. 

As  the  railroads  imshed  north 
from  the  Gulf  of  Me.xico  and 
west  from  the  Mississippi,  the 
Galveston  paper  sent  one  of  its 
young  executives,  G.  B.  Dealey, 
on  a  scouting  trip  to  North 
Texas.  Half  a  dozen  cities  were 
being  considered  as  the  home  of 
a  sister  paper. 

Mr.  Dealey  liked  the  looks  d 
the  town  of  30,000  in  the  heart 
of  the  rich  Blacklands  on  the 
banks  of  the  Trinity  River.  He 
got  the  assignment  to  create  the 
Dallas  Morning  News. 

A  leased  wire  between  Dallas 
and  Galveston  permitted  the 
liapers  to  exchange  news  and 
editorial  comment.  The  hocAup 
continued  for  40  years  until  the 
Dallas  News,  having  long  since 
overshadowed  its  parent,  was 
bought  by  Mr.  Dealey  and  the 
Galveston  News  sold  to  the 
Moody  family  of  Galveston. 

G.  B.  Dealey  died  in  1946  and 
was  succeeded  as  publisher  by 
his  son,  E.  M.  (Ted)  Deal^, 
who  also  holds  the  title  of  chair 
man  of  the  board.  Ted’s  son, 
Joe,  was  elected  president  earlier 
this  year. 

• 

JoiiiH  MMN  Staff 

Ray  M.  Russum  Jr.  has  joined 
the  La)S  Angeles  office  of  Million 
Market  Newspapers,  Inc.  F(ff 
the  last  five  years  he  was  with 
the  Los  Angeles  Times,  Sooth 
Bay  Publishing  Company  and 
most  recently  with  Moloney, 
Regan  &  Schmitt,  Inc. 
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The  fashion  shows,  organized 
by  the  Wool  Bureau  of  Canada, 
attracted  thousands  of  career 
girls  eager  to  see  the  models 
displaying  the  latest  in  stylings 
of  wool  clothing,  whether  for 
hot  or  cold  climes. 

*  *  « 

ROANOKE  MARKET  —  M. 
W.  Armistead  III,  publisher  of 
the  Roanoke  (Va.)  Times  and 
World-News,  and  Arthur  L. 
Wimmer,  general  advertising 
manager,  are  heading  up  a 
iwesentation  tour,  telling  in 
slide  film  that  Roanoke  News¬ 
papers  reach  more  people  than 
there  are  in  22  of  the  top  100 
metropolitan  markets. 


Starts  90th  Year 

Little  Rock,  Ark. 

The  daily  Arkansas  Democrat 
here  began  its  90th  year,  Sun¬ 
day,  Oct.  2.  It  began  as  the 
Evening  Star.  J.  N.  Smithee 
renamed  it  the  Arkansas  Demo¬ 
crat  in  1876.  K.  A.  Engel,  who 
had  been  in  New  Orleans  and 
San  Antonio,  acquired  a  major 
interest  in  the  newspaper  hold¬ 
ings  in  1926. 
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formula  makes 

9 

M.  %/ 


A  company  like  Standard  Oil 
"  has  many  chemical  formulas, 

but  none  of  these  is  the  one 
single  formula  that  makes  a  company 
great.  That  formula  is  people— men  who 
view  obstacles  as  a  challenge,  who  see 
opportimities  where  others  see  problems, 
who  create  something  of  value  out  of 
adversity,  who  give  more  than  a  full 
measure  of  themselves. 

Charles  E.  Quinn  is  an  outstanding 
example.  Matter  of  fact,  he  was  making 
his  own  living  when  he  was  13  years  old. 
Then  in  1925  he  joined  Standard  Oil  and 
soon  after  attended  one  of  Standard’s 
early  training  schools  for  salesmen. 

From  the  beginning,  Charles  Quinn 
clicked  at  Standard.  Company  training 
helped  him  to  learn  sound  business  prac¬ 
tices.  To  this,  he  contributed  ingenuity 
and  enthusiastic  hard  work — a  formula 
for  progress  that  is  difficult  to  beat. 

As  you  might  expect,  his  superiors 
kept  an  eye  on  a  young  fellow  who  was 
doubling,  tripling,  and  quadrupling  for¬ 
mer  sales  records.  Soon  he  was  made 
an  assistant  division  manager. 


It  was  a  new  challenge  for  Charlie. 
He  had  little  formal  education,  but  this 
did  not  stop  him.  Through  his  work  at 
Standard  Oil  and  by  studying  on  his 
own,  he  acquired  knowledge  of  law, 
financing,  real  estate,  labor  relations, 
distribution,  marketing— every  phase  of 
business.  He  showed  a  remarkable  grasp 
of  creative  management  techniques  that 
was  to  serve  him  well  in  years  to  come. 

Today,  Charles  Quinn,  as  Manager  of 
the  Central  Region  with  headquarters 
in  Chicago,  supervises  1700  people  and 
is  responsible  for  a  sales  volume  run¬ 
ning  into  many  millions  of  dollars. 

We  are  proud  that  Standard  attracts 
and  holds  so  many  men  of  Mr.  Quinn’s 
caliber.  You’ll  find  them  in  research, 
sales,  refining,  production  . . .  through¬ 
out  the  company. 

Their  formula  is  ingenuity,  hard  work, 
customer  service  and  the  desire  to  forge 
ahead.  This  is  the  formula  that  brings 
success.  It  is  the  reason  why  you— our 
customers— get  unsurpassed  products 
and  service.  For  Charlie  Quinn,  and  all 
the  others  like  him,  know  that  well-satis¬ 


fied  customers  are  the  most  important 
element  in  any  formula  for  greatness. 
That  is  why  we  can  say — You  expect 
more  from  Standard... and  you  get  it! 


Charles  E.  Quinn  started  at  Standard  in  the 
sales  department  35  years  ago.  His  pride  in 
his  company  and  his  desire  to  give  custom¬ 
ers  better  service  are  typical  of  Standard 
employees.  They  are  the  secret  of  his  suc¬ 
cess  and  ours,  too. 


■r 


STAIVDARD  OIL  COMPAIVY 

(INDIANA) 


THE  SIGN  OF  PROGRESS... 
THROUGH  RESEARCH 


f 
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INSTANTAINMENT,  the  art  cf  entertaining  in  an  instant,  was  the  NntW 
Company's  bit  at  the  Food  Editors'  Conference  in  New  York  last  waai 
Conversing  and  sampling  are:  Left  to  right — Jean  Phillips,  All  Roridi 
Magazine;  Elinor  Lee,  Washington  (D,C.)  Post;  Hans  Wolflisbarf, 
president  of  Nestle;  Ruth  Quint,  New  Haven  (Conn.)  Register;  ami 
Margaret  Pettigrew,  New  York  Journal  American. 


Everybody  takes  soft  drink  pleasure  for  granted.  Fun,  fizz,  and  flavor 
have  made  these  beverages  a  national  institution.  They  are  usually 
featured  at  every  event  where  Americans  congregate. 

What’s  often  been  overlotikcd  is  the  food  product  classification  of 
these  carbonated  drinks.  They  are  truly  meal  time  items,  found  on 
the  family  dining  table,  where  their  tang  and  sparkle  add  to  the 
appreciation  of  other  foods. 

Carbonation  increases  flow  of  gastric  juices  in  the  stomach  for  better 
digestion.  The  average  100  calories  per  8  ounce  drink  are  healthful 
nourishment  ...  an  energy  factor  .  .  .  and  the  liquid  intake  helps 
maintain  the  body’s  fluid  balance.  A  wide  variety  of  flavors  meets 
any  preference  .  .  .  and  the  consumer’s  pleasure. 

Food  officials,  and  Government  laws  and  regulations  classify  soft 
drinks  as  a  food  item.  The  first  Federal  Food  and  Drug  Act  of  1906, 
and  the  still  current  Federal  Food.  Drug  and  Cosmetic  Act  of  1938 
give  such  recognition.  So  do  all  State  Food  Laws.  Bottled  carbonated 
beverages  are: 

•  bottled  by  modern  food  manufacturing  methods,  under  rigidly 
controlled  hygienic  conditions. 

•  distributed  in  the  same  manner  as  other  foods. 

•  sold  in  volume  by  all  food  stores. 

•  purchased  by  the  consumer  along  with  other  grocery  items 
. . .  mostly  for  consumption  at  home. 

The  independent,  small  local  businessmen  in  your  community  who 
bottle  carbonated  beverages  are  an  integral  part  of  the  important 
food  products  industry.  They  will  be  happy  to  talk  to  your  news  or 
business  reporters  about  any  aspects  of  their  business  or  of  their 
products. 


MEAT'S  NO  MYTH  when  it  comes  to  newspaper  food  pages,  but  V«ii 
statuettes  of  the  mythological  goddess  of  hearth  and  home  are  tW 
American  Meat  Institute's  way  of  saying  thanks  for  good  nows  a«4 
features  about  meat.  Recipients  of  the  awards  at  this  year's  FocJ 
Editors  Conference  were:  Lott  to  right — Bertha  Cochran  Hahn,  Miaii 
(Fla.)  News;  Elizabeth  Hedgecock  Sparks,  Winston-Salem 
Journal-Sentinel;  Marjorie  Elwood,  Toronto  Star  Weekly;  and  Isaw 
DuBois,  Chicago  Daily  News. 


American  Bottlers 
of  Carbonated 
Beverages  t 

Washington  6,  D.  C. 


Whatever  promotes  progress  in  your  community  . . .  pro¬ 
motes  progress  for  your  community  bottler.  Whatever  adversely 
affects  community  progress  . . .  adversely  affects  the  bottler  in  your  community. 


BREAKFAST  TIME  at  the  Carnation  Company's  "Pop-over"  Party 
Mrs.  Gene  Brislin,  food  editor  of  the  Scranton  (Pa.)  Tribune,  s^**^ 
S.  A.  Halgren  and  Mark  Shackelford  of  Carnation's  Instant  Diviria* 
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In  all  these  countries 


Arci-ntina 

Chile 

Greece 

Japan 

New  Zealand 

Africa  <So.  West) 

Au:  'ralU 

Colombia 

Guatemala 

Jordan 

Nicaragua 

Spain 

Au;.tria 

Costa  Rica 

Haiti 

Kenya 

Norway 

Switzerland 

Bari'jdoa 

Czechoslovakia 

Hawaii 

I.ebanon 

Nyasaland 

Syria 

Belgian  Congo 

Denmark 

Honduras 

I.eeward  Islands 

PakisUn 

Tanganyika 

Belgium 

Dominica 

Hong  Kong 

Liberia 

Panama 

'rhailand 

Bermuda 

Dominican  Republic 

Hungary 

Luxembourg 

Paraguay 

Trinidad  &  Tobago 

Boli.ia 

Ecuador 

India 

Malta  &  Gozo 

Peru 

Tunisia 

Brazil 

Egypt 

Indonesia 

Mauritius 

Poland 

Turkey 

British  Guiana 

Federation  of  Malaya 

Iran 

Monaco 

Portugal  &  Colonies 

Unkm  of  South  Africa 

Bulgaria 

Finland 

Iraq 

Morocco 

Puerto  Rico 

Uruguay 

Burma 

FraiKe 

Ireland 

Mexico 

Rhodesia  (No.)  &  (So.) 

Venezuela 

Can.ida 

Germany  (West) 

Israel 

Netherlands 

Roumania 

Y  ugoslavia 

Newfoundland 

Gold  Coast 

Italy 

Netherlands  Antilles 

El  Salvador 

Ceylon 

Great  Britain 

Jamaica 

Netherlands  Guiana 

Singapore 

and  in  the  United  States... 

‘Jeep’  is  a  registered  trademark  for  the  two  and  four-wheel  drive  military 
and  commercial  vehicles  made  by,  and  only  by,  Willys  Motors,  Inc., 
or  by  its  authorized  Foreign  licensees,  and  should  be  capitalized. 


eep  Vehicles  are  made  by,  and  only  by  Willys  Motors,  Inc 


Properly  speaking: 

•  As  a  trademark,  for  vehicles 
made  only  by  Willys  Motors,  ‘Jeep’ 
should  always  be  capitalized. 

•  To  designate  a  specific  vehicle 
‘Jeep’  is  always  linked  with  the 
model  name,  i.e.,  ‘Jeep’  Universal, 
‘Jeep’  FC-170  'Truck,  etc. 


•  The  plural  is  never  ‘Jeeps’,  but 
‘Jeep’  vehicles. 

•  ‘Jeep’  is  never  a  verb  or  a  noun. 

It  is  an  adjective.  One  cannot, 
properly,  “‘Jeep’  around’’,  “go 
Jeeping’’,  etc. 

There’s  no  such  thing  as  “a  ‘Jeep”’, 
or  a  “‘Jeep’-t3rpe’’,  or  “‘Jeep’-like’’. 
Either  it’s  a  ‘Jeep’  vehicle,  a  product 
of  Willys  Motors,  Inc.,  or  it  isn’t! 


PLBLIC  RELATIOINS 


Paul  Jones  Retiring; 
PR  Man  for  Safety 


By  George  A.  Bramlenburg 


Chicago 

Paul  Jones,  the  former  Toledo 
and  Cleveland  newspaperman 
who  has  worked  to  strip  safety 
of  dreary,  dismal,  pontifical 
aspects  and  has  “mussed  it  up” 
to  give  safety  popular  appeal,  is 
retiring  as  director  of  public 
information  for  the  National 
Safety  Council,  Nov.  1. 


He  will  continue  as  director  of 
special  projects  for  the  Safety 
Council,  making  talks  on  safety 
and  doing  special  writing  as¬ 
signments  in  keeping  with  his 
23  years  of  continued  effort  in 
making  Americans  aware  of  the 
nation’s  accident  problem.  His 
successor  is  John  H.  Naisbitt, 
formerly  manager  of  press  re¬ 
lations  at  Montgomery  Ward  & 
Co. 

Keturns  from  World  Trip 

Paul  Jones  returned  recently 
from  a  ’round-the-world  safety 
speaking  tour  that  took  him  first 
to  Saudi  Arabia,  then  to  Sydney, 
Australia,  and  return,  via  Hono¬ 
lulu. 

As  in  the  past,  he  maintained 
his  reputation  as  “the  Voice  of 


Safety  in  America.”  While  on 
this  trip,  accompanied  by  his 
wife,  Edith,  Mr.  Jones  gave  27 
talks,  appeared  on  14  television 
shows,  including  Australia’s 
“Meet  the  Press,”  made  12  radio 
broadcasts  and  held  eight  press 
conferences. 

In  Saudi  Arabia,  Mr.  Jones 
presented  the  National  Safety 
Council’s  top  Award  of  Honor 
to  the  Arabian  American  Oil 
Company  and  spent  four  days 
touring  the  oil  fields  of  that 
country'.  In  New  South  Wales, 
he  was  the  keynote  speaker  at 
the  Australian  Road  Safety 
Congress. 

0\er  2,0(M>  Sp«‘eclit*i* 

In  his  years  of  service  with 
the  Safety  Council,  he  has  made 
more  than  2,000  safety  speeches 
in  every  state  of  the  union 
and  throughout  Canada. 

He  left  a  career  in  journalism 
to  become  associated  with  the 
Safety  Council  in  1937,  having 
previously  been  managing  editor 
of  the  old  Toledo  (Ohio)  Newn- 
Bee  and  later  on  the  city  desk 
of  the  Cleveland  (Ohio)  Preim, 
where  he  was  also  promotion 
editor. 

Looking  back  on  his  activities 
at  the  Council,  Paul  Jones  told 
E&P,  “We  have  tried  to  be 
accurate;  we  have  always  en¬ 
deavored  to  level  with  the  news 
media;  and  we  have  sought  to 
keep  our  material  up  to  the  same 
high  standards  that  we  felt  city 
editors  require  of  their  own 
news  copy.” 

One  of  his  contributions  to 
_  the  cause  of  safety  has  been 


the  pre-holiday  estimates  of 
traffic  tolls  for  the  five  major 
holidays  observed  in  the  U.  S. 
each  year.  Largely  through  his 
efforts,  working  in  close  cooper¬ 
ation  with  the  major  wire  serv¬ 
ices,  the  traffic  toll  over  a  major 
holiday  has  become  the  most 
important  news  story  over  any 
holiday  period. 

He  also  inaugurated  the 
Christmas  Safety  Cartoon  Con¬ 
test  for  newspapers  and  was 
responsible  for  establishing  the 
Council’s  annual  Public  Inter¬ 
est  Awards  for  news  media,  both 
press  and  radio-TV,  as  a  means 
of  thanking  news  media  for 
their  help  and  thus  stimulating 
the  communications  industry’  to 
continue  its  efforts  in  behalf  of 
safety. 

He  started  a  radio-TV  news 
service  as  part  of  his  depart¬ 
ment’s  publicity  setup.  He  also 
created  the  annual  odd  accident 
roundup  which  newspapers  look 
forward  to  receiving  as  a  human 
interest  feature. 

Mr.  Jones  is  a  native  Mis¬ 
sourian  and  received  his  educa¬ 
tion  at  William  Jewell  College 
and  the  University  of  Missouri. 

He  and  his  wife,  Edith,  a 
former  newspaper  writer,  live 
in  Winnetka,  Ill.  His  son,  Rob¬ 
ert,  is  advertising  manager  of 
the  National  Safety  Council  and 
his  daughter,  Paula,  is  the  wife 
of  a  field  director  for  the  Coun¬ 
cil. 

John  Naisbitt  has  served  the 
past  three  years  as  manager  of 
press  relations  for  Montgomery 
Ward  &  Co.  He  had  previously 
been  director  of  public  relations 
for  the  Great  Books  Foundation 
from  1953  to  1966. 

A  graduate  of  the  University 
of  Utah,  Mr.  Naisbitt  did  gradu¬ 
ate  work  at  Harvard  and  Cornell 
universities  prior  to  joining  the 
public  relations  department  of 
the  Eastman  Kodak  Co.,  Roch¬ 
ester,  N.  Y. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  ksep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


msmim 


PubU$h«d  fortnightly 

Annual  Subscription  to  U.  S.  $8 
IS  Homilfoii  St.,  Sydney,  Australia 
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NOW! 

At  lower  cost . . . 
deliver  a  newsier, 
photo-filled  paper 
with  the 

'anauard 

WEB  OFFSET  PRESS 

THE  COTTRELL  COMPANY 
Westerly.  Rhode  Island 


PR  Job  for  3 

San  Francisco 
Three  public  relations  firms 
have  been  named  by  the  Wine 
Advisory  Board  to  conduct  spe¬ 
cial  California  wine  industry 
programs.  These  are:  Barkas 
and  Shalit,  Inc.,  New  York  City, 

1  Bell  &  Stanton,  Inc.,  New  York 
I  City,  and  Ty  Jurras,  Los  An- 
I  geles. 

• 

Grand  Union  PR 

Floyd  D.  Rogers  Jr.  has  been 
appointed  director  of  public  re- 
I  lations  for  the  Grand  Union 
]  Co.,  464-store  Eastern  food 
:  chain.  He  replaces  William  W. 
Brady,  who  is  retiring  Nov.  1. 
Mr.  Rogers  joined  Grand  Union 
in  1956.  He  has  been  manager  of 
the  PR  department  since  1968. 


CAREER  GIRL  —  Jeanett*  Pdi. 
dinp,  a  student  at  Hofstra  CoH«^ 
on  Long  Island,  receives  a  KtC 
scholarship  for  public  relatioa 
studies  from  James  B.  Moore,  A' 
rector  of  information  for  Fair^ 
Camera  and  Instrument  Corp.  Tk 
scholarship  is  given  by  the  Lee^ 
Island  PR  Associafion. 


2  Named  to  Head 
36-Man  PR  Shop 

PinLAOEUHU 

Harold  S,  LeDuc  and  Euge» 
F.  McGarvey  have  been  namec 
the  directors  of  the  public  rth- 
tions  department  of  Gray  i 
Rogers,  Philadelphia  and  New¬ 
ark  (N.  J.)  advertising  ak 
public  relations  agency. 

They  will  administer  the  34 
man  operation,  including  its  «■ 
cently  formed  international  di¬ 
vision.  Mr.  LeDuc  will  eonecD- 
trate  on  consumer  accounts  ak 
Mr.  McGarv’ey  on  industrial  ak 
technical  accounts. 

*  *  *  il 

PERSONAL  NOTES  ; 

Blair  Bolles,  a  former  Eu¬ 
ropean  correspondent  of  the 
Toledo  (O)  Blade  —  promoted 
from  Public  Relations  to  vice 
president,  assistant  to  the  presi¬ 
dent,  of  Fairbanks,  Morse  &  Co. 

*  *  ♦ 

Paul  D.  Shoemaker,  fonwrly 
with  the  Associated  Press  for 
23  years  and  since  1944  a  mem¬ 
ber  of  the  public  relations  »taf 
of  the  Association  of  Wester 
Railways — appointed  director  o' 
public  relations  of  the  assoeia 
tion,  succeeding  Harold  M 
Sims,  who  has  retired. 

A  *  * 

A.  Bruce  Campbell,  a  former 
managing  editor  of  the 
(iS.  D.)  Daily  Plainsman  aso 
UP  staffer — named  vicepresiJer.t 
in  charge  of  a  new  public  rela¬ 
tions  department  of  Aroak*" 
Machines  and  Metals,  Inc., 
York. 

*  «  * 

Lew  Scarr,  San  Diego  (C$1-) 
Evening  Tribune  general  aiiip- 
ment  reporter — public  i*>* 
tions  staff  of  the  Convair  ^ 
vision  of  General  Dyn^k 
Corp.  in  San  Diego. 
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Bulk  Sales  Again 
On  ABC’s  Agenda 
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Chicago 

The  46th  annual  meeting  of 
the  Audit  Bureau  of  Circula- 
tions  will  take  place  at  the  Bilt- 
more  Hotel,  New  York,  Oct.  20- 
21. 

Bulk  sales  of  newspapers,  the 
aoditing  of  unpaid  circulation 
of  busine.^^s  publications,  and  a 
proposal  that  bulk  sales  be 
classed  as  paid  by  farm  publica- 
ticms  are  among  the  subjects  on 
the  agendas  of  the  divisional 
meetings  .scheduled  for  Thurs¬ 
day  afternoon,  Oct.  20. 

For  the  first  time  in  its  his¬ 
tory,  ABC  will  hold  its  annual 
meeting  away  from  Chicago, 
headquarters  city  of  the  Bureau. 
The  importance  of  the  agenda 
subjects  is  evidenced  by  meet¬ 
ings  of  at  least  five  allied  in¬ 
dustry  associations  just  preced¬ 
ing  the  ABC  sessions. 

Discussion  of  bulk  sales  as 
related  to  the  distribution  of 
newspapers  through  motels,  ho¬ 
tels,  hospitals,  etc.,  a  topic  that 
received  considerable  attention 
at  last  year’s  newspaper  divi¬ 
sional  meeting,  will  again  come 
J  np  for  an  airing. 

Newspaper  members  will  also 
discuss  the  updating  of  market 
area  definitions,  including  op¬ 
tional  use  of  maps  in  Audit  Re¬ 
ports,  and  related  Census  Bu¬ 
reau  marketing  information. 
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BOYS,  PRICES,  ROPE 

How  to  get  more  boys  inter¬ 
ested  in  being  carriers,  how  to 
keep  from  losing  subscribers 
when  there’s  a  price  increase, 
and  how  to  save  money  and  re¬ 
duce  accidents  by  using  rope  in¬ 
stead  of  wire  on  bundles  .  .  . 

These  were  the  principal  lines 
of  conversation  in  panels  at  the 
recent  Fall  meeting  of  the  In¬ 
ter-State  Circulation  Managers’ 
Association  in  Philadelphia. 

In  the  15,000-50,000  group  it 
was  pointed  out  that  new  car¬ 
rier-boy  applications  were  get¬ 
ting  hard  to  find.  Papers  giving 
10-12  cents  profit  per  42-cent 
paper  had  a  little  less  trouble 
and  carrier  insurance  was  also 
found  to  be  helpful  in  obtaining 
recruits.  (Of  27  papers  repre¬ 
sented  in  this  group  only  4 
didn’t  have  some  form  of  in¬ 
surance.) 

One  incentive  discussed  was 
the  carrier  Christmas  party.  The 
group  concluded  that  the  price 
of  dinner  and  a  gift  per  boy 
should  run  between  50  cents  and 
$2. 

Fun,  Food,  Adventure 

Edward  L.  Bennett,  of  the 
Hackensack  (N.  J.)  Record, 
speaking  in  the  over-50,000 
group,  claimed  that  boys  wanted 
three  things  on  trips — fun,  food 
and  adventure. 

Recommended  as  prizes  in 
carrier  competition  were  oppor¬ 
tunities  for  the  top  boy  to  start 
the  presses  and  eat  lunch  with 
the  publisher.  Another  popular 
ginunick  was  the  issuance  of 
special  coins  which  can  be  re¬ 
deemed  for  merchandise  in  local 
stores. 

In  the  15,000-50,000  group  it 
was  said  that  district  managrers 
were  not  being  paid  enough  and 
incentives  were  needed  to  keep 
them  on  the  job.  Some  papers 
said  they  were  using  part-time 
The  opening  session  will  fea-  help  such  as  school  teachers, 
toe  a  report  from  the  Chairman  Suggestions  from  the  under- 
of  the  Board,  William  R.  Far-  15,000  group  to  counteract  a 
|dl,  director  of  marketing  serv-  price  rise  included : 

department,  Monsanto  Give  a  bonus  at  the  end  of 
piemical  Company;  and  talks  weeks,  figured  on  an  average 

draw. 

Give  a  bonus  to  carriers  who 
get  four  new  subscribers. 

Don’t  gpve  subscribers  advance 
notice. 

Raise  the  price  in  the  late 
Fall  or  early  Winter. 


Concerned  About  Unpaid 

Likewise,  newspaper  members 
will  keep  an  eye  on  what  hap- 
P«i8  in  the  business  publication 
dhision  relative  to  auditing  both 
paid  and  unpaid  circulation  of 
ABC  papers.  Some  newspapers 
ue  fearful  that  if  the  Audit 
Bureau  changes  its  policy  and 
Mdits  the  occupational  break¬ 
down  of  unpaid  distribution  (up 
to  30%  of  total  distribution) 
that  the  door  will  be  opened 
to  ABC  to  audit  shoppers  and 
^er  newspapers  not  having  a 
net  paid  circulation. 


l>y  Warner  S.  Shelly,  president, 

W.  Ayer  &  Son;  Stuart 
^eate,  publisher,  Victoria 
(B.  C.)  Daily  Times;  and  Don- 
*ld  S.  Frost,  vicepresident,  Bris- 
.  tol-Myers  Company  and  chair- 
DynaBUf^  of  the  Association  of  Na- 
tkoal  Advertisers. 
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OUT  OF  CIRCULATION  jutf  for  fh*  picfure-faking  moment  at  the 
meeting  of  the  Inter-state  Circulation  Managers  Association  in  Philadel¬ 
phia  are:  Left  to  right — Stephen  E.  Veres.  Latrobe  Bulletin;  Calvin 
Kost,  Meadville  Tribune;  and  Frank  Urschitz,  Bethlehem  Globe-Times; 
all  Pennsylvanians. 


William  E.  Shipe  of  the  Hacken¬ 
sack  (NJ.)  Record  it  the  pipe- 
smoker;  to  the  left,  rear,  it  Robert 
Shumway  of  the  Harritburg  Patriot- 
Newt. 


Sanford  Latman  of  Wilket-Barre 

newtpapert  taikt  with  Arthur  A. 

Knapp  of  Baltimore  Sunpapert. 

Check  stops  personally. 

Don’t  take  office  stops  but  tell 
subscriber  to  notify  carrier  when 
he  comes  to  collect. 

Before  raising  rates  print 
news  stories  of  rises  in  the  price 
of  other  newspapers. 

All  three  groups  indicated 
that  rope  was  replacing  wire 
in  popularity  because  it  was 
cheaper,  gave  less  trouble  in 
machines,  and  caused  fewer  ac¬ 
cidents. 

The  switch  to  compact  cars 
was  also  discussed.  Some  papers 


Elby  P.  Lehman  of  the  York  (Pa.) 

Dispatch  catches  up  on  the  news 
from  home. 

stated  they  were  venturing  into 
the  small  car  field  and  had  saved 
on  expenses  but  that  the  end 
result  was  still  to  be  seen. 

• 

Danny  Miles  Joins 
Desert  Newspapers 

Indio,  Calif. 

Editor  and  Publisher  Virgil 
Pinkley  of  the  Associated  Desert 
Newspapers  has  announced  the 
appointment  of  Daniel  R.  Miles 
as  circulation  director. 

Mr.  Miles  was  a  member  of 
the  Hearst  circulation  organi¬ 
zation  for  26  years,  most  re¬ 
cently  as  circulation  director  of 
the  Pittsburgh  Sun-Telegraph. 

Mr.  Miles  will  use  the  Daily 
News  office  here  as  his  head¬ 
quarters.  Other  newspapers  in 
the  group  are  the  El  Centro 
Post-Press  and  Brawley  News, 
both  dailies,  and  the  weekly 
Beaumont  News. 

• 

From  13c  to  20c 

New  Orleans 

The  New  Orleans  Times- 
Picayune  raised  the  price  of  its 
Sunday  paper  from  15c  to  20c, 
effective  Oct.  2.  The  newspaper 
said  it  was  one  of  the  last 
metropolitan  Sunday  papers  to 
“holdout”  for  15  cents. 
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Central  Press  Has 
50th  Birthday  Party 


Cleveland 

The  Central  Press  Associa¬ 
tion,  a  unit  of  King  Features 
Syndicate,  observed  its  50th  an¬ 
niversary  with  a  dinner  Oct.  14 
at  the  Press  Club  in  honor  of 
V.  V.  McNitt  of  New  York,  who 
founded  CP  here  in  1910. 

Mr.  McNitt,  who  is  chairman 
of  the  board  of  the  McNaught 
Syndicate  and  publisher  of  the 
Southbridge  (Mass.)  Evening 
News,  was  given  a  bronze 
plaque  as  a  testimonial  by 
Courtland  Smith,  Central  Press 
managing  editor. 

Small  Beginning 

Mr.  McNitt  had  the  follow¬ 
ing  to  say  in  regard  to  the  early 
days  of  Central  Press: 

“The  Central  Press  Associa¬ 
tion  was  a  very  little  fellow 
with  a  rather  impressive  name 
when  it  began  business  50  years 
ago.  I  kept  it  20  years.  King 
Features  bought  it  30  years  ago. 
For  a  long  time  it  has  been  an 
institution  giving  me  great 
pride:  an  institution  in  which 
others  are  more  entitled  to  pride 
now  than  I. 

“In  1910  I  was  winding  up  a 
short  career  of  four  years  with 
the  Cleveland  Press,  for  which 
I  originally  had  great  hopes. 
Some  had  fared  better  than  I, 
and  others  hadn’t  lasted  quite 
so  well.  The  Scripps-MacRae 
newspapers  were  exciting  and 
uncertain  places  of  employment 


in  those  times.  Irvin  S.  Cobb 
told  me  in  later  years  the  Cin¬ 
cinnati  Post  put  up  with  him 
for  three  weeks  and  then  ad¬ 
vised  him  to  go  back  to  Louis¬ 
ville.  0.  O.  McIntyre  quit  the 
Post  about  the  same  time  I 
left  the  Press.  Our  reasons 
were  the  same:  we  sensed  that 
we  were  regarded  as  expendable 
and  decided  to  move  first. 

“The  service  of  the  Newspa¬ 
per  Enterprise  Association  was 
produced  in  those  days  in  the 
Press  building  on  West  Third 
Street  in  Cleveland.  It  was  a 
daily  service,  made  primarily 
for  Scripps  newspapers  and 
others  that  adhered  to  the  same 
editorial  policies.  About  60  pa¬ 
pers  in  all  were  served. 

“Other  illustrated  news  serv¬ 
ices  50  years  ago  were  Hearst’s 
International,  the  New  York 
Herald  service,  American  Press 
Association,  and  the  North 
American  Press  Syndicate.  I 
persuaded  myself  there  was 
room  for  another. 

“On  the  evening  of  our  first 
wedding  anniversary,  June  12, 
1910,  I  entertained  my  wife  at 
dinner  at  Weber’s  restaurant  in 
Cleveland,  and  asked  her 
whether  she  could  agree  to  let 
me  quit  my  $45  job  and  start 
a  newspaper  feature  service. 
She  must  have  trusted  me  as 
only  a  fond  young  wife  can 
trust  an  insane  young  man.  She 
didn’t  ask:  ‘What  are  you  going 


He  branded  Public  Eucmics 

Scarface  A1  Capone  in  the  ’20s  controlled  city  hall, 
courts,  unions,  and  the  police — but  he  couldn’t 
control  Judge  Lyle!  This  fearless  judge  backed 
by  newspapers  and  the  public  branded  A1  Capone 
and  his  henchmen  Public  Enemies  .  .  .  issued 
arrest  warrants  charging  vagrancy.  Capone  fled 
Chicago — marking  the  beginning  of  the  end  of  mob  rule! 


The  Drv  and  Lawless  Years 

by  Judge  John  H.  Lyle  ...  is  a  dramatic  first-hand  book  of  the 
bloody  and  blazing  Prohibition  Era — by  the  man  who  helped 
kill  gangland  rule!  Powerful,  colorful  it  reveals  the  lawless 
empire  of  bootleg  booze,  gambling,  racketeering,  and  prostitution 
with  a  yearly  take  of  $110,000,000,  tells  how  it  was  smashed. 
CT-NYN  has  excerpted  the  book  for  newspaper  serialization — 
20  dramatic  installments,  starting  November  13,  1960.  For  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager  .  .  . 
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V.  V.  McNitt 


to  use  for  money?’  She  didn’t 
remind  me  that  I  had  built  a 
little  house  to  establish  her  in 
when  I  married  her,  with  years 
of  payments  yet  to  make.  She 
didn’t  point  out  once  more  that 
she  would  become  a  mother  in 
about  seven  months. 

“She  only  said:  ‘If  you  want 
to  start  a  business.  I’ll  stand 
by  you.’ 

“So  I  never  went  back  to  the 
Press  office,  but  resigned  by 
mail.  My  salary  stopped  in¬ 
stantly. 


“With  the  merger  completed, 
the  Central  Press  A  sociatioa 
had  180  newspaper  clients. 

“In  September,  1911,  I  had 
gone  to  Los  Angeles  for  Central 
Press  to  cover  the  trial  of  the 
McNamara  brothers,  charged 
with  dynamiting  the  Los  An- 
geles  Times  building  and  kill, 
ing  21  employees.  In  additioa 
to  sending  stories  and  photoi 
to  Cleveland  for  the  regular 
illustrated  news  servMce,  I  car 
ried  on  for  a  few  weeks  a  spe¬ 
cial  photo  service  for  metropoli¬ 
tan  papers  in  the  East. 

“Martin  J.  Hutchens,  man¬ 
aging  editor  of  the  Chicago 
Journal,  suggested  to  me  when 
I  stopped  to  see  him  on  the  way 
back  to  Cleveland,  that  I  oug^jt 
to  venture  again  into  the  field 
of  big-city  enterprise  by  getting 
a  well-known  man  to  report  the 
national  political  conventions  in 
1912.  He  promised  to  write  his 
friend,  William  J.  Bryan,  in  my 
behalf. 
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Bryan  Repoiicil 


Desk  Space 


“My  first  task,  after  writing 
letters  to  a  number  of  Ohio 
publishers  on  my  typewriter, 
was  to  rent  desk  space  in  some¬ 
body  else’s  office  in  the  Garfield 
building  on  Euclid  Avenue. 

“The  first  encouraging  an¬ 
swer  came  from  George  B. 
Frease,  publisher  of  the  Canton 
Repository.  He  was  always 
proud  of  being  my  first  client 
as  a  syndicate  man,  and  I  was 
equally  proud  of  him. 

“I  was  beginning  to  get 
clients  without  having  any  fea¬ 
tures  to  sell.  By  the  10th  of 
July  I  had  made  arrangements 
with  Harry  S.  Thalheimer,  busi¬ 
ness  manager  of  the  Cleveland 
Leader,  to  operate  in  the  Leader 
building,  with  Leader  financing, 
using  the  Leader’s  features,  news 
cuts,  and  mechanical  facilities. 

“Benjamin  F.  Bower,  pub¬ 
lisher,  also  agreed  to  let  me 
syndicate  the  features  appear¬ 
ing  in  the  Cleveland  News. 
These  included  Bob  Satterfield’s 
cartoons,  Edna  K.  Wooley’s 
column,  and  a  sports  feature  by 
Ed  Bang. 

“Sets  of  proofs  of  all  the  fea¬ 
tures  of  both  newspapers  were 
printed  and  assembled  during 
the  latter  part  of  July,  and  be¬ 
fore  the  month  was  over,  I  was 
away  on  a  selling  trip.  Sales  of 
the  new  Central  Press  service 
were  made  in  Erie,  Sharon, 
Youngstown,  Alliance,  Canton, 
Lorain,  and  two  or  three  other 
towns;  enough  to  bring  the  total 
sales  to  $150  a  week  by  Aug.  31, 
first  release  date. 


“In  the  month  of  April,  1912, 
I  met  Mr.  Bryan  in  his  hotel 
in  Cleveland.  In  the  brief  time 
it  took  him  to  dress,  before  go¬ 
ing  out  to  give  his  lecture  on 
“'The  Prince  of  Peace’’  in  a 
Cleveland  church,  Mr.  Bryan 
told  me  the  terms  on  which  he 
would  cover  the  conventions  for 
Central  Press.  He  would  accept 
a  percentage  of  cash  proceeds 
of  sales,  without  any  fixed 
guarantee  or  any  advance  pay¬ 
ment.  He  would  pay  his  own 
traveling  expenses  and  hotel 
bills. 

“Mr.  Bryan  was  an  exciting, 
controversial  figure  as  a  dele¬ 
gate  from  Nebraska  to  the 
Baltimore  convention,  which 
nominated  Woodrow  Wilson  for 
President.  At  the  preceding  Re¬ 
publican  convention  in  Chicago, 
from  which  Teddy  Roosevdfi 
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Bryan  had  a  great 
friendly  attention. 

“The  whole  enterprise,  which 
included  additionally  a  series  of 
articles  on  the  campaigfn  through 
the  fall,  resulted  so  profitaWy 
for  Mr.  Bryan  that  he  was  able 
to  buy  the  tract  of  land  in 
Miami,  Fla.,  where  he  later 
built  a  fine  home. 

“Central  Press’s  share  of  the 
convention  revenue  permitted 
settlement  of  all  obligations. 
Dan  Hanna  had  bought  the 
Leader,  and  was  about  to  pot 
up  a  monumental  new  building 
for  it.  Harry  Thalheimer  con¬ 
cluded  I  would  be  better  off 
going  my  own  way,  so  the 
Leader  accepted  full  payment 
of  $2,500,  with  interest  at  seven 
percent. 

“Not  long  afterward  Coitrri 
Press  moved  from  Superiw 
Avenue  to  a  new  building  on 


East  Fourth  Street,  betwe« 
EDITOR  Be  PUBLISHER  for  October  15,  19« 
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fadid  and  I’rospect  Avenues, 
^iwas  the  Frederick  building 
lieome  with  a  white  terra 
front,  in  which  we  had 
«r|y  all  of  one  floor. 

"The  Le.uler  formerly  had 
”,e  our  mechanical  work  ex- 
vst  for  photo-engraving,  which 
ff  did  with  our  own  equipment. 
Voir  it  wa-s  necessary  to  set  up 
composing  and  stereotyping 
v|drtments,  get  a  new  etching 
ihine  for  the  engravers,  and 
Tiy  enough  office  furniture  and 
j  pment  for  everybody.  I  was 
new 


Syndicate 
^  entences 
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— Milton  Caniff,  creator  of 
“Steve  Canyon,”  which  is  said 
to  appear  in  642  newspapers 
throughout  the  world,  has  been 
chosen  by  the  Banshees  luncheon 
club  to  recei>'e  its  annual  Silver 
Lady  award  at  noon  Nov.  17  in 
the  Waldorf-Astoria  Grand  Ball¬ 
room.  The  cartoonist  was  chosen 
because  of  the  realism  of  his 
work  and  his  attention  to  detail. 
Milt’s  past  honors  range  from 
B’nai  B’rith’s  Americanism 
Award  and  Sigma  Delta  Chi’s 
Distinguished  Service  Award  to 
the  U.  S.  Air  Force’s  Excep¬ 
tional  Service  Award,  highest  it 
can  give  to  a  civilian. 


ekinply  proud  of  our 


"Operating  costs  were  higher 
.»•,  and  the  need  for  a  larger 
rspajxr  clientele  was  insis- 
nt.  There  was  nothing  to  do 
a  get  more  business.  When 
e  national  conventions  of  1916 
me,  Central  Press  had  Wil- 
jrn  J.  Bryan  as  a  special  cor- 
pondent  again,  with  Samuel 
.  Blythe  and  Irvin  S.  Cobb  be- 
ies.  The  performance  was  re- 
aid  in  1920. 


Perian  Conerly 


Football  *Widoiv^ 

Prettiest  Montlay 
Morning  Quarterback 

The  country’s  prettiest  “Mon¬ 
day  Morning  Quarterback”  — 
Perian  Conerly — is  writing  a 
M  T?ir  .  J  weekly  article  for  the  North 

erger  ec  e  American  Newspaper  Alliance 

"In  1927,  a  fairly  new  com-  on  the  vicissitudes  of  football,  as 
r.itor  named  Editors’  Feature  a  game  and  a  way  of  life, 
crviee,  backed  by  Mrs.  Mary  The  author,  who  calls  football 
^^.rriman  Rumsey  and  man-  an  “infectious  disease”  which 
id  by  William  H.  Johnson,  can  victimize  entire  families,  is 
IS  merged  with  the  Central  the  wife  of  New  York  Giants 
■css  Association.  This  deal  was  -“itar  quarterback  “Chuckin’ 
Tornot^  by  Averell  Harriman,  Charlie”  Conerly, 

1  rat  his  sister’s  heavy  losses  In  her  column  called  “Woman 
"d  perhaps  get  out  of  the  svn-  In  The  Huddle,” 


— You’d  think  that  a  simple 
name  like  Roger  Spear  would 
not  get  too  garbled  in  reader 
mail,  but  in  one  day  the  General 
Features  Corp.  flnancial  colum¬ 
nist  received  mail  addressed 
variously  to  George,  Rogers, 
Robert,  Rodger  and  Roger  and 
Spear,  Speare,  Spears  and  Sears. 
People  will  be  people. 


DORIS  FLEESON 


— Writes  Tom  Gill:  “I  am  not 
the  head  of  the  School  of  Visual 
Arts  as  stated  in  your  coverage 
Mrs  Conerly  of  my  address  to  the  Newspaper 
at?  business  entirely.  ”  writes  of  the  double  lives  (in-  Comics  Council.  I  am  the  chair- 
“Jcrfmson  had  been  a  syndi-  season,  off-season)  of  football  man  of  the  Journalistic  and  TV 
lie  operator  for  William  Ran-  players,  their  migratory  habits.  Art  Department*  Dr.  Silas  H. 
:iph  Hearst  and  the  New  York  their  special  feeding  require-  Rhodes,  co-founder  and  director, 
'fiinnc.  Soon  after  the  merger,  ments,  and  all  the  other  peculi-  is  head  of  the  school.  As  with 
astral  Press  opened  an  edi-  arities  of  their  profession.  most  of  the  55  other  instructors 

■  n&l  office  and  small  mechani-  NANA,  which  began  distrib-  at  the  school,  my  work  with  it  is 

il  iJant  in  New  York  to  get  uting  Perian  Conerly’s  articles  only  part  of  my  regular  work 
Hster  distribution  of  news  mat  late  in  the  season  last  year,  is  in  the  field,  in  my  case  cartoon- 
^nriee  in  the  East.  off  to  an  early  start  this  sea-  ing,  where  I  create  and  draw 

“King  Features  Service  son  with  the  popular  weekend  strips,  pages  and  panels  for 
>5sght  the  Central  Press  Asso-  reports.  newspaper,  magazine  and  adver- 

stion  in  1930,  maintaining  the  *  ♦  •  tising  media^  ^  ^ 

leveland  offices  and  plant,  and  ‘Kofy’s  Kitchen*  runivrrMAC  rmuir 

'"nr.g  the  New  York  opera-  Fnrgtian  Tnn  CHRISTMAS  COMIC 

■  on«  into  King  Features  head-  '  e  ’  A  Christmas  comic  strip  de- 

■^rt«rs  on  46th  Street.  Joseph  Claire  Barcher  Ackerman,  signed  to  run  either  three  or 
'i-  (Jonnolly  managed  the  deal  Salisbury’,  Conn.,  has  signed  a  four  weeks  (the  first  week  is 

King,  and  made  the  new  three-year  contract  with  another  optional),  starting  Nov.  28,  is 
i^ijrjaeiits  of  personnel.  three-year  option  with  the  offered  by  the  New  York  Herald 

“Feeling  myself  still  a  young  United  Overseas  Press  Syndicate  Tribune  Syndicate, 
ifl,  I  used  a  part  of  my  share  for  foreign  distribution  of  her  It  is  called  “The  Plot  Agrainst 
1  the  proceeds  to  buy  a  small  strip,  “Katy’s  Kitchen,”  under  Santa  Claus”  and  it  is  drawn  by 
••y  afternoon  daily  in  Massa-  byline  of  “Country  Gourmet.”  Arnold  Roth,  the  “Poor  Arnold’s 
the  Southbridge  Eve-  The  art  work  on  the  strip  is  Almanac”  man.  The  strip  is 
^9  News.  One  of  my  first  by  Laura  J.  Mitchell,  creator  of  funny  and  yet  it  bears  a  wise 
to  improve  the  paper  was  “Modish  Mitzi,”  a  style  strip  and  heart-warming  message, 
become  a  client  of  the  Cen-  which  formerly  was  syndicated  • 

'll  Press  Association.”  by  the  George  Matthew  Adams  |_  ¥1^11  of  Fame 

*  *  *  Service  and  later  by  the  Ledger 

lb*  Pentagon  constantly  uses  Syndicate,  Philadelphia,  for  16  Brookings,  S,  D. 


".  .  .  One  of  the  best  of 
the  'hard  core*  of  the 
Washington  press  corps." 

— ^TIME  magazine 


".  .  .  A  tough  little  lad^ 
neck-deep  in  a  man's 
game  of  writing  politics." 

—NEWSWEEK  magazine 


The  number,  scope 
and  reliability  of  this 
able  reporter's  "per¬ 
sonal  pipelines"  to 
Congressional,  Ad¬ 
ministration  and  party 
news-sources  has 
made  her  5-times-a- 
weelc  column  a  top 
feature  in  almost  100 
of  America's  leading 
newspapers. 
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FEATURE  SYNDICATE 

220  EAST  42...STREET,  NEW  YORK  \Z  N  Y 


SYNDICATES 

New  Syndicate's 
Cooking  Column 

Claypool  Features  Syndicate 
(P.  O.  Box  687,  Dublin,  Ga.) 
has  been  organized  to  market  a 
column,  “Cooking  With  Flavor,” 
by  Joseph  W.  Phillips.  Other 
features  will  be  added  later. 

Mrs.  D.  R.  Johnson  is  man¬ 
ager  of  the  syndicate.  The  col¬ 
umn  offers  monthly  cash  prizes 
amounting  to  $25  for  the  best 
recipes  for  a  designated  item  of 
food. 

Mr.  Phillips  has  had  a  life¬ 
long  interest  in  food  and  this 
interest  was  increased  in  1928, 
when  he  became  business  man¬ 
ager  of  a  small  college  and  the 
dining  rooms  fell  under  his 
supervision. 

“I  set  about  to  improve  the 
quality  and  flavor  of  the  food 
and  my  efforts  literally  opened  a 
new  and  exciting  world  for  me,” 
said  Mr.  Phillips.  “Throughout 
the  32  years  since  that  time,  I 
have  been  directly  associated 
with  institutions  serving  food.  I 
have  kept  up  an  active  corre¬ 
spondence  with  chefs  and  prom¬ 
inent  persons  interested  in  food 
all  over  the  world.” 

The  columnist  has  been 
writing  about  food  for  various 
publications  for  30  years. 

“Cooking  With  Flavor”  often 
offers  recipes  by  famous  per¬ 
sons,  with  whom  Mr.  Phillips 
has  corresponded  over  the  years. 
The  column  appears  four  times 
weekly,  Tuesday  through  Fri¬ 
day. 

“The  idea  behind  the  feature 
is  to  stimulate  interest  in  better 
home  cooking  and  to  stimulate 
interest  in  improving  flavor,”  he 
explained. 

*  *  « 

JOE  M.\RTI^’S  STORY 

A  condensation  of  the  much- 
discussed  book,  “My  First  Fifty 
Years  in  Politics,”  by  Rep. 
Joseph  W.  Martin  Jr.  of  Massa- 


A  MAJOR  REASON  WHY 
3  OUT  OF  4  NEWSPAPERS  ARE 
PRINTED  ON  GOSS  PRESSES 


chusetts,  the  Republican  leader 
of  the  House  for  20  years,  will 
be  offered  for  newspaper  seriali¬ 
zation  by  United  Feature  Syn¬ 
dicate,  Inc.  The  six-part  series 
is  scheduled  for  release  daily, 
beginning  Nov.  14,  and  will  com¬ 
prise  the  highlights  of  Martin’s 
political  reminiscences,  as 
frankly  told  to  Robert  J.  Dono¬ 
van. 

Joe  Martin,  by  his  own  ad¬ 
mission,  has  never  aspired  to  be 
anything  but  a  good  “practical 
politician.”  His  devotion  to  that 
job,  and  to  his  party,  has  given 
him  an  impressive  record:  GOP 
boss  of  the  House  from  1939-59; 
Speaker  of  the  House  (1947-49 
and  1953-65)  and  the  first  Re¬ 
publican  to  occupy  that  chair 
since  1931;  the  first  in  line  to 
succeed  to  the  Presidency  during 
the  final  18  months  of  Presi¬ 
dent  Truman’s  first  term;  and 
the  only  man  in  history  to  pre¬ 
side  as  permanent  chairman  over 
five  national  political  conven¬ 
tions  (1940-56).  The  genial, 
teetotaling  bachelor,  who  is  also 
publisher  of  the  North  Attle¬ 
boro  (Mass.)  Chronicle,  speaks 
straight  from  the  shoulder  and 
pulls  no  punches  in  reviewing 
that  record  now. 

*  «  * 

Douhleday  Has 
Book  Series 

Doubleday  Syndicate  cur¬ 
rently  is  offering  condensations 
of  important  new  books,  usually 
in  12-part  installments,  begin¬ 
ning  on  the  date  of  the  books’ 
publication. 

John  R.  Mong,  new  manager 
of  the  syndicate,  formerly  with 
the  book  publishing  division  of 
Doubleday  and  before  that  with 
G.  P.  Putnam’s  Sons,  book 
publishers,  announced  that 
“Countdown  For  Decision,”  by 
Major-Gen.  John  B.  Medaris, 
U.  S.  Army,  Retired,  with 
Arthur  Gorden,  is  available  in 
10  installments  of  around  1,200 
words  each.  The  book,  published 
by  Putnam’s  Sept.  30,  clears 
away  confusion  about  missile 
development. 

Another  series,  for  release 
Oct.  17,  is  from  the  book,  “The 
March  to  Glory,”  by  Robert 
Leckie,  a  gripping  narrative  of 
the  First  Marine  Division’s  fe¬ 
rocious  battle  from  the  Chosin 
Reservoir  to  Hungnam  in  the 
Korean  War.  Mr.  Leckie  is  a 
former  newspaperman  and  a 
former  Marine. 

Other  books  soon  to  be  offered 
in  series  of  12  articles  include: 

“The  Snake  Has  All  The 
Lines,”  by  Jean  Kerr,  author  of 
“Please  Don’t  Eat  the  Daisies” 
and  wife  of  Walter  Kerr,  drama 
critic  of  the  New  York  Herald 
Tribune,  beginning  Oct.  21. 


“It’s  A  Woman’s  World,”  by 
Ruth  Stout,  sister  of  Rex  Stout, 
early  in  November. 

“Golf  Is  My  Game,”  by  Bobby 
Jones. 


Mrs,  Picken 


Teaches  Sewing 


Mary  Brooks  Picken,  sewing 
authority,  will  write  a  weekly 
column  for  Newspaper  Enter¬ 
prise  Association,  beginning 
early  in  November. 

Written  with  warmth,  en¬ 
thusiasm,  and  authority,  Mrs. 
Picken’s  column  will  give  readers 
a  comprehensive,  basic,  how-to- 
do-it  guide  to  sewing  in  the 
home.  It  will  also  include  tips 
on  style,  design,  current  fashion, 
and  interesting  sidelights  and 
history  of  sewing. 

Mrs.  Picken  is  the  author  of 
95  books  on  sewing,  including 
the  “Singer  Sewing  Book”  which 
has  been  translated  into  eight 
languages  and  sold  more  than 
two  million  copies  in  87  coun¬ 
tries.  Her  “Fashion  Dictionary,” 
the  first  dictionary  ever  compiled 
by  a  woman,  is  a  comprehensive 
reference  work  of  sewing, 
fashion,  and  fabric  terms. 
“Mending  Made  Easy”  was  one 
of  only  six  textbooks  authorized 
for  publication  in  Great  Britain 
during  World  War  II.  Many  of 
her  other  books  are  used  as 
textbooks  in  schools  and  colleges 
throughout  the  world. 

Mary  Brooks  Picken’s  by-line 
is  also  familiar  to  readers  of 
newspapers  and  magazines.  It  is 
estimated  that  she  has  written 
more  than  1,000  mag^azine 
articles. 

Mrs.  Picken  is  one  of  the 
founders  of  the  now  famous 
Fashion  Group  and  one  of  the 
five  original  directors  of  the 
Costume  Institute,  now  part  of 
the  Metropolitan  Museum  of  Art 
in  New  York. 

She  is  one  of  the  Fashion  Ad- 
\’isory  Board  of  Stevens  College, 
Columbia,  Mo.,  and  fashion  ad¬ 
visor  to  Stevens  for  the  last  17 
years.  She  is  well  known  as  a 
lecturer  on  fashion  and  sewing 
in  many  other  colleges. 

In  November,  1951,  Gov. 
Thomas  E.  Dewey  of  New  York 
appointed  her  a  trustee  of  the 
Fashion  Institute  of  Technology. 
The  only  woman  to  ever  serve  in 
that  capacity,  Mrs.  Picken  was 
reappointed  by  Gov.  Harriman 
in  1958  for  a  term  of  nine  years. 


‘Visit  USA’ 


Awards  Given 
To  3  Publications 


Virginia  Beach,  vJ 

Three  publications  were  prJ 
sented  with  awards  and  certifi 
cates  for  outstanding  contribn 
tions  to  the  Visit  USA  Js«v 
program  at  the  National  Aj-| 
sociation  of  Travel  Organia- 
tions  conference  here  Sept  25, 

Awards  went  to  the  editorii 
travel  department  of  the  .V« 

York  Times,  with  Paul  Showen, 
assistant  travel  editor,  acceptar 
the  award;  to  Travel  .4 901; 
Magazine,  New  York,  with  Ericj 
Friedheim,  editor-publisher  w 
cepting,  and  to  Reader's  Digati 
Pleasantville,  N.  Y.,  with  San 
Boyden  accepting. 

Honorable  mentions  were  at 
nounced  for  Army  Times,  Wash 
ington;  Art  Buchwald,  Net 
York  Herald  Tribune  Syndicate 
Toledo  Blade,  Chicago  Sat- 
Times,  Dallas  News,  Doilu 
Times-Herald,  Fort  Worth  Star 
Telegram,  Hotel  World-Reviet, 
Milwaukee  Journal,  Panit, 
Pittsburgh  Press,  San  Franem 
Chronicle  and  Holiday  Nm 
Letter,  Washington. 

The  awards  committee  ate 
announced  that  all  three  Waaii- 
ington  newspapers.  Post,  iVeml 
and  Star,  were  especially  helpjijnd  P: 
ful. 


Overseas  Papers 
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Honorable  mentions  were  atelrieeprei 
given  to  overseas  publicationsJnlte  (1 
Travel  Trade  Gazette  LondouJliy  Dal 
England;  Paris  edition  of  thejteiand'i 
New  York  Herald  Tribune; 

Mexico  City  News,  which  wu 
reported  to  have  used  more 
Visit  USA  1 960  stories  and  pit 
tures  than  any  other  publia-| 
tion  in  the  world. 

Attending  the  conference  were 
travel  editors  and  travel  writers 
of  a  large  number  of  newt 
papers,  including  Barnett  Ut 
chever.  New  York  Herald  Trib¬ 
une;  Jean  Simmons,  Dallst 
News;  Ida  Hicks,  Fort  Worth 
Star  Telegram;  Karen  Kite 
felter,  Dallas  Times-HeroM: 

Paul  McMahon,  MilwarM 
Journal;  John  McLeod,  TFoA'I 
ington  News;  Paul  Showers, 

New  York  Times;  Jerry  HulseJ 
Los  Angeles  Times;  James  M<Mq 
tagnes,  Toronto  Globe  and  Mcil, 

John  Hughes,  New  York  Nttm, 
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Sets  Own  Color  Record  Globe-DemA)^^ 


The  Aurora  (Ill.)  Beacon- 
News  for  Sept.  23  carried  a  two- 
part  Fall  Home  Section  contain¬ 
ing  four  pages  in  color — largest 
number  of  color  pages  to  be 
published  on  a  single  day  in  the 
history  of  the  newspaper. 

EDITOR  8C  PU 


crat;  Robert  and  Shirley  SloaneJ 


syndicated  columnists  (“GWwerti; 


Places”)  New  York;  Joe  Nuh. 
Mexico  City  News;  Myw>| 
Glaser,  Washington  Daily  Ntxh 
William  Hughes, 

Press. 
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Hom  Pilot  Studies 
Seek  Daily’s  Image 


Chicago 

Inland  publishers  will  get  a 
Mdiminar>  report  on  the  pub- 
lie’s  image  of  the  daily  newspa¬ 
per,  based  on  three  pilot  studies 
eov  being  made  to  develop  a 
urrey  method  for  other  dailies 
mder  the  Inland  Daily  Press 
Association’s  research  program. 

First  reiH>rts  will  be  given 
to  Inland  members  at  their  Oct. 
16-18  annual  meeting  here  at 
the  Drake  Hotel.  The  project 
was  authorized  at  the  Inland’s 
:ith  anniversary  meeting  in 
Februarj’  and  field  tests  are  now 
under  way. 

3  Studies  Under  Way 


Development  costs  of  the 
(juestionnairc'  and  survey  method 
were  financed  by  the  Inland 
from  a  $3,500  fund  appropriated 
by  the  Inland  board  of  directors. 
Costs  of  the  pilot  studies  at  the 
local  level  are  being  met  by  the 
newspapers  conducting  such 
.vudies. 

Reader  attitude  surveys  are 
beinjf  made  by  the  Bloomington 
(Ill.)  Pantograph,  of  which  In¬ 
land  President  Loring  C.  Mer¬ 
lin  is  publisher;  the  Kokomo 
(Ind.)  Tribune,  Richard  H. 
Blacklidge  publisher  and  Inland 
ere  altolrirepresident;  and  the  Green- 
icatiom  nllc  (Mich.)  News,  published 
London  by  Dal  Stafford,  chairman  of  the 
of  thql^land's  “Newspaper  Image” 
wmmittee.  Publishers  of  the 
pilot  study  newspapers  and  a 
panel  of  research  experts  will 
be  on  hand  at  the  Inland  con- 
ention  to  answer  questions. 
Michigan  State  University’s 
Communications  Research  (Den- 
<*r  is  currently  analyzing  re- 
.nilts  of  the  pilot  studies,  and 
Dr.  Paul  J.  Deutschmann,  direc- 
•or,  will  cover  highlights  in  a 
alk  to  be  given  on  Oct.  17. 
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Test  Survey  Method 


A  preliminary  test  survey, 
'‘•ding  up  to  the  three  pilot 
[studies,  sought  to  evaluate  the 
**t  methods  of  investigating 
y  attitudes  of  a  community 
■ttward  its  newspaper.  Dr. 
Dwtschmann’s  preliminary  re- 
®ft  pointed  out. 

“How  the  paper  is  regarded, 
ie  amount  of  readership  it 
,  the  attention  paid  to  its 
(“(JeWmertising  and  editorials  —  all 


f  th^  factors  are  related  to 
*  ‘image.’  At  the  extremes, 
•**»  the  matter  of  subscribing 
llevthui  *  not  subscribing  is  related.” 
The  end  result  is,  after  such 
19«SD1T0R  ac  PUBLISHER 


a  surv'ey  is  made,  the  publisher 
will  hav’e  an  “image  profile”  of 
his  paper,  as  reflected  in  such 
terms  as  neat,  .safe,  easy,  valu¬ 
able,  responsible  and  truthful, 
or  such  contrasting  connota¬ 
tions  as  messy,  dangerous,  dif¬ 
ficult,  worthless,  irresponsible 
and  untruthful. 

Up  to  Management 

Factors  mentioned  represent 
only  a  partial  list  of  differences 
which  may  be  determined  by 
.such  a  qualitative  study  of  pre¬ 
dominate  characteristics.  As  Dr. 
Deutschmann  explained,  “The 
prime  function  of  a  study  of  this 
type  is  to  describe  attitudes 
carefully  and  reliably,  to  pin¬ 
point  areas  of  possible  satis¬ 
faction  or  dissatisfaction.  It  is 
up  to  the  management  of  news¬ 
papers  to  apply  such  results.” 

Other  members  of  this  spe¬ 
cial  Inland  committee  are  Vice- 
president  Blacklidge,  Dolph  Si¬ 
mons  Jr.,  associate  publisher, 
Lawrence  (Kas.)  J  ournal- 
World,  and  Martin  Gagie,  ex¬ 
ecutive  editor,  Danville  (Ill.) 
Commercial-News. 

The  experts  in  communica¬ 
tions  research  who  have  assisted 
the  committee  are  Paul  J. 
Deutschmann,  director  of,  and 
Malcolm  S.  MacLean  Jr.,  also 
of,  the  Michigan  State  Univer¬ 
sity  Communications  Research 
Center;  Roy  E.  Carter  Jr.,  di¬ 
rector  of  the  research  division 
of  the  University  of  Minnesota 
School  of  Journalism;  Percy  H. 
Tannenbaum,  director  of  the 
University  of  Wisconsin  Mass 
Communications  Research  Cen¬ 
ter,  and  Charles  E.  Higbie,  Uni¬ 
versity  of  Wisconsin  School  of 
Journalism. 

John  E.  Stempel,  head  of  In¬ 
diana  University’s  journalism 
department,  Robert  L.  Jones, 
director  of  the  University  of 
Minnesota  School  of  Journalism, 
and  Ralph  0.  Nafziger,  direc¬ 
tor  of  the  University  of  Wis¬ 
consin  School  of  Journalism, 
also  assisted. 

Newsprinl  Study 

Newsprint  manufacturers 
serving  12  Midwestern  states 
and  daily  newspaper  publishers 
of  the  same  states  will  hear  an 
analysis  of  the  area’s  newsprint 
supply  and  demand  situation 
going  back  to  1951  and  forward 
to  1965,  during  the  meeting  of 
the  Inland. 

Simultaneously,  the  Inland 
foe  October  15,  1960 


will  release  the  printed  report 
of  its  second  “Midwest  News¬ 
print  Survey.”  The  first  such 
survey  was  made  in  1956,  pro¬ 
jecting  supply  and  demand  for 
the  12-state  area  through  1960. 
The  12  states  covered  by  the 
Survey  are  North  and  South 
Dakota,  Kansas,  Nebraska,  Min¬ 
nesota,  Iowa,  Missouri,  Wiscon¬ 
sin,  Illinois,  Michigan,  Indiana 
and  Ohio. 

Both  sur\-eys  were  handled  by 
research  teams  at  the  Univer¬ 
sity  of  Wisconsin,  and  both  were 
financed  by  funds  contributed  in 
1956  by  the  manufacturers  serv¬ 
ing  the  area  and  daily  newspa- 
I>ers  of  the  12  states. 

Slide-illustrated  presentations 
of  the  high  lights  of  this  year’s 
-survey  will  be  made  to  the 
manufacturers  Monday  evening, 
Oct.  17,  and  to  publishers  at¬ 
tending  the  Inland  meeting  the 
following  morning,  by  Jon  G. 
Udell,  coordinator  of  the  re¬ 
search  team  and  assistant  direc¬ 
tor  of  the  Bureau  of  Business 
Research  and  Service  in  Wis¬ 
consin’s  School  of  Commerce.  W. 
D.  Knight,  director  of  the  Bu¬ 
reau,  will  assist  Mr.  Udell  and 
respond  to  questions. 

Irwin  Maier,  publisher,  Mil¬ 
waukee  (Wis.)  Journal,  and 
ANPA  vicepresident  will  intro¬ 
duce  both  presentations  and 
comment  on  the  survey  findings. 
A  member  of  the  Inland  News¬ 


print  Committee,  Mr.  Maier  will 
be  substituting  for  its  chairman, 
the  late  Joseph  G.  Homer, 
Green  Bay  (Wis.)  Press-Ga¬ 
zette,  who  died  Sept.  18. 

Principal  Speakers 

George  Gallup  and  Victor 
Riesel  will  be  among  the  top 
speakers  at  the  meeting.  Dr. 
Gallup  will  address  the  Oct.  17 
luncheon.  Columnist  Riesel  will 
speak  at  the  Oct.  18  luncheon. 

Other  program  features  an¬ 
nounced  by  Inland  President 
Loring  C.  Merwin,  Bloomington 
(Ill.)  Pantagraph: 

Separate  question-and-answer 
sessions  on  the  afternoon  of  Oct. 
17  with  each  of  the  speakers 
scheduled  to  talk  that  morning, 
including  — 

Clair  B.  Otis,  Eureka  (Calif.) 
Newspapers,  exponent  of 
planned  advertising  for  local 
merchants,  speaking  on  “The 
Eureka  Story  —  Five  Years 
Later.” 

J.  Oliver  Amos,  Sidney  (O.) 
News,  on  classified  advertising 
promotion. 

F.  W.  Schaub,  Lindsay- 
Schaub  Newspapers,  on  “New 
Production  Processes.” 

A  panel  on  national  advertis¬ 
ing  problems  headed  by  the 
chairman  of  the  Inland  adver¬ 
tising  committee,  Hollis  J.  Nor- 
dyke,  Ames  (la.)  Tribune. 
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The  Weekly  Editor 


COIX)R  I>  WEEKLIES 

Perham,  Minn. 

Editor  Har\'ey  Smalley  Jr., 
of  the  Perham  Enterprise-Bulle¬ 
tin,  recently  sent  a  special  Page 
One  run  of  his  paper  around 
Minnesota  in  the  interest  of  up¬ 
grading  the  quality  of  weeklies. 

Cost  was  carried  by  the  John 
Leslie  Paper  Company:  division 
in  Fargo,  N.  D.  The  full  sized 
page  carried  a  flag  in  red.  On 
the  back  was  a  full-page  grocery 
ad  in  two  colors. 

“The  color  run  is  identical 
except  that  a  higher  finish  Photo 
News  was  substituted  for  the 
‘step  one’  Photo  News  used 
regularly  in  our  publication,” 
Mr.  Smalley  said. 

“The  run  was  made  on  our 
No.  2  Miehle  with  a  Smalley 
Pneumatic  Fountain  using  only 
two  of  the  four  form  rollers  to 
show  what  the  Storable  Model 
of  this  fountain  would  do  on 
presses  of  less  ink  carrying  and 
distributing  quality.  The  ink  is 
a  special  ROP  developed  for  us 
by  the  ink  companies  for  use  on 
cylinder  presses.” 

He  said  the  black  run  was  on 
all  four  form  rollers  with  an 
ink  developed  to  cut  “gray 
down”  and  “strike  through.”  It 
was  run  with  the  regular  foun¬ 
tain. 

Mr.  Smalley  claimed  price  of 
color  is  a  minor  consideration  if 
results  are  right.  The  grocery 
ad  cost  $94  “and  it  was  a  delight 
to  the  advertiser.” 

He  stated  the  reasons  that 
weeklies,  “admittedly  the  best 
read  media  in  the  world,”  should 
be  in  a  knock-down,  drag-out 
fight  for  survival  in  the  national 
advertising  field  may  not  be 
obvious  to  the  casual  observer. 

The  reason  is  apparent, 
though,  to  ad  men,  Mr.  Smalley 
continued.  “Poor  quality  of  re¬ 
production,  failure  to  follow  in¬ 


struction  and  lack  of  merchan¬ 
dising  service. 

“Our  national  advertising 
rates  are  not  too  high.  In  fact, 
they  are  a  readership  bargain, 
if  the  quality  is  there.  But  they 
are  prohibitive  if  we  do  a  sloppy 
job,  and  a  disgust  to  the  adver¬ 
tiser  as  well  as  a  dilemma  for 
the  ad  agencies  who  would  like 
to  be  our  friends.” 


OBIT  WRITERS,  PLEASE 
NOTE — The  following  example 
of  frontier  journalism  was  sent 
in  by  one  of  our  readers: 

OBITUARY 
With  His  Boots  On 

Billy  Bonny,  alias  Antrim, 
alias  Billy  the  Kid,  the  twenty- 
one  year  old  desperado,  who  is 
known  to  have  killed  sixteen 
men,  and  who  boasted  that  he 
killed  a  man  for  every  year  of 
his  life,  will  no  more  take  delib¬ 
erate  aim  at  his  fellow  man  and 
kill  him,  just  to  keep  in  prac¬ 
tice.  He  is  dead;  and  he  died  so 
suddenly  that  he  did  not  have 
time  to  be  interviewed  by  a 
preacher  or  to  sing  hymns  or  to 
pray  before  that  vital  spark  had 
flown,  so  we  cannot  say  posi¬ 
tively  that  he  has  clum  the  shin¬ 
ing  ladder  and  entered  the 
pearly  gates. 

The  bullet  that  struck  him 
left  a  pistol  in  the  hands  of  Pat 
Garrett,  at  Fort  Sumner,  last 
Saturday  morning,  about  half¬ 
past  12  a.m.  in  the  room  of  Pete 
Maxwell.  Governor  Wallace 
will  now  breathe  easier,  as  well 
as  many  others  whom  he  had 
threatened  to  shoot  on  sight. 

No  sooner  had  the  floor 
caught  his  descending  form 
which  had  a  pistol  in  one  hand 
and  a  knife  in  the  other,  than 
there  was  a  strong  odor  of  brim¬ 
stone  in  the  air,  and  a  dark 
figure  with  wings  of  a  dragon, 
claws  like  a  tiger,  eyes  like  balls 
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of  fire,  and  horns  like  a  bison,  r^f*niin 

hovered  over  the  corpse  for  a  vylTUlip 

moment,  and  with  a  fiendish  _ 
laugh,  said,  “Ha,  ha!!  This  is  BllVS  WceklieS 
my  meat!”  and  then  sailed  olF 

through  the  window.  He  did  not  CU'.umont,  FU 

leave  his  card,  but  he  is  a  gen-  The  Clermont  Press  and  tie 
tleman  well  known  to  us  by  rep-  Groveland  Press,  t  wo  we^ 
utation,  and  thereby  hangs  a  newspapers  printeel  here,  hxn 
“tail.”  been  sold  by  Mr.  and  Mrs.  V. 

— Santa  Fe  N.  .1/.,  L.  Hullinger  to  Sun  .State  Pub. 

Weekly  Democrat,  Ushers,  Inc.,  of  which  Allen  S. 

July,  1881.  Drury,  of  Washington,  D.  C.  ij 

*  *  *  president. 

NEW  ADDRESS — A.  L.  and  Other  officers  of  Sun  Stite 

Gloria  Schafer  have  announced  are  Clay  C.  Codrington,  Plant 
removal  of  their  weekly  -V.TF.  City,  Fla.,  vicepresident;  Aide 
Colorado  Press  from  Hayden  to  M.  Drury,  Maitland,  Fla.,  treti- 
Craig,  where  they  will  expand  urer  and  chairman  of  the  boaid; 
their  newspaper  coverage  for  Mrs.  Donald  A.  Killiany,  of 

Routt  and  Moffatt  Counties.  Maitland,  secretary. 

•  Allen  Drury,  a  former  Nn 

Receiver  Ends  Life  York  Times  Washington  re 

Of  Y*-nr.ni#l  W*»p>klv  porter,  is  the  author  of  the  ben- 

UI  lear-UKl  weekly  selling  novel,  “Advi.se  and  Cot- 


CU'.UMONT,  Fla, 
The  Clermont  Press  and  tie 


Receiver  Ends  Life  York  Times  Washington  re 

Of  Y*-nr.01#l  W*»p>klv  porter,  is  the  author  of  the  ben- 

UI  lear-UKl  weekly  selling  novel,  “Advi.se  and  Cot- 

Summerville,  Ga.  .sent.”  He  is  now  Washingte 

An  order  from  the  receiver  correspondent  for  the  Readei’t 
ended  the  existence  of  the  D/j/esf.  His  father,  Alden  Drmj 
Chattooga  County  Democrat,  is  a  former  general  manaur 
Summerville  weekly  newspaper  of  Florida  Citrus  Mutual  au 
which  had  operated  here  for  over  has  been  southern  ropresenta- 
a  year.  tiv'e  for  the  Produce  Newt  for 

The  newspaper  has  been  in-  the  past  five  years.  He  also  is 
volved  in  court  litigation  for  u  veal  estate  broker, 
some  time  over  a  dispute  be-  Mrs.  Killiany,  daughter  of 
tween  two  directors,  E.  C.  Allen  Drury,  has  an  extensire 
Pesterfield  and  William  B.  Far-  background  in  newspaper  ami 
rar,  both  of  Summer\Mlle.  The  public  relations  work, 
two  men  could  not  agree  on  a  Mr.  Codrington,  publisher  of 
third  director.  the  Plant  City  Courier  and  tkt 

The  newspaper  was  a  part  of  Brandon  News,  two  Floriih 
Tri-State  Broadcasting  Corp.,  weeklies,  is  the  fourth  genera- 
which  also  owns  and  operates  tion  of  his  family  to  be  in  the 
Radio  Station  WGTA  here.  newspaper  business. 

The  Chattooga  Democrat  was  • 

founded  in  1959.  Hal  P.  Munck  ,  rn  i  •  .j 

has  been  editor  and  general  Weekly  Tubloid 

manager  for  the  past  several  Chicjwo 

months.  Amie  Matanky,  formerly  of 

The  only  remaining  paper  the  Chicago  Sun-Timea  and 
here  is  the  weekly  Summerville  Community  News  Service,  is 
News,  which  has  operated  over  establishing  the  Near  Norii 


75  years. 


News  as  a  weekly  neighborhood 
tabloid  in  newspaper  format 
Tax  Agents  Close  fective  Oct.  22.  Mr  Mata^ 

IT/  II  J  asi  irrkdi  began  publishing  the  Near 

Weekly  for  $1^500  Noid:h  News  first  as  a  hobby. 

Vermilion,  Ohio  starting  in  May,  1956. 
Agents  of  the  Internal  Reve-  • 

nue  Service  have  padlocked  the 
doors  of  the  Vermilion  News,  WNR  Appoints 
one  of  the  oldest  weekly  papers  ^he  appointment  of  William 
in  Erie  County.  The  paper  was  jjarry  Carroll  of  Des  Plainer 
shut  down  for  alleged  non-pay-  jj,  Chicago  sales  manager 

-  of  Weekly  Newspaper  Repreaen- 
William  Tarrant,  publisher  of  tatives,  Inc.,  is  announced  by 
the  four-page  weekly,  took  over  Warren  E  Grieb  WNR  general 
the  publication  in  1946.  The  manager.  Mr.  Carroll  succeeds 
weekly  was  being  set  up  for  Norman  A.  Moore  who  has 
printing  when  the  revenue  transferred  to  Los  Angfelea. 
agents  came.  It  was  said  the 
amount  of  tax  owed  the  govern-  • 

Xr  'ir  the  publisher  Goes  .o  6  Day* 
said  he  would  attempt  to  raise  San  Leandro,  C^- 

the  money  within  10  days.  If  The  San  Leandro  Momin 
unsuccessful,  the  government  News  has  expanded  from  fh^ 
would  sell  the  35-year-old  paper  day  to  six-day  publicatiwi  and 
to  use  the  proceeds  to  settle  the  has  boosted  its  $1.25  monthly 
debt.  rate  to  $1.50. 
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Goes  to  6  Days 

San  Leandro,  Ci^- 
The  San  Leandro  Mormn 
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IAPA  Seen  Aid  To  Hemisphere 


By  tiamplaell  Watson 

Spokane,  Wash. 

A  firm  policy  appli^  with 
jq^ity  in  all  portions  of  a 
lifwiiapher.-  has  enabled  the 
Inter  American  Press  Associa¬ 
tion  to  score  tremendous  gains 
over  a  decade,  reports  William 
H.  Cowles,  president. 

A  vital  factor  in  this  success 
is  the  mutual  effort  created  be- 
fiiigp  the  members  are  estab¬ 
lished  and  esteemed  friends, 
added  Mr.  Cowles,  who  also  is 
president  of  the  Spokane  Spokes- 
mn-Revi(  W  and  Chronicle. 

As  a  measurement  of  prog¬ 
ress,  Mr.  Cowles  observed  that 
today  less  than  six  percent  of 
the  peoples  of  the  republics  of 
the  Western  hemisphere  are  un¬ 
der  a  dictatorship.  This  includes 
Cuba  as  well  as  several  grey 
areas,  he  explained. 

This  represents  a  vast  change 
during  a  single  decade.  In  1950 
one-third  of  all  the  people  in 
this  half  of  the  globe  were  under 
dictatorships,  Mr.  Cowles  said. 

lAPA’s  Part 

The  IAPA  has  contributed 
importantly  toward  this  because 
of  its  singleness  of  purpose  in 
defending  the  right  of  a  free 
people  to  have  news  reports  of 
ontrammeled  objectiveness,  he 
added. 

The  association’s  basic  pur¬ 
pose  has  been  exercised  when¬ 
ever  the  freedom  of  the  press 
is  jeopardized  in  any  portion 
of  the  hemisphere  by  those  with 
dictorial  or  tyrannical  ambi¬ 
tions. 

On  those  occasions  when  the 
free  press  is  threatened  the 
IAPA  enters  into  the  situation 
and  fights  as  hard  as  it  can  for 
the  restoration  of  free  expres¬ 
sion. 

The  organization’s  activities 
also  include  situations  in  this 
tountry  which  indicate  a  con¬ 
travention  of  the  right  to  know, 
he  further  emphasized. 

Constant  Alert 

As  a  result,  IAPA  is  on  a 
constant  alert  throughout  North, 
Catral  and  South  America  and 
in  Caribbean  areas,  explained 
fe  Cowles  as  he  prepared  for 
ihe  organization’s  convention  in 
Bogota,  Colombia,  later  this 
month. 

Battles  have  been  waged  con¬ 
tinuously  on  behalf  of  the  scores 
of  newspapermen  who  have  been 
oiled,  or  arrested  and  impris- 
®*d,  because  of  their  unwill- 
mgness  to  print  only  that  ma- 
ioial  which  is  acceptable  to 
*ho*e  who  are  in  political  power. 


The  16th  annual  meeting  of 
the  Inter  American  Press  As¬ 
sociation  will  begin  Oct.  14  at 
Bogota,  Colombia,  with  a  ses¬ 
sion  of  the  Committee  on  Free¬ 
dom  of  the  Press. 

The  General  Assembly  will 
convene  Wednesday,  Oct.  19, 
following  a  reception  at  Bogota 
City  Hall  the  previous  night. 
Debate  of  the  Freedom  of  the 
Press  report  is  scheduled  Thurs¬ 
day  and  Friday. 


Action  also  is  taken  when 
plants  are  physically  destroyed 
or  confiscated,  Mr.  Cowles 
added,  listing  examples  in  sev¬ 
eral  countries. 

IAPA  has  strength  because 
all  dictators  fear  truthful  ex¬ 
posure  will  affect  their  tyranny, 
the  publisher  explained. 

Cuban  Situation 

Today  the  united  efforts  of 
the  IAPA  membership  are  mus¬ 
tered  to  restore  a  free  press  to 
Cuba.  That  nation  falsely  claims 
the  right  to  censor  and  curtail 
the  press  on  the  grounds  a  revo¬ 
lution  is  on  the  march  in  that 
land,  he  added. 

The  IAPA  feels  that  Cuba 
again  will  have  a  free  press, 
Mr.  Cowles  stated  confidently. 
Its  own  people  will  demand  this 
right,  he  forecast. 

Dictators  never  feel  secure 
unless  they  can  muzzle  the  press. 
But  history  has  shown  that 
IAPA  eventually  arouses  the 
people  to  their  fate  when  they 
are  deprived  of  their  right  to 
know. 

Mr.  Cowles  sets  no  timetable 
for  a  change  in  Cuba’s  trend. 
He  merely  points  to  the  long 
record  of  IAPA  successes 
throughout  the  Americas. 

One-Issue  Croup 

The  association’s  strength  lies 
in  the  fact  that  it  takes  its 
stand  only  on  the  issue  of  press 
freedom  and  never  interferes 
on  a  political  issue,  Mr.  Cowles 
said. 

The  firmness  of  this  policy  is 
evidenced  by  the  tradition  that 
those  IAPA  members  who  be¬ 
come  the  heads  of  a  government 
shall  not  aspire  to  the  IAPA 
presidency. 

This  is  having  its  effect  on  the 
forthcoming  meeting.  Pedro  G. 
Beltran,  Lima  (Peru)  La 
Prenaa  who  had  become  prime 
minister  of  Peru,  resigpied  as 
IAPA  first  vicepresident  last 
March  and  will  not  advance  to 


the  association  presidency  at  the 
Bogota  meeting. 

His  action  resulted  as  much 
from  the  feeling  that  he  should 
preserve  IAPA  tradition  as 
from  the  fact  that  his  govern¬ 
mental  responsibilities  prevent 
him  from  carrying  out  his  IAPA 
duties,  Mr.  Cowles  believes. 

New  Official 

Ricardo  Castro  Beeche,  San 
Juan  (Costa  Rica)  La  Nacion, 
was  named  first  vicepresident 
last  March  and  is  scheduled  to 
become  Mr.  Cowles’  successor 
as  president. 

In  describing  IAPA  policies, 
Mr.  Cowles  also  observed  that 
it  is  not  the  business  of  the 
orgfanization  to  interfere  with 
the  government  of  any  country. 

It  is  when  a  government  in¬ 
terferes  with  press  freedom  that 
all  possible  pressures  are 
brought  to  bear  on  that  govern¬ 
ment. 

The  association’s  charter  does 
subscribe  to  the  belief  that  men 
cannot  be  free  without  a  free 
press.  This  is  because  the  press, 
when  untrammeled,  constantly 
polices  the  government,  Mr. 
Cowles  explained. 

Based  on  Friendships 

The  cordiality  of  the  relations 
built  up  among  lAPA’s  members 
is  a  major  contribution  to  good 
will  and  understanding  through¬ 
out  the  hemisphere. 

This  is  based  on  mutual  re¬ 
spect,  comradeship  and  under¬ 
standing.  It  developed  impor¬ 
tantly  because  the  publishing 
activities  of  all  members  pro¬ 
vided  an  initial  common  ground 
on  which  to  build  friendships, 
Mr.  Ck)wles  believes. 

Participation  in  IAPA  has 
been  limited  to  memberships 
held  by  individual  publications 
only  since  1950.  This  member¬ 
ship  qualification  was  clearly 
defined  at  the  New  York  City 
meeting  that  year. 

1926  Origin 

The  organization  itself  origi¬ 
nated  with  the  American  Press 
Congress  held  in  Washington, 
D.  C.,  in  1926. 

The  understanding  which  has 
developed  during  a  decade  of 
publisher  association  is  now  re¬ 
flected  in  the  newspapers  of  all 
lands  of  the  hemisphere.  It  is 
a  great  force  for  the  freedom 
of  peoples,  it  was  explained. 

That  understanding  has 
created  firm  friendships 
throughout  half  the  world.  This 
is  evidenced  by  affectionate  nick¬ 
names. 

Dr.  Alberto  Gainza  Paz,  the 
decade’s  great  press  example  of 


William  H.  Cowles 


a  freedom  fighter  as  publisher 
of  the  long-suppressed  Buenos 
Aires  La  Prensa,  is  “Tito”  to 
IAPA  friends. 

“Jack”  and  “Herbie” 

John  R.  Reitemeyer,  Hartford 
(Conn.)  Courant  and  IAPA 
chairman  of  the  executive  com¬ 
mittee,  is  “Jack.”  Herbert 
Moses,  Rio  de  Janeiro  O  Globo, 
is  “Herbie”  and  the  late  Angel 
Ramos,  San  Juan  (Puerto  Rico) 
El  Mundo,  was  “Mike.” 

The  convention  ladies  have 
similar  friendship  and  under¬ 
standing.  They  have  proven  a 
tremendously  strong  factor  in 
IAPA,  Mr.  Cowles  observed. 

“Bill”  Cowles  first  attended 
the  IAPA  when  its  predecessor 
organization  was  formed  34 
years  ago.  Then  a  young  man 
in  college,  he  accompanied  his 
late  publisher  father  to  the 
Washington  session. 

His  sons,  in  turn,  attended 
the  IAPA  when  the  convention 
was  held  last  year  in  San  Fran¬ 
cisco  and  Mr.  Cowles  was  elected 
president. 

As  a  member  of  IAPA,  the 
Spokane  publisher  is  amazed  at 
the  complexity  of  the  areas  rep¬ 
resented  by  men  united  in  a 
common  cause. 

“Big  Breaks”  IJstrd 

As  president,  Mr.  Cowles  is 
delighted  over  the  cooperation 
which  has  marked  his  term  in 
office.  His  presidency,  he  de¬ 
clared,  has  been  marked  by  a 
series  of  “big  breaks”  and  by 
scores  of  assists  from  fellow 
members. 

Examination  shows  that  his 
has  been  a  hard  term  in  office. 
Cuba  has  posed  special  prob¬ 
lems  of  vast  import.  There  have 
been  other  harassments.  Mr. 
Cowles  will  admit  only  that  the 
presidential  task  has  taken  more 
time  than  anticipated. 
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WASHINGTON  FOCUS  “—S 

Science  Monitor;  Allen  Keller 

By  Pat  Munroe  Defense  Secretary  Thomas  Gates  New  York  World-Telegn%. 

and  several  members  of  the  Robert  E.  Kennedy.  Chux/^ 

Mill  E'D/'ku  4-1  1  >  -11  Senate  and  House.  Sun-Times;  Drew  PearwHi- 

MAIL  FROM  (.LBA  a  postal  empbyee  s  quick  glance  ^ides  of  President  Lopez  Richard  F.  Pourrade,  S 

A  furor  which  started  with  ^  Mateos  say  that  much  of  the  Press,  San  Diego;  William  But- 

the  mailing  of  Cuban  propagan-  oiliprwi«>  thp  hulk  nf  thp  extended  to  U.  S.  ler,  New  York  Herald  Trilnau- 

da  to  members  of  the  National  newsmen  was  in  repayment  of  Leonard  Lyons,  New  For jfc  Pok’ 

Press  Club  now  has  spread  to  tre  TnL  his  treatment  by  the  press  on  a  Ray  Henle,  NBC,  Wi.shingti’ 

all  mail  sent  to  the  U.  S.  from  fnlh>w  thu  nnth-^r>f  ^  Washington,  New  York  Arnoldo  Otero,  UPI,  Washinr- 

the  embattled  island.  S  Ifn  °  I  thp^rinh  t  Chicago  just  a  year  ago.  ton;  Anita  von  Kahler,  Frani 

Furthermore,  the  controversy  accept  them  then  a  long  slow  ^  Press,  Washington;  Helen  Hall, 

between  the  U.  S.  Poet  Office  JeTu™  “yaBe  to  hLS:’ ^  ir'Jvin  bv'Ibe  Whim'll™?;  NBC;  Many  Hirechfleld  CW 

Department  and  Fidel’s  outfit  so  this  is  an  expensive  routine  gi'en  by  the  White  House  land  Plain-Dealer,  and  Am* 
has  reached  the  noint  where  4U„  tt  o „4..i  Correspondents  Association  on  Elan,  Tel  Aviv  Haaretz,  Wash- 


By  Pat  Munroe 


MAIL  FROM  CUBA 


a  postal  employee’s  quick  glance 


has  reached  the  point  where  for  the  U.  S.  postal  service.  Corre^ondents  Association  on  Elan,  Tel  Aviv  Haaretz,  Wasb- 
“free”  (franked)  mailings  may  *  *  *  -  ington. 

no  longer  be  accepted  from  the  pni  i  aw  STUDIED  billing  of  the  trip  for  Jim  Truitt,  Waskinuton  Pott, 

Cuban  Embassy  here  or  consul-  newsmen  was  a  visit  with  Mr.  also  was  present  but  at  the  el¬ 
ates  elsewhere  in  the  U.  S.  Some  250  editors,  publishers,  Mateos  at  his  official  residence  pense  of  his  newspaper. 

The  Department’s  Deputy  lawyers  and  other  in-  (“Los  Pinos’’)  on  Saturday  Two  South  American  newsme* 

General  Counsel.  Leo  G.  Knolh  terested  parties  have  received  a  morning  Sept.  17.  But  they  al^  accompanied  militarj-  contm- 

gjj  .  lengthy  analysis  of  a  proposed  had  a  chance  to  meet  and  talk  gents  that  came  for  a  panifc 

•«  a  V.  r  K  Freedom  of  Information  statute  with  him  several  other  times  witnessed  by  some  1,000,00(1 

We  have  notified  the  Cuban  ^^ich  has  enforcement  penal-  during  the  week’s  celebration,  persons.  They  were  Jorge  Abon- 

government  that  we  consider  which  included  an  elaborate  re-  dano,  El  Pais,  Cali,  Colomhii, 

the  mailings  (to  the  Press  pub)  Samuel  J.  Archibald,  Staff  ception  hosted  by  Mr.  Mateos,  and  Emilio  A.  Ibarra,  La  Pm- 
to  be  in  ^Molatlon  of  the  Inter-  Administrator  of  the  House  Official  “shepherd”  for  the  sa,  Buenos  Aires. 


the  mailings  (to  the  Press  pub)  gamuel  J.  Archibald,  Staff 
to  be  in  ^Molatlon  of  the  Inter-  Administrator  of  the  House 
national  Postal  Convention  of  Government  Information  Sub- 


Government  Information  Sub-  group  was  Mr.  Mateos’  press 
the  Americas  and  Spam  which  eommittee,  says  in  a  covering  aide,  Juesto  Sierra,  former 
was  a^d  upon  in  Bo^ta  in 

1955.  he  franking  privilege  is  report  is  being  circu-  Embassy  in  Washington. 

granted  only  to  official  mail  and  ...  in  the  hope  that  a  Otherwise,  the  crowded  sched-  named  Michel  Cieplinski,  i 

tnere  is  no  oouot  mat  tne  liter-  ij^o^d  discussion  of  the  proposal  ule  included  ev’ents  like  these:  former  Polish  newspaper  oflSciil 

apre  sent  to  Club  members  is  (.^.g^te  the  best  possible  \  ceremonv  honoring  six  ^  special  assistant  to  wort 

ot  4  persc„.l  nature  federal  public  record,  law.”  Mexican  riBary  ideU  who  amone  nationality  ;p>up,  in  th 

We  are  now  awaiting  a  reply  Even  milder  versions  (minus  defending  the  Castle  of  Presidential  campaign, 

from  the  Cuban  ^vernment.  the  enforcement  teeth)  of  such  Chapultepec  in  the  Mexican-  Cieplinski  before  the  wr 

“In  the  meantime,  we  also  a  Jaw  have  died  lonely  deaths  in  American  War*  head  of  the  largest  news- 

have  had  complaints  that  litera-  the  last  two  Congresses.  *  *  ,  u  paper  chain  in  Poland,  I.KX, 

mre  is  being  sent  out  to  priv^ate  ^he  analysis  is  written  by  te^L  o?"chipu£rc  “casUe  headquarters  in  Creci^ 

\J.  S.  citirens  from  the  Cuban  Professor  Jacob  Scher  of  North-  J^ste^bv  LnSto  P  UrucS^^  He  fled  the  coupij  when  Hitte 

Embassy  here  under  the  frank-  western  U.  who  is  chief  counsel  Malor  of  Meriw  Citv- 

mg  privilege.  We  are  studying  Subcommittee.  It  says  in  a  visit  toThe  SiS^-modern  'IT®  manapr  of  toe  PoliJ 

this  situation  and  m  as  much  as  „„_4..  .  visit  to  me  super  miwern  Nowy  Sunat  m  New  Yort. 

it  violates  Statutes  of  Congress  ‘  '  .  Univereity  of  Mexico  and  an  jg  Inter-Racial 

we  simply  would  have  to  refuse  public  access  to  interview  with  its  director.  Dr.  prggs  of  America,  publishen 


HELPING  KENNEDY 
Sen.  John  F.  Kennedy  hii 


to  accept  such  mailings  in  the  Federal  r^ords  could  be  spell^  Nabor  Carillo  Flores; 
future.”  and  the  law  could  provide  An  inspection  tour  of  a  free 

If  the  Cubans  do  lose  their  ™^hod  for  enforcing  that  breakfast  setup  for  all  Mexican 
franking  privileges  in  this  coun-  -  -  school  children  and  also  of  a 

try,  it  would  be  the  first  time  .  ^he  public  information  sec-  furniture  factory; 


trv^  R  would  be  the  first  time  The  public  information  sec-  furniture  factory;  Just  how  well  is  Arizona! 

in  history  that  the  U.  S.  has  present  law)  is  so  An  overnight  trip  (by  train)  Conservative  Senator  Barrj 

taken  such  action  against  a  Po®i'iy  worded  that  the  language  ^be  city  of  Dolores  Hidalgo,  Goldwater  doing  in  his  energttot 

foreign  government.  twisted  to  hide  day-to-  -^vhere  Mr.  Mateos  presided  at  wooing  of  Southern  voters? 

Some  brio-ht  lads  in  Havana  administrative  information  an  independence  celebration ;  A  top  aide  says: 

J  4.U  -J  ®  1  which  was  supposed  to  be  pub-  .  u*  -i  u  <»  4.  •  •  “If  he  accented  all  the  inviti- 

conceived  the  idea  early  this  A  cocktail-buffet  given  m  .  accepieu  an  me  nm 

year  that  they  could  reach  the  ^  '  honor  of  the  visiting  newsmen  fio^s  he  pfs  to  speak  owi 


Some  bright  lads  in  Havana  an  independence  celebration ; 

conceived  the  idea  early  this  ,  available’’  ^  cocktail-buffet  given 

year  that  they  could  reach  the  ^  '  honor  of  the  visiting  news -  .1,,.  4.ucn  > 

2,500  resident  members  of  the  ♦  ♦  *  by  Garcia  Valseca,  publisher  of  South,  hed  have  to  be  50  men. 

Club  simply  by  sending  mail  to  MEXICAN  HO.SPITALITY  the  entertainment  daily  ‘Esto’  in  Newspaper  reporters  seem  to 

them  at  the  Club.  Club  Presi-  .  i.44Tir£i<!OTifQfi..ro  o-ivmn  nf  Mexico  City  and  a  chain  of  32  Senator 

dent  Ed  Edstrom  of  the  Hearst  tt*  o  niLc»»,oii  qh/I  dailies  throughout  the  country;  effectiveness.  A  feature  by 


representatives. 

*  *  « 

GOIJIWATER’S  ROLE 
Just  how  well  is  Arizon*’! 


Burrau  was  aXst  arthrb^^^^  U.  S.  newsmen  and  their  wives 

^f  mm^rtorted  to  nne  un  made  v,  ^la^k-tie.  limner  given  in  star  for  Oct  2 

of  mail  started  to  pile  up,  made  overwhelming  flood  of  hospital-  honor  of  visiting  dignitaries  by  this  head*  “Goldwater, 

a  valiant  effort  to  forward  some  -4,,  nf  Ajr<4v:4.or,  Foreien  Minister  Manuel  Tello  "  „“*  n  -n, 

of  the  earlier  deliveries  but  in  Mexican  J^orei^  4Viinister  raanuei  leiio.  Party’s  Severest  Cntie; 

time  eot  the  flow  of  mail  shut  And,  on  the  lighter  side,  were  Turns  Out  to  Be  a  Real  Asset 

off  hv  makimr  n  rrersonnl  anneal  Reason  for  the  trip  was  the  »  Special  exhibition  of  nding  Campaign.” 


of  the  earlier  deliveries  but,  in 
time,  got  the  flow  of  mail  shut 


off  hv  makinir  a  nerwnal  anneal  iveason  lor  me  imp  was  me  “  - -  -  m  i^ampaign. 

to  Postmaster  General  Arthur  elaborate  celebration  in  ^"d  a  bull  fight;  a  two-day  xhe  next  morning  a  story 

Summerfield  ^he  country’s  history.  A  continu-  swing  to  the  beach  at  Acapulco,  written  by  free-lance  writer 

.  .  ,  ,  ous  fiesta,  which  included  a  fast-  ^*^d  the  guided  tours  of  nearby  George  McMillan  from  Aiko, 

Ihe  situation  today:  the  mail  official  and  un-  famous  places  like  Cuernavaca,  s.  C.,  for  the  Washington  Pto 

arrives  here  from  Cuba  but  only  official  events,  marked  the  150th  Taxco  and  the  Pyramids.  said:  “The  Augusta  Chroiuik< 

a  trickle  ever  reaches  its  des-  anniversary  of  Mexico’s  inde-  Newsmen  on  the  tour  included  which  has  been  touting  the  GoW- 
tination.  Members  who  also  are  pendence  from  Spain.  this  writer  and :  water  appearance  all  week  .  •  ■ 

tenants  of  the  Press  Building  Also  on  hand  were  ranking  Joseph  Carter,  Newsweek;  PUt  the  number  (of  people)  ^ 
sometimes  are  unlucky  enough  fj.  S.  officials,  including  Secre-  Paul  Healey,  New  York  Daily  1,000,  but  a  close  estimate  wooW 
to  get  some  of  the  mail  when  tary  of  State  Christian  Herter,  News;  John  V.  Horner,  Wash-  {Continued  on  next  pagt) 
60  EDITOR  ac  PUBLISHER  for  October  15,  19« 


\irould  Jackie  Kennedy  Join  the  Colunmists? 


By  Mary  Norris  Munrof' 

Washington  year-old  Caroline  and  a  second 
Will  the  world  of  newspaper  child  expected  in  December)  and 
columnist?  acquire  another  in-  wife. 

habitant  if  Mrs.  Jackie  Kennedy  Mrs.  Kennedy  has  held  two 
makes  it  to  the  White  House  of  four  planned  meetings  with 
with  her  husband?  lady  members  of  the  Washing- 

Mrs.  Kennedy  recently  has  ton  press  corps  (and  from  else- 
started  doing  a  weekly  column,  where  if  in  the  city).  The  for- 
idikh  is  distributed  free  by  the  mat  is  simple: 

Democratic  National  Commit-  Guests  arrive  at  4  p.m.  at  the 
tee.  At  a  tea-press  conference  in  Kennedy  “modest  mansion” 
the  Kennedy  Georgetown  home,  (“modest”  by  standards  of  other 
Mrs.  Isabel  Griffin  of  Griffin  w'ealthy  people  in  Georgetown, 
News  Bureau,  asked  her:  having  only  four  bedrooms  and 

“Would  you  consider  writing  being  worth  an  estimated  $70,- 
a  White  House  column  (but  not  000),  are  greeted  by  a  butler 
for  free)?”  hired  from  a  catering  firm 

Her  response:  (which  also  supplied  the  food 

“I  wouldn’t  want  to  commer-  and  beverages)  and  walk  out  to 


GREETINGS— Mrs.  John  F.  Ken¬ 
nedy  meets  Mery  Munroe,  wife  of 
E&P's  Washinqton  correspondent, 
at  the  door  of  her  Georgetown 
home,  for  a  tea-press  parley. 


chance  for  more  tea  and  some 
more  conversation,  on  a  more 
personal  plane,  with  the  hostess. 

Mrs.  Kennedy,  who  ran  the 
“Candid  Camera”  column  (in¬ 
cluding  taking  photos)  for  the 
defunct  Washington  Times-Her- 
ald  liefore  marrying  the  Senator 
in  1953,  is  more  nervous  with 
the  press  than  Mrs.  Pat  Nixon, 
a  former  school-teacher. 

Smiling  disarmingly,  she 
opened  up  by  saying: 

“Somebody  ask  me  a  simple 
question.” 

The  question  immediately 
showed  that,  no  matter  how 
hard  she  tries,  she  can’t  get 
away  from  the  subject  of 
clothes  when  she  talks  with  the 
press.  The  query: 

“What  color  is  your  dress?” 

Her  impish  response: 

“It  is  blue.” 

Then  ensued  a  discussion  as 
to  whether  or  not  it  was  teal. 


cialiie  on  the  White  House  a  smallish  garden  to  say  hello  staff  at  the  Democratic  Head- 

retlly.  But  this  is  a  decision  I  to  their  hostess  (or  be  intro-  quarters  then  gets  the  two- 

will  have  to  make  at  the  time.”  duced  by  a  campaign  aide,  if  dozen  or  so  reporters  present 
But  lest  Eleanor  Roosevelt’s  required).  headed  toward  the  French  motif 

fellow  columnists  start  losing  Mrs.  Kennedy  herself  presides  parlor.  Mrs.  Kennedy  sits  down  .  „ 

sleep,  Mrs.  Kennedy  made  it  at  the  tea  table,  having  first  in  front  of  the  fireplace  and  a  qH  a 

quite  clear  during  other  parts  gestured  in  the  direction  of  a  Q.  and  A.  period  of  almost  an 

of  a  question  and  answer  ses-  well-stocked  bar  (no  takers  hour  ensues, 
sion  that  .she  would  be  primarily  when  we  went). 

a  mother  (to  two  and  a  half-  Gladys  Uhl  of  Roger  Tubby’s  Following  this  session:  a 


Editorial  Writer 


make  400  look  more  accurate.”  had  an  answer  ready  before  the 
Along  came  the  Wall  Street  Congressman  spoke:  j-.  n  ^ 

Journal  (Oct.  4)  with  a  page-  “I  find  it  incredible  that  John  Wins  College  Grant 


one  dispatch  datelined  Augusta,  Moss,  in  addressing  journalism 
Ga.,  by  Alan  L.  Otten,  the  students  (in  Reno),  should  im- 
paper’s  political  reporter,  re-  pugn  the  ability,  industry  and 


Los  Angeles 
Two  southern  California 
newsmen  have  been  named  win- 


Finally,  one  and  all  agreed 
that  it  was,  in  fact,  turquoise. 

The  questions  turned  to  her 
busy  husband.  She  admitted  that 
she  doesn’t  “get  out  of  the 
house  much”  and  that  when  he 
phones  her  from  far-off  cities 
“the  only  things  I  have  to  tell 
him  are  the  things  I  read  about 
him  in  the  newspapers.” 

Had  her  young  daughter  seen 
herself  in  the  TW  film  made  by 


of  the  Haynes  Foundation  CBS  (Person  to  Person)  of  the 

wjter,  big  donations  of  dough  the  United  States  by  charging, 
to  GOP  coffers. 


.4NOTHER  DEBATE? 


,  i  t  u  Awards  of  Merit  in  Journalism.  Kennedys  at  home?  No,  because 

in  substance,  that  its  members  ^hey  are  Saul  E.  Halpert,  37,  don’t  like  for  her  to  watch 

are  being  h^winked  and  man-  of  North  Hollywood,  a  news  edi-  it  (TV).” 

?  tor  for  ABC  Television,  and  Isabelle  ^elton,  Washin^on 

dulled  by  handouts  from  Gov-  Norman  A.  Chemiss,  33,  editor  Star,  said  she  wasn’t  clear  about 


Pentagon’s  Murray  Snyder  press  agents 

has  challenged  his  tormentor,  , 

Rep.  John  E.  Moss  (D-Calif.), 

to  debate  Defense  Department  Daily  Is  Planned 

information  policies.  ^ 

Starkville,  Miss. 


of  the  editorial  pages  of  the  Kenney  s  position  on  a 


Rep.  Moss,  head  of  the  House 


A  six-day  morning  newspaper 


Riverside  Press-Enterprise. 

The  awards  will  enable  the 
two  newsmen  to  attend  the  Uni¬ 
versity  of  California  for  the 
academic  year  in  courses  of 


Special  Government  Informa-  j.  a'nnn  their  choosing  in  fields  other 

tion  Subcommittee,  called  Mr.  for  this  city  of  8  000  population  journalism  Each  grant 

Snvder  “one  of  the  hicrbe«t  nniH  promised  in  the  near  future  *  .  journalism.  Ciacn 

pS  agente  in  the  Pe^Ta^n  ”  William  Henry  Harris,  pub-  of  $10,000 

press  agents  in  tne  t'entagon,  nvo.#  maximum. 

m  a  speech  Oct.  8  in  Reno,  open-  ,?f  ri.  ■  v,  e 

m  National  Newspaper  Week.  u,’’*  r  T  ^ 

Mr.  SavdePs  title  is  Assistant  Hams  has  purchased  the  weekly  the  Council  Bluffs  (la.)  Non-  . 

Secretar\’  of  riefenco  fny  PiiKii,.  StarkvUle  News  from  Morris  pareil.  Radio  KOIL  in  Omaha,  Times,  bored  in  with  a  question 
wrexar>  ot  Defense  for  Public  __j  „ _ „ _ j  /t„  v  e»„„  «,oniVw.rsIiin 

Affairs. 


proposed  debate  between  herself 
and  Pat  Nixon.  Her  response: 

“This  really  is  no  time  for 
wives  to  be  debating.” 

Would  she  enlarge  the  re¬ 
stricted  White  House  social  cal¬ 
endar,  someone  asked? 

Perhaps  not,  was  the  reply. 
Reason:  any  President  in  the 
next  few  years  would  be  “too 
busy”  for  much  relaxation. 

Bess  Furman,  New  York 


and  Henry  Meyer  and  is  build-  Neb.,  the  Des  Moines  (la.)  Reg-  about  her  former  membership 
ing  a  staff  for  a  daily.  'The  Tribune,  and  the  in  the  Republican  party.  Mrs. 

paper  will  be  printed  in  the  Evansville  (Ind.)  Courier.  He  Kennedy  responded: 


modem  plant  at  West  Point. 


Mr.  Moss,  who  calls  his  panel 
the  Freedom  of  Information 
Committee,  charged  Mr.  Snyder 
»ith  “slight-of-hand”  “aimed  at 
conning  editors  into  thinking 

that  heaven  and  earth  were  Guild  Scales  Upped 
bring  moved”  to  dwlassify  a  San  Francisco 

■nountam  of  old  Defense  docu-  Minimum  wage  scales  of 


was  a  Nieman  Fellow  at  Har¬ 
vard  during  1958-59. 


Heart  Series  Awaril 


ments. 


My  family  was  Republican 
but  I  don’t  think  I  ever  could 
go  back  to  being  a  Republican 
again.  To  everyone  who  is  vul¬ 
nerable,  the  Democratic  Party 
offers  help.” 

Mrs.  Barbara  Milz  of  the  Her  wittiest  sally  caine  when 
„  $154.50  weekly  have  been  pro-  Atlanta  (Ga.)  Constitution  staff  she  was  asked  if  there  is  going 

Mr.  Moss  accused  Mr.  Snyder  vided  in  guild  agreements  with  has  been  named  a  winner  of  a  to  be  a  “Jackie  Kennedy  Week” 
Of  declassifying”  the  same  the  Sacramento  Bee  and  the  $500  Howard  Blakeslee  Award  (to  match  up  with  the  “Pat 
Pt^rs  twice,  in  press  releases,  Stockton  Record.  These  provide  for  a  series  on  open  heart  sur-  Nixon  Week”  held  by  the  GOP). 
WQ  of  taking  two  years  to  de-  pay  parity  with  San  Francisco  gery  which  she  wrote  for  the  Her  answer: 
over  on  his  promise.  and  Oakland  rates  for  upper  Augusta  Chronicle  last  Decern-  “It’s  a  good  idea  but  I’d  rath- 

Mr.  Snyder,  who  had  an  ad-  bracket  experienced  newsmen,  it  ber.  The  prize  is  given  by  the  er  have  a  Jack  Kennedy  week — 
'ince  copy  of  the  Moss  speech,  was  announced  here.  American  Heart  Association.  along  about  Nov.  8.” 

editor  6c  publisher  for  October  15,  1960 
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Courier 

{Continued  from  page  11) 


Courier  can  transmit  and  re¬ 
ceive  up  to  68,000  words  per 
minute  (figuring  7-8  letters  per 
word).  During  the  five  minutes 
alloted  for  transmission  during 
a  pass,  340,000  words  could  be 
sent  while  the  same  number  was 
being  received — a  680,000-word 
total,  which  is  three  average 
novels  or  two-thirds  of  the  New 
Testament. 

The  satellite,  which  orbits  the 
earth  once  every  106  minutes 
and  14  times  a  day,  is  expected 
to  stay  up  at  least  a  year.  An 
Army  spokesman  said  it  had  far 
greater  capacity  than  Score 
which  carried  President  Eisen¬ 
hower’s  Christmas  message  to 
the  world  in  1958.  The  spokes¬ 
man  revealed  that  Courier  is 
a  radio-relay  satellite  and  not 
a  “bounce”  operation  such  as 
Score. 

President  Eisenhower  used 
Courier  to  send  a  message  of 
peace  and  good  will  to  the 
United  Nations.  It  went  from 
Washington  to  Fort  Monmouth 
to  the  Satellite  to  Puerto  Rico, 
then  by  groundwire  from  Puerto 
Rico  to  Secretary  of  State 
Christian  A.  Herter  at  United 
Nations  headquarters.  New 
York. 

The  Army  calls  Courier  the 
forerunner  of  a  series  of  satel¬ 
lites  which  will  revolutionize 
worldwide  communications. 
Courier  is  on  frequencies  in  the 
ultra-high  range  never  before 
used  in  satellite  communications, 
and  in  a  relatively  clear  part  of 
the  radio  spectrum  free  from 
interference  by  other  man-made 
signals.  It  isn’t  disturbed  by 
natural  causes  such  as  magnetic 
storms  which  blanket  the  lower 
frequencies. 

The  successful  launching  of 
Courier  is  expected  to  be  follow¬ 
ed  soon  by  an  attempt  to  orbit 
a  Samos  reconnaissance  satel¬ 
lite  carrying  camera  equipment. 


jK. 
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Supreme  Court 
Declines  to  Hear 
Photo  Ban  Appeal 


The  Supreme  Court  of  the 
United  States  this  week  kt 
stand  a  rule  impo.sed  by  an 
Atlanta,  Ga.  judge  which  pro¬ 
hibits  picture  taking  and  r^ 
cording  of  interviews  on  side¬ 
walks  and  streets  adjacent  to 
the  courthouse. 

Cane  Tens  Ab^truct 

A  petition  for  a  review  of  the 
ban,  filed  by  the  Atlanta  News- 
papers  and  the  Georgia  Pr«i 
Association,  was  dismissed 
the  court  in  a  brief  order.  The 
court  maintained  that  in  itt 
present  context  the  case  is  too 
abstract  but  might  become  len 
so  if  a  newspaper  photographer 
;ain  w'ei"e  to  be  held  in  contempt  for 
violating  the  ban. 

The  order  was  issued  bj 
Judge  Durwood  T.  Pye  of  the 


OBSERVATION  POST — The  press  room  at  the  Fort  Monmouth  Army 
Signal  Research  and  Development  Center  looks  in  on  the  instrumenta¬ 
tion  room  where  Courier  is  tracked. 

In  the  planning  stage  is  “Ad¬ 
vent,”  an  Army  pixrject  which 
will  attempt  to  place  three  satel¬ 
lites  in  orbit  simultaneously,  all 
able  to  pick  up  and  .send  signals 
from  anywhere  in  the  world,  and 

in  communication  with  each  Montpelies,  Vt. 

other.  Vermont  has  nine  daily  news- _ _ _ 

Farther  in  the  future  is  the  papers  again,  with  resumption  Pulton  County"  Superior  "co^ 
possible  transmission  of  pictures  of  the  Montpelier  Daily  Post  as  durinc  the  November  19.58  trisl 
by  the  ,,ame  setup.  It  a  story  a  Boing  conceru.  S  toLer  Stoto  EewuuriSi 

broke  in  Australia,  this  outer  Backed  by  Henry  G.  Evans  of  missioner  T.  V.  Williams  on  a 
space  relay  could  conceivably  St.  Louis  as  editor  and  pub-  charge  with  larceny.  Judge  Pye 
send  the  copy  and  accompanying  lisher,  the  Po-st  brings  to  three  permitted  reporters  to  cover  the 
pictures  to  New  York  in  sec-  the  number  of  morning  dailies  trial  but  restrained  press  pho- 
onds.  in  the  state.  tographers  and  radio  and  tele 

Mr.  Troan  predicts  that  some-  The  paper  was  forced  to  shut  vision  newsmen  from  usiny 


Xinjr  b 
ton  to 
(onpleti 
market. 


roc  G 

for  stal 
Virginii 


WA.\T 
onrapai 
Dailiee 
*  HAN 
iitersid 


^.Y.  Giiihl  Unit 
Sets  Strike  Deailline 

By  unanimous  vote  Oct.  10 
the  Sew  York  Joumal-Ameri- 
tedunit  of  the  Newspaper  Guild 
of  New  York  authorized  a  strike 
■jnless  a  'Utisfactory  contract 
was  negotiated  by  Oct.  31. 

The  management  of  the 


Hearst  evening  and  Sunday 
paper  estimated  wage  demands 
requested  by  the  Guild  would 
cost  $900,000  a  year.  Magnus 
Bredenbek,  J-A  copy  reader, 
chairman  of  the  unit,  said  the 
union  asked  $200  a  week  mini¬ 
mum  for  reporters  and  rewrite- 
men  to  bring  wages  up  to  those 
paid  in  PR,  TV  and  radio. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


announcements 

Setcupaper  Broker* 


ANNOUNCEMENTS 

Newtpapers  For  Sale 


r.  The  not  the  down  peyment  that  UNOPPOSED  DAILY 

in  its  b«r»  the  newspaper — it’s  the  person-  !  r  iki  itlim/tct 

L  tlky  and  ability  of  the  buyer.  This  AVAILABLE  IN  SOUTHWEST 

IS  too  j,  we  insist  on  personal  contact  ,  i„  ,  town  of  14,000,  this  property 
le  less  “<>>"?•„,  ownerrtlip  (nearly 

raohsr  IT^ilGHNER  AGENCY  50  years),  it  the  only  daily  in  county 

Bos  192  Mt.  Pleasant,  Mich.  .  .  •;  over  30,000. 

'  U  j,  j  -,1.  j-  In  th*  3.000-circulation  class,  owner 

SALiS-PinU  HASES  handled  with  dis-  ,  averaged  over  $30.0<>0.00  annually. 

Hinee.  Publishers  Serv-  ,  Excellent,  experienced  iiersonnel  aver- 
ite.  Box  313-,  Greensboro,  N.  C.  .  over  12  years;  never  any  labor 
iBTv  xmi'GOAOiro  oonoim'nx'o  problems.  All  opposition  paiiers  put  osit 


ANNOUNCEMENTS 

Netotpapers  For  Sale 

CALJPORNIA  RURAL  EIXCLUSIVB 
weritly  newspaper,  exceptionally  fine 
plant,  steady  growth,  isolation  from 
competition.  Operating  profit  121,000. 
Down  payment  226,000.  Jos.  A.  Sn:^er, 
Newspaper  Broker.  2234  E.  Romneya 
Dr.,  Anaheim,  Oalif. 

BEAUTIFULLY  located  Southwest 
Michigan  weekly  in  highly  desirable 
area.  In  $34.0U0-gros8  class.  Price 
$40,500  including  excellent  building. 
Good  terms.  Write  fully,  plea.se.  DIAL, 
15  Waverly,  Detroit  3,  Mich. 

MISSOURI  DAILY  IN  GROWING 
City,  rich  area.  JIOOM.  moderate  down 
imyment.  Bailey-Krehbiel,  Box  396. 
Salina.  Kansas. 

MOST  PROFITABLE  EXCLU.SIVE 
weekly  of  its  size  in  California.  Cur¬ 
rent  gross  $62,000,  earned  $25,000. 
Building,  fine  plant,  receivables,  only 
$23,000  down.  Jos.  A.  Snyder,  News- 
)>aper  Broker,  2234  E.  Romneya  Dr., 
Anaheim,  Calif. 


weekly 

weekly 

weekly  &  job 
small  daily 
trade  journal 
met-weekly 


$  25,000* 
45,000* 
22,500 
115,000* 
17,500* 
75,000* 


ite.  Box  3132,  Greensboro,  N.  C. 


of  the  .UUZ.  NEWSPAPER  PROPERTIK  blSTnesa 


[kan  Sellers,  625  E.  Main,  Mesa.  Ariz. 
Affiliate  of  Cummins  Trust. 


This  newspaper  has  modem  equip¬ 
ment  throughout,  an  up-to-date  winter 
and  summer  central  air-conditioning  in 


Cob-  buyers  and  sellers  in  California  i  offices  and  mechanical  and  press  rooms ; 

•  on  .  Paine,  who  provides  ^  premises  sprinklered.  Operation 

.  on  I  OTipIrta  wonomic  repo^  on  ^h  covers  over  5,500  square  feet  net  rental 
Pyt  SHJ**;,  Vf  '  leoae  for  $175  per  month  .  .  .  adequate 

rertht  0-  Upland.  Calif.  storage  for  ^e  and  one-half  earn 

S  ph,k  CONnDI^TIAL  INTORMATION  ;  "^^j^/'^ewspaper  is  located  in  a  town 

d  tel*,  w  n®"cr  Newspaper  Properties  ^^at  has  an  exceptionally  bright  eco- 

a  tel^  w.  H.  Glover  Co,,  Ventura.  Calif.  |  „omic  outlook  with  a  definite  plan  for 

ntlTIf  wtrg'rt'RM  lUirwqpAPinjq  industrial  growth  in  the  near  future, 

side  or  .  .W^TEKN  NEWSPAPB^S  Owners  to  dispose  of  this  property  be- 

^  cause  of  other(family)  inUr^i 

SZ:  »n  excellent  opportunity  for 

fbOM  KJSystone  3-1361, _  person  wanting  to  invert  in  a  prop- 

MAY  BROTHERS.  Binghamton,  N.  Y.  i 

EiUlilished  1914  Newananers  bonvht  "  y'®'*  “  substantial  return 

uusurneq  19H.  ive^pa^rs  bought  .  investment.  This  is  a  clean  opera- 
!9  ind  sold  without  publicity  |  ^  that  haTsub- 

"  . -i.1.  ss’i*'  -e 

*  nX’  ?'"®*’.  1^1*1^®™  trees”  sale,  and  is  not  a  "steal";  this 

rANBll  Box  3132,  Greensboro.  N.  C.  newspaper  has  an  exceedingly  high 

show-  YOU  CANT  beat  midwest  news^per.  th. 

l’tou‘s‘t"-  SkS^“cttv  lo^’  ab^  a.^. viable  .  .  .^  oid,^^ 

Men-  St.,  Sioux  City,  lowa.  _  selected  principals.  Price:  $278:000. 

'  f  the  *  ★  the  "GOLDEN  RULE"  is  our  ^ 

assiada  JJJ  pnMPlTCATVn  path'^rm  '  '’the'™'*®,  no  consideraUon.  Inquiry  is 
n  Hur-  of  tadlc,  „  ^  PATTERN  I  invited  unless  purchaser  can  make 

govern-  !c?^CO..“?NC..^4o'8"^s!^‘lEnita*^Dy.;  j  brSfer?"X!^”’ 

ed  $30,-  aty.  Fla.  ‘’^^"asif'^lor  &  PuWishsr. 


PAUL  H. 

CHAPMAN  COMPANY , 

INCORPORATED  ! 
MBUHA  BROKERS  | 

P'ea.'ie  address :  I 

11S2  W.  Peachtree  St.  I 

Atlanta  9,  Ga. 


ANNOUNCEMENTS 

Newtpaper*  Wanted 

TEXAS  WEEKLY  vranted  oo  Isaaa- 
buy  arrangement  by  young  Tsixan 
Journalist.  Box  135.  Editor  &  Pulk- 
Usher. 

SUCOCESSFUL  DAILY  EDITOR  and 
I  publisher  has  opportunity  to  sell  his 
under  10,090  newspaper  and  seeks  to 
buy  daily  with  10,000  to  20,000  circu¬ 
lation.  Has  10-year  record  for  building 
sound,  aggressive  local  newspapers  in 
two  markets.  Strong  financial  re¬ 
sources.  All  replies  in  confidence.  Box 
268,  Editor  &  Publisher. 


Bluine**  Opportunitie* 

I  REFINANCING  —  small,  100-year-old 
Daily,  (Start  Area  2.  Will  give  first 
I  mortgage  for  $60,000  loan.  Box  147, 
Editor  &  Publisher. 

Loan*  and  Financing 

LOANS  NEGOTIATED— $200,000  and 
'  up.  for  expansion  or  purchase  of  news¬ 
papers.  radio  and  TV  properties.  PUB- 
j  LISHERS  SERVICE.  P.  O.  Box  3182. 
j  Greensboro,  North  Carolina. 

j  NEWSPAPER  SERVICES 

Press  Engineer* 

Newspaper  Press  Installations 
I  MOVING— REPAIRING— TRUfTKINO 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 

I  56-59  Frankfort  Street 

!  NEW  YORK  38.  N.  Y. 

I  BArclay  7-9775 


Dim,  Anaheim,  Calif,  Day  or  Nite. 
FlMiie  KEystone  3-1361, 


ind  sold  without  publicity 

0  ^LES-PURCnASES  handled  with 

liioytion.  P.  T.  Hines,  Publishers 
PANBll  Box  3132,  Greensboro,  N.  C. 

show-  YOU  CAN’T  bent  midwest  newsiiapers 
Ray,,  for  lUbility.  HERMAN  KOCH,  2923 
./  lirginia  St.,  Sioux  City,  Iowa. 


'  a  minimum  down-imyment  of  $90,000.00 
I  in  caah  .  .  .  nothing  leM. 

No  prospectors,  curiosity  seekers  or 
I  brokers,  please. 


I  NEW  ME’XKD’S  largest  Weekly,  plus 
I  two  r.mall  Weeklies,  one  plant;  also 
job  shop.  $2.>M  cash  for  controlling 
I  interest.  Coriioration.  Write  10908  Cor- 
!  dova,  N.  B.,  Albuquerque.  New  Mexico. 

i  2  SUBURBAN  FLORIDA  East  Coast 
I  weeklies.  Grossed  $36,000  1959,  will  go 
j  over  $45,000  this  year.  Has  Duplex, 

I  14  Lino.,  etc.  Owner  ill,  must  sell.  No 
'  job  work,  all  newspaper  revenue.  Ask- 
I  ing  $.50,000,  terms.  Write  Newspaper 
j  Box  158,  Miami  57,  Fla. 

Newspapers  Wanted 

SEASONED  I  SUCCESSFUL  1 1 
Trio  of  newspapermen  with  66  aggre¬ 
gate  yean  growth  in  publiahing  in- 
I  dnatry  seek  daily  or  weekly  owner 
with  management  and  profit  problems. 
'  Management  eoQierience  in  every  Im- 
{  portant  phase;  narw  printing  proceeaes. 
I  contract  nagotiations,  circulation,  re- 
I  tail  and  national  sales  and  promo¬ 
tion.  Convincing  references.  Eventual 
ownership  intended.  Reply  in  com- 
,  plete  confidence.  Box  182,  Editor  & 
I  Publisher. 


NEWSPAPER  ERECTORS.  INC. 

Eh-ecting-Planning-Repeir 
P.O.  Box  124,  Islip,  New  York 
Juniper  1-8074 

Erecting  by  Paid  F.  Bird,  Gen’l  Mgr. 


Newspaper  Presses  and  Conveyors 

'  THE  EDWARDS  TRANSFER 

!  C!0..  INC. 

!  1100  Ross  Ave.  -  1315  Ashland  St. 
Dallas  2,  Texas  Riverside  1-6363 

1  ERECTING,  DISMANTLING, 

TRUCKING.  REPAIRING. 

I  AND  PROCESSING 

;  Serving  the  South  and  S.W,  since  1900. 


UPECO  INC. 

Move — Erect — Anywhere 

SPECIALIZING  IN 
I  NEWSPAPER  PRESSES 

Lyndhurst,  N.J. — Phone  GEneva  8-3744 

j  NEWSPAPER  PRESS  INSTALLA¬ 
TIONS,  moving  and  repairing.  World- 
I  wide  installations.  W.  E.  Stanley  Oo., 
I  Fox  Lake,  Ill.  Justice  7-5061. 


Box  330,  Editor  &  Publisher. 


i  CALIFORNIA  EXCLUSIVE  RURAL 
ncluded  tSw WEEKLY  Good  plant,  good  farm  area. 

t  BANfVinl?  A^*r-  I  $10,000  down  includes  receivables.  Jos. 

*1WN00(7K  37C9.B  Arlington  Ave.,  |  a.  Snyder.  Newspaper  Broker,  2234 
‘Wilde,  t-alif.  R,..  TV,  rtoii* 


Newspapers  For  Sale 


j  N  I’f  Arlington  Ave.,  i  a.  Snyder.  Newspaper  Broker,  2234 

*^‘°®’  Calif- _  1  East  Romneya  Dr..  Anaheim.  Calif. 

Newspaper  Appraisers  CHART  AREA  2  DAILY  , 

riV.  Exclusive,  operation  grossing  $700,000.  I 

iMus^ns  of  newspapers,  subsidiaries,  '  circulation  15M  net  paid,  excellent  I 
radio  and  syndicates — for  '  plant.  Priced  near  gross.  Principals 
■**“d  other  purposes.  More  than  200  ,  deal  only  with  LAWYER.  Box  188 
*  *I  States  to  date.  Comprehensive  I  Editor  &  Publisher. 

I2J8U  submitted.  By  mail  if  desired.  !  - - - - 

wiufiad  expert  court  witness.  i  FOR  IMMEDIATE  ACTION,  price  has 

A.  S.  VAN  BENTHUYSEN  '  reduced  $10,000,  to  $160,000  on 

*•4  Ocean  Avenue,  Brooklyn  26,  N.  Y.  I  Prize-winning  weekly  and  shopper  com- 
for  the  '  bination  in  Sacramoito  Valley.  Above- 

I  18  7110  Newspapers  For  Sale  commercial  vol- 

1  $o,dW  -  ^  umo  29%  down,  and  will  consider  sell- 

*at*ni  weeklies  enH  Weilie.  even,  !  *tth  option.  Don  O.  Matchan, 

furioM  Ife-  L.  STOLL  &  ASSOctI  ^ 

lunw-  HJB.  Suite  600-601.  63*1  Hollywood  _ 

inOUDCe’  It*  Angeles  28,  California. 

rraphen  hkhi-nbt  operation 

:.„erth*  CALIFORNIA  EXCLUSIVE  I  „  ,  , 

overw  Daily  non  down  '^®  °*®''  »«Bi-wkiy  voi.-pay  op- 

leadeB-  ■.e-.  ■  q>/U.UUU,UWVyiN  eraUon  southern  Calif.  $36,000  net  first 

V—  !T***°-  ,*ell-establiAed.  in  diveraified  half  1960  plus  heavy  owner-withdraw- 
'rapn***  town,  sound  profitable,  good  als.  Fine  plant,  axe.  lease.  Should  gross 

e  (»ttrt-  Cl.*®*  auicJtlr.  Joe.  A.  Snyder.  |  $600,000  this  yr.  $600,000  with  29% 
J™^per  Broker,  2284  E.  Romneya  down.  Don  C.  Matchan.  TTie  Krause 
Aiisheim.  California.  i  Co.,  iso  Main  St..  Los  Altos,  CWif. 
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EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  .\REA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENT1FIC.4T10N 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


M/ 

AN 


UaUIDATION  SALE 

CIEVEUND  CALL  and  POST 

CLEVELAND,  OHIO 


Composing  Room 


Press  Room 


PRESSES 


LINOTYPES  SACRIFICED 
Plant  Being  Liquidated 


le-pa^e  DUPLEX  TUBULAR,  2  to  1 
model-complete  stereo-AC,  drive. 


•  EXTRA  SPECIAL  • 


2-unit  GOSS,  23%"  End  Feed  Complete 
Stereo-AC,  drive. 


INTERTYPES 


Model  G-4-2  #17194  Gas  3/90-1/72-2-30 
Magazines,  Quadder,  Saw,  6  Mold  Disk 
30  em  Molds,  Feeder. 

Model  C-4  #16816,  Gas,  Quadder,  3/90 
Pull — 1  upper  and  lower,  split  maga¬ 
zines,  front  delivery.  4  Molds. 

Model  C  #14198.  Gas.  3/90  Full  maga¬ 
zines,  Quadder,  Feeder.  Stick  attach¬ 
ment.  3  Molds. 

Model  C  #4629,  Electric.  Feeder,  2/90 
Pull — 1  upi>er  and  lower,  split  maga¬ 
zines,  3  molds. 

Model  A  #2718,  Gas,  fast  roof.  Feeder, 
1/90  Full  magazine. 


2  Model  30  Mixers  72-90  channels :  2 
Model  30  Mixers  72  Channel;  all  with 
magazines,  all  have  six  mold  disks,  gas 
pots,  saws,  blowers  and  quadders.  Ex¬ 
cellent  condition.  Also  2  Model  8  Lino¬ 
types,  with  magazines.  Gas  Pots.  Ail 
have  110  volt.  60  cycle,  3  phase  A.  C. 
motor  equipment.  Available  are  .Ik 
fonts  of  type  including  Bodoni,  Gothic, 
Vogue,  Kamak,  Cairo  and  others. 
Many  odd  sorts,  sorts  cabinet  and  a 
big  inventory  of  spare  parts  and  tools. 


I  24-page  DUPLEX  TUBULAR.  2  to  1 
{  model-complete  stereo-AC,  drive. 


8-page  DUPLEX  TUBULAR  DECK. 
Roll  Arm  Brackets-Upper  Fortner. 


8-page  GOSS  COMET  FLATBED.  AC, 
drive-quarter  and  half-folder. 


2-Cutler-Hammer  76  H.P.  AC,  Drives 
w/Parallel  Control  Panels. 


SCOTT  MULTI-UNIT  22% 

4  or  5  Unit  Press  with  a  rtrwriUi 
Unit  and  extra  Color  Cylinder— SOOffT 
Heavy  Duty  3  to  2  Double 
with  C-H  Conveyors — SIXITT  I  Ais 
Reels  with  Jones  Tensions— Trsck^ 
Tumtablee,  Steel  Floor  Plate.  Lisr 
PRESS  located  at  BOSTON  HXRaijl 
TRAVBI,ER. 

TERMS  for  immediate  reinovill 


U! 


Donnelly  Printing  Co. 

I  St.  Louis.  Mo.  Colfax  1-1111 
Arthur  M.  Donnelly  or 
L.  L.  Floerchinger 


ACCESSORIES 


26  Fonts  of  Intertype  mats. 

Full  and  lower  split  magazines. 
Teletypeeetter  Perforator  and  Key  Board 
— complete  unit. 

Reid  Magazine  Rack. 


LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erector” 

11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  6-0610  TRiangle  7-3871 


THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles — $84.60  to  W7.50.  fob  Elkin. 
Write  for  literature.  L  &  B  SALES 
COMPANY.  113  West  Market  Street. 
Elkin.  North  Carolina. 


DUPLEX  MEHTIOPOUTAN  2t»/ir 
Up  to  21  Units — 6  Color  Oylind«»-t 
Folders  with  Upper  Formers— i  Drhe 
— End  Feed  or  on  Suhstrueture 
Arm  Reels.  Available  as  result  of  1|» 
chanical  Merger  of  St.  Louis  GU» 
Democrat  and  PoetJMspatch. 


Plant  Being  Liquidated 


Press  Room 


ELROD 


Model  F  #2922Ee  Electric,  with  10 
Molds,  Tool  rack  and  tools. 


LUDLOW 


SCOTT 

3/2  Double  Folder  22% 


48  PAGE  GOSS 
NEWSPAPER  PRESS 
Available  Immediately 


6  UNIT  SCOTT  23-9/16* 

2  Double  Folders — 2  AC  Driva.  U 
cated  Knoxville  Journal. 


Plat 
— $i 


HOE 

Z.  Arch  &  Vert  Units 


22^  em  #10018,  Electric,  complete  with 
36  fonts.  2  Cabinets,  Self  centering 
stick,  extras. 


WOOD 

4  Automatic  Pasters 


PRESS  ROOM 


HOE 

4  Superspeed  Units  &  Folder 


Goss  Three  Deck.  Doable  Width  #1184 
with  2  folders — 22%"  cut  off.  complete 
with  60  H.P.  A/C  motor  and  chain 
drive. 


JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.  New  York  17.  N.Y. 


3-deck  double  width.  24  pages  straight. 
48  pages  collect.  Color  deck  for  color 
on  covers  and  backs.  23  9/16"  Cut-off 
now  printing  on  66*^"  paper.  Set-up 
to  print  tabloids.  220  volt,  3  phase.  60 
cycle  60  H.  P.  drive  motor,  5  H.  P. 
inching  motor,  A.  C.  current.  Cutler- 
Hammer  controls.  8  stations.  Bull-Horn 
Lock-Up.  20C0  gallon  storage  tank  and  j 
pump  for  black  ink.  High  speed  quar- 
terfolder  available  as  well  as  complete 
stereo,  including  gas  fired  metal  pot 
and  controls,  pony  autoplate,  etc.  and 
double  page  casting  equipment.  Spare 
60  H.  P.  drive  motor.  Quick  sale  neces¬ 
sary  call. 


DUPLEX  METTROPOLITAN  2l%* 

4  and  6  Unit  Preaaea — Double  FoUn 
AC  Drives — Located  Staten  Island  U 
vanee — Charlotte  News. 


18  Pig 

feel 


3  UNIT  HOE  22%" 

With  Reversible  Unit — Color  Cjriiidt 
3  Panooast  Color  Couplee — AC  Dfiw- 
Reels  and  Pasters.  Located  JaeW 
ville  Tlmee-Union. 


I  11/2 
pre 
tor 


Wood  Pony  Autoplate  with  Vacuum 
Back. 

Goss  Curved  Plate  Router,  3  Ton  ijot 
with  pump,  Sta  Hi  Scorcher. 


MAT  ROLLER 


Full  page  Super  Duty  Duplex. 


ENGRAVING  DEPT. 


Page  size  Vacuum  printing  frame  with 
double  carbon  pedestal  lamp. 

Master  Line  water  plate  cooler, 
Wimmer  &  Marquardt  page  size  gas 
burner,  metal  dusting  bin,  plate  wash¬ 
ing  sink,  whirler.  Master  Etcher. 


HOE  4-DECK  32  PAGE  PRESS— 23% 
cutoff.  %  and  %  fold.  (2)  40  HP 
and  (1)  25  HP  motor  drives,  control 
panel.  Now  running.  Will  ^1  com¬ 
plete  with  all  stereo  equipment.  Avail¬ 
able  January.  VALLEY  TIMBS-NEWS. 
West  Point,  Georgia. 


Donnelly  Printing  Co. 

St.  Louis,  Mo.  Colfax  1-1111 
Arthur  M.  Donnelly  or 
L.  L.  Floerchinger 


3  UNIT  HOE  22%' 

With  Color  Cylinder — ^End  Tt4~l^ 
Drive.  Located  Lebanon,  Pa 


2  UNIT  HOB  22%' 

End  Fed — AC  Drive — Stereo.  Loom 
W.  Lebanon,  N.  H. 


I  3  ■ 
cor 
cor 
mai 


16  PAGE  DUPLEX  TUBULAl 
Complete  Stereo — AC  Driva  LocMd 
San  Diego,  Calif. 


pur 


Two  Quarter-Page-Folders,  one  Right 
and  one  Left  Hand. 


DUPLEX  MODEL  E  PRESS,  new. 
used  50  times,  guaranteed  new.  Com¬ 
plete.  push-button  drive.  George  C. 
Oxford,  Box  903,  Boise,  Idaho. 


i  Goss  totally  enclosed  curved  router 
1  Model  55-F  23  9/16"  length. 


2-MODEL  AB  DUPLEX  FLATBIK 
Located  Sanford,  N.  C.  and  SaK  Uh 
City,  Utah. 


Ho 

for 


MISCELLANEOUS 


16  X  26"  Potter  Proof  Press.  j 

Toledo  Trimmer  Saw.  I 

Nolan  Remelt  Pot,  1  ton,  with  8  water 
cooled  molds. 

Morrison  Slug  Stripper. 

Rouse  Power  Miterer,  extension  gauge. 
Steel  Turtles. 

Steel  Stereotype  Chases. 


EQUIPMENT  AVAILABLE 
DEC.  1960 


Deposits  now  being  taken  on  any  se¬ 
lected  items.  All  machinery  now  in 
operation.  Your  inspection  is  invited. 


Please  contact 
S.  Puntolillo  or  A.  Spinola 


UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

"UPECO" 

750  Valley  Brook  Ave. 


Lyndhurst,  N.  J. 

Geneva  8-3744-47-49 


CLASSIFIED 


Advertising  Rates 

"SITUATIONS  WANTED" 

I  Payable  with  order  I 

4-tii«e$  _ 55t  ptr  line 

3- times  _ 70c  per  line 

2- times  _ 80e  per  line 

1- time  _ 95t  per  line 

Add  25c  for  box  service 

"ALL  OTHER  CLASSIFICATIONS" 

4- times  _ $1.00  per  line 

3- times  _ $1.15  per  line 

2- times  _ $1.30  per  line 

1-time  _ $1.45  per  line 

DEADLINE  FOR  ADVERTISING 
Wednesday,  noon 

Count  30  characters  per  line 
(No  abbreviations) 

Boxholders'  identity  held  in  strict  con¬ 
fidence,  and  all  replies  mailed  each  day 
as  they  are  received. 

Editor  &  Publisher 
Co.,  Inc. 

1475  Broodway,  New  Yorli-36.  N.Y. 
Telephone  BRyont  9-30S2 


GEORGE  C.  OXFORD 

Box  903  Boise.  Idaho 


Q03S  COMET 
Located  Shippnnsburg,  Pa.  AvailiUi 
Immediately. 


STEREOTYPE 


IFonfed  to  Buy 


WANTED:  8-page  Dnplex  or  Goss  flat¬ 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  NORTHERN  MACHINE  WORKS. 
323  No.  4th  St.,  PhiladelpUa  6.  Pa. 


WOOD  JUNIOR  AUTOPLATK 
Right  and  Left— AO — Vaauum  Back 


WOOD  STANDARD  AUTOSHAVB8 
WOOD  PRERBGISTER  MACHWI 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
rELETYPESETTER  EQUIPMENT 
Ludlowa — Elrodn — Mat  Rollers 

COMPLETE  PLANTS 


8  and  10  TON  KEMP  IlOOKSION 
POTS — Complete  with  Carboretors 


260'  JAMPOL  PTATE  <X>NVKT(» 
16'  JAMPOL  Raised  PlaU  Retnn 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  CHy  6.  Mo 


MAILROOM 

2— JAMPOL  BUNDLE  PUSHBS 


Li  notypes — Intel  types — Lodlows 
PRINTCRAFT  REPRESENTATIVES 
37  Warren  St.  New  York  7,  N.  Y. 


2— DOCK  DISPATCH  BELT  OTN- 
VIDfORS  and  12  Teleaeopie  Ueiet 


LINOTYPES 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEaiEO  EQUIPMENT 


12  M( 

pai 


4W( 


2Ty| 
I  Va 
8Sq 


3  Ai 
Mi 


Afai 


MODEL  SO  MIXER.  NO.  61*** 


BEN  SHULMAN  ASSOCIATES 


2/90-2/72-VM  —  •  ■■f: 

ElGctri?  Pot.  Mamtoh  Pecte.  AC 
Motor. 


60  East  42nd  St.  N.Y.  17  OXford  7-4690 


BEN  SHUUUN  ASSOCUB 


ROLL  STAND.  67  or  68-inch  web. 
.36-inch  diameter  rolls.  Mount  Holly 
Herald,  Mount  Holly,  N.  J. 


60  East  42nd  8t.,  N.  Y.  17 

Oxford  7-4690 

EDITOR  at  PUBLISHER  for  OctoE>er  15,  19« 
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MACHINERY 

and  supplies 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


I _ I  ’ - :: — ^ ^ ^ - — 

AdminUtrative  Circulation  Di$ploy  Advertising 


LIST  OF  USED 
PRINTING 
EQUIPMENT 
FOR  SALE 


I  Plate  Shaver — finished  plate 
—size  I6"x20". 


NEWSPAPER  i 

PRODUCTION  ' 

MANAGEMENT 

Excel  lant  career  opi>ortuiUt)r  with  top 
Daily  publication  for  a  man  who  it 
ambititm.  tanaeioua  and  hard  workinK- 
Will  be  trained  in  all  phaaes  of  newa-  ; 
paper  production  management  including  , 
labor  relatione.  Prefer  previous  ex¬ 
perience  in  craft  or  management  of 
small  Dailies  or  Weeklies  plus  college. 
Pleiue  state  complete  details  including 
salary  requirements.  Box  180,  Editor 
h  I^blisher. 


WANTED  —  GENERAL  MANAGER. 
We  have  an  unusual  opening  for  a 
newspaperman  with  a  bwt  for  man¬ 
agement.  Opportunity  to  gain  part 
ownership  owt  of  esimings.  We^y 
group  in  midwest,  exceilently  located. 
Write  me  c/o  Boot  215,  Editor  A  Pub¬ 
lisher, 


RELIABLE,  SOBESl  YOUNG  MAN  for  . 
district  manager  evening  and  Sunday  ! 
in  Southwest.  Prefer  single  man  with  : 
one  to  three  years  experience.  Please  I 
write  in  full  detail.  Voyle  Kendall, 
Farmington  (New  Mexico)  Tlmea.  : 


DISTRICT  CIRCULATION  MANAG- 
FR,  experienced,  promotion-minded. 
Daily  and  Sunday  newspaper  using  the 
Little  Merchant  Plan  in  Southern  Cali¬ 
fornia.  Many  fringe  benefits.  Box  250, 
Eiditor  &  Publisher. 

DISTRICT  MANAGER  for  evening  | 
newspaper,  over  25,000,  in  Chart  Area  ; 
2.  Congenial  working  conditions.  Little  I 
Merchant  plan.  Send  resume  and  ap-  ' 
proximate  wage  requirements  to  Box  I 
257,  Editor  &  Publisher,  All  replies  | 
will  be  held  in  strict  confidence. 


WANTED:  CTRCULATION  MANAG¬ 
ER  who  is  familiar  with  little  merchant 
plan  with  newspaper  of  11,000  circu¬ 
lation  in  southern  city  of  20,000  popu¬ 
lation.  State  experience  and  salary  ex- 
jiected.  Write  Box  259,  Editor  &  Pub¬ 
lisher. 


18  Pig  Molds  for  automatic : 
food  on  linotype  pots. 

I  1 1/2  Horsepower  air  com¬ 
pressor  complete  with  mo¬ 
tor  and  tank. 

I  3  Ton  metal  melting  pot  | 
complete  with  burner  and 
controls  for  natural  gas  and 
manually  operated  metal 
pump. 

I  Hoe  and  Co,  casting  box 
for  press  with  211/2"  cut-off. 


PUBLISHER  WANTED! 

Established  Weekly  in  attractive  com¬ 
munity.  A  challentce  and  opportunity. 
Salary  and  percentage.  Chart  6.  Reply 
Box  231.  Editor  &  Publiaher. 


WANTED 

PRODUCTION 

MANAGER 

Metro|>olitan  newspaper,  circulation  ex¬ 
ceeding  200,000  West  Coast,  seeks  expe¬ 
rienced  Production  Manager  for  newly- 
created  position.  The  man  desired  is 
I  obviously  employed  and  a  recognized 
I  authority  on  production.  Strictest  con¬ 
fidence  assured  all  applicants.  Write  in 
detail,  experience,  age.  education.  Engi¬ 
neering  degree  preferred,  but  not  es¬ 
sential.  Box  279,  Editor  &  Publisher. 


Artittt 


12  Mefal  Chases,  8  col.  by  20" 
page  size. 

4  Wooden  Desks 

2  Typewriters 

I  Vari-typer,  6  fonts  type 
8  Square  Linotype  Pig  Molds  | 

3  Automatic  Linotype  Pig! 
Molds 

A  fair  cash  offer  will  take  any  j 
of  this  machinery. 


ADVERTISING 

ARTISTS 

(who  like  to  sleep  late) 

Increased  linage  plus  inaugura¬ 
tion  of  roto  magazine  rails  for 
addition  of  two  or  three  men  or 
women  to  The  Washington 
Post  copy  service  department. 
Morning  newspaper  hours : 
mid-morning  to  early  evening. 
Layout  and  finished  art  BOTH 
required.  Salary  scaled  to  expe¬ 
rience;  present  top  minimum 
16th  year)  $130.50,  Write  and 
send  samples  (promptly  re¬ 
turned!)  to  Personnel  Manag¬ 
er,  TTie  Washington  Post, 
Washington  5.  D.  C. 


Circulation 


Classified  Advertising 

SALESMAN.  25-40,  with  miniraom  two  I 
yean  sacparlanoe  in  Aatonotive  and 
Real  Estate.  Service  eatablished  ae- 
coonts,  develop  new  bosinesa.  Growing 
Daily  Southern  Oalifornia  offers  sal¬ 
ary,  miiimlaNim  liberal  retirement 
plan  to  qua  lifted  man.  Box  8719,  BdKor 
A  Publiaher. 


WE  NEEK)  AN  EXPERIENCED  Clas¬ 
sified  Advertising  Manager.  We  are 
looking  for  a  man  wlw  is  now  doing 
a  good  job  but  in  second  spot  in  a 
dept.  This  is  a  chance  to  move  up. 
Fine  community — home  newspaiier  of  a 
group.  Write  A.  V.  Lund.  Dixon.  Eve¬ 
ning  Telegraph.  Dixon,  III. 


Display  Advertising 


j  A  STAFF  ADDITION  | 

I  DISPLAY  ADVERTISING  SALES- 
I  MAN  —  permanent,  opportunity-filled 
'  position  open  on  prize-winning  after- 
'  noon  daily.  We  seek  a  young  hustler, 
competent  with  copy  and  layout,  expe¬ 
rienced  in  selling  and  servicing.  Con-  | 
.  genial,  profemional  staff,  modem 
;  plant,  clean,  proeperous,  one-paper 
community.  We  pay  top  wages  with 
merit  raises.  Prefer  family  man  who 
want*  to  "stay  put”  while  getting 
ahead.  Write  details  of  training,  expe¬ 
rience,  backgroond  to  Kankakee,  Illi¬ 
nois.  Daily  Journal. 


8180.00  PER  WEEK  PLUS  BONUS, 
pension,  vacation,  hospital  and  surgical 
benefits  to  fully  experienced  saleaman. 
Past  growing  45,000  daily  in  Chart 
Area  2.  Ability  to  sell  most  important, 
but  layout  and  ct^y  writing  a  decided 
asset.  Write  in  confidence  complete 
resume  and  include  layout  examplev 
to  Box  197,  Editor  A  Publisher. 


I  eireulstion)  has  an  opportunity  for 
'  young  AdWrtising  Salesmen  that  is 
pisaantiy  employed  on  a  small  Daily. 
I  BxeeUent  opportiinity  for  advaneament. 

Writo.  giving  full  background.  Box 
I  144,  Editor  A  Pnblisbar. 


$$  GO  WEST.  FELLAH!  $$ 


Write  Wm.  McLean,  Ocala 
Star-Banner,  Ocala,  Florida. 

AH  machinery  usable  when 
removed  from  service. 


Editor  sc  publishe 


Bxparianoed  lat  or  2nd  man  in  Cireu- 
'  lation  Department  for  intareeting  and 
•  rewzuding  career  connection  in  sales 
with  snfaatantiai  company  carving  naws- 
^  papers  over  40  years. 

I  You  will  join  our  present  sizeable  field 
exeeutivo  force.  Poaition  is  srisried, 

^  with  ear  and  travel  expanse  fumitiied. 

j  In  your  reply  which  will  be  kept  con¬ 
fidential,  please  give  full  details  in- 
I  eluding  age.  education,  axiwrience, 
!  present  incoma.  etc. 

I  Box  226,  Editor  A  Publiabar, 


for  October  15,  1960 


Yes,  we’II  pay  Mg  money  to  someone 
experienced  in  shopping  news  display 
advertising  sales.  Dodge  thoaa  now- 
balls  in  ISieaon,  Aris.,  one  of  Amari- 
ca’s  fastest  growing  citiea,  where  cli¬ 
mate  is  Ung.  Give  complete  details  in 
letter — sU  confidential.  Must  have  car. 
If  you  can  sail  and  would  like  to  move 
ahead,  contact  Ootnmunity  Newspaqwra, 
40  W.  28th  Tucson,  Aris. 


LARGE  MIDWEST  NEWSPAPER  has 
rare  opportunity  for  a  hard-hitting  ad¬ 
vertising  salesman.  If  you  can  work 
hard  and  sell  hard,  we  can  assure  you 
a  bright  future.  Write  in  strict  con¬ 
fidence.  Box  222,  Editor  A  Publisher. 


THINK  THIS  AD 
OUT  CAREFULLY 

Due  to  fast  expending  met¬ 
ropolitan  area  and  crea¬ 
tion  of  large  parimstar 
shopping  centers  s^  areas, 
wa  are  looking  for  a  man 
who  has  a  good  mlas  back¬ 
ground  and  exparianoe  in 
organising  plannad  promo¬ 
tional  and  advertising  ae- 
tivHias  of  groupa  of  mer¬ 
chants.  plus  a  good  back¬ 
ground  in  retail  display 
advertising.  Tltis  spot  is 
open  on  largo  Eaatam 
daily.  If  you  are  the  right 
man,  send  full  piutienlars 
to  Box  196,  Editor  A 
PuMishar.  All  repliss  oon- 
fidantial. 


YOUNG  BtAN  AS  SALESMAN  of  Gen¬ 
eral  Advertising  in  a  large  Metropoli¬ 
tan  area  Eastern  newspaper.  Job  en¬ 
tails  calling  on  wholesalers,  brokers, 
ad  agencies,  etc.  Newspaper  experience 
necessary.  Advancement.  Write,  giving 
details  and  salary  expected.  Box  235, 
Elditor  A  Publisher. 


AD  MANAGE3R  for  six-day  afternoon 
Iowa  Daily.  $130  per  week  to  man 
who  enjoys  planning  and  selling.  Wit 
Ledbetter,  Daily  Journal,  Nevada. 
Iowa. 


Bureau  of  Advertising 
Retail  Workshop  Graduates 

If  you  have  participated  in  a  B.  of  A. 
Retail  Workshop  and  have  successfully 
appli^  the  principles  and  practices 
taught  there: 

If  you  are  looking  for  an  opportunity 
to  make  this  experience  pay  off  for  you 
where  it  is  ne^ed  and  wanted.  .  .  . 
Your  inqxiiry  will  be  most  welcome. 

Our  6  day-under  100,000  daily  is  lev 
rated  in  sunny  California  in  a  highly 
competitive  market  .  .  .  one  of  the 
fastest  growing  in  the  U.  S. 

Our  management  is  recognized  for  its 
modem  methods  and  consistent  prog¬ 
ress.  Salary  and  bonus  would  provide 
an  $8  to  $10,000  annual  income  to  start. 
If  you  think  you  might  like  to  grow 
with  us,  please  send  resume.  All  in¬ 
quiries  will  be  acknowledged  and 
treats  in  strict  confidence. 

Box  281  EMitor  A  Publisher 


EXPERIENCED  DISPLAY  AD  MAN, 
fairly  young.  Midwest  background. 
Ideal  conations,  benefits;  28,000  paper 
in  beautiful  Black  Hills.  Write  Don 
McDowell.  The  Rapid  CSty  Daily  Jour¬ 
nal,  Rapid  CSty,  S.  D. 


National  Advertising  Salesman 

The  Omaha  World-Herald  has  an  open¬ 
ing  in  its  National  Advertising  Depart¬ 
ment  for  an  experienced  advertising 
salesman.  Prefer  man  currently  han¬ 
dling  national  on  large  w  small  Daily. 
ESxperience  in  calling  on  the  grocery 
tra^  at  wholesale  level  )>elpful  but  not 
essential.  Five-day  week,  paid  vaca¬ 
tion  and  other  company  benefits.  Write 
complete  resume  of  your  experience, 
salary  requirements,  etc.,  enclosing 
photograph,  to  Mr.  W.  T.  Swisher, 
National  Advertising  Manager. 

THE  OMAHA 
WORLD-HERALD 
Omaha  2,  Nebraska 


SALESMAN  for  display  advertising 
I  staff  on  newspaper  in  bmutiful  north- 
I  eastern  New  York  State  smMl  city: 

must  be  qualified  as  copy  writer,  lay 
I  out  man  and  salesman.  Give  educa¬ 
tion,  experience,  references.  Write  Box 
I  269,  Eiditor  and  PuMisher, 


65 


HELP  WAiNTED 

HELP  WAITED  , 

HELP  WANTED  , 

Display  AdvartUing 


TOP-NOTCH  ADVTG.  SALESMAN  to 
play  an  important  role  in  8-man  sales 
ttaff.  Salary  and  bonus,  plus  other 
advantaKes.  Write  Dick  Day.  Tallahas¬ 
see  Democrat,  Tallahassee,  Florida. 


Ea)ITOI^-NUCLE;AR  FIELD:  Estab¬ 
lished  publiahing  firm  seeks  chief  edi¬ 
tor  with  thoreugh  knowledge  and  \ 
crusading  enthusiaam  for  the  use  of 
nuclear  materials  in  industry.  Must 
be  able  to  select,  organise  and  present, 
in  non-technical  language,  industry 
news,  new  uses,  new  products,  news 
of  rested  equipment  and  supplies, 
technical  and  business  developments. 

Good  salary,  plus  incentive.  NYC  area. 
Resumes  accepted  in  strict  confidence. 
Box  198,  Editor  A  Publisher, 

SPORTS  EDITOR,  small  Ohio  Daily. 
Use  camera.  Includes  wire  editing  and 
some  general  assignment.  Box  205, 
Eklitor  &  Publisher. 

SPORTS  EDITOR  for  afternoon  Daily, 
Chart  Area  7.  College  town,  state’s 
largest  sports  arena,  modem  newspa¬ 
per  plant,  14,000  circulation.  Sunday 
and  Daily,  Write  Robert  D.  Lusk, 
Daily  Plainanan,  Huron,  So.  Dakota. 

WIRE  EDITOR  for  afternoon  Daily. 
Immediate  opening.  Apply  General 
Manager,  The  Covington  Virginian, 
Covington,  Va. 

DON’T  APPLY  for  this  Reporter’s 
position  unless  you  want  to  work  hard 
and  long  hours  in  a  challenging  situa¬ 
tion  wi^  a  small.  Northern  New  Eng¬ 
land  afternoon  Daily.  You’ll  start  at 
$70.00  and  advance  as  rapidly  as  you’re 
worth,  thoroughly  learning  the  busi¬ 
ness.  You’ll  need  a  car,  and  must  use 
camera  or  be  taught  how.  Some  expe¬ 
rience  wanted  but  common  sense, 
ea.gemesa  and  a  “nose  for  news"  will 
do  as  well.  Box  229,  Editor  &  Pub¬ 
lisher. 

BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Madison  St,,  Chicago  2,  Illinois. 
CE  6-5670. 

CITY  BDI’TOR  for  quality  daily,  salary 
$9,000.  Must  have  solid  newspaper  ex¬ 
perience,  proven  ability  to  direct  a  staff 
with  imagination  and  thoroughness. 
List  previous  employers  and  immediate 
superiors  along  with  complete  back¬ 
ground,  references.  All  replies  confi¬ 
dential.  Box  239,  Editor  &  Publisher. 

EXPERIENCED  NEWSMAN.  Aggres¬ 
sive  25,000  Daily.  Chart  Area  7.  Ex¬ 
cellent  working  conditions,  salary, 
benefits.  Prefer  small  Daily  experience. 
Airmail  complete  background,  refer¬ 
ences.  Box  208,  Editor  &  Publisher. 

G^ERAL  ASSIGNMENT  REPORTHHl 
with  at  least  two  years  experience  for 
18,000  afternoon  Daily,  six-day  week, 
in  Piedmont  Virginia  near  Blue  Ridge 
Mountains.  Good  pay  with  fringe  bene¬ 
fits,  James  A.  Hodges,  City  Editor, 
’The  Daily  Advance,  Lynchburg,  Va. 

NEW  JERSEY  DAILY 
Trained  reporter  who 
has  zest  for  local  news 

Copyreader  who  can  make 
the  news  meaningful 

5-day,  37t/4-hour  week, 
day  or  night  side 

Complete  welfare  program 

Write  fully  Box  240,  Editor  &  Publisher 

WAN’TED:  CAPABLE  NEWSMAN  for 
top  semi-weekly  in  Middle  Tennessee 
town  of  16,000.  Have  5-man  news  staff, 
modem  plant.  Write  ’Tullahoma  News, 
Box  1399,  ’Tullahoma,  Tennessee. 

CALIF.  13,000  EVENING  DAILY 
seeks  Managing  Editor  to  direct  staff 
of  14  &  write  local  editorials.  Good 
salary,  editorial  freedom,  etc.  has  kept 
present  man  13*^  years.  Require  de¬ 
tailed  background,  references  &  ulti¬ 
mately  personal  interview.  P.O.  ^x 
71,  Merced,  Calif. 


BIG  METTROPOLITAN  DAILY  | 

I  wants  solid,  exiierienced  editorial  ex-  i 
I  ecutive  for  lobster  trick.  ShfNild  know  | 

!  all  phases  editorial  o|>erations,  includ¬ 
ing  make-up.  Salary  oi>en.  Box  255,  , 
Editor  &  Publisher.  | 

CITY  EDITOR:  man  old  enough  to  j 
have  desk  exiierience  yet  young  enough  I 
to  have  courage  to  blend  with  imagina-  | 
I  tive  make-up  ability.  Right  man  ran  ' 
i  go  far.  i>erhaps  in  near  future.  Salary 
good  but  modest  at  beginning  but  pros-  i 
liects  unlimited.  Location :  chart  area 
3,  32,900  iMipulation,  ideal  for  young  j 
'  man  wishing  to  educate  family.  Box  I 
I  260,  Editor  &  Publisher.  | 

I  CALIFORNIA  DAILY  neeels  exiieri-  j 
enced  women’s  editor  to  handle  dept.,  \ 
I  take  some  pictures  &  layout  pages,  j 
I  City  of  21,000.  Present  (xlitor  retiring. 

I  Box  267,  Editor  &  Publisher.  I 

DAILY  WITH  41,000  CIRCULATION 
i  in  Chart  Area  2  wants  someone  to  do 
!  solid  municipal  re|>orting  job.  We  pay  1 
your  i>ension,  hospitalization,  have  ' 
I  profit-sharing  plan.  Salary  $80  to  ' 
$112. ,50  deiiending  on  exiierience  which  ' 
should  be  minimum  of  2  yeai’s.  Write 
Box  258,  Editor  &  Publisher. 


EDITOR 

Can  you  ivad  blueprints? 

Do  you  know  building  methtxls? 

Have  you  hai!  writing  exiierience? 

If  HO.  there  is  a  key  si>ot  for  you  at 
top  business  magazine.  Send  resume 
with  salary  retiuirements. 

Box  284.  Editor  &  Publisher 

EXPERIENCED  NEWSMAN  who  is 
ready  for  news  editor  |>08t  on  small 
daily.  Bnekwround  in  wire  editor  H|x>t, 
city  news  beat,  photography  preferr(*d. 
Opiwrtunity  to  develop  and  improve 
news  coverage  for  51(>0  northern  Ohio 
daily  that  is  set  to  expand.  Give  full 
information  fii*ftt  letter  including  salary 
exi>ected.  Box  244,  Editor  &  Publisher. 

EXPERIENCED  REPORTER  for  key 
City  Hall  jiolice  beat  on  one  of  Flor¬ 
ida’s  fantc'st  KrowinK  Dailit's.  Some 
dt^j'k  camera  ex|>erience  preferrcnl. 
Write  Bob  Enns.  ManaKin^r  Editor. 
The  N€*ws-Tribune.  Fort  Pierce,  Flor¬ 
ida. 

EXPERIENCED  YOUNG  REPORTER 
wanted  on  small  Daily  in  Southern 
Illinois’  most  proKressive  town.  Must 
like  iHople  and  be  an  a^urressive  news 
Katherer.  Apply  immwliately,  KivinK 
aK^,  ex|>erience,  .salary  exi>ecte<l,  to 
Frank  A.  Johnson.  Daily  Republican- 
ReRister,  Mount  Carmel.  Illinois. 

GROWING  AREA  2  morninR-<‘veninK 
Dailies  have  oi»eninRs  for  A-1  Desk- 
man — exfierienced  all-beats  Reporter — 
and  Woman’s  News  Writer.  $119- 
$123.50  scale  for  journeymen.  Box  266, 
Editor  &  Publisher. 


REPORTEJR  for  Chart  Area  2,  50.000 
daily.  Will  pay  above  averatre  salary 
to  above  average  man  willinR  to  work 
hard  and  earn  accordinRly.  Box  280, 
Editor  &  Publisher. 

REPORTER.  70  miles  from  New  York, 
Some  ex|>erience  preferred.  Also  s|K>rts 
writer.  Write  to  Box  249,  Editor  & 
Publisher. 


ROTO  EDITOR 

Career  opiwrtunity  for  roto  editor.  See 
details  in  advertisement  on  page  46. 

SEASONED  REPORTER,  with  desk 
experience.  Chart  Area  10.  Start  $100 
week  for  producer.  Box  242,  Editor  & 
Publisher. 

SOCIETY  EDITOR 

Lar^e  chart — area  four  metrot>oiitaii 
daily  desires  to  (*mploy  a  Society  Edi¬ 
tor.  Should  be  well  versed  in  all  phases 
of  news|>^>er  editorial  work:  have  the 
ability  to  produce  varit^i  intcrestinR 
copy  in  larRe  volume. 

We  are  lookinR  for  someone  who  can 
handle  society  in  other  than  the  usual 
slereotyiH*d  manner.  If  you  are  inter¬ 
ested  in  helpinR  us  to  develop  a  new 
proRram  of  coveraRe  in  this  field,  re¬ 
ply  to  Box  245.  Editor  and  Publisher 
RivinR  full  details  of  prior  ex|>eiience. 
iHlucation  and  startinR  salary  desired. 


•  SPORTSWRITER  MorninR  news|>a- 
!  i>er  in  Central  VirRinia  metroftolitan 
1  area  wants  sportsviTiter  with  some  ex- 
;  l>erience  cai>able  of  ooverinR  collide  and 
■  hiRh  school  events.  Op|>ortunity  to 
learn  copyi-eadinR,  headwritinR,  make- 
I  up.  David  W'.  WriRht,  ManaRinR  E<li- 
I  tor.  The  LynchburR  News,  Inc.,  Lynch- 
<  burR.  VirRinia. 


Women's  News  Reporter 

for  Metroi>ontan  Daily  in  Chart 
Area  3.  At  least  two  or  three  years 
ex)>erience  on  small  Dailies  pre¬ 
ferred.  Good  salary  and  benefits. 
includinR  life  insurance,  hospitali¬ 
zation  and  i>ension.  Write  RivinR 
backRround  to  Box  272,  Editor  & 
Publisher. 


LIBRARIAN  —  Career  oi>i>ortunity  for 
Rraduate  Librarian  experienced  in 
newspaper  work.  LookinR  for  comi>e- 
tent  i>er8on  to  direct  combined  libraries 
of  state's  two  larRest  Daily  news|>apers. 
Interview  at  our  expense.  Write  Box 
273,  Editor  &  Publisher. 

REGIONAL  EDITOR  to  supervise 
strinRers,  bureau.  radioi>hone,  local 
teletyi>e  on  medium-city  daily.  Four- 
man  desk.  Sma^-to^^'n  backRround  pre¬ 
ferred.  Excellent  opportunity  for  week¬ 
ly  editor  seekinR  to  step  up.  Chart 
Area  6.  Replies  confidential.  Box  246, 
Eklitor  &  Publisher. 


REPORTEHl-FEATURE  WRITER  : 

;  ProRresaive  newsj^aper  chain,  national-  ' 
i  ly-recoRTiized  for  unique  approach  to  i 
.  suburban  publishinR,  needs  younR  jour-  i 
naliat  with  ideas  and  ideals.  Oppor-  , 
tunity  for  professional  Rrowth  in  i*ap-  j 
idly  expandinR  operation.  Many  com-  | 
pany  benefits.  Send  resume  and  cli|>s  i 
i  to  William  Dulaney,  ManaRinR  Edi¬ 
tor,  Paddock  Publications,  ArlinRton  ^ 

’  HeiRhts,  Illinois.  | 

'  REPORTER  who  can  Rrow  to  EMitor.  i 

I  GrowinR  Weeklies  in  RrowinR  area. 

1  Nash  Newspapers,  Box  146,  Somerville, 

I  N.  J.  ‘ 


I  WRITING  MAN 

The  Blade  wants  a  fully  expeii- 
j  enced  general  assignment  reiioiter 

I  who  likes  to  dig  for  the  whole 

story  and  present  it  in  its  most 
readable  form. 

In  addition  to  opiiortunity  and 
j  challenge,  we  offer  the  highly 

'  qualified  man  we  want  good  pay, 

{  liberal  benefits,  and  pleasant 

working  conditions. 

j  Please  write  fully  to: 

!  Harry  R.  Roberts 

j  Executive  Editor, 

THE  BLADE  &  TOLEDO  TIMES 
I  Toledo  4,  Ohio 


STRINGER  FROM 
Hollywood,  Son  Francis,  HoasUi 
and  Miami  wanted  to  pnidue*  ttUam 
and  interviews  on  regular  baih  (• 
international  newspaper  syndic 
Send  brief  resume  to  Box  227,  Edhw, 


WRl’TERS:  We  want  articlas  of 
nomic  interest  and  practical  ^ 
dentists;  conversational  stylt,  djun 
iiuotes,  using  "you.”  Around  1$|| 
words.  No  photos.  Dental  Manatinnw 
Box  285,  Ridgeway,  Stamford,  (>•. 

Mechanical 

OWNER  ABOUT  TO  RETIRl 
an  energetic  manager  for  combiutai 
letterpress  and  offwt  shop  hi 
junction  with  weakly  newspaper. 
who  haa  had  actual  work  bolli  la^ 
press  and  offset  and  wlio  eoa  take  k$ 
coat  off  and  help  if  needed.  Han 
politan  Boeton.  Give  full  portleilei 
and  salary  wanted  in  first  UtUr.  $a 
126,  Editor  &  Publisher. 


PRODUCTION  MANAGER 

Excellent  opportunity  for  yooit 
man  with  proper  training  and  ea 

r'ence  and  a  desire  to  rstU; 

a  job.  Will  be  given  full  le 
■ponsibility  of  toechanical  opan 
tion  on  one  of  the  largeM  neve 
papere  in  Chart  Area  9.  Wria 
giving  education,  experience,  rtfai 
enoee,  iwreonal  oharaeteristloc,  lel- 
ary  expected,  etc. 

Box  16$  Editor  *  PubliilMr 


WAN’TED 

NIGHT  COMPOSING  ROOM 
FOREMAN 

For  Open  Shop  Indiana  Daily.  Sope- 
vise  and  work  with  12  man  crew.  F» 
sion  plan,  insurance,  vacations  (up  b 
3  weeks),  good  pay.  A  iiermanant  jd 
for  right  man— no  layoffs.  Girini  M 
details  of  experience,  etc.,  writ*  la 
210,  Editor  &  Publisher. 

EXPERIENCED  STEREO  PRESSMA-V 
for  Hawaii.  Hoe  semi.  Top 
Write:  Stewart  Fern,  The  Wailpb 
Pub.  Co..  Ltd..  206  Koula  St..  How 
lulu  13,  Hawaii. 

WANTED — Floormen  for  ('ompodn 
Room ;  ’TTS  Operator.  Clean  shop,  goa 
I>ension  and  insurance  plans.  Write « 
call,  John  Rausch.  Beacon-News,  As 
rora.  111.  Phone  TW  7-4241. 


GRADUA’TE  ASSISTAN’TS.  to  aid  ■ 
study  projects  in  international  ('omae 
nirations,  beginning  February,  IMl 
School  of  Journalism,  University  d 
Iowa,  Iowa  City,  Iowa. 

INSTRU(n'ION 
Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  eaecutive  pertonnal. 


Administratire 

$$  MONEY  Mr.  PUBLISHER  $: 

’Tired  of  detail,  decisions  and  ne¬ 
gotiations?  Let  my  ability  to  ac¬ 
complish,  knowledge  of  newspaper 
publishing — thirty  successful  years 
experience  SAVE  YOU  "nME  and 
make  you  money  1  Now  assistant 
to  Publisher.  S^king  ‘spot’  with 
challenge — future!  Elxcellent  health 
— education.  Family.  Sober.  South. 
Guarantee  secrecy  in  contact — in- 
tanriew.  Box  18$,  Editor  &  Pub- 
llabw. 


Administrative  _ 

EXPERIENCED  NEWSPAPER  B- 
ECUnVE  desires  a  position  ai  P—J 
lisher  or  General  Manager  of 
Daily.  Proven  record  of  profit  •• 
growth.  Will  buy  interest.  Box  W 
^itor  &  Publisher. 


AVAILABLE  SOON!  Composing  «««• 
Superintendent  or  Production  Msnsif- 
Top-flight  man,  able  and  anxious  •• 
give  someone  a  good  operation  ■"jjf 
or  cold.  Medium  or  large.  Box  !"• 
Editor  &  Publisher. 
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SITUATIONS  WANTED 


.4dinini$traiive 


Editorial 


jIPHllENCI-.' '  AD  DIRECTOR:  ttood  EXPERIENCED  EDITOR-REPORTER. 
P„^Ktion  record,  excellent  references;  ,  m,  family,  seeks  responsible  piosition 
i|intT  to  dir-ct  and  assist  publisher.  Sootheast.  Box  lU,  Editor  dk  Pub- 
gac  iU.  Editor  &  Publisher.  llstier 


pjODUenO'-  MANAGER  or  pub- 
liAtr'i  assi*!  int.  Thorouirhiy  experi-  | 
(MmI  in  all  pliasM  newsiwper  and/or  | 
gMunercial  op-  ration.  Tops  in  coordina-  ' 
tin  between  i  ront  and  back.  Display,  | 
gjtional  and  classified.  Hot  and  cold 
pneeues.  mixer.  T.T.S.  operation, 
iniateoanec.  plant  layout,  labor  and 
p^c  relation.s.  Colleire,  excellent 
knitb.  best  of  references.  Personal  in- 
t<r»iew  for  those  who  want  the  best. 
Os  anywhere.  .Available  January  1.  Box 
;4I,  ^tor  &  Publisher. 


IS  THIS  WHAT  YOU  NEED? 

A  iHre  editor  in  step  with  national 
and  world  affairs;  expert  in  layout, 
pietaraa,  profliea,  interpretWea.  Now 
employed.  Box  179,  Editor  A  Publisher. 


PHOTOGRAPHER  •  DARK  ROOM 
TECHNICIAN.  Five  years  experiance 
color  A  black  and  white.  Now  em¬ 
ployed  aa  sola  photofrrapher  on  28,000 
Dally.  Want  job  with  future.  Box 
170,  Editor  A  Publisher. 


(.'irrulation 


dlCULATION  MANAGER— 10  years’  I 
Psily  ABC.  Little  Merchant,  motor  ; 
retie,  distributor  and  district  manairer  ; 
nidiodt.  Married,  sober.  Box  231,  ^i-  i 
ur  t  Publisher. 


SAN  FRANCISCO  NEWSMAN,  expe- 
riaoeed,  wants  Bay  area — retrular  or 
spot  aaslimments.  Specialist  industry  | 
and  flnanee.  References.  Box  161.  Edi¬ 
tor  A  Publisher. 


district  MANAGER  with  2*A  years’ 
aperience  and  record  of  accomplish- 
nat  in  touirh  competitive  area,  wishes 
kilWr  position  in  Chart  Areas  6.  7 
ir  I.  Box  188,  Elditor  A  Publisher. 


YOUNG  PHOTOGRAPHER  seeks 
move.  Prefer  Chart  Area  6 — will  con¬ 
sider  others.  Sinirle.  $1,200  personal 
equipment.  Box  149,  Editor  A  Publisher. 


HPERIENCED  CIRCULATION 
MANAGER  (631  employed.  Desires 
Hunts  by  Jan.  Ist.  Country  depart- 
mt  preferred.  Consider  P.  M.  Motor 
rests.  Excellent  referencee.  Chart  Area 
>.14-11-12.  Write  Box  223,  Editor  A 
Pgblisher. 


EDITORIAL  WRITER  —  Vigorous, 
readable  style.  Seeking  Chart  Area  I 
or  2  spot.  Box  189,  Editor  A  Pub¬ 
lisher. 


MR.  PUBLISHER! 


CIRCULATION  PROBLEMS? 


FORMER  EDITORIAL  WRITER  on 
midwest  and  eastern  dailies,  top  train¬ 
ing  in  ptrfitical  science  as  foreign  af¬ 
fairs  specialist,  wide  experience  in  U.S. 
and  overseas  publications,  hopes  to 
break  out  of  present  nonprofit-institu¬ 
tion  dead  end.  Dream  j^  would  be 
editorial  director  of  vigorous,  independ¬ 
ent,  liberal  daily  in  small  city  with 
cultural  opportunitiea.  west  of  (Siicago. 
Ready  to  consider  something  leas  than 
the  dream  via  confidential  correspond¬ 
ence.  Box  194,  Editor  A  Publisher. 


tBSSMAV 

op  loh 

Wsikk. 


READ  ON  .  .  . 

PROVEN  top-flight  Circulation  Man¬ 
lier  with  diversified  background  and 
swxeelled  record  of  achievements  in 
B4ii.pnent,  promotion  and  labor. 
PticUcal  knowledge  of  developing  cir- 
(vlitioo  department  on  a  sound,  eco- 
noMiesI,  productive  basis.  Thoroughly 
(iwpetent  of  executing  all  circulation 
pwbiems^  efficiently.  All  negotiations 
cosMential.  Can  arrange  for  interview. 
Bex  2S8,  Editor  A  Publisher. 


ABLE.  ALL-AROUND  NEWSMAN. 
4.S.  seeks  small-town  opportunity  in 
West  or  S.  W.  Top  notch  ability, 
writing,  desk  or  executive  roles.  Family 
man.  good  reputation.  Box  236,  Editor 
A  Publisher. 


I  CAPABLE  EDITOR,  experienced,  ma- 
!  ture,  offers  top-standard  ability.  Write 
I  Box  234,  Eiditor  A  Publisher, 


Duplay  Advertuing 


COPY  EDITOR,  slot,  make-up,  tele¬ 
graph  deek;  Metropolitan  Dailies.  Box 
3701,  Editor  A  Publisher. 
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^  DIRECTOR.  IB  years  successful  ex- 
ptrinces,  J-achool  graduate,  staff  of 
H.  Can  direct,  produce  plus  business, 
•ell.  Desires  job  on  larger  newspaper 
to  increase  income.  Box  211,  Editor  A 
Ptbliiher. 


**  EDITOR  &  REPORTERS  ** 


National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  ( Agency  1 
56  W.  46  St..  New  York,  OXford  7-6728 


m  NO  MIRACLE  WORKER.  Just  a 
top-notch  advertising  salesman  whose 
foiTOls  is  98%  perspiration  and  2% 
|aapration.  And  I  have  a  supply  of 
Td  like  to  take  some  burdens 
0*  nn  over-worked  ad  exec.  I’m  31. 
iUmed.  Have  had  8  years  of  com- 
tohhvs  newspaper  experience  and  un- 
wSMd  the  probiems  of  competing 
tosdianta.  Make  me  an  offer, 

-IJ.  Editor  A  Publisher, 
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EXPERIENCED  REPORTER.  43. 
wishes  to  make  change ;  Missouri 
graduate :  Navy  veteran.  Desk  or  re- 
liorting — know  both  I  Box  232,  Editor 
A  Publisher. 


MANAGING  EDITOR,  family  man  in 
SO’s,  seeks  permanent  copy  desk  posi¬ 
tion  in  New  England  area.  Eight 
years’  newspaper  experience.  Box  209, 
Editor  A  Publisher. 


nOlroiATE  OPENING  WANTED!  7 
ftote'  experience  as  a  top  lineage  pro- 
jwer.  Age  32.  college  —  yours  for  only 
•^weekly.  Box  283,  Editor  A  Pub- 


WnoNAL  ADVEaiTIStNG  MANAG- 
for  several  years  of  combination 
Bmies,  with  substantial  newspaper 
■Aground  in  display,  news,  adver- 
•toiiig  production,  seeks  similar  or  ad- 
'"tetong  manager  post.  Related  sales, 
towty.  reiiresentative  work  —  fine ! 
JjTO  or  pleasant  locality  elsewhere, 
iuysrsity,  43.  Box  253,  Editor  A 
fiwisher. 


MANAGING  EDITOR,  news  or  wire 
desk.  Progressive,  capable.  Box  218, 
Eiditor  A  Publisher. 


NEWS.  OR  WIRE  DESK,  experienced. 
Mild  sinus,  seek  altitude  or  dry  region. 
Box  217,  Eiditor  A  Publisher. 


NEWS  WRITER.  WOMAN,  reliable, 
experienced,  in  early  40’s.  desires  new 
job.  Now  in  responsible  position  on 
small  Daily.  Have  good  record,  con¬ 
servative  disposition,  experience  with 
the  public,  some  college  work.  Good, 
personal  reason  for  wanting  to  change. 
Can  arrange  personal  interview.  Box 
219,  Eiditor  A  Publisher. 


^I^MAN.  now  employed  on  small 
jjily.  desires  to  move  up.  Eixperienced, 
“pw-  32.  Box  254,  Editor  A  Pub- 


REPORI’KR,  15  years’  experience 
police,  courts,  local  government,  fea¬ 
tures.  Some  desk.  Box  216,  Eiditor  A 
Publisher. 


Editorial 


^  AWARD  WINNER 
Jjjwsl  page  editor-writer  available. 
™JJ»sii.  level-headed,  conservative, 
•■Ifrtraveled.  Light  and  heavy  touch. 
IIS,  Eiditor  A  Ihiblisher. 


REPORTER-WRI’TER,  7  years’  West¬ 
ern  Daily  experience,  seeks  job  with 
satisfaction,  growth.  Age  30.  Heavy 
news,  feature,  government,  imlitieal 
writing  background.  Go  anywhere. 
Minimum  $7,800.  Box  ^1,  Eiditor  A 
Publisher. 


editor  ac  PUBLISHER  for  October  15,  1960 


SITUATIONS  WANTED 


Editorial 


REa>ORTE2l-PHOTOGRAPHER.  begin¬ 
ner  with  some  exiwrience,  wants  work 
with  Daily  or  Weekly.  Available  now! 
S.  Phillipson,  401  Capital  Apts., 
Raleigh.  N.  C. 

SPORTS  WRITE®.  25.  degrees.  North¬ 
western,  Yale.  Knows  baseball  thor¬ 
oughly,  can  cover  all  pro.  college 
sports.  Coimhing  experience.  Major 
league  baseball  references.  Wants  uni¬ 
versity  city  Areas  7,  10.  12.  Box  212, 
Eiditor  A  Publisher. 


DESKMAN,  six  years’  experience  lay¬ 
out.  make-up.  Prefer  P.M.  Daily  (Tiart 
Areas  3.  4,  5.  Box  264,  Eiditor  A 
Publisher. 

EiDITOR,  aggressive,  award-winning 
small-daily  M.E.,  34.  EXIRTES;  make¬ 
up,  developing  young  talent,  local 
news,  (’hart  Areas  6.  2.  1,  12.  Box 
265,  Eiditor  A  Publisher. 


EDITOR :  News,  wire,  copy.  Imagina¬ 
tive.  enterprising,  experienced.  Mid¬ 
west.  Eiast.  Box  277,  Editor  A  Pub¬ 
lisher. 


EXPERIENCED  COPY  READER  for 
wire,  slot  or  rim.  Ciomiietent.  steady 
pro,  fast  and  informed.  Box  256,  Eiditor 
A  Publisher. 


EiXPERIENCED  MANAGING  EDITOR, 
desk  man,  writer,  advertising  manager, 
available  for  smaller  Daily  zones  11- 
12.  Personable  senior  citizen  —  finest 
references.  Box  247.  Eiditor  A  Pub¬ 
lisher. 


FLUENT,  FA(TLE.  .SKILLED  NEWS¬ 
MAN.  feature  editor,  editorialist,  siie- 
,  cial  events  writer.  Run  gamut  for  you. 
Ex|>erienced  widely  Metropolitan,  sub¬ 
urban,  48,0<K)  Daily  press.  Many  capa- 
i  bilities.  imtentials.  Adaptive,  adeiit. 

!  Outstanding  background,  U  training, 
city  room-oriented,  proven  administra¬ 
tive  caimcities.  Employed.  Two  week’s 
availability.  Prefer  Midwest,  South- 
■  west.  Box  252,  Eiditor  A  Publisher. 


GOOD  NEW.S.  E'EIATURE.  SPfVRTS 
^  writer.  J-grad.  25,  vet,  married.  Eight 
.  years*  experience.  Knows  makeup,  can 
i'  use  camera.  C^an  furnish  references, 
'  work  samples.  Presently  on  small-city 
Daily.  Locate  any  area.  Box  243,  Eidi- 
:  tor  A  Publisher. 


I  MANAGING  EDITOR  small  Daily 
'  seeks  iiermanent  move.  Midwest,  West: 

33,  aggressive,  photo  background.  Box 
I  274,  Eiditor  A  iKiblisher. 

j - - — ___ — - - 

Music-Drama-Movie-TV 

CRITIC 

;  At  33,  seven  years’  Metropolitan  Daily 
'  experience.  Reviews,  features,  theater  i 
page  layout.  Also  qualified  reporter-re-  \ 
write.  Now  living  New  York  City.  Will 
.  relocate  anywhere.  Box  263,  Eiditor  A 
'  Publisher.  i 


I  NAVY-TRAINED  PHOTOfiRAPHER  i 
I  with  college  public  relations  photowork  I 
I  and  summer  resort  experience,  desires  I 
i  Iiermanent  position  as  staff  photog-  I 
I  rapher.  Single,  23.  will  go  anywhere  | 
for  interesting  work  with  future.  Box 
I  261.  Eiditor  A  Publisher.  ' 

I - - - - 

I  NEWS  EXEXiUTIVE:  Young  but  expe-  ' 
I  rienced  as  city,  news,  managing  editor, 

,  medium  Dailies.  Box  282,  Eiditor  A 
Publisher. 


REiPOR'l’BR.  34.  on  Metropolitan  Daily. 

I  seeks  hard-hitting  job  with  iwlitical 
:  organization,  or  on  staff  of  imlitical 
I  columnist.  Box  271,  Editor  A  Pub- 
■  lisher. 


SPORTS  EDITOR  with  considerable 
feature,  general  area  news  and  pho¬ 
tography  is  trying  to  escape  quicksand 
j  of  10-year  rut.  Enjoys  sports,  but  will¬ 
ing  to  try  other  branches  if  it  means 
chance  to  learn  and  advance.  BA,  mar¬ 
ried,  go  anywhere.  Box  248,  Eiditor  A 
Publisher. 


WOMAN  REPORTER,  eight  years’  ex- 
l>erience.  Top  news  stories,  Columbia 
Journalism.  Prefer  Southeast.  Box  276, 
Eiditor  A  Publisher, 


SITUATIONS  WANTED 


Moehanical 


SUPEiRINTBNDEINT  experienced  in 
all  phases  of  newspaper  and  magaaine 
production.  (iollege  background  in 
plant  expansion  and  production  con¬ 
trol.  Know  TTS,  Fotoaetter,  Linoftim 
method.  Seeking  permanent,  challeng¬ 
ing  (gisition.  AH  replies  confidential, 
^x  156,  Eiditor  A  Publisher. 


I  (IMPOSING  ROOM 

;  SUPERINTE»4DEa4T 

I  Age  49.  All  phases  hot  or  cold  type. 

'  Two  years’  cold  type  foreman,  26 
years’  hot  type,  all  branches.  Available 
Jan.  1,  1961.  Box  192,  Eiditor  A  Pub- 
I  lisher. 

EXPERIENCED  DAILY  FOREMAN 
seeks  change.  Will  consider  any  per¬ 
manent  proposition.  Family  man,  hard. 
I  i>ober  worker  with  good  management 
record  and  wide  newspaper  background. 
'  Box  233,  Eiditor  A  Publisher. 


Public  RdationM 


Photo  Communications  Experts 

;  in  the  field  of  public  relations  available 
1  agreement  or  project  basis.  E'xperi- 
'  enced  photo-editorial  team  can  develop 
ideas  for  still  and  newsreel-TV  fea- 
i  tures.  Placement  in  all  important  me- 
i  dia—  both  domestic  and  international. 
Photo  Communications  (io..  527  Madi¬ 
son  Ave.,  New  York  22,  N.  Y.  Tele- 
jihone  Murray  Hill  8-6571. 


WIRE  SERVICE  MAN.  nine  years'  ex- 
Iierience.  seeks  public  relatione  or  pub¬ 
lications  writing-editing  job  with  fu¬ 
ture.  Journalism  graduate.  3S:  mar¬ 
ried.  veteran.  Box  164,  Eiditor  A  Pub¬ 
lisher. 

PUBLIC  RELATIONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  i)eople 
on  file.  Send  us  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact; 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St..  CThicago  2,  Illinois. 
CE  6-5670. 


WESTERN  NEW.SPAPERMAN.  7 
years’  experience  mostly  100,000  plus 
Dailies,  seeks  publicity,  public  rela¬ 
tions.  employee  communications  poet. 
Age  30,  married.  $7,800  minimum.  Box 
220.  Eiditor  A  Publisher. 


EDUCATIONAL  PUBLIC  RELA¬ 
TIONS  iHwition  sought  by  recent  Har- 
I  yard  graduate  with  newspaper  experi- 
'  ence,  and  broad  cultural  background 
'  and  interests.  Box  270.  Eiditor  A  Pub- 
!  Usher. 


INTBRNA'nONAL  RELATIONS 
Public  Relations  Executive,  capable, 
imaginative,  wants  top  job  with  inter¬ 
national  firm  --  travel  or  relocate 
abroad.  U.  S.  Citizen,  degree,  single, 
age  30.  Outstanding  background,  con¬ 
tacts.  Box  285,  Eiditor  A  Publisher. 


PH.D.  desires  to  apply  experience  as 
Naval  Officer,  ten  years'  teaching  com¬ 
munications.  plus  two  years’  adminis¬ 
trating  adult  conferences  at  mid-West- 
ern  university,  to  communications  or 
public  relations.  Box  275.  Eiditor  A 
Publisher. 


Special  Edition* 


C;E24TENNIAL,  SESQUI.  PROGRESS 
Eiditions.  Ten  years’  experience.  Sin¬ 
cere;  will  produce  reoults.  Collage;  $7. 
Elox  199,  Editor  A  Publisher. 


"WE  DONT  SCX>RCH  THE  EiARTH’’ 

Special  Eidition  salesman  available  im¬ 
mediately.  Gommisaion  basis  only.  No 
pressure  and  25%  of  our  commission 
is  held  by  you  until  45  days  after 
publication.  References.  Robert  Peck 
Carmean  A  Associates,  P.  O.  Box  3362, 
Austin  1 3,  Texas. 


SEEKING  EBIPLOTMENT? 

For  any  job  in  nablUUng  year  beat 
bet  is  a  Situations  Want^  ad  In 
E  A  P.  The  cost  is  reasonable  and 
your  ad  will  attract  nationni  atten¬ 
tion  1 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Defense  of  Advertising 


To  a  large  extent  the  efforts 
of  advertising  men  to  defend 
advertising  and  its  role  in  our 
society  is  being  made  in  the 
wrong  direction.  Discussion  of 
the  problem  in  trade  and  busi¬ 
ness  publications,  speeches  to 
luncheon  groups,  etc.,  are  help¬ 
ful  but  it  takes  too  long  for  the 
message  to  filter  down  to  the 
general  public  which,  after  all, 
is  the  party  most  vitally  con¬ 
cerned. 

The  critics  of  advertising 
never  seem  to  have  difficulty 
getting  their  arguments  before 
the  people.  The  defenders  of  ad¬ 
vertising  must  do  the  same — 
and  newspapers  are  the  logical 
place  to  do  it. 

More  than  a  month  ago  the 
Philadelphia  Daily  News  jumped 
into  this  battle  with  an  offer  of 
a  page  per  week  free  to  ad¬ 
vertising  agencies  through  which 
they  could  talk  to  the  public 
about  advertising,  what  it  is, 
and  what  it  does,  etc. 

The  offer  was  extended  to  50 
agencies  and  this  week  Gordon 
Chelf,  publisher  of  the  News, 
offered  free  mats  of  the  series 
to  any  newspaper  that  wants 
to  publish  them  over  its  own 
credit  line:  “One  of  a  series  of 
advertisements  presented  by  the 
(newspaper)  as  a  public  serv¬ 
ice.” 

This  could  be  a  tremendously 
effective  educational  campaign 
if  newspapers  would  get  behind 
it. 

Three  agencies  have  already 
prepared  1000-line  copy  that  has 
appeared  in  the  News — N.  W. 
Ayer  &  Son,  Grey  Advertising, 
Inc.,  and  Gray  &  Rogers.  The 
copy  does  not  discuss  the  agen¬ 
cy  or  its  services  but  frankly 
discusses  the  role  of  advertising 
and  its  importance  to  the  con¬ 
sumer.  It  is  good  stuff  that  any 
newspaper  should  be  proud  to 
publish  if  it  really  believes  in 
advertising. 

* 

The  N.  W.  Ayer  &  Son  copy, 
under  the  title  “Advertising,” 
says  in  part: 

“It  is  true  that  advertising 
will  speed  up  sales  and  secure 
a  larger  volume  in  a  shorter 
time  for  a  manufacturer  or  mer¬ 
chant  with  foresight,  courage 
and  financial  resources  to  carry 
definite  business  policies  to 
completion. 

“But  no  amount  of  advertis¬ 
ing  can  keep  selling  a  product 
that  cannot  be  sold  without  ad¬ 
vertising. 

“It  is  certain  that  advertising 


can  and  does  create  valuable 
good-will  for  a  brand,  trademark 
or  store.  Witness  the  actual 
money  value  of  any  well-adver¬ 
tised  name. 

“But  it  is  equally  certain  that 
back  of  that  name  there  must  be 
honesty,  fair  dealing,  and  full 
value  for  the  price  asked.  Ad¬ 
vertising  an  unworthy  product 
simply  means  that  a  larger 
number  of  people  will  presently 
discover  its  disadvantages. 

“But  the  greatest  value  of  ad¬ 
vertising  is  not  to  the  adver¬ 
tiser  but  to  the  public. 

“Practically  everything  you 
buy  would  cost  you  more  if  there 
were  no  advertising.  Because 
without  advertising  to  inform 
the  public,  there  couldn’t  be 
mass  production  as  we  know  it 
today,  with  all  its  economies 
and  advantages.” 

Then  the  copy  says  “imagine 
what  would  happen  if  all  ad¬ 
vertising  stopped”  and  asserts 
that  many  stores  would  cancel 
orders  through  lack  of  demand 
and  this  would  carry  back  to 
manufacturers  which  would  lay 
off  workers,  radio  and  TV  pro¬ 
grams  would  be  off  the  air. 
newspapers  and  magazines 
would  cost  more,  be  thinner  and 
even  go  out  of  business. 

♦  4e  * 

Grey  Advertising.  Inc.,  head¬ 
lines  its  copy:  “Plain  Talk 
about  what  advertising  means 
to  you.” 

The  ad  starts  off  quoting  a 
foreign  yisitor  on  our  bountiful 
standard  of  living  and  way  of 
life  as  representative  of  what 
advertising  has  contributed:  “I 
believe  you  Americans  are  so 
close  to  advertising  that  you 
don’t  really  see  what  it  has  done 
for  you.  You  don’t  give  adver¬ 
tising  enough  credit.  I  have  fre¬ 
quently  been  astonished  as  the 
distorted  notions  so  many  of 
your  people  haye  of  adyertis- 
ing,”  the  visitor  says. 

Grey  acknowledges  “unfor¬ 
tunately  this  is  true”  and  giyes 
a  few  facts  which  “will  help  you 
understand  advertising,  the  con¬ 
structive  force  which  has  helped 
make  the  American  standard  of 
living  the  envy  of  the  world.” 

“More  customers  for  more 
products — Advertising  not  only 
gives  people  news  about  new 
products,  but  provides  the  urge 
for  people  to  own  and  enjoy 
these  products.  The  wider  and 
deeper  the  penetration  of  our 
products  into  the  life  of  Ameri¬ 
ca,  the  greater  the  need  for 
more  production.  'This  means 
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more  jobs.  And  more  jobs  means 
people  able  to  enjoy  what  we 
make.  More  people  buying 
means  more,  still  more  produc¬ 
tion.  And  so  on  and  so  on.  The 
result  is  that  more  Americans 
can  enjoy  more  of  the  fruits  of 
their  labor  than  people  in  any 
countrj'  anjTvhere  in  the  world 
can  enjoy  theirs.” 

The  ad  discusses  the  “cultural 
effects  of  advertising”  which 
makes  possible  our  mass  media 
of  communication,  is  responsible 
for  better  living,  less  drudgery, 
more  leisure,  etc.  And  it  frankly 
answers  the  critics’  charges  that 
advertising  persuades  people  to 
buy  what  they  neither  ne^  nor 
want: 

“We  don’t  actually  ‘need’ 
electric  razors,  electric  refriger¬ 
ators,  vacuum  cleaners,  tele¬ 
vision  sets,  shampoos,  beauty 
treatments,  packaged  goods,  or 
even  automobiles.  But  would  the 
critics  of  advertising  stop  en¬ 
couraging  people  to  want  a  bet¬ 
ter  life?  Would  they  have  the 
millions  of  people  who  create, 
produce  and  market  the  so- 
called  ‘non-essentials’  thrown 
out  of  jobs?  Do  they  want  us  to 
go  back  to  the  more  primitive 
living  of  other  countries?” 

*  *  * 

In  copy  headlined  “So  you 
want  to  get  away  from  it  all?” 
Gray  &  Rogers  relates  a  fan¬ 
tasy  about  the  man  who  does 
want  to  get  away  from  it  all, 
hates  to  return,  but  is  glad  when 
he  has  done  so. 

“If  you  are  sold  on  your  way 
of  life  you  are  also  (unknow¬ 
ingly,  maybe)  sold  on  advertis¬ 
ing,”  the  ad  continues. 

“Advertising  is  a  part  of  the 
package. 

“Advertising  is  a  means  by 
which  in  this  country  we  came 
where  we  are:  production  for  all. 


Everybody  is  a  consumer.  See  it 
in  an  ad  and  get  it.  Keeps  the 
wheels  turning.  .  .  . 

“Advertising  is  what  gives 
you  a  choice. 

“Advertising  is  a  great  many 
different  voices  with  many 
things  to  offer;  as  good  or  bad 
as  the  things  it  offers;  as  honest 
or  crooked  as  your  desires. 

“Advertising  is  a  principal 
means  to  get  you  and  things  to¬ 
gether — yet  things  aren’t  every¬ 
thing.  Advertising  is  midwife  to 
many  great  enterprises  of  art 
science  and  the  humanities." 

It  helps  collect  funds  for 
worthy  causes,  it  carries  ideas, 
it  is  back  of  your  job,”  it’s  onr 
intercom;  without  it  we’d  ead 
be  struggling  alone,  with  the 
woods  moving  in  on  us.  For, 
here  and  now,  advertising  plays 
an  essential  part  in  fitting  to¬ 
gether  and  lubricating  the  ma¬ 
chinery  of  our  familiar  life.” 

• 

Luncheon  for  Clei^ 

In  Newspaper  Week 

Salt  Lake  CJm 

For  the  18th  consecutive  year, 
the  Salt  Lake  Tribune  will  ob¬ 
serve  National  Newspaper  Week 
by  sponsoring  a  luncheon  for 
religrious  leaders  of  the  area. 

The  luncheon,  only  one  of  the 
newspaper’s  activities  during  the 
week,  has  become  a  tradition 
and  is  one  of  the  few  times 
representatives  of  all  faiths  meet 
together  in  the  city. 

Programs  are  designed  to  dis¬ 
cuss  the  role  of  the  newspaper 
and  the  church  in  the  conunofr 
ity.  Leading  the  discussion  this 
year  will  be  Herbert  F.  Kretd- 
man,  editorial  writer  for  the 
Tribune,  and  the  Rev.  Neale 
Nelson,  piresident  of  the  Salt 
Lake  Ministerial  Association. 
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Mixed  Composition  Is 
Easy  and  Economical 

On  a  LINOTYPE 


Rangemaster  Model  35 


For  reliability,  versatility  and  speed,  you 
just  can’t  beat  these  four  Linotype  mixers; 

New  Rangemaster  Model  35— Best  buy  for  big 
type  sizes.  Sets  through  normal  36-  and  con¬ 
densed  48-pt.  — a  main  magazine  range  no  other 
mixer  can  erjual. 

New  Rangemaster  Model  36  — All  the  capacity 
of  the  35,  plus  auxiliary  magazine  range  through 


A  sure  way  to  cut  costs  and  speed  production  of  mixed  com¬ 
position  is  to  kei/board  it  on  a  Linotype.  By  keyboarding  you 
eliminate  costly  hand  composition  with  its  distribution,  “cut¬ 
ting  in^  and  underpinning  that  take  up  so  many  expensive 
job-hours.  That’s  why  a  Linotype— with  its  many  exclusive 
features  and  proven  engineering  superiority— is  the  preferred 


V  j 

be] 

3 

M 

anidenscd  60  pt. 

Blue  Streak  Model  29  —  Sets  through  normal  24- 
and  condensed  42-pt.  Preferred  everywhere  for 
all  kinds  of  continuous  mixed  composition. 


choice  in  composing  rooms  ever)'where. 

Let  a  Linotvpe  help  you  cut  costs,  speed  your  mixed  com¬ 
position.  There  are  four  Linotype  mixers,  one  to  meet  every 


Blue  Streak  Model  30— The  proven  superiorities  composing  room  need.  Your  Linotvpe  Production  Engineer 

of  the  29,  plus  auxiliary  magazine  capacity  i  ,  i  i  i  i  r 

through  cxmdensed  60  pt."  "  ill  be  glad  to  help  you  decide  which  mixer  is  the  liest  tor  you. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y.  LINOTYPE 

Stt  iN  I.liiotjrpe  Caledonia  and  Sparton  /amiliee 
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m  U.S.A. 


THROUGH 


RESEARCH 


BIRMINGHAM  POST-HERALD 


EL  PASO  HERALD-POST 


CLEVELAND  PRESS  A 
RESS  •  HOUST 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  CLEVELAND  PRESS 
COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUS 
INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION.  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRES 
PITTSBURGH  PRESS  •  SAN  FRANCISCO  NEWS-CALL  BULLETIN  (Affiliated)  •  WASHINGTON  DAILY  NEWS 
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Give  light 

and  the  people  will 
find  their  own  way. 


SCRIPPS-HOWARD  NEWSPAPERS 


Great  Newspaper  Concern  Makes  Up  ns  Mi 


How  do  you  decide  which  presidential  candidate 
to  support,  what  the  issues  are,  where  you  stand? 
Who  tells  you  what  you  believe? 


Those  questions  are  often  asked  about  a 
concern  made  up  of  19  newspapers  north  and 
south,  east  and  west,  from  coast  to  coast. 

The  answer  is  short  and  simple:  Nobody 
tells  the  editors  what  they  believe. 

They  reach  their  decision  the  way  the 
founders  of  this  nation  did,  the  way  that 
is  peculiarly  American.  They  come  together, 
and  talk  out  the  problem,  and,  if  necessary, 
vote.  The  majority  rules. 

That  is  the  process  on  national  candidates 
and  national  issues.  For  their  home  cities, 
states,  regions,  the  editors  have  local  au¬ 


tonomy,  they  call  their  own  shots. 
Scripps- Howard  newspapers  are  poli 
independent. 


The  scene  above  is  a  meeting  at  He 
Pa.,  last  April.  Here  for  three  da 
Scripps-Howard  editors  met.  They  s 
their  minds,  posed  questions,  sought! 
swers  about  the  1960  political  year.  Tl 
reached  decision  on  some  things.  They  n 
confer  again  before  the  fall  voting  to  d 
other  things. 

That  is  the  way  this  newspaper  co 
makes  up  its  mind. 


